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Abstract : Jeju, the biggest island in Korea, was registered as a World Natural Heritage in 2007. Recently, it was also
voted as one of the New Seven Wonders of Nature. The need for academic awareness and tourist values on Jeju Island
are understood. Gal-ot, one of the ten symbols for Jeju, is known for working clothes in general, despite its potential for
cultural products because of its regional uniqueness and useful functional advantages. The authors conducted a com-
prehensive literature review and researched market trends of Gal-ot stores in Jeju to present development directions for
cultural goods and to contribute to local economic improvement. Most stores were located in a semi-residential area and
Jeju-si in Jeju Special Self-Governing Province. Most products were not available for sale due to difficulties in the pro-
duction process and online utilization. High prices and similar color, fabric and style hurt competitiveness. Various expe-
riencing programs of Gal-ot and persimmon dyeing were necessary to expand the main target from residents to tourists.
Also, marketing strategies using the internet and design plans reflecting current trends were needed. This study would
contribute to prepare developmental projects of cultural product and result in economical advantages on Jeju Island.
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Table 1. Distribution of stores in relation to location & characteristics of
area

. Number Characteristics Number of
Location
of stores of area stores
Jeju-si 29 Semi-Residential Area 27
(Sinjeju) (10) Tourist Area 2
(Gujeju) an
(Etc.) @)
Seogwipo-si 8 Semi-Residential Area 4
Tourist Area 4
Total 37 Total 37
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Table 2. External and internal images of stores in relation to its type

Small Medium Large
Boutique Atelier General Multi Company Cooperative Experience
b
\

Image 1. Image 2. Image 3. Image 4. Image 5. Image 6. Image 7.
Made to order Stylish crafted General Exhibition hall of Tourist attraction Co-brand store. Scene of persimon
store. store. gal-ot store. Jeju cultural store. Jeju natural dyeing dyeing.
(August 13, (February 24, http://www.oneclick. products. Jeju natural dyeing  (2013), p. 50. Jeju natural Dyeing
2013) 2014) orkr http://mall.ejeju.net  (2013), p. 18. (2013), p. 46.

.1‘

.

Image 8. Image 9. Image 10. Image 11. Image 12. Image 13. Image 14.
Display of Display of Display of Display of Huge showroom. Juicy Education program.
Tops. accessory. Two-piece. general Jeju natural dyeing showroom. Jeju natural dyeing
(February Jeju natural dyeing http://www.oneclick. products. (2013), p. 19.  Jeju natural dyeing (2013), p. 47.
24, 2014) (2013), p. 76. orkr http://www.jejuf.com (2013), p. 51.
sl 9= 7193 ugolt 20129 AFE uALER 7o A ZARFE(INUTB & ERI, 2013)2 Zabd AA] 7370
2 A€ FsAcle ISR o R AU A F 27708 dAZF 20003014 2006 Atelol] AHE A=t
A sk 2AAS], ol HESS], AHS o &%t olE HAC] thiio] oY migelet & & vk =S F
7H UARISE 5 s €52 sl AUTH(Mongsangee, = 3d B AT el 2 vigo] ol HA s
2012). FHSAPHRD FEsole 20139 AFAR =t R ol vk, a7k, Aelarof, e e] 5 RF o3l v
AFE Zalxlol= 7PYERRE AR Eo] At e 2 gol k.
B 5 alxRel AAG LA 2R 8FFeRA AF A
HslE F3 AT Al BE 2R HAEE JTksA 42.7. sk o
o] the H7ke 271% ATHOh, 2013). HAAA 7], Eskad "etellzt 2ol AeAl AAY
7] AR EEld e o] 2kt B AFTE T
425 AR = o] ohgl ZAFAE BIEE HAAFGN T GATAAFE
AFY w2 A Aok =RIES 913 AF HojFo R F314 ko s Zstsiar glo] &5 w3ldEh
W5 e sl ST A, AT, st V1S Fe ool Qo] AAE 71goloF & frEelet £ F Slrk AAFA
aglew F7hE AFe FUdTE Ui AAE A AF T Q7= AAA Rt ol EgAAE Mol seuel A
T 2o AAGA o] AleskEA AAY mjge] el T TPl AgArE HEAA I st FES A
SLAAA =HJe E=Eule dRiklS 1% AdAN S, Holal AT

