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The Effects of Beauty Involvement on Self-Satisfaction by Conspicuous
Consumption Tendency Groups

Hyun-Ju Park and Sook-Hyun Park’
Dept. of Fashion Design & Merchandising, Kyungsung University;, Busan, Korea

Abstract : This study examined the effect of beauty involvement on self-satisfaction by conspicuous consumption ten-
dency groups. A questionnaire method was used for this study. The subjects of this research were females in their
20s~50s. We distributed 580 questionnaires ets; constantly, 554 sets were used in the final analysis. Data were analyzed
by factor analysis, ANOVA, cluster analysis, Cronbach’s alpha coefficient and multiple regression analysis. Beauty con-
sumption behavior factors were classified with hair styling, skin management, make-up and body shaping. Self-satisfaction
factors were classified with living, appearance, economic and interpersonal relation. This study classified 4 conspicuous
consumption groups (active, passive, syntonic and individuality & frugal group). The active conspicuous consumption
group was unsatisfied with most of the self-satisfaction factors. The passive conspicuous consumption group was more
interested in skin management factors than other factors. The syntonic conspicuous consumption group was interested
in make-up, body shaping and skin management in order to provide a positive impression to other people. The indi-
viduality & frugal group was most interested in body shaping that could be achieved at low cost through exercise and diet.

Key words: conspicuous consumption tendency(3}A] 22 4] 4] 8F), beauty involvement(H E] & ] =), self-satisfaction( A}
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A HE AlFo] Yepi= AES B3 AR A
A FE FH5] flate] ERINA AAE = Je AFES
TSI AREShe Ao 7 A o®tk(Park et al, 2002). A4
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3. o{51 HHH Table 1. Sample profile
Range Persons (%)
3.1, A=A 20 216 39
ATEA 1. FA2EYRe] RS ATE & AL 30 113 204
%] A fIst gk Agerang -y 120 217
AT2A| 2. A EHIF ool I REle=e] 78 50 105 19
A ZjolE GopErh, Marital  Single 251 453
ATEA 3. FAIAHAGY Feel w2 ApNEEe] e status  Married 303 547
Q¥ z}olE Yol Junior/high school graduation 138 249
ATEA 4. A AHAFE FHe] w2 JE|TA =T A9k ;:ieu\::tizrfl College graduation 391 706
Zrof nXE GFS ol Graduate school graduation 25 45
Student 107 19.3
32 7ty o EXEy _ Workers 238 43
QAPWPES AEANS AR, AEA TR A P g $ s
TE HEeR B A7t 4, st B Al 7 A Housewife 126 227
e TS AT AT FAA Eol9le] e w3 None 203 366
W7l 59 Likert A=E ARSI FA|aH] /g3l it Less than two million won 220 39.7
&2 Park et al(2002), Kim(2008), Jung et al.(2003)2] <1 Monthly More tha1.1 two million and Less than 103 186
Fol| A ARRE BES A2 4 Hoksle] 1983, HE o income four million won
L% Park and Park(2009), Baek and Kim(2004)2] <ol More than four million and Less than
A S B AR 5, nAslel 238, AASEE six million won
Jang(2009), Lee(2008)?i?—°ﬂ/\1 AMes Bare A g 0 More than six million won 8 14
olato] 1653t0] HEAO T AMREAT) o1 EAH Holo Less than two million won 69 12.5
2 o9, AR, Y, 4], 0L AR TP pore than tho millon and Less g7 374
Family More than four million and Less than
33. gdToiY * XMESY Bross six million won 158 283
A7 20114 12€ 10958 129 3024704 Fakde] neome More than six million and Less than 76 134
Aol AF3= 20~50t] o332 Tz 58052 AEAIE vl eight million won ’
X3l AF5E £ 35E dEXF 244 45X More than eight million won 46 83
£ A3 55455 EA ol ARSI
B Aol Folske ArodAe] 542 Table 13+ 22Tt 7R mAlE G BAs] Sk v RN
Aol oM 20007t 39%= 7P Bon, AR 7]E0] A3
54.7%= A8, stEle tish () AshEdel 70.6%
2 =7 vebten A2 Aol 43%E skl 4% 4. 43} 9l =9
T+ FTUL 20050 IRl 39.7%, A AFsE V1S AA
o] ¥t FFU2 20050 o ~ 4008k mIRko] 37.4%E 4.1, BA|2H|ME XD |PEE, REIZ0{ES T
A 83Tt A EH R, A IRESE, FE A Ee] 8R0S dotr
7] flall adEAe AAskith AU S Varimax
34. X2 24 Rotation®]] 93k @21 42 AAIgE & {4 1 o2 7%
B =7 SAEAE 9lsled SPSS 120 BA ZEaS 0 Qs FEaAA 8cI¥ AHEE AFs]
ARgsle] BAA AsAEE FEth B2 QT EAIEH Cronbach's oG55 31Tt
X5 AP $lete] Wi, Swse] A A5
et aclwA s AAsglen A AFS 915t 4.1.1. FA A a9
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Table 2. Group classification by conspicuous consumption tendency

