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A Study on the Wearing Condition of Athleisure Wear of Korean Women in Their 20's
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Abstract : This study investigates the wearing behavior and athleisure wear design preferences of women in their twen-
ties as related to the design development of athleisure wear. A questionnaire survey was conducted on 185 women in their
20s. The survey was conducted from September to October 2016. Questionnaire items consisted of respondents' general
items, athleisure wear and preference related items, and athleisure wear purchase related items. We collected 185 ques-
tionnaires from participants; subsequently, 169 were used as analytical data (except for incomplete questionnaires). The
results of the study are as follows. Fit and wear comfort was the most important factor in the selection of athleisure wear.
As a result of investigating the popularity of the athletic wear brand, the preference for the total sportswear brand was
higher than the professional athletic wear brand. When the preferred colors were examined, the achromatic colors were
ranked higher than chromatic colors. An examination of the preferred designs according to items indicated that the bra
top preferred the ‘U’ shaped front plate and the ‘Y’ base basic type; in addition, T-shirts with the round neckline and the
1/4 length sleeves were preferred as tops. Leggings preferred long length type. It is necessary to develop a brand that
matches the preference of the twenties' consumers by adjusting the aged target that can avoid the overheated competition
and develop a niche market.
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1. M E 2 YEo g Fgal= Aol T glon o|z)e #4F
S ojzEAEl 2 dzdA dolals o7t AAUA

L

= 5 HAE ddly
3 f1Qlo] H}lom, A=t
OE Z‘ﬂ:g—(KWOn,
Yl(Athleisure market, 2016)°l] w2

WA 7]

Z AplE A= =87
W olEdlA AdtRE 339
W 1= Ao dERY

Yoz votHy
At AdTAR]

HATHLee, 2016b). ©]213F ALBE W= AN E Y
B glom o3l E F2y(Lee, 2016a)0 WES 20163 =+
, FF 54 o
Aow AEvy v} &3 v)=
olME olu] 2015 77 AW B Abde] HEIF Akt

79 2 JAjo|A] 28T 5 9l AT = go]o)
1717} 202013714 A& st fﬂﬂwﬁﬂw
ot HAE Edlelle el F FFS A HHA &
Z dlo] Aol FAsH A = STk BEF 2x= o]

on, ol
A% 22

tCorresponding author; Wolhee Do

Tel. +82-62-530-1346, Fax. +82-62-530-0146

E-mail: whdo@jnu.ac.kr

© 2017 (by) the authors. This article is an open access article distributed
under the terms and conditions of the Creative Commons Attribution
license (http://creativecommons.org/licenses/by/3.0/), which permits unre-
stricted use, distribution, and reproduction in any medium, provided the
original work is properly cited.

579

AE FojA Ao R Chanel, Louis ViuttonZ} 7+& 4]
HA== EE Victoria's Secret, Gap, Tory Burch ¥ H&M}
22 SPAZA] THFeE Bl =ollA ofEEA 2l1S ESAlSkAL 9l
o] 2015\ 29919] cfEdA APdolA 2020 oF 49x90=
BE TRE SAE ZoE qFETL ot T 7
BENA fEA s EeE 2k = o] PR &
d =T o], S ol FLlM7EA] HAIAA
o2 of&HA Fol douL IS AT 5 AUk
A Aofe] AR nE AuEH, dfEHAe &5
73715 oJn|shs ol&d E (athletic)} o718 <jwlsh=s #A
(leisure)?] gdololn, dlgdlA dole dHE 2z = o=

F

N

>

S

g 3Fo




580 Sl FEIY SEIR] A19H A55., 2017

SRR 5 Al 283K 7154 HolE T ololdst W
HgSe, 2 A, e ﬂﬁli ol el 713“

H% 2| A] °ﬂ°1‘_ = JJW EQEE %9
HIZ5 4 S5 4 AL vt Z8A Zgata
or, o shte] ol SEpdR Zsfslal vk HZoll=
Aol fedA dd=
st 2ehe e A =

AL fselA ol ke o8 &3] & F Utk &
sl T olF o7t B gAES flste] oA delE

o]
Msz owgﬂ 6%— 1—:— % 2 5 9ok o2 53}
<) A

J 24 2 iﬁ a5

mi I;Sm

%P%%F—t— JJWEHUP} %_' I Mg ﬁOIﬂr.

