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The Effects of Consumption Values on Appearance Management Behaviors
- Differential, Material and Practical Value-

In Suk Kim" and Eun Hye Kim?'

J)Dept of Global Trade and Management, Shinhan University; Uljeongbu City, Korea
Dept of General Education, Shinhan University;, Uijeongbu City, Korea

Abstract : The purposes of this study are to classify consumption values and to examine the effects of consumption val-
ues on appearance management behaviors. Questionnaires data was obtained through adults over 20 years old of age
(N=478) in Gyeonggi-do, Daegu and Kyungpook regions. Descriptive statistics, factor analysis, multiple regression anal-
ysis, t-test and ANOVA were applied. The results of this study are as follows. First, consumption values are composed
of three factors such as differential value, material value and practical value. Appearance management behaviors are iden-
tified such as surgery/skin care, clothing care, weight training and hair care. The weight training in appearance man-
agement behaviors is the most preferred behavior. Second, the results of regression analysis are like as follows: The
effects of consumption on plastic surgery/skin care are explained by the differential value, material value and practical
value(-). On weight training and hair care, the differential value and material value have positively significant effects. The
differential value has significant effects on all over appearance management behaviors. Third, there are signigicant dif-
ferences in consumption values and appearance management behaviors according to demographic variables. The single,
females in 20s and 30s with higher monthly income and payment have higher differential value and lower practical value.
The single and female in 20s and 30s were more involved in appearance management behavior.

Key words : consumption value(4~4] 7} %), differential value(=}
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Table 1. Demographic characteristics (n=474)
Classification Frequency(%) Classification Frequency(%)
Gender Female 181(38.2) Marital Single 201(42.5)
Male 293(61.8) status Married 272(57.5)
High School 193(40.9) Under 1 m1.]]1.on 71(15.4)
1-2 million 126(27.4)
. College 88(18.6) Average monthly o
Level of education L . 2-3 million 134(29.1)
University 162(34.3) income e
Graduate School 29(6.1) 3-4 million 60(13.1)
U : Over 4 million 69(15.0)
20229 141(29.8) Under 0.1 mvll%lon 153(32.6)
0.1 - 0.2 million 130(27.7)
30-39 118(24.9) Average monthly L
Age 0.2 - 0.3 million 88(18.8)
40-49 139(29.3) payment L
50-59 75(15.9) 0.3 - 0.4 million 40(8.5)
' Over 0.4 million 58(12.4)
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Table 2. Factor analysis of consumption values

Factor/Item

Factor loading Mean Cronbach's o

Factor 1: Differential value

I want new style of products. 0.81
I want fashion-leading products. 0.80
. . 3.57 0.87
I prefer the differentiated products. 0.80
I am interested in searching new product and its information. 0.71
I check whether the design, material and color are peculiar. 0.70
Factor 2: Material value
When people buy expensive products, they look successful. 0.77
471 0.64
I envy those who purchase famous brand products. 0.75
To be happy, we should be wealthy enough. 0.71
Factor 3: Practical value
I am interested in the practicality of products. 0.76
. 3.62 0.54
The quality and safety are checked to select products. 0.73
The discounted price is preferred to the regular price. 0.64

‘;&E}(Table 3). 27X E 2pH A7)
7} o8 Ao® UERkon YAETh ojio] x]_tng' 7427}
O =k ool 2pEAQL ARdREe] TN Fsk=tl (el
o AS2 As £ 5 Utk Agolie] mE |7kl
= 283 7Ex|oF A&3 TEx|elA Ao 7} FelsiAl Yk,
nEo] 71EZRc) AR 7F =N A8A 7R 9A U

Eheh. ol PlEARE fael BAlo] uhg e A7l Qo
o, 285 ZNThe Yol FEE P £S oA @

ol %
= anAEe] &S HoFErh A glojrs An7ER| ¢
Me ZpEA 719 A8 7ERe dolA] frefgt Afolrt LEL
Sk oAl =siA 20, 300H7F 40, SOTiETE xpE A 7ER)7F G
Fou, A8 VA= T Hith ol A¥e] Bl E
3ol AL 7 HThs 71583 AAES nEe g Anjske
Aol =52 & ¢ Atk YHFAS dojrs &M
2ol {12 H oA Yepsor, daAEdel doiMe 2}

2|qke] zpol7t FolaiAl Ut 4 E Y
° %%’F—i AHEATA 7L we Flog L}E‘rkm ZHARE] e

A AL BN 5 e FRelR ASAS ]
Fom AgTs MNBTS B MIAEE ANE SUA
of EieA AEslstels A%L BYL ¢ 5 ok

