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Effects of Consumer's Ethical Consumption Consciousness and Lifestyle
on Sustainable Fashion

Chung Misil'
Dept. of Home Economics Education, Dongguk University;, Gyeongju, Korea

Abstract : The purpose of this study was to examine the influence of consumer's ethical consumption consciousness and
lifestyle on sustainable fashion. The data was analyzed by reliability analysis, factor analysis, cluster analysis, one-way
ANOVA, Duncan's multiple range test, and multiple regression. The major results of this study were as follows. First,
three factors of sustainable fashion were identified: eco-friendliness, recycling, and safety. Second, three factors of ethical
consumption consciousness were identified: social ethics, environmental ethics, and public ethics. Based on these factors,
the subjects were categorized into three clusters (high, middle, and low ethical consumption consciousness group). Third,
four factors of life style were identified: pursuit of brand, appearance, cautiousness, and information. Based on these four
factors, the subjects were categorized into three clusters (brand/appearance, cautiousness/information, and unconcerned
group). Fourth, three factors of ethical consumption consciousness significantly influenced eco-friendliness factor of sus-
tainable fashion. Also, the recycling factor of sustainable fashion was influenced by social ethics, environmental ethics,
pursuit of brand, and pursuit of information. The safety factor of sustainable fashion was influenced by environmental eth-
ics, public ethics, and pursuit of information. The results of this study suggest that practical and various environmental
education need to be provided to consumers, because high environmental ethical consciousness consumers evaluated sus-
tainable fashion positively. Additionally, accurate information on eco-friendliness, recycling, and safety of clothing products
would need to be provided by fashion businesses through various routes, because those with information-pursuing life-
style were found to have deep interests in sustainable fashion.
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Table 1. Factor analysis of sustainable fashion

Factor ~ Eigen % of
Factor Item . .
loading  value variance
I want to buy environmentally-friendly clothing, even though it might be a little bit more Q4
expensive. '
When buying fashion products, I consider whether the product is environmental-friendly. .79
Eco-friendliness 1 tend to trust products with green or recycled labels. 78 4.49 83 2249
When purchasing clothing, I prefer organic natural fiber products to synthetic ones. 75
I prefer buying eco-friendly clothing products. .58
I am familiar with environmental-friendly fashion brands. 51
I am willing to buy recycled clothing products, if it is possible to save money. 73
Buying recycled clothing is a valuable thing. 73
I led clothes if th liking. .
Recycling can use recycled clothes if they are to my liking 70 236 76 1806
It is desirable to recycle fashion products. .69
Schools or consumer organization should provide education on reusing and recycling 65
fashionable products. '
I know about hazardous materials that occur because of disposing synthetic fibers. .83
I know about the soil pollution caused by pesticides used in cotton farming. .80
Safety I‘know that I can experience new clothes syndrome when wearing new clothes, similar to 60 1.35 70 1413
sick house syndrome.
I know chemicals that are harmful to the human body and the environment are used during a4

the clothing production processes.
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Table 2. Factor analysis of ethical consumption consciousness

Factor Eigen Cronbach’s % of
Factor Item . .
loading value o variance
I think that moral enterprise develops society. 81
I think that the products of companies that fulfill social responsibilities are better. .76
Even though it might cost more money, I think we should purchase products from 75
Social ethics  corporations with a good social image. ’ 4.64 81 28.85
I think that products from companies who return a portion of their profits to society 64
are better. ’
I am interested in whether the company’s production or distribution process is fair. .62
I am willing to pay into a fund for the establishment of environmental protection 20
facilities for my neighbors. ’
Envi | If equipped with safety, I don’t care even though there are waste disposal facility 65
nV‘glfimc:ma in my area. ' 1.39 7 17.29
Even if there is no immediate effect, I am willing to sacrifice to reduce 6
environmental pollution. ’
I am willing to participate in environmental movements and sign a petition. .50
I am interested in fair trade products. .80
Public ethics By incrt?asing fair Frade, we can help solve the problem of exploitation of labor in 68 102 66 15.58
developing countries.
I think purchasing recycled products are related to public interests. .67
AIAIZ QL 2kl el grefEAlel A=A b sl 2o 5 YR 43 § K3
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Table 3. Clustered group types for ethical consumption consciousness
Factor Higl? ethical consumption Midd.le ethical consumption Low. ethical consumption F value
consciousness group (n=104) consciousness group (n=152) consciousness group (n=46)
Social ethics 84 a -19 b 125 ¢ 150.92"
Environmental ethics 93 a 18 b -149 ¢ 284.08"
Public ethics 8l a -26 b -99 ¢ 150.88™