Fople dAdedS 59 259N 2S 5 gAY o
g Z2IHE el Agith 43 FuH
2% wie] FouAe AFEn dgAew PR F
426. SPAEE v itk dwbHo g F FAAGL AFERe], FIAG e B
3R vide dwkdad wigsel S AnE Ao o] A¥she o2 HE R AuER AGAAT Al
= Hskeiiy yehd sdos FEARAFRE dfske Wi FA(784%)el, A S & FAAG@3.8%)el HTH
otk o dHF el 3 Azl el wWER Tk 7] 9A23L, Table 5 @9] FLIA FARRANE PRI Z
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Table 3. Price distribution of items (Price unit: Won)
Item General / Multi Company Boutique / Atelier
Top(Blouse) 59,000 ~ 89,000 129,000 ~ 169,000 125,000 ~ 180,000
Bottom(Skirt) 85,000 ~ 105,000 109,000 ~ 158,000 120,000 ~ 152,000
One pieces 110,000 ~ 145,000 165,000 ~ 260,000 180,000 ~ 240,000
Two pieces(Cotton) 120,000 ~ 150,000 139,000 ~ 220,000 160,000 ~240,000
Two pieces(Silk) 215,000 ~ 265,000 325,000 ~ 380,000 295,000 ~380,000
Scarf 19,800 ~ 45,000 35,000 ~ 55,000 32,000 ~ 70,000
Hat 13,000 ~ 40,000 15,000 ~ 48,000 28,000 ~ 60,000
Bag / Wallet 10,000 ~ 57,000 18,000 ~ 64,000 30,000 ~ 70,000
Q1 oge] Aol 7hHo] ANHIGA ke Fol BT A AT vhge Arl 2Ede] o Be JoE e

& 28] TARle] AERQ ZL2Eolq Hoht Hrj4

[*]

ol AT WL BBAAL olstolA Lok s

Aoz velsth, w7 ojolsl W 1AL AAS EAR  UARICE WS Bl AnlAEe] /158 Wbl ¢
=t olEge] ANeH it 7140 ﬂé%i‘rilxl &3l 7t Zdelgt & 4 ek
AR} Aal ololdd Hi7hAE AAsle] FRslel7] o A o] AJAAA NN E AFAdlE AnlEEa Lerde],
SIch. PRPE fAEACE AT ol FbA F ok AATAE 294 2Edo] B 53], AFAAE T
olgluitt 7Pg w2 7HAS TP we 7S Al v Aol vla] ATl Aeha om|A|e] AFFo] B Ao 1
7FA¢] #E= Table 33 2t Epsttt. ol2fd AAR JF3) & o el sFe] MAET
QoA AFAS] FAF FHOE, HIdle AAF FHOE
4.8. CIxfel AL S & 5 ATk
tARleN Uehvhs 548 dvbEoRr EAsiRm dikd v eiete] FAAAE TR HZol A7 3
=9 st B el ey 2Edel, TR, o B gl Sy nhgSel Ay el we
Table 4. Representative designs to the type of stores
General Multi Cooperative Company Boutique Atelier
Image 15. Image 16. Image 17. Image 18. Image 19. Image 20.
Patchwork vest of Traditional Coordination of items.  Three-piece modified Three-piece modified to Jacket modified to modern
general style. hanbok style http://blog.naver.com/ to classic style. semi-classic style. style.
http://www.oneclick.orkr  http://www.jejuf.com indigo2722 http://'wwwjejumg.co.kr  (August 13 2013) http://blog.naver.com/
okigongbang
ot 2 - !. =¥
Image 21. Image 22. Image 23. Image 24. Image 25. Image 26.
Persimmon dyeing one- Handcrafted trench coat. Collaboration Colors matched trench  One-piece of mixed Handcrafted one-piece.
piece of general style.  http://mall.ejeju.net of items. coat. dyeing. http://blog.naver.com/
http.//blog.naver.com/ http://www.jejuf.com (July 14, 2013) (February okigongbang

