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The Actual Wearing Conditions and Preferences for New Silver Women’s Brassiere

Park Ja Youngl) and Jang Jeong N
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Abstract : This study provides basic reference data for brassiere wearing conditions, design preferences of new silver
women (50s-60s) and development of brassiere products. We compiled and compared 163 pieces of brassiere (considering
of 105 domestic general brassieres and 58 foreign silver brassieres) analyzed using SPSS Statistics 21 program. A survey
was then conducted on the actual wearing, purchasing conditions, design preferences for 176 females (50s-60s). The
result of this study are as follows: First, comparing actual product conditions (domestic general products and foreign silver
products), the ratio of full cup in cup height, V-shape type in neckline shape, long type in front-end length, wide type in
wing width, U-shape type in shoulder strap form, wide type in shoulder strap width, no-wire brassieres in breast wire
type, all-in-one type in shoulder strap separation, back type in closure type appeared higher than other types of brassiere
in domestic general product. Second, a study also showed that 60s women's wearing time is lower than 50s women's;
however, 60s women expressed a higher figure and preference for the purchasing ratio in the department store, full cup
in cup height, short type in length of brassieres, wide type in wing width, U-shape in shoulder strap form, small type in
shoulder strap width, back type in closure type and no-wire brassieres than those in their 50s. It was found they prefer
fabric with a high natural content, nude tone color without decoration & pattern and camisole brassieres.

Key words : new-silver women(7 & ¥ ¢]/3), brassiere(X. 2] A 1), actual product conditions(# & A 4+ 4 ), actual
wearing conditions(ZH-& 2 #)), design preferences(li] 249l A3 %)
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Table 1. Classification of brassiere product form
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Frequency (%)

2

Classification Factor X
Cup-shape = SN sl B
Mould Nonwoven One layer
General 57 (54.3) 37 (35.2) 11 (10.5) 1
Silver 30 (51.7) 22 (37.9) 6 (10.3) ’
Cut the number .. . ‘ 04
of Cups 3 or more
General 47 (44.8) 40 (38.1) 18 (17.1) 1501
Silver 26 (44.8) 26 (44.8) 6 (10.3) ’
Cup-height —
Full Three-quarters
General 60 (57.1) 43 (41.0)
5.204
Silver 43 (74.1) 15 (25.9)
Neckline-Shape [——) BT
U Heart
General 49 (46.7 329 53 (50.5
o 29 (03 18.5247%x
Silver 37 (63.8) 9 (15.5) 12 (20.7)
Front-end length \ —
Long
General 83 (79.0) 14 (13.3)
37.100%**
Silver 21 (36.2) 34 (58.6)
Wing width
General 72 (68.6) 33 (314)
44 859%**
Silver 8 (13.8) 50 (86.2)
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Table 1. Classification of brassiere product form (continued)

Frequency (%)

Shoulder strap form

Straight U \"
General 50 (47.6 52 (495 3 (29
(47.6) (49.5) (29 20.97g##*
Silver 4 (69 47 (81.0) 7 (12.1)
Shoulder strap width
Small Wide Complex
General 82 (78.1 11 (10.5 12 (114
78.1) (10.5) 14 59.475%**
Silver 16 (27.6) 40 (69.0) 2 (34
Shoulder strap Separation
All-in-one Separation
General 48 (45.7) 57 (54.3)
4841 7%
Silver 58 (100.0) 0 (0.0
JL N
Closure
All-in-one Back Front
General 9 (86 94 (89.5 2(19
(86) (89.5) (19) 36.487*%*
Silver 22 (37.9) 27 (46.6) 9 (15.5)
**%p<.001
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Table 2. Classification of brassiere product function
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Frequency (%)

2

Classification Factor X
O O S
Ventilation Basic Under mesh Side mesh Top mesh 2 or more
General 67(63.8) 22(21.0) 1 (1.0) 10 (9.5) 5 (4.8) 6950
Silver 45(77.6) 4( 6.9) 0 (0.0) 6(10.3) 3(52) ’
Breast @ u @
correction Basic Outside stretch Inside stretch
General 79 (75.2 20 (19.0 6 (5.7
‘ (752) (19.0) 57 I
Silver 54 (93.1) 1 (17D 3 (52




Table 2. Classification of brassiere product function (continued)
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Frequency (%)

&

Wire Wire No-Wire
General 64 (61.0) 41 (39.0)

33.695%**
Silver 8 (13.8) 50 (86.2)

Camisole

brassiere Camisole
General 103 (98.1) 2 (19

12.886%**
Silver 48 (82.8) 10 (17.2)

