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A Study on Purchase and Wearing Condition of Outdoor Wear among
Active Senior Males
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Abstract : This study was carried out to offer basic data that can be used for clothing industry for active senior males
emerging as a new consumer bracket in the rapid aging age. To this end, this study conducted a questionnaire survey on
consumers’ wearing condition targeting active senior males. As a result of the questionnaire survey targeting active senior
males, the outdoor wear items that they had the most were windbreaker jackets, long pants, and they said the most import-
ant reason for their preferred brand was wearing sensation. The matters to consider in purchasing outdoor wear were also
wearing sensation and size. Consequently, the active senior males regard wearing sensation as very important. The mea-
surements that they felt uncomfortable by body part were the abdominal extension circumference, sleeve length and jacket
length of a jacket, and the rise and lengths of pants. To design the outdoor wear patterns suitable for the active senior
male’s body type, the pattern measurements of these body parts need to be modified. From the fact-finding survey result
on outdoor wear companies, their measurement indicating method was the same for jackets, but each brand used different
methods for pants. Based on the results of this survey, outdoor wear needs to be developed to meet active senior needs.

Key words : active senior males (HE]E. Ay o] FAd), younger old males (=34 7] F4J), males aged on 55~69 (55~69
Al 243), outdoor wear (©}%90] ¢J9]), wearing condition (Z+&-21El)
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Table 1. General information of the subjects N=300

Factor Classification Frequency (%)

55 — under 59 years old 123 (41.0)

Age 60 — under 64 years old 97 (32.3)

65 — under 69 years old 80 (26.7)

Retired 92  (30.7)

Office worker 64 (21.3)

Entrepreneur 62 (20.7)

Occupation Professional 42 (14.0)
Production work 18  (6.0)

Sales and service 15 (5.0

The others 7 2.3)

Less than 2 million won 36 (12.0)

2 million won less than 4 million won 95 (31.7)

h?g::l‘;{d 4 million won less than 6 million won 106 (35.3)
income 6 million won less than 8 million won 26  (8.7)

8 million won less than 10 million won 23  (7.7)
More than 10 million won 14 &7

Shading indicates a higher percentage differences by group.
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Table 2. Physical characteristics of the survey subjects

N=300

Survey subjects (aged on 55~69)

Size Korea (aged on 55~69)

Factor
Level Frequency(%) (N=300) M(SD) (N=300) M(SD) (N=415) 25% 50% 75%
Under 160cm 6 (2.0)
160-under 170cm 167 55.7
Stature (55.7) 168.4 164.9 161.4 1647 1682
(cm) 170-under 180cm 117 (39.0) (4.995) (549
Over 180cm 10 (33)
Under 60kg 34 (11.3)
i 60kg-under 70k 135 45.0
Weight g g (45.0) 67.7 66.9 617 673 71
(kg)) 70kg-under 80kg 101 (33.7) (8.370) (8.3)
Over 80kg 30 (10.0)

Shading indicates a higher percentage differences by group.
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The others |2) 10(3.3%)
Camping 31(10.3%)
Fishing 44(14.7%)

Leisure sports | 56(18.7%)

Traveling 151(50.3%)

Walking/trekking 203(67.7%

Hiking 223(74.3%)
/

Fig. 1. Outdoor activities after 55.
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Table 3. Item and retention quantity of outdoor wear held

el Afuje] H5] ool #Jo] Tl B & el 139

Multiple response, N=300

Item Details N Case % Retention quantity M(SD)

Normal jacket 202 67.8 2.10 (1.284)

Waterproof jacket 174 58.4 1.66 (0.942)

Tacket Wind jacket 204 68.5 1.82 (1.277)

Down/padded jacket 192 64.4 1.74 (0.794)

Sleeveless 157 52.7 1.83 (1.133)

Fleece 90 30.2 1.89 (1.110)

Crew neck 114 383 2.68 (1.658)

Polo 136 45.6 291 (2.096)

Shirts 1/4 zip 193 64.8 3.08 (2.021)

Hood/zip up 111 372 2.07 (2.281)

Outdoor shirt 77 25.8 2.75 (2.525)

Pants 285 95.6 3.68 (2.558)

Pants Shorts 113 379 2.12 (1.171)

Capri 55 18.5 1.52 (0.863)