Jengbangiee 24, 2014)
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Table 5. Detailed store investigation data

Type of store

Name of store

Area Item

©
®
@

Size Character ©) @ ® @
‘Galmasil’ SJ R () O S O O X
‘Sandeulbaram’ SJ R O X S O O O
‘Antre’ GJ R O O S O O X
) “Yedaumgalot’ SJ R @) X N O O X
Boutique

‘Jayeonbonsaek’ SJ R O X N O O O
‘Joseungheegalot’ GJ R O X S O O X

Small
‘Joeuniut’ GJ R @) X S O O X
‘Heagarim’ SJ R (] X S O O X
‘Gambitgallery’ SJ R D X S O O O
Atelier ‘Saekigoa’ SJ R O O S O O O
‘Tamlayeaga’ SJ R ] X S O O X
Multi ‘Aramjeju’ J T () X 0 X O X
‘Galotsarang’ GJ R O X S O O X
‘Galotdeul’ S T () X S O O X
‘Galotchon’ GJ R () X S O O X
‘Gammaeul’ S R D X S O O O
‘Myeongeuigalot’ GJ R O X S O O O
General ‘Monttakgalot’ GJ R O X S O O X
‘Seonmigalot’ S R O X S O O O

Medium

‘Sodam’ SJ R O X S O O O
‘Leemiaegalot’ GJ R @) X N O O X
‘Jungbangi’ S T o O S O O O
‘Jejugalot’ J R @) X S O O X
‘Hwangseawhatgalot’ J R O X S O O X
Atelier ‘Oki’ GJ R O O S O O O
Multi ‘Jejufarm’ J T () () (0] O O X
‘Galjungi’ S T D ([ ] S O O O
Company ‘Mongsengee’ J R (] O S O O O
‘Jungheejikmul’ GJ R O @) S O O X
‘Gamttagne’ S R O O S O O O
Cooperative ‘Sudatteul’ J R O O S O O X
Large ‘Galbitnuri’ S R O (] S O O O
‘Kimteayeonchunyeon yeonsa J R O O S O O O
Experience ‘Muldeurine’ J R O O S O O X
‘Ilchullandartcenter’ S T () O S O O X
Multi ‘Ejejumall(bonjum)’ R o o O O O X
(Conventionjum) S T o o O O O X

D Location (J:Jeju-si except sinjeju,gujeju / SJ:Shinjeju / GJ:Gujeju / S:Seogwipo-si) @ Characteristics of area (R:Semi-Residential area / T:Tourist
area) 3 Main Target (O:Resident of Jeju island / @:Tourist / : Resident of Jeju island & Tourist ) @ Online(O:Homepage or blog / X :None /
@: Homepage or blog & Shopping mall) ® Making product(S:Self making / O:Outsourcing production) Item(® Clothes @ Fashion accessory @ Home

fashion)

el E Wshe

=
B BGAS 53 Ae

et Arh=

= B
JRo FEA, WA Do)



Ye e A B A2 s A
5 OUstE W5k AT B BelAse)] slsha a2 of
S5 Th APyt 2l AF he 2SS e B
9l Zo@ et glrka sk

gAel Zweq el AR 2E vhge) 2
] AP} AAGMOT QAT AR Ao
Ask ek S FREAG v TARl0] Bol w7
¥ APs} olgla 28 59 viazel Aol AsHel stk
= Zolgitk. HgelR A R, ABAF 5 FEelsh
o BB B AN, AUA 2ae e dARle 3
gHolglont vsd Yo BEoll: gALow A%
FARIED el !
& zejlol] thak 7o) o)F nEST WA Bk AEL

Folr7] o 2.