**p<01, ***p<.001
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Table 3. Purchasing conditions of brassiere Frequency (%) Table 4. Important factor on purchasing brassiere  Frequency (%)
Question Factor 50s(n=88) 60s(n=88) xz Factor 50s(n=88)  60s(n=88) Total(n=176)
AA 3(34) 1(1LD Design 49 (55.7) 37 (42.0) 86 (13.9)
A 43 (489) 31 (352) Size fit 48 (54.5) 57 (648) 105 (16.9)
Cup size B 32 (36.4) 44 (50.0) 5.227 Outer clothing Silhouette 19 (21.6) 18 (20.5) 37 ( 6.0)
C 9 (10.2) 10 (11.4) Breast correction 25 (284) 13 (14.8) 38 (16.1)
D 1(1L1) 2(23) Reduced pressure 49 (557) 57 (64.8) 106 (17.1)
75 14 (159) 3 (34 Price 34 (38.6) 40 (45.5) 74 (11.9)
80 26 (29.5) 16 (18.2) Brand name 10 (11.4) 13 (14.8) 23 (13.7)
85 30 (34.1) 45 (51.1) Wire existence 31 (35.2) 36 (40.9) 67 (10.8)
Product size 16.885
90 7 (80) 14 (15.9) Fabric 10 (11.4) 29 (33.0) 39 ( 6.3)
95 9 (10.2) 10 (11.4) After washing the form 21 (23.9) 22 (25.0) 43 (1 6.9)
100 2(23) 0(00) Etc. 1 (1D 1(11) 2(03)
Wacoal 16 (18.2) 15 (17.0)
Venus 23 (26.1) 37 (42.0) Table S. Actual wearing conditions of brassiere Frequency (%)
P rg:::d Vivian 25 (28.4) 18 (20.5) 5.386 Question Factor 50s(n=88) 60s(n=88) xz
Triumph 2(23) 2(23) 24 hours 36 (40.9) 21 (23.9)
Etc. 22 (25.0) 16 (18.2) Wearing Before going to bed 25 (28.4) 25 (28.4) 7297
Department store 23 (26.1) 34 (38.6) time Only when you go out 25 (28.4) 38 (43.2)
Underwear store 33 (37.5) 39 (44.3) Do not wear 2(23) 4(45)
Purchasing place Discount Store 16 (18.2) 12 (13.6) 12.444 Habitually 21 (23.9) 25 (284)
TV shopping 13 (14.8) 3 ( 3.4) Prevent sagging breast 19 (21.6) 22 (25.0)
Internet 3(34) 0(00) Prevent wo'le breast 9 (102) 7 (8.0
Once a month 1 ( 1.1) 0 ( 0.0) Reason  Prevent nipple protrusion 21 (23.9) 8 ( 9.1) 9.956
The ‘flumber f Once in 2-3 months 15 (17.0) 9 (10.2) 060 to wear Voluptuous breast 2 (2.3) 3 (34)
P ;::rs P Once in 6-7 months 35 (39.8) 27 (30.7) Small breast 000 2(23)
Once a year 37 (42.0) 52 (59.1) Outer clothing silhouette 14 (15.9) 16 (18.2)
1-3 9 (10.2) 13 (14.8) Ete. 0(00) 1(LD
Number 4-6 27 (30.7) 44 (50.0) Habitually 0(00) 0(0.0)
12.731 .
of owned 7-9 22 (25.0) 19 (21.6) Reason to Inconvenience 2(23) 3(34 600
10 or more 30 (34.1) 12 (13.6) not wear Unnecessary 0(00) 1(LD
10,000 to 20,000 4 (4.5) 6 ( 6.8) Etc. 0(00) 0(0.0)
30,000 to 40,000 45 (51.1) 36 (40.9)
50,000 to 60,000 22 (25.0) 40 (45.5)
price 70,000 to 90,000 6 ( 6.8) 3 ( 3.4) 12012 ‘HRlo] 2] B2 B tid vs-3d BT
100,000 to 120,000 3 ( 34) 1 ( L1) 4 A3e Table 73 2t} SOEHQF 60t 5 Qrebtte]
130,000 to 140,000 2 ( 23) 0 ( 0.0) o] 7P =A JER, souie BE SRR Aoz gy
150,000 to 190,000 5 ( 5.7) 2 ( 2.3) A7E =2 vEE Uehd Wi 60the Alo]= ghSAfe} w R
200,000 or more 1 ( 1.I) 0 ( 0.0) o] &2 HEZ YT