Hw 2 2o tiFE ol&Ed A dlofol I A= A
o= g FARG FHoz) AH O o} mFEANF 1
Url ZeEe] & MYAFER Park(2017)91 g o 4
g Yehd ol&alA £ 54, Lee and Ahn(2016)2] =
Wl - 9] of&HA o] HRRI #‘401] 3 AT, Lee(2016b)2]
Zlolx- 71HE 3-8 f&dA & YAl /W, Park(2015)2]
Adh iAol et sdlA el B4 A, Im(2014)°]
JJH Tt 2l mE ) 7158 sUkE ARl 548

2 of&HA sloje] taRIA BAS WS At 5 oF

‘2 ]&

e

Fom, ABjR; SHA 9 AF A EAF HA 2L Hx
of tight A+= AFgk Aolt) mEhy 2 Aex= Al
7z B=EE goks okl 9 2R AViE A Qe ofs
GA dofel diste] ARRES] 7l A% 2 MEEE FAE
27} &, o2 JHto g Aw|xte] AT EE Wkgdl ofl&d A

g0l Mg AF NZARE AT5Hux

ﬁ
=
k)

2.

2

7w

B AFE 200 oo of&HA o] e 2 MTE
£ Yohuly] o] FFA el AFshs 200 o 185 S
oz HEZAIS NA] stk 2API7HE 20160 99~10
Hol| AA AT}, AEES -SR] At Al of
ZYA dlo] 2 2 HNEE AW 2 olEHA o] A
H #d Egoz AL 35w AEA 185% T SHol
Edg HEAE ALl HEF 16975 74 AEE AR
stk Ak BAS 8] BAIFNZIA] SPSS Statistics 21.02
ARESRe] ZF Eol tiet Mol Wi HFE T 7e%
AE A AT

3. 4dn ¢

i
1o

. SHR Lk Al
20“41 AS tde® AR dEALIA B4 AEA

Table 1. Common facts about research subjects N=169
Questions Division Frequency(n)  Percentage(%)
) Single 166 98.2
Marital status
Matrimony 3 1.8
Office worker 5 3.0
Professional 1 0.6
Public officer 2 12
Occupation
Student 156 92.3
Self-employed 1 0.6
Others 4 100.0
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Table 2. The results of exercise frequency and duration of exercise

N=169

Questions Division Frequency(n) Percentage(%)
Almost everyday 12 7.1
4~5 times a week 23 13.6
. 2~3 times a week 42 249
Ifar)e((eqtlcelzZy Once a week 26 15.4
Once every two weeks 14 83
Once every three weeks 11 6.5
Less than once a month 41 243
Less than 3 months 81 479

Less than 3 months to less

17.
than 6 months 30 78
More than 6 months and 18 107
less than 1 year
Duration of
. Less than 1 year to less
exercise 8 4.7
than 2 years
Less than 2 year to less
7 4.1
than 3 years
More than 3 years 22 13.0
Nonresponse 3 1.8




Table 3. The results of the mainly to sports (multiple responses)
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Table 4. The result about the reason for exercise (multiple responses)

N=169 N=169
Questions Division Frequency(n) Percentage(%) Questions Division Frequency(n) Percentage(%)
Yoga 36 15.7 Healthy 76 40.0
Pilates 16 7.0 Self development 25 134
Running 96 41.9 The reast?n for Personal relationship 4 2.1
exercise
Aerobic 5 22 Diet 70 37.4
Sports item Ballet 1 0.4 Others 12 6.4
Swimming 9 39
Spinning > 22 (13.4%), “THRILA7} 4% (2.1%) =02 VhepT).
Weight training 40 17.5
Others 21 9.2
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Table 5. Purchasing conditions of athleisure wear N=169
Questions Division Frequency(#) Percentage(%)
Have a purchase experience 130 76.9
Purchase experiences
Have no purchase experience 39 23.1
Newspaper, magazine 15 7.7
TV, radio 12 6.2
Brochure, catalog 6 3.1
Opinions of surrounding people 23 11.8
Information path
Internet website 87 44.6
Display of shops 31 159
Past purchasing experience 14 72
Others 7 3.6
Specialty store such as roadshop 73 382
Department store 24 12.6
Internet shopping mall 59 30.9
Place of purchasing Overseas purchase 2 1.0
Shop in gym 8 4.2
Oulets and discount stores 19 9.9
Others 6 3.1
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Table 5. Purchasing conditions of athleisure wear(continued) N=169

Once a month 9 53
Once in less than 3 months 18 10.7
Once in less than 3 to 6 months 39 23.1