**p<.01, Duncan test : a>b>c
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Table 4. Factor analysis of life style

Factor Eigen  Cronbach’s % of
Factor Item . .
loading value o variance
I also think that famous brand products are good, even though they are often 2
expensive. ’
Pursuit of I purchase my favorite brand products regardless of the costs. 17
3.57 73 16.19
brand I trust well known branded products. .66
I have a lot of curiosity about brand new products. 52
I think that expensive clothes are good, too. 49
I pay attention to makeup and hair care. 18
i When 1 go out, I tend to wear clothes suitable for the time and place. .68
Pursuit of & P 232 67 15.90
appearance T adopt new fashion quickly. .65
I put in a lot of effort to look attractive. .58
I tend to prepare carefully before I do something. 5
Pursuit of
ur.sun © When buying things, I seek the advice of people around me. 74 1.68 61 12.15
cautiousness
I am concerned about the overall harmony of my clothes. .55
I often read professional books about my interests. 12
Pursuit of I read about these things more than once a month both online and magazines. .68 13 60 1013
information | find information about items on the internet before shopping. 53 ’ ' ’
I compare prices in several stores to buy cheap goods, too. 43
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Table 5. Clustered group types for life style

Pursuit of brand/appearance

Pursuit of cautiousness/information ~ Unconcerned group

Factor group (n=121) group (7=93) (=88) £ value

Pursuit of brand 96 a -28 b -48 ¢ 93.24"

Pursuit of appearance 88 a A5 b -75 ¢ 127.08"

Pursuit of cautiousness 21 a 75 b -73 ¢ 100.86"

Pursuit of information -0l a .66 b =50 ¢ 46.19"

**p<.01, Duncan test : a>b>c

Table 6. Differences of sustainable fashion among segmented groups of ethical consumption consciousness

Factor HigJ‘1 ethical consumption Midd.le ethical consumption Low. ethical consumption F value

consciousness group (n=104) consciousness group (n=152) consciousness group (n=46)

Eco-friendliness A5 a -09 b =70 ¢ 26.45%*

Recycling 57 a -12' b -88 ¢ 47.64%*

Safety 35 a -07 b -54 ¢ 14.77%*

**p<.01, Duncan test : a>b>c
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Table 7. Differences of sustainable fashion among segmented groups of life style

Pursuit of brand/appearance

Pursuit of cautiousness/information

Unconcerned group

Factor group (n=121) group (7=93) (=88) F value
Eco-friendliness -02 ab 26 a -17 b 5.05%*
Recycling 08 a 03 a -08 a 77

Safety A3 a 0l a -10 a 1.36

"p<.01, Duncan test : a>b
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Table 8. The effect of ethical consumption consciousness and life style on sustainable fashion

Dependent variables Independent variables b £ t R
Social ethics 29 .20 3.41%*

Eco-friendliness Public ethics .29 .16 2.64%* .39
Environmental ethics 1.24 .55 10.09%*
Social ethics 22 23 3.93%*

Recycling Environmental ethics A4 .39 6.15%* 38
Pursuit of brand -15 -15 -2.97%*
Pursuit of information .14 A1 1.99*
Environmental ethics 12 18 2.18*

Safety Public ethics 22 25 3.94%* 17
Pursuit of information .10 .14 2.29%

p<.05, "p<.01
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