£p<.05, **p<01
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Table 6. Uncomfortable factor on wearing brassiere Frequency (%)
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Table 8. Design preference of brassiere styles Frequency (%)

Factor 50s(n=88) 60s(n=88)  Total(n=176) Classification 50s 60s
Shoulder strap 29 (33.0) 36 (40.9) 65 (10.6)
Cup 7 ( 8.0) 10 (11.4) 17 ( 2.8) Mould | | Mould
Neckline 1 (11 13 (14.8) 14 (23) Cup-shape \ /
Platform 8 (9.1 12 (13.6) 20 ( 3.3) 57 (64.8) 55 (62.5)
Slide Ring 18 (20.5) 15 (17.0) 33 (54
Ring 12 (13.6) 16 (18.2) 28 ( 4.6)
Hook & Eye tape 22 (25.0) 32 (36.4) 54 ( 8.8) Cut the number 1 Cup . . 1 Cup . .
Wing 23 (26.1) 36 (40.9) 59 (19.6) of Cups
Lower band 36 (40.9) 40 (45.5) 76 (12.4)
44 (50.0) 45 (51.1)
Center piece 20 (22.7) 12 (13.6) 32 (52
Side panel 12 (13.6) 11 (12.5) 23 (3.7
. Full I | Full i ]
Breast wire 59 (67.0) 65 (73.9) 124 (20.2) Cup height ‘ I ) I
Side bone 29 (33.0) 40 (45.5) 69 (11.2) 2= -
53 (60.2) 62 (70.5)
Table 7. Dissatisfied factor on wearing brassiere Frequency (%)
= = = Heart-line Heart-line
Factor 50s(n=88) 60s(n=88)  Total(n=176) Neckline-Shape N SN/
Size fit 19 (21.6) 32 (36.4) 51 (14.1) = o
Pressure 54 (61.4) 66 (75.0) 120 (33.2) 66 (75.0) 55 (62.5)
Ventilation problem 16 (18.2) 23 (26.1) 39 (10.8)
Skin irritation 17 (19.3) 32 (36.4) 49 (13.6) Brassicre Short Short
Move up 31 (35.2) 29 (33.0) 60 (16.6) length ea d w
Lack of supportive 5(57) 7 ( 8.0) 12 ( 3.3) 76 (86.4) 63 (716)
Outer clothing Silhouette 8 ( 9.1) 11 (12.5) 19 (1 53)
Difficult to wear 2 (23) 7 ( 8.0) 9 (25)
Et 1 (1D 1 (1.1 2 ( 0.6) Wing width Small ) Wide iy
c. . . . ing widt . -
o] gor AuFol Sshe HYxjo] AlF Ale]=AA7L 2 54 (614) 46 (52.3)
Qe A g o ¢ Uk

3.3. EeliX|of ClXfol & J|sM MSE

TRl A3 E: A AR ZAF e HejA] A
PES EUE Ao} A2k Fx, Fuo} 7S F71s)
o] Ao WAREMH FholAlFAE S AA %
1570] &5 F o/iE Fl, o7iE UH], o7 e, sholof
i, AE A9 Sl AEAA Fo g AfolE YERARS
I A3 Table 83 2t 3 el A5, 50t} 60t =
T Exge dunjgoe] 7P A Yo, 4 £ 49
-, 50019} 60t =F 17<] AsHgo] =4 Yepth
o2l A%, 5009t 60t BT Ex]e] AEH|go] A e
wow, dahd Fere] ¢, 5ot} 60t 2T SlEF S A
SHlgo] EA veRTh Baxle] dole] 749, 500e}t 60y
5 712y @E23)el 7P =4 JEie Yy, sodle AR
o] 8.0%= UERS v, 60t 7HmE&Eo] 15.9%2 S0t
B} 20 A Ee HEE et g el A, 50
e 712YEGE2Y), 6otdle Hoge vl =4 Uehge

e}

form ) Kj 7 k)

Shoulder strap
65 (73.9)

44 (50.0)
Shoulder strap ~ Small Small
width
64 (72.7) 45 (51.1)
Shoulder strap All-in-one All-in-one
Separation TN BN
58 (65.9) 60 (68.2)
Back Back
Closure L 1 2l |
| N B
80 (90.9) 65 (73.9)
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Table 8. Design preference of brassiere styles (continued)
Frequency (%)