Purchase frequency )
Once in more than 6 months and less than a year 59 349
Never bought in two years 38 22.5
Nonresponse 6 3.6
Less than 100,000 won 118 69.8
Less than 200,000 won 36 21.3
Less than 300,000 won 4.1

Appropriate monthly Less than 400,000 won 2 12

purchase amount

Less than 500,000 won 1 0.6
More than 500,000 won 0 0.0
Non response 5 3.0
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Table 6. Consideration when purchasing N=169
Very dissatisfaction ~ Dissatisfaction Usually Satisfaction Very satisfaction
Questions Average
N % N % N % N % N %
Overall satisfaction rate 0 0 1 0.6 76 45.0 77 45.6 15 8.9 3.63
Very not important ~ Not important Usually Important Very important
Questions Average
N % N % N % N % N %

Price 0 0.0 2 1.2 28 16.6 106 62.7 33 19.5 4.01
Design 0 0.0 1 0.6 11 6.5 88 52.1 69 40.8 433
Size and Fitting 0 0.0 2 1.2 15 8.9 88 52.1 64 37.9 427
Color 0 0.0 2 1.2 30 17.8 100 592 37 21.9 4.02
Wearing sensation 1 0.6 0 0.0 14 83 73 432 81 479 438
Fabric 1 0.6 6 3.6 36 213 68 40.2 58 343 4.04
Brand 6 3.6 27 16.0 70 414 52 30.8 14 83 3.24
Fashion trend 6 3.6 29 17.2 68 40.2 52 30.8 14 83 3.23
Famous celebrities wear 63 373 63 373 27 16.0 11 6.5 5 3.0 2.01
Care and management 1 0.6 7 4.1 49 29.0 72 42.6 40 23.7 3.85
Easy to remove 1 0.6 6 3.6 41 243 78 46.2 43 254 3.92
Variety of coordination 4 24 17 10.1 52 30.8 66 39.1 30 17.8 3.60
Exchange and repair 4 2.4 23 13.6 51 30.2 54 32,0 37 21.9 3.57
Body complement 6 3.6 11 6.5 40 23.7 71 42.0 41 243 3.77
Switch to the dailywear 12 7.1 13 7.7 56 33.1 60 355 28 16.6 347




Table 7. The results for clothing and shoes worn during exercise

N=169

Questions Division Frequency(n) Percentage(%)
Specialized athleisure wear 12 7.1
Clothes for Sports casual wear 141 82.9
exercising Group uniforms 8 4.7
Others 9 53
Specialized athleisure wear 46 272
Clothes to Sports casual wear 116 68.6

wear for

exercising Group uniforms 6 3.6
Others 1 0.6
Walking shoes 28 16.1
Running shoes 102 60.7
Shoes for Sneakers 24 143
exercising High top 0 0.0
Slip on 1 0.6
Others 14 83
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Table 8. The results of the preference of athleisure wear brands (multiple responses)

Preference Purchase

Brands Tops(N=470) Bottoms(N=423) Tops(N=462) Bottoms(N=387)

n % n % n % n %
Adidas 129 274 131 31.0 131 284 134 34.6
Alala 0 0.0 0 0.0 0 0.0 0 0.0
Alo yoga 4 0.9 3 0.7 2 0.4 1 0.3
Beyond yoga 5 1.1 5 12 1 0.2 1 0.3
Descente 64 13.6 46 10.9 49 10.6 33 8.5
Heroine sport 0 0.0 1 0.2 1 0.2 0 0.0
Kappa 11 23 15 35 29 6.3 36 9.3
Koral activewear 1 0.2 1 0.2 0 0.0 0 0.0
Le coq sportif 50 10.6 42 9.9 46 10.0 33 8.5
Lululemon 3 0.6 5 1.2 0 0.0 3 0.8
Michi 0 0.0 0 0.0 0 0.0 0 0.0
New balance 78 16.6 60 14.2 83 18.0 57 14.7
Nike 118 25.1 108 25.5 113 24.5 86 222
Outdoor voices 1 0.2 1 0.2 2 0.4 0 0.0
Sweaty betty 2 0.4 1 0.2 1 0.2 0 0.0
Varley 1 0.2 2 0.5 1 0.2 1 0.3
Vimmia 1 0.2 0 0.0 0 0.0 0 0.0
Others 2 0.4 2 0.5 3 0.6 2 0.5
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Table 9. The results of the preference of athleisure wear colors (multiple responses)