T
A e

o=as] 220 JEHS Wk
g AI%) A 4 4TS 8 9% 02
_9_

Al Bohs AlFAl), #EAETE # %74 =] “—‘01 e 3
on 7% Hxe] Y7t AFEFL] QTolE S wel AAE
Ao FAIF, A AAFRE o)F8IL UeS %} T ATt
xR doME FFHE W 730 doxe ¢
WX uje] A2 W HFS z}Xl‘ a3 ARS
Aol A7 PSS e AR 91
g3t oy wigos ow Fahs 7Hmoﬂ 0] A&
73 FEdok & Ritola} sl
71—& uﬂx}cﬁ] _zl_g_v_y_qg AL Hﬁoﬂ}\-]c ol- olEo] :&
ARG AFER XA UL dHoR AT F
= BPle] o sl 2l ERloN Ao
7} WolA T sle Agollrt. Aule] 43E SAsire
Rl e T4 WGt FARG AT stk
*@*W*EM ol BIFEY wide A vE H¥
2 AA AFE I 2 BATR AA A2 ste] st

HUTED e G AT BUE S

g
M
l".L
of
y OF
£ og
=

l-ﬂ ni

[¢]
fokel 490 Soblsl A9HBE LSl 2R o
ol Folol At BEIE s /WA ol &

]

sk HA e o= yepth

A, 2% 3Ee] ololdle st A AFAFEE o)
SHaL IS 27k mA} Rk ohuj} Aldeut eiA|xfE]7hA]
ThFk ololdle Auolw Asith. 3197 Ed=e Yo
283 o] FPH U w0l ol Wi Tl IR
S A, Aujekeza ofeldle] MlE Siis) Wal lsich

1A% wig Fejel el vlwsiR uEEEs 299
o] Wk well PARE e v, 22 ofolgolghe
Aot AR, el 71, B4 5 AR Alge)
F3A 7Axo| wel B} A ERS TRl f3s)e)
71 olE it

tARle] 542 vlasind ATy o)t 299 o)
Xc}—oﬂl—‘: %LEH)J /\E}O‘O] 31H ‘OuHxL 94}2}/;__,16& uﬂzl—_o_ /\ﬂu]%
e ZEtdol T kAL MIAZA R AFA, AlFA]
Mz Al Blal AAIF] A
ZERle] o] BSiTh. ke A4S BEE AR B
FRoz Qg AA Wsl, 2ol w3k HaEe AxE 3
19l W7hE BT Ao} fARE TRl AF o
2 REER 5SS ofHRla wiEke)
Aol sS4 5 ATk

olgel AARe e vehd aAYS nesls) 9
@ Ae thest 2k,

A, Axe wEPEEeR 243 A7 SEide AlFE
Rlol) A9AA YE FoFe BFHOR Gy T w3
o] Ze-2 AA APl &4 5 Y= FAHQ Helx sat

=22

o
™
f
rh
X
=)
fjy
)
1>

o] Wasjth. AAWR} s B3 e YA Fuuch
& go] go| Roli= ool that A%2lel FuAge] B
23T o7 FEG A ) BgA we ohet 95w
37 53 ol HA| 2k S B ol selst
3 4% 29E Asshe 5% 2R 250 Fede 38
slob & kg 2 SAlelth, A2 57 gl wol mol
AAF AR 293 DR HrAE 240 e
o ojele UM AW AYZZIRL WAFAY Ei=
Blo] wRe SuNAs AAS aoht AL Z7le
AAZHE olgsl NS APeNE & YES FEshs

A, whesd 3t e ool o, 2gh

7 =
5 ATSe 5 2L BE AESS APHoe APAR
T Qe 7191 ATsel FF P olold F YRS FE
she 2349 Agel Lasit.

S, 27t 1SS SR BUY F e TEudss
Aglo] Paste] Lelole HEE FEER 0 DoAY 7
o] AFalth, WA olBRThs WA AT 22E TjE
g 4 e HASE el Fuslel 2o tiE IS



530 TGN A6 A48, 2014F

Fola olgfet FE HaAseleA ARk v, SRS AT
WA Zhzhe] wREe] ApHslE ES 7185 AT A

E oAe zAsFolok st ol2idt Aol 7H4e] A
A sAEojof & FA|olt). Faele] BN B} 2%

ofelgel MAAY HEo A Bolel 2AAY FLE 113
= 7ol o Awis Al Fesioh shnh B vt
A9) Basht 2027} olshska ol ks HelA9 A1
Agke wEfslor & BAIT E, /AR BARE 53
Fo) AL BET WE oA WIS 159E %
2% 287 olulAel P Rl WASH: Yok Azt

2 % 9 vigrele sk,

Fa7e] EHls} HgAoleks ol
HEIap] S SRl 28 A
oF & Zlolck. uwlAte] FuhilelE § ¢
@ A4S ool Hl, s a v

(

sk wAe] A Rl Pgu 4 315 Fa Ao A
4ow A BIA BAS T2 AT olold +
Sl 71812 fmstelol & Zolc.