E

ool AHE Fste] BRI, JIFEAIA Wl oA &
H]7}x]2] zpo|E HoFE Ao AHAME dakht oz}
7t AEIM = 71ERT vlEo], A= 20, 30ti7F 40,
SociEch ERHAAEY o] =SE, APBATIX7F EA VERE
om, 7154 2ZIRE WA vERT ol $ETE o4
o], ¥ oEH} &5, AMEAMNEIFTF =2, 7154 Tt

Table 3. The differences of consumption values according to
demographic characteristics

Classification Differential Material  Practical
value value value
Male 3.49 3.60 4.89
Gender Female 3.71 3.64 473
t value 225" -0.46 052
. Single 3.84 3.65 457
1\:1;2:1 Married 338 359 481
t value 4.82 0.61 -3.44
20s 381° 361° 458
30s 3.82° 372 4.59°
Age 40s 3.36 3.65° 488"
50s 3.15° 3.38° 4.82%
F value 110" 1.84 5357
Under 1 million 3.76" 3.57% 4.85"
1-2 million 357 3.60° 4.70°
Average 2-3 million 346" 3.63° 465"
monthly 3-4 million 3.53° 3.70° 468
income 4-5 million 3.51° 3.63° 453"
Above 5 million 3.64% 3.54% 4.89%
F value 0.77 0.18 1.55
Under 0.lmillion  3.25° 3.55% 478"
0,1-02 million  3.50™ 3.60° 4.80°
Average 0203 million  3.71 3.70° 463"
monthly  03-0.4 million  3.92° 3.58° 4.49°
payment  04.0.5 million  3.93° 3.52° 4.69°
Above 0.5 million ~ 4.53° 4.05° 4.53°
F value 9.86"" 1.29 1.83

*p<.05, **p<.01, ***p<001
abced : Duncan test shows that means with different subscripts differ at

p<.05
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Table 4. The differences of appearance management behaviors according to demographic characteristics

Classification Plastic surgery / Skin care Clothing care Hair care Weight training
Male 272 3.11 3.12 3.24
Gender Female 3.51 3.77 3.93 4.12
t value 845" 665 831" 749"
Single 325 3.70 3.65 3.70
Marital status Married 2.85 3.13 327 3.49
t value 4.16™" 587" 378" 1.70
20s 3.26° 3.70° 3.62° 3.78°
30s 3.24° 3.48" 3.66° 3.66°
Age 40s 2.86° 3.19% 331% 3.56%
50s 2.54° 2.94° 2.96" 3.19°
F value 1092 10.54" 8.53"" 340"
Under 1 million 3.20° 3.59* 3.75° 3.67°
1-2 million 3.01° 341° 3.49% 3.62°
2-3 million 2.94° 3.20° 3.35% 343
monﬁlvl;“i‘ﬁiome 3-4 million 2.90° 3.29° 3.10"b 3.56°
4-5 million 3.10° 3.34° 3.57° 3.79
Above 5 million 2.95° 3.42° 3.34% 3.58°
F value 0.77 137 2.63" 0.61
Under 0.1million 2.64° 2.89" 3.04° 3.26"
0,1-0,2 million 2.91% 327% 336% 3.44™
0.2-0.3 million 3.25% 3.63° 3.61% 3.72%
momlt:;ergf;mem 0.3-0.4 million 3.40% 3.70% 3.88% 3.93%
0.4-0.5 million 371° 421 4.05° 4.40°
Above 0.5 million 3.70° 441 4.05° 410"
F value 120" 196" 104" 643"

£p<.05, **p<01, ***p<001

abed : Duncan test shows that means with different subscripts differ at p<.05
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Table 5. Effects of consumption values on appearance management behaviors

Dependent variable Independent variable Standardized 3 t value R F value
Differential value 0.49 12597
Plastic surgery /Skin care Material value 0.18 462" 0.30 66.59""
Practical value -0.17 448"
Differential value 0.40 957"
Hair care Material value 0.13 305" 0.18 3405
Practical value -0.05 -1.12
Differential value 0.33 7717
Weight training Material value 0.10 241" 0.12 21.88""
Practical value -0.03 -0.57
Differential value 0.59 15957
Clothing care Material value 0.13 3417 036 89.42""
Practical value -0.05 -1.47

#p< 01, *#%p<001
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