Shading indicates a higher percentage differences by group.
oF BloIA 3 4%01 4 ) 5490 AE
Table 4. Where to buy outdoor wear ~ Multiple response, N=300 HolT 9ee oF 2= AT} U Alo]=E ok 7] wWEd|
Item* N Case % ool ] £ Qo] Ez] 2o A SHYEEE 27.0%2
Outlet 190 63.3 e} Eol Alo]=z= 2y gt 2w} 90% oo s B
Wholesale 127 423 HEZAL] SuAl= Bol Afo|=E Z oby 9= AoE e
Department store 101 337 Wk v ) Alo)=E & Bl uigla o] Ale]lzE 9
Distributors 91 30.3 OB ujA Yo} Eaiole] o AL E3ele] Melslth=
Online store 89 29.7 2o 8o 3390 B SERo|x AZAo|YE oA A
TV home shopping » o7 HoAAsh 2] SHElE Aol Adkis ojs ) 4] el
Shopping arcade 28 9.3 33l o) Halo]l=x Nele s AT o) Ao o 2= g}

* Listing by rank.
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Table S. How to choose an outdoor wear at retail store N=300
Contents N (%)

I know my size, but I wear my size in the shop and choose my size. 209  (69.7)

Because 1 know my size, I choose not to wear clothes in stores. 81 (27.0)

I don't know what size my size is, so I wear several sizes in stores and choose the opinions of the store employees or the 10 33)

accompanying people.

Total

300 (100.0)
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Table 6. Outdoor wear brands preferred by active senior males

Multiple response, N=300

Rank Brand name* Type N Case% Rank Brand name* Type N Case%
1 THE NORTH FACE LB 186 62.21 18 MOUNTAIN HARDWEAR BB 10 3.34
2 KOLON Sports NB 167 55.85 CENTERPOLE NB 10 3.34
3 BLACK YAK NB 161 53.85 19 MERRELL LB 9 3.01
4 NEPA NB 146 48.83 20 AIGLE LB 8 2.68
5 K2 NB 109 36.45 21 deuter LB 7 2.34
6 MILLET LB 83 27.76 WILDROSES LB 7 2.34
7 EIDER LB 70 23.41 22 karrimor 6 2.01
8 Colombia BB 66 22.07 Patagonia 1B 6 2.01
9 Lafuma LB 65 21.74 23 Discovery EXPEDITION LB 5 1.67
10 montbell LB 40 13.38 MAMMUT BB 5 1.67

KOLPING NB 40 13.38 Salomon LB 5 1.67

11 BEANPOLE OUTDOOR NB 39 13.04 TUSCARORA NB 5 1.67
Treksta NB 39 13.04 24 OAKLEY 1B 4 1.34

12 Youngone NB 29 9.70 KOVEA NB 4 1.34
13 THE RED FACE NB 27 9.03 25 MONTURA 1B 3 1.00
14 NorthCape LB 24 8.03 WESTWOOD NB 3 1.00
15 ARC’TERYX IB 18 6.02 Jack Wolfskin LB 3 1.00
16 EchoRoBa IB 17 5.69 26 Marmot LB 2 0.67
Kantukan NB 17 5.69 27 UNDER ARMOUR 1B 1 0.33

17 MOUNTIA NB 16 535 FEVER GREEN LB 1 0.33

LB(License brand), IB(Import brand), NB(National Brand), BB(Branch Brand)

* Listing by rank.

Table 7. Why prefer an outdoor wear brand
Multiple response, N=300

Contents* N Case %
Have a good sense of wear. 133 44.5
(steamliu:v:tl:rr;erlg;}% (Z:icr.];ait: r:s:quate. 128 428
I like design. 125 41.8
Be available in daily look. 96 32.1
The price is reasonable. 94 314
The brand image is good. 90 30.1
It's a fashionable style. 26 8.7
The size fits well. 25 8.4