RS — A=y | 1 O
A Aok & Zlolet. fiAke JEGo] il B4
Ae s SIs) A2 UEHE EAEE s of

2 X 2
Y, WER, HER 5] ojulx2 thslgto 2x wstels &
HAEe] 7159 “;% FES falelop @ Aok, kRl
2RSS o @ AlRelE el BRel a0 me a4
Heo] Fasiy. # Ui
9l By, 9179 BPAoz MRS 58] AR L)
ooz 2T Qe 9 YA e 9 FEAY

7 E

o FFsloF & Zlofr}. &g o=, 4

£ TSIl 4831
F7PIAEL she AEAEE A & ¢ AT}, Tk 2
I 7S 7R ARl ol geb] s 2 A
AHEE STk vlske Ao R 59 7|EE ASthe
Zo] Fasitt sPlnk. &, Wes] 22S el AF AR
SN Blofu} ZEje} °ﬂ74 g dEeAY, 24, 29 B9
oRIoVdEAe] A, WA rets S8 AELEY A
N 5 A}rﬂfﬂﬁi §3E FAA bl ANE

WA WFEIPIFOR ARES 5 9lo
A7e AR B3 ARl s 9% ARAT
T, AR A Aol SHE TR A AR A
Foll vlT& ol ARl flo] s/sek /W **ﬁ%ﬂ%] LA
Sl 2ERd £l Qlof 2 AlmEey 2E, 2d
Bl o] R7lFe l BHEA & A, vt 7—'1 =
slef ofelgle] st AlelElo} AL Aol ofHd

ol

HU g
FFI

e A DY

& & el AR 90 ol RAT B 2} A

solo} & Aotk 2% vlao] Bze] F2 tige] ofd 7
A2 DA S B0l T AL glo] AR
29 H2e 918 F7) A7) Basite AzEn. &
TE wEoR ApHsET 2SI B WS 5 e T
AAQ) T AE D ek wlEgo =K Seelel tE

A BFA ] A3t 7S 71dgit)
HARR| 2
B =1 SYtga A9 I Ao o] FoH S
References

Bae, J. S. (2013). Mechanical properties of silk fabrics dyed with
persimmon juice. Fashion & Textile Research Journal, 15(1), 156-
162. doi: /10.5805/SFT1.2013.15.1.156

Cho, S. K, & Song, W. S. (2009). &g} 7]87 Z&H
[Textile planning & expression]. Seoul: KNOU Press.

Choi, C. I. (2013, August 14). ‘The magic of Jeju, population has exceeded
600,000’. Chungang Ilbo. Retrieved January 8, 2014, from http://
article.joins.com/news/article/ rticle.asp?total id=1233 6173

Choi, S. K. (2014, February 12). ‘Baojen street, small China in Jeju’.
Hankookkyungge. Retrieved February 20, 2014, from http:/
hankyung.com/newsp/newsview.php?aid=201402120 9141

‘Collaboration of items’. (n.d.). Naver blog. Retrieved July 4, 2013,
fromhttp://blog.naver.com/indigo2722/150107750904

‘Colors matched trench coat’(n.d.). Ejejumall. Picture by author July
14, 2013.

‘Coordination of items’. (n.d.). Naver blog. Retrieved July 4, 2013,
fromhttp://blog.naver.com/indigo2722/150111937560

‘Display of Tops’. (n.d). Galmasil. Picture by author February 24, 2014.