Preference Purchase

Colors Tops(N=562) Bottoms(N=363) Tops(N=434) Bottoms(N=296)
n % n % n % n %

Red 45 8.0 10 2.8 26 6.0 11 3.7
Orange 11 2.0. 3 0.8 6 1.4 0.0
Yellow 15 2.7 0 0.0 1.8 0.7
Green 15 2.7 4 1.1 7 1.6 2 0.7
Blue 52 9.3 17 4.7 38 8.8 16 54
Navy 85 15.1 76 20.9 63 14.5 57 19.3
Violet 9 1.6 3 0.8 6 14 2 0.7
Pink 21 3.7 4 1.1 12 2.8 4 1.4
Brown 5 0.9 5 1.4 8 1.8 0 0.0
Purple 11 2.0 1 0.3 14 32 2 0.7
Sky blue 14 25 4 1.1 5 12 1 0.3
Neon 9 1.6 5 1.4 7 1.6 3 1.0
White 76 13.5 24 6.6 60 13.8 19 6.4
Gray 62 11.0 59 16.3 54 12.4 40 13.5
Black 131 233 147 40.5 126 29.0 135 45.6
Others 1 0.2 1 0.3 4 0.9 2 0.7
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Table 10. The results of the preference of athleisure wear items (multiple responses)

Hems Preference Purchase

n % n %

Bra top 52 10.1 29 6.7

Tank top 28 54 18 41
Brattank top set 21 4.1 7 1.6
Shortsleeve t-shirts 100 19.4 102 235
Longsleeve t-shirts 56 10.9 62 143
Tops Wrap tee 7 14 1 0.2
Rashguard 41 79 20 4.6

Hood t-shirts 71 13.8 63 14.5

Zip-up jacket 55 10.7 48 11.1

Hood zip-up jacket 84 16.3 83 19.1
Vest 1 0.2 1 0.2
Total 516 100.0 434 100.0

Leggings 48 16.0 32 134
Shots+leggings set 20 6.7 14 59
Skirt+leggings set 19 6.3 9 3.8
Pants 101 33.7 101 42.4

Bottoms Shorts leggings 23 7.7 7 29
Shorts+shorts leggings set 13 43 8 34
Shorts 69 23.0 63 26.5

Skirt 7 23 4 1.7
Total 300 100.0 238 100.0
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Table 11. The results of the preference of athleisure wear design (multiple responses)

) Preference Purchase

Design ; % . %

U type 103 87.3 36 92.5

Front style V type 15 12.7 7 7.5
Total 118 100.0 93 100.0

X type Basic 20 11.4 17 13.9

Variation 12 6.9 8 6.6

Bra top Y type Basic 64 36.6 50 41.0
Variation 8 4.6 0 0.0

11 type Basic 28 16.0 17 139

Variation 2 1.1 0 0.0

Others 41 234 30 24.6
Total 175 100.0 122 100.0
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Table 11. The results of the preference of athleisure wear design (multiple responses) (continued)

Crew 22 9.6 19 10.1

Round 74 323 73 38.8

U type 53 23.1 37 19.7

Neckline V type 22 9.6 15 8.0
Collar 7 3.1 10 53

High 21 9.2 15 8.0

Hood 30 13.1 19 10.1

Total 229 100.0 188 100.0

Sleeveless 25 12.5 19 11.0

Tops 1/4 sleeve 74 37.0 70 40.7
Sleeve length 1/2 sleeve 15 7.5 11 6.4
3/4 sleeve 33 16.5 17 9.9

Full sleeve 53 26.5 55 32.0

Total 200 100.0 172 100.0

Upper waist 11 6.5 7 4.8

Waist 31 18.5 26 17.8

Tops length Middle hip 94 56.0 93 63.7
Hip 32 19.0 20 13.7

Total 168 100.0 146 100.0

Shorts length 52 28.6 39 26.9

Knee length 9 49 7 4.8

Leggings Length 3/4 length 30 16.5 21 14.5
Full length 91 50.0 78 53.8
Total 182 100.0 145 100.0

Shorts length 90 459 64 38.6

Knee length 8 4.1 7 42

Length 3/4 length 33 16.8 28 16.9
Full length 65 332 67 40.4
Total 196 100.0 166 100.0

Wide 45 24.5 37 22.7

Rib 25 13.6 15 9.2

Pants Waist band String-out 49 26.6 49 30.1
String-in 65 353 62 38.0
Total 184 100.0 163 100.0

Slim 98 50.5 83 45.9

Natural 51 26.3 57 315

Hem style Bell 24 124 26 14.4
Band 21 10.8 15 83
Total 194 100.0 181 100.0

$ sk CARlE, WA vaEele e vlaEkl o]
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