Groups Group 1

Group 2

Group3 Group 4

Conspicuol active conspicuous  passive conspicuous syntonic conspicuous pursuing individuality Fvalue
consumption consumption type consumption type consumption type & frugal consumption

tendency (N=110) (N=139) (N=124) type (N=181)

Individual pursuit orientation 4.08A 2.50D 2.74C 3.81B 367.93%**
Brand orientation 3.77A 247D 3.27B 2.88C 110.88%**
High price orientation 2.93A 1.76D 2.48B 2.06C 118.25%**
Fashion pursuit orientation 3.81A 2.07D 3.11B 2.65C 225 .20%%%

***p <.001, Duncan's multiple range test : A>B>C>D
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Table 3. Difference in beauty involvement by each group
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4.3. DpA|AH|ME FCHE FE[Z0{=S| XIO|H
A MG e REjFRe] 2Jolg BEAsh] f8
QXA S AASIL ARSHA S 2 Duncan-tests AA]
A= Table 33 2l B4 43 A 4H)A9E
Ao M FEHd = BE deor Jd k] {2zt
p<.001Z #A Vet A1 A sojdzer 2 J
a2 FEE 2ol YR
T2 FAaHEHGS BE HE|FAT 290l Ha 4
7t 778 =A vElsith webA o] Ik ARle] ojref]
3 Filo] =2 LR FAS Fof, FRA], WeolAY, B
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u}
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Gro Group 1 Group 2 Group3 Group 4
Bea 1P active conspicuous passive conspicuous syntonic conspicuous pursuing individuality & Fvalue
invoLll:/yement consumption type consumption type consumption type frugal consumption type .
(N=110) (N=139) (N=124) (N=181)
Skin management 3.66A 2.70C 3.25B 3.11C 35.940%**
Hair styling 3.16A 2.32D 2.90B 2.59C 32.178***
Make-up 3.60A 2.62C 3.00B 2.84B 36.918%**
Body shaping 2.73A 2.12C 2.45B 2.31BC 13.020%**

**kp <.001, *p<.05, Duncan's multiple range test: A>B>C>D
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Table 4. Differences in self-satisfaction by each group
Group 1 Group 2 Group3 Group 4
Groups active conspicuous  passive conspicuous syntonic conspicuous pursuing individuality & Fvalue
Self-satisfaction consumption type consumption type consumption type frugal consumption type
(N=110 (N=139) (N=124) (N=181)

Living satisfaction 342 3.27 3.44 3.47 2.40
Appearance satisfaction 3.10A 2.92B 2.92B 2.84B 3.49%%*
Economic satisfaction 2.87 2.84 2.90 3.00 1.26
Iterpersonal relation satisfaction 342 3.43 3.42 3.56 1.37
**p <.01, Duncan's multiple range test : A>B
e] ol FAZ oplA ghom Ao olEThe RE HA  wol ¥ Uehdort 1 & A3 32w Fge] The A
et WU & 5 vk AFH SALNFHDeAE 8 Dol wls) AJRERY 29 F ARaEacly o i U
JAZRS ThE Puol vis) AhHoR by FRsA & etk ole 43 ANANINRS WS PastE A4
A Azsp DR, voladds, Fude] aRlE AR o] AR 4% = FE A AE f8 ASEHeE =
o2 JekEel el Tk Al Adehe Ao® yehst gole feto]7] wiigell AAle] frol] Aprlzto] QA AAg
Z o] FTe AN InBYE ) A WA} FAZ  WEST YL % 5 AUk
) e Ao B 5 ek BEA SALGPEILE #
Haoe 25 gQlo] 257 A andld teow w2 4.5. MA|2H|ME FEHE JEIZO{=7 AP7|2H=20f O]
W Vekgth o] A9e AN Jug AP ol % £ g
A&7 = o Hele olgt2 A delshket A3l 4.5.1. 254 AP
FAE shs ZloR B 5 Sk /1FT SEHETIA SFHIA RG] FEHAT}F A7z vA=