- —
Wire { No-Wire < \
Wire Q N

58 (65.9) o

52 (59.1)
Fig. 1. - Fig. 2.
Synthetic. Natural. ‘
Fabric www.lycra. Www.venus- . 4
com eshop.co.kr
63 (71.6) 47 (53.4)
Fig. 3. Part. | ;o e J
Simple.
WWW. N
Decoration | . Lip ” www.l'vacoal
Jp ;J -
37 (42.0) 50 (56.8)
Fig. 5. Plain. Fig. 6. Plain.
Wwww, www.wacoal
Pattern . .
wacoal jp Jp
52 (59.1) 63 (71.6)
i‘lg'dz Fig. 8.
e S e B
Color ) Www.
le.
google - - google.com - -
com
39 (44.3) 44 (50.0)

U, A% 2F 71EE e Wade] vlgAtolrt A YETE
ME Fere) 739, 50009k 60t 2% URFEo] wlgo] &7
yelgkoy, 50tie UARE (50.0%)3 LA (34.1%)] Hl-&o)
A JERd 9, 60t UAFR (73.9%)2] Hl&o] 7P =4
Yepgth o712 wupe] A 5ot} 60t BE 715G
23)e] vgo] EA vERou, sodie 7183 (72.7%)°] 7t
=& vEE Yehd vhE, 60l 7B (G1L1%) §ed
(48.9%)°] =2 H&=Z et oE £ 79 A9,
sodlel 60t =T LA o7l¥e] wlgo] =4 UElth o
o FEP] A5, 5009k 60t B Sledwlo] EA] VR oL,
50hE o9 flo] Y do] 45%= vehd Wk, 6ot oY
o] P=o] 23.9%= S0l vjal] w2 Hl&= JERTh ¢
olo FE2] A, SotlE 9FoloF(59.1%)] Hl&o] EA o
ER, 60T E m9to]old (65.9%)2] Bl E=A Yepdth A
3 A A, SodlE ASA A (71.6%)8] BlEol =
gton), 60tle HALA(534%)2] Hl&o] =4 Uehdth B
K]0} Gl Qo] Aol g 50 FEAQ A2 (42.0%)
o] 7k =& &R YRt v, 60t 224 §12(56.8%)
o] 71 =& HEE Yepgdth Asshe Fu0o %, 50t
60t B FA]9] Hgo] A YERoL, 50t e H| g0
A Tkt A5 Furt 235k ole W, 60l
FH9) vlgo] B4 Ueluth AEske dEe) AS, sohet
60t B FEE ZAlE Misle Ao= Jehdth

rr Ny

Table 9. Why the unnecessary functional brassiere  Frequency (%)

2

Factor 50s(n=9)  60s(n=12) X
Newly-released product satisfaction 1 (1.1) 3 (34
Expensive 5(5.7) 7 (8.0) 1.128
Ineffective 334 2 (23)
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4 5SS A 2AVE, A s, 55 71, 9 7
T 715, Al 7%, 71548 B 7R ol st
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A, BRRAOR Fulg Bk 7|5S ERIN, 52
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H 2R e 72
IAE Qg 1Y
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(88.1%)2.2 YERH, <D Qs earhetar g A9= 21
H(11.9%)2 UeRsth Beixjole] 71%5do] ZaskA it

Table 10. Brassiere function preferences Frequency (%)
50s(n=79) 60s(n=76) Total(n=155)

Breast correction 56 (70.9) 66 (86.8) 122 (10.8)

Classification Factor

Body Side correction 52 (65.8) 43 (56.6) 95 ( 8.4)
correction  Back correction 19 (24.1) 16 (21.1) 35 ( 3.1)
Abdomen correction 15 (19.0) 16 (21.1) 31 ( 2.7)

Under mesh 64 (81.0) 50 (65.8) 114 (10.1)

Mobility
Cup stretch 26 (32.9) 35 (46.1) 61 ( 54)
For Breast Cancer 304y 16 (21.1) 40 ( 3.5)

Special Patient

function Smart 19 24.1) 24 31.6) 43 ( 3.8)
Bulletproof 5(63) 3(39 8(07
Ventilation 56 (70.9) 49 (64.5) 105 ( 9.3)
, Insulation 29 (36.7) 25 (329) 54 ( 4.8)
Clothing Deodorant 32 (40.5) 28 (36.8) 60 ( 5.3)

climate
Antifouling 36 (45.6) 36 (474) 72 ( 6.4)
Antimicrobial 47 (59.5) 40 (52.6) 87 ( 7.7)
Functional Silicon Subsidiary 36 (45.6) 49 (64.5) 85 ( 7.5)

materials

Soft wire 58 (734) 58 (76.3) 116 (10.3)
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