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Study on the Relationship of Appearance Instrumentality and Appearance-related
Variables of College Students

Hyun-Ok Lee and Yang-Suk Ku'
Dept. of Clothing & Textiles, Kyungpook National University; Daegu, Korea

Abstract : This study examines on the relationship of appearance instrumentality and appearance-related variables
(appearance concern, appearance management behavior) of college students. Questionnaires were administered to 313
college students living in Daegu. The SPSS 20.0 package was utilized for data analysis which included frequency analysis,
Cronbach's a, factor analysis, cluster analysis, cross tabulation analysis and #-test. Three factors of appearance instru-
mentality(love relationship, social achievement, interpersonal relationship), two groups of appearance concern(high, low)
and five factors of appearance management behavior(skin care/cosmetics usage behavior, body management behavior,
plastic surgery behavior, hair management behavior, fashion management behavior) were utilized for the problem analysis
of the study. The results of this study were: First, there was no significant differences in the appearance concern group
according to appearance instrumentality. Second, appearance instrumentality had a significant differences on appearance
management behavior. Social achievement showed a significant differences in plastic surgery behavior. And love rela-
tionship showed a significant differences on plastic surgery behavior and fashion management behavior. Third, the appear-
ance concern had a significant differences on all of appearance management behavior. High group of appearance concern
showed a higher average than low group of appearance concern in fashion management behavior, skin care/cosmetics
usage behavior, hair management behavior, plastic surgery behavior, body management behavior.

Key words : appearance instrumentality (%] =-f-84J), appearance concern (2] 2#4]), appearance management behavior
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Table 1. Factor analysis of appearance instrumentality
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Factor Factlor Eigen % of. varian.ce Cronbach’s

loading value (cumulative variance) alpha

Factor 1: Social achievement

Having an attractive appearance is more advantageous to get a promotion. 782

If you have an attractive appearance, it is easier to have a better social recognition.  .751

An attractive appearance gives you more chance to your career. 738 3035 20.709 0.904

It seems to have social ability if you have an attractive appearance. 691 (20.709)

An attractive appearance helps social success. .645

if you have an attractive appearance, that gives more trust to your business partner.  .613

Factor 2: Love relationship

An attractive appearance is advantageous to get a boyfriend/girlfriend. 755

An attractive appearance helps having a relationship. 752

An attractive appearance is important to attract opposite sex's attention. 716

It is easier to be asked out or to ask out if you have an attractive appearance. 703 3.793 (411(9)(6)32) 0.888

It is easy to get a good feeling from opposite sex if you have an attractive appearance.  .665

It is easier to get a date if you have an attractive appearance. 617

It is sexually attractive if you have an attractive appearance. .596

Factor 3: Interpersonal relationship

It is easier to get invitations to parties or social gatherings if you have an attractive 770

appearance.

It is easier to get helps from others if you have an attractive appearance. 679

It is easier to make more friends if you have an attractive appearance. .647 501 15.484 0.851

It is easier to get words of consolation from others when you have emotionally hard times 531 (56.157)

if you have an attractive appearance.

People are more generous to people who have an attractive appearance. 520

People are nicer to people who have attractive appearance. 470




34 glolFRIY SR A19H A1E, 2017H

4. At o

i

4.1, oitiso| X
4.1.1. 9 2H-84
SRF-8 W 198FE F5UFEMUH Varimax # 3L
HE ol8sle] aRA | 2 QN
ANEIATE 2 A ZHA 1 olde] 198 H9] 89
EZ5O0™(Table 1) HA| HaF

h

o

X o
o X

o
o
nﬂw

FEE 09042 &
By u} 3012~ LIh=] } g 2e|H o] dxfe] WA
1 Trals}l tlo|Ee] 713]7F won gHujgEs} sS4
F9 ol de] TS T fsiME Mg A QBT Fas)
the WEo= o]fofx] AJAIA f8Aelet wrHsislon Al
== 0.888E 2 A=FES UERIth 89l 32 9EU}
g AolH Bef Zulul] 43 =g Iod v =]
A9 GAHO R o g uf 2WY] 43 Rt UHE—%*OJ
Abe] Aol Aishy o 1dskA ﬂwﬂw gz gl
A0l Yo AFEE 08512 B AFFE

QABA F-84 3.55% 71Fe=2 A7t 2919] HAHo; e
3L At ek gcle] HatEk e A aow ERS9)
3(Table 2) ©]5 A5 A=A w4l o]&-sklth.