£ srge, szl *‘WLE ol GEbgort wola  291S BAISH Ak Table 59 Rtk A4 HAAMEHD
HAZL 252 AA 20 el vls) Sasp Azsial 9 < HEFRe] vRaE|agle] AIEEe] AL
Atk o] Aelr BE HuolM wFA7E 7P w2 A (ﬂ= 205, t=2320, p< 05)4 o Q1 A (8= 237,
2 o % gled ok 9% fYse W ¥ AdzeES 2658, p< 01 Frel@ G IR o= et 34
Azshe A8 dXske Aow vnael] A7 2u %%—Eﬁl‘r WIBAVSET 2 24 A GRS 7]
U= AoE Ho] ) o] TvEIY AdRIE AY 2% FAEE ToAIRE & k. ol dlofy HoladdES
o2 BE oySo] WYel v Aol Woldm 9 e BAF TAS @ 0 FA slue] S SR v
& 4= Aok H(Park & Park, 2009)2] AFAFAS} FALSE 9 2 39 YA @] i X% eE FAE PRt =
nE Aok ?4_**011*1 71—”“*" FEIAE Aol ko A7) gl
AAAES AT 5 Q7 e AL olgala el
4.4. BA|2H|EEF FERE AP |BHEFREol XI0IH = AR —?7131% IFAE & 5 7] wiEolzta A7
AT 927} BALHE AP 2 Aol YEAS B} oSS A5 S5 BAgle] AWle] o)wel] Balo] B
=A% JJW Table 49} 2t} 443} A7 |9ETe] 48 o} thekel W o2 HRE AT & Jeon(2008)2] AT
1 T SRR A ek 2k {7t p<.01 Azt Ak ouE Adrt
el »}E}km AFRFAT 2 gae) pNEEE RS
BRIeIMRE 2polE B 4.52. 324 FA|amFHGE
FA2G G A NSRS Fol g AN BE 2 A2 PPN el sl RS )
Table S. Passive conspicuous consumption group
Self-satisfaction Ry Iolvement stiflfiﬁg manil;rrlnent Make-up s}?lZSi};lg R F
Living satisfaction -.007 .148 -.058 .090 .029 1.011
Appearance satisfaction -.120 133 .026 -.067 .029 983
Economic satisfaction -.189 205* -.114 101 .078 2.822%
Interpersonal relation satisfaction -.035 237** -.131 .002 .056 1.982

*p <.05, **p<.01



142 gr9) 729 ek81x] A6 1B, 2014Y

Table 6. Syntonic conspicuous consumption group

Self-satisfaction Sty Imvolvement st?;iilr:g man?;r]nent Make-up s]?lZSi};lg R F
Living satisfaction -114 134 312%* .063 113 3.776%*
Appearance satisfaction -.115 122 015 214* .066 2.096
Economic satisfaction .020 185% .033 142 .082 2.658*
Interpersonal relation satisfaction .026 231** 075 -.139 .064 2.018
*p<.05, **p<.01

Table 7. Pursuing individuality & frugal consumption group

Self-satisfaction oty Imvlvement stiflﬁlr:g manil;:rlnent Make-up si;);};lg R F
Living satisfaction .049 .061 -.076 233%* .064 3.034%**
Appearance satisfaction -115 -.065 127 .080 .025 1.115
Economic satisfaction -130 155 -.057 173* .056 2.600%
Interpersonal relation satisfaction -.023 .087 -.031 186** .044 2.041

*p<.05, **p<.01

£ 88 ¥A% A= Table 63 2t} $24 FA14H)|
S HEBAE] Holagdzagle] A7HEwe] g
WE(p= 312, 1=2.935, p<.0lpl, Euj@elecle omuls
(B= 214, t=2.195, p<.050l FJ8 JFS vHe= A
uebsron, vRdeade AARS(S=.185 t=1.956
p<.05)3 NABADZ(B= 231, t=2415, p<.01)] F3
FIFE WA= AR Yehsith T34 AALH PSS B
QofA APlE AR I Aofsls FdolER 214l
AZFG SO0 R g WE F Y oAy B o}
Yzt e Al =go] ek gujdev wideels
A T2 sPEA WAL Adol %

oz Uepit) FoEdT Wzkslar

o

= L
NgFT LE2UZAR Felelwr}t A7) vl

Z(B=233, t=3.056, p<.0l), AADZ(B=.173, t=226l,
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o e

=27 R
of ¥3stEitty & 4 AtH(“Doenjang woman and ganjang
woman”, 2013).
Qe Ax o REAARI} A7 REE vR= 9
< S EA Table 83 7Th.

)

Table 8. The effects of beauty involvement on self-satisfaction by each group

Groups Beauty involvement

Self-satisfaction

Passive conspicuous consumption group Skin management
Make-up
Syntonic conspicuous consumption group Body shaping
Skin management
Pursuing individuality & frugal

. Body shapi
consumption group 0cy shaping

economic satisfaction, interpersonal relation satisfaction
living satisfaction
appearance satisfaction

economic satisfaction, interpersonal relation satisfaction

living satisfaction economic satisfaction interpersonal relation satisfaction
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