‘Display of Two-piece’. (n.d). Oneclick. Retrieved July 4, 2013, from
http://www.oneclick.or.kr/contents/nativecult/area08.jsp?
cid=52085

‘Exhibition hall of Jeju cultural products’. (n.d). Ejejumall. Retrieved
July 4, 2013, from http://mall.ejeju.net/?mid=KR0913

‘General gal-ot store’. (n.d). Oneclick. Retrieved July 4, 2013, from
http://www.oneclick.or.kr/contents/nativecult/area08.jsp?
cid=52085

‘Handcrafted one-piece’. Naver blog. Retrieved July 4, 2013, from
http://blog.naver.com/okigongbang

‘Handcrafted trench coat’. (n.d). Ejejumall. Retrieved July 4, 2013,
fromhttp://mall.ejeju.net/index.php?mid=KR05&cate=0508&mode=
view&pcode=0903061315

Han, Y. S. (2005). The antibacterial activities of persimmon juice and

persimmon juice dyed cotton fabrics. Journal of the Korean Home
Economics Association, 43(3), 119-129.

Hong, H. S. (2001). The effect of benefit thought and fashion image on
purchase intention of Gal-ot. Journal of the Korean Home
Economics Association, 39(2), 73-84.

Hong, H. S. (2004). A study on perceived of ‘Gal-Ot’ and purchase
behavior of ‘Gal-Ot’. Researches in Jeju, 26, 223-255.

Hyun, S. H. (2009). A study on the sightseeing culture commodity



development that used Korea classic image. Journal of Digital
Design, 10, 290-299.

Institute of Jeju Recording (1996). */=</ Z/<V [Folk of Jeju
IV]. Jeju: Institute of Jeju Recording.

‘Jacket modified to modern style’. (n.d). Naver blog. Retrieved July 4,
2013, from h#tp.//blog.naver.com/ okigongbang

Jeju National University Economic & Business Management Research
Institute. (2012). Research and directory about Jeju natural dyeing
industry.

Jin, S. G (1969). Y79/ 4JA]F<== [Seasonal custom of southern
country]. Jeju: Institute of Jeju Cultural Studies.

Jung, S. H. (2011). ‘Jeju Tourism Project to Attract Chinese tourists’.
Jeju Development Forum, 39, 58-69

Jung, Y. S. (2000). A study on the current status and further
development of cultural p roducts. Journal of Korean Society of
Design Science, 14(2), 7-13.

Kang, J. S. (2011). 4 study on Galot dress pattern : In the case of their
50’s. Unpublished master’s thesis, Jeju National University, Jeju.

Kang. S. Y. (2013, August 14). ‘Age population of 600,000 was
held in Jeju Island’. Halla Ilbo. Retrieved January 8, 2014,
from http://www.ihalla.com/read php3?aid=13764060004393590
44 &search="3A 9

Kim, B. H. (2014, February 11). ‘Now is the golden age of Jeju’.
Jejusori. Retrieved February 8, 2014, from http://www.jejusori.
net/news/articleView.html?idxno=1 40604

Kim, D. S. (2003). *JF= z-29] £33 x/27% [Characteristic and
Locality of Jeju Galot]. Korea Local History Research
Council, 15, 217-232.

Kim, H. G (2013a). #5297 ¥ </ [Jeju Natural Dyeing]. Jeju:
Jeju Tourism Culture Industry Promotion Agency.

Kim, Y. H. (2013b, October 25). ‘The age of 10,000,000 tourists in
Jejuw’. Jejunuri. Retrieved January 8, 2014, from http://www.
jejunuri.net/news/article View.htm1?idxno=14905

Ko, C. 1. (2013, January 14). ‘Healing Jeju, lead to population on
growth’. Issuejeju. Retrieved January 8, 2014, from http://
www.issuejeju.com/news/article.html?no=1261551

Ko, E. S., & Lee, H. S. (2003). Effect of dyeing by immature
persimmon juice on the hand of fabrics. Journal of the Korean
Society of Clothing and Textiles, 27(8), 883-891.

Ko, G M. (1985). A+%= /7 Il [The public item of Jeju
Island II]. Jeju: Tamla Culture Research, 265.

Ko, J. H. (2011). 4 study on Galot blouse which is a cultural product
of Jeju for woman in their twenties. Unpublished master’s thesis,
Jeju National University, Jeju.

Ko, K. R. (2010). A color effects research for strengthening a
competition of the traditional dyed cloth ‘Gal-Ot’. Journal of
Korean Society of Color Studies, 24(3), 5-16.