4.12. R4
il WS 9B FHLAFEN Varimax A w)A
WS 0]83] o X =
Nsc 2 Az dmEo] ke 18eS AAL o] 29

Table 3. Factor analysis of appearance concern

Table 2. Group classification of appearance instrumentality

Variables N Min. Max. M SD
Social High 145 333 500 394 48
achievement Low 168 133 3.17 263 46
Love High 146 414 500 464 32

relationship Low 167 186 400 368 .40

Interpersonal High 148 3.67 500 414 44

relationship Low 165 133 350 301 .44
M: Mean, SD: Standard deviation
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loading  value (cumulative variance) alpha

Factor 1: Appearance coordination concern

I have many products to make my appearance better. 0.878

I spend long time to prepare before I go outside. 0.755

I like to use cosmetic products (sunscreen, BB cream, perfume etc). 0.693 2.793 (ijz};) .849

I am interested in appearance, I try my best to make my appearance better. 0.639

I have a lot of interest in fashion coordination, and I am good at matching clothing. 0.575

Factor 2: Appearance management concern

I enthusiastically make an effort to keep my body in a good shape. 0.704

I take care of my skin condition a lot. 0.518 1.533 (;491(1)3471) 678

I specially care about my hair style. 0.498




Table 4. Cluster analysis of appearance concern
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Appearance concern group

Variables F p
high (#=195) low (n=118)
Appearance coordination concern M(SD) 3.91(0.59) 2.61(0.68) 322272 .000
Appearance management concern M(SD) 3.70(0.57) 2.53(0.64) 280.746 .000
***p<.001
M: Mean, SD: Standard deviation
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Table 5. Factor analysis of appearance management behavior
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Factor 1: Skin care/Cosmetics usage behavior

I tend to put skin cosmetics (BB or CC cream) when I go outside. 0.791

I tend to use functional cosmetic to take care of my skin. 0.718

I do massage or use (face) pack for skin care (by myself). 0.593 2.469 (E;i;) 0.770

I get nail and toenail cares (by myself or go to nail shops). 0453

I use a makeup base (skin, lotion) for skin care. 0.440

Factor 2: Body management behavior

I would rather not eat food I like if it is fattening food.. 0.824

I prefer low calorie food to make slim body fit. 0.816 12.201

I have done a diet for losing weight. 0.662 2196 (25.918) 0790

I do workout for managing my body shape. 0.497

Factor 3: Plastic surgery behavior

I have had plastic surgery to have a better appearance (I want to have plastic surgery).  0.782

I have had cosmetic procedure. 0.755 1.713 (395'11375) 0.747

It is valuable to have a plastic surgery to get a better personal relationship. 0.505

Factor 4: Hair management behavior

I go to a hair salon to change my hair-style according to the trend. 0.729

I use hairstyling products for hairstyle. 0.548 7.656

I get hair dying to change my hair-style. 0.433 1378 (43.091) 0649

I had hair perm for hair-style. 0.421

Factor 5: Fashion management behavior

I tend to match accessories with clothing. 0.746 7.496

I tend to buy clothing or accessories according to the new trend. 0.714 1399 (50.587) 0792
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Table 6. Differences in appearance concern according to appearance instrumentality

(Unit: 7(%))

Appearance concern )

Appearance instrumentality Frequency - n(%) X
High Low
) OF(EF) 96(90.3) 49(54.7)
High 145(100)
. ) % 66.2 33.8
Social achievement 1.755
OF(EF) 99(104.7) 69(63.3)
Low 168(100)
% 58.9 41.1
OF(EF 94(91.0 52(55.0
High EF) OL0) (550) 146(100)
% 64.4 35.6
Love relationship 0.506
OF(EF) 101(104.0) 66(63.0)
Low 167(100)
% 60.5 39.5
OF(EF) 94(92.2) 54(55.8)
High 148(100)
% 63.5 36.5
Interpersonal relationship 0.176
OF(EF) 101(102.8) 64(62.2)
Low 165(100)
% 61.2 38.8

OF : Observation frequency
EF : Expected frequency
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Table 7. Differences in appearance management behavior according to appearance instrumentality

Social achievement

Love relationship Interpersonal relationship

Variabl High Low High Low High Low
ariables (=145)  (=168) / (=146)  (=167) ‘ (=148)  (n=165) /
M(SD) M(SD) M(SD) M(SD) M(SD) M(SD)
. . . 3.29 3.33 3.28 3.34 3.29 333
Skin care/cosmetics usage behavior (0.88) (0.88) -0.423 0.9) (0.87) -0.592 (0.94) (0.83) -0.387
. 2.46 247 243 2.49 244 248
Body management behavior (0.87) (082) -0.127 (0.83) (0.83) -0.693 08) (0.88) -0.514
. . 2.87 2.58 * 2.86 2.59 - 2.81 2.63
Plastic surgery behavior (107) 097) 2.577 (1.09) (0.95) 2.399 (1.02) (1.03) 1.524
. . 3.03 2.94 3.05 2.92 3.02 295
Hair management behavior (0.79) (0.74) 1.136 08) 0.73) 1.549 081) 0.72) 0.840
. . 3.72 3.57 3.79 3.5 - 3.66 3.61
Fashion management behavior (0.96) 095) 1.403 097) 0.93) 2.716 ) 091) 0.462

<05, " p<01
M: Mean, SD: Standard deviation



Table 8. Differences in appearance management behavior according to
appearance concern

Appearance concern

Appearance management High Low
behavior (n=186)  (n=127) ¢

M(@SD)  M(SD)
Skin care/cosmetics usage behavior 3.67(0.75) 2.73(0.76) 10.746

B

wokok

2.62(087) 22(0.72) 4.550
2.93(1.02) 2.36(0.94) 4.892°

321(0.74) 2.61(0.65) 7.208
4.05(0.74) 2.96(0.89) 11.701""

Body management behavior
Plastic surgery behavior .
Hair management behavior

Fashion management behavior

M: Mean, SD: Standard deviation
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