* Listing by rank.
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Table 8. Considerations for outdoor wear N=300
Items* M(SD) Score
1 2 3 4 5
Sensation of wear 4.31(.850) 5(1.7) 8(2.7) 22(7.3) 120(40.0) 145(48.3)
Size 4.26(.888) 4(1.3) 7(2.3) 44(14.7) 97(32.3) 148(49.3)
Practicality 4.19(.837) 7(2.3) 4(1.3) 28(9.3) 148(49.3) 113(37.3)
Functionality of materials 4.09(.911) 5(1.7) 8(2.7) 57(19.0) 113(37.7) 116(38.7)
A reasonable price 3.93(.968) 3(1.0) 23(7.7) 65(21.7) 111(37.0) 98(32.7)
Design 3.87(.930) 8(2.7) 17(5.7) 53(17.7) 151(50.3) 71(23.7)
Brand image 3.34(.916) 11(3.7) 32(10.7) 129(43.0) 101(33.7) 27(9.0)
Fashionable style 3.18(.843) 11(3.7) 40(13.3) 144(48.0) 94(31.3) 11(3.7)
* Listing by rank. The closer you get to five points, the more positive you become.
Table 9. Improvements to outdoor wear for active senior males 3.3. OFR=0{ o &2 AlEY

Multiple response, N=300

Item* N Case %
Be easy to operate 206 70.8
Suitable for active generation of senior generation men 174 59.8
Designed to fit your age 135 464
Diversity of design/color 122 419
Youthful designs 93 320
Fashion reflection 28 9.6

* Listing by rank
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N=300

The need for functional materials is not needed in everyday life., 43(64.2%)

BT don't like the design., 19(28.3%)

uoseay|

No response, 2(3.0%)

I feel uncomfortable in the activity., 3(4.5%)

Total., 67(100.0%)
| don’t w

| wear it in casual

wear.,

233(77.7%)

It is convenient for the activity., 192(82.4%)
B Functional materials are good., 21(9.0%)

I like the design., 12(5.2%)

No response, 8(3.4%)

| Total., 233(100.0%)

Fig. 2. Whether to wear outdoor wear in casual wear and the reason.
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Table 10. Inconveniences of outdoor wear N=300
Items N %
Inordinately high prices 64 37.0
Size and wear sensation 24 139
Design is not adaptable for one’s age 22 12.7
Too brilliant colors 20 11.6
Dissatisfaction with materials 18 10.4
Washing, storage, and etc. are inconvenient. 17 9.8
Poor subsidiary material such as zipper etc. 8 4.6
Total 173 100.0

* Listing by rank
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34. OFR=0{ 0] TS| BIEEE
F2 g obgo] flof AFEYL AAG B2 7
walo] A0 1 Ashe Table 113+ 2tk S Aol=

AZ 20124 olF2 ZEE WA vPIE A2 5 Awd % 54 A% A9, m3A DpsFo] Bl AHgH
Table 12. Size of outdoor wear N(%)
Items Classification Total
85 90 95 100 105 110
cm 266(100.0)
1(.4) 5(1.9) 67(25.2) 118(44.4) 60(22.6) 15(5.6)
Jacket
S M L XL XXL
Alphabet 255(100.0)
6(2.4) 69(27.1) 103(40.4) 62(24.3) 15(5.9)
72 76 80 86 88 92
cm 220(100.0)
10(4.5) 32(14.5) 54(24.5) 67(30.5) 40(18.2) 17(7.7)
P Alphab S M - XL XL 233(100.0)
ants abet .
P 23(9.8) 70(30.0) 83(35.6) 42(18.0) 15(6.4)
28 30 32 34 36 38
inch 276(100.0)
6(2.1) 24(8.3) 85(29.5) 106(41.0) 42(14.6) 13(4.5)

; The highest value
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Table 13. Satisfaction in size by outdoor jackets N(%)
_— M Small/short <— Suit well ——  »  Big/long
(SD) 1-point 2-point 3-point 2-point 1-point
Neck circumference 2.59(.523) 2(7) 32(10.7) 192(64.0) 70(23.3) 4(1.3)
Chest circumference 2.66(.506) 3(1.0) 26(8.7) 213(71.0) 55(18.3) 3(1.0)
Waist circumference 2.51(.516) 3(3) 61(11.3) 164(64.6) 66(22.0) 5(1.7)
Abdominal circumference 2.40(.552) 5(3.7) 99(28.3) 131(39.8) 58(19.3) 7(2.3)
Shoulder length 2.59(.560) 23(7.7) 196(65.3) 70(23.3) 11(3.7)
Armscye circumference 2.72(.467) 25(8.3) 224(74.6) 47(15.7) 4(1.3)
Sleeve length 2.19(.654) 3(1.