Kwon, S. H., & Hong, S. C. (2007). Foundational research for DB of
pattern grading of Galot, Jeju cultural merchandise. Journal of the
Korean Home Economics Association, 45(1), 111-125.

Lee, H. S. (1991). A study on the history and making method of the
Cheju Do Galot. Journal of Jeju National University, 33,165-174.

A7 2 Yo HE W HEEA A 531

Lee, H. S. (2001). A study on the Kalot. Research of Jejudo, 19, 329-347.

Lee, J. S. (1982). A study on the property of cotton in the middle of the
Lee dynasty. Unpublished master’s thesis, Seoul National University,
Seoul.

Lee, S. H. (2010). Analysis of anti-alergic activities by extracts from
persimmon sap-stained rayon and cotton fabric. Journal of Life
Science, 20(5), 794-798. doi: /10.5352/JL.S.2010.20.5.794

Lee, W. Y. (1998). 4 study on the functionality of Galot. Unpublished
master’s thesis, Kyunghee University, Seoul.

‘Made to order store.” (n.d). Galmasil. Picture by author August 13, 2013.

Mongsangee. (2012). Retrieved July 10, 2013 from http://www.
mongsangee.co.kr/?mcode=0104

Nam, Y. J., & Hong, M. H. (1986). A study on sanitary property of
Cheju Do Gal-ot. Kyonghee University Journal, 15, 43-49.

Oh, E. J. (2013, December 19). ‘Jeju-type franchise selection of
the agricultural corporation Galjungi and Maroodontex’. Halla
Ilbo. Retrieved January 16, 2014, from http:/www.ihalla.com/
read.php3°?aid=1387378800450031073&search=24%-¢]

‘One-piece of mixed dyeing’. (n.d). Antre, Jeju City Traditional Sday
Market. Picture by author February 24, 2014.

Shin, D. 1. (2013, January 21). ‘Concentrated money in Jeju’. The
Korea Economic Daily Magazine. Retrieved January 8, 2014,
from http://magazine.hankyung.com/apps/news?popup=0&nid=01
&c1=1001&nkey=2013012500895000441&mode=sub_view

‘Stylish crafted store’. (n.d). Oki. Picture by author February 24, 2014

Park, S. J., & Park, D. J. (1994). A study on the constructing and
designing method of the Gal-ot. The Korean Journal of Community
Living Science, 5(2), 207-215.

Park, S. J., & Son, W. K. (1999). The effect of differences between Gal-
ot and undyed clothing and clothing types on wear sensation. Journal
of the Korean Society of Clothing and Textiles, 23(1), 30-41.

‘Patchwork vest of general style’. (n.d.). Oneclick. Retrieved July 4,
2013, from http://www.oneclick. or.kr/contents/nativecult/area08.
jsp?cid=52085

‘Persimmon dyeing one-piece of general style’. (n.d). Naver blog.
Retrieved July 4, 2013, from http://blog.naver.com/jengbangiee/
140202523256

‘Three-piece modified to classic style’. (n.d.). Galjungi. Retrieved July
17, 2013, from http://www.jejumg.com/index.php?salegdno=229
&gtype=1&pgurl=shop/sh_goods_view&ctpose=AAF&ctno
=320&page=4&otype=6&

“Three-piece modified to semi-classic style’. (n.d.). Galmasil. Picture
by author August 13, 2013.

‘Traditional hanbok style’. (n.d.). Jujufarm. Retrieved July 4, 2013,
from http://www.jejuf.com/shop/largeimage.php?it id=12527405
61&img=1252740561 11

Yoon, S. H. (2004). A study on the production of photograph works for
Juju Galot’. Unpublished master’s thesis, Sangmyong University,
Seoul.

(Received 10 April 2014; 1st Revised 11 June 2014;
2nd Revised 26 June 2014; Accepted 28 July 2014)

Copyright © 2014 (by) the authors. This article is an open access article distributed under the terms and conditions of the Creative
Commons Attribution license (http://creativecommons.org/licenses/by/3.0/), which permits unrestricted use, distribution, and reproduc-

tion in any medium, provided the original work is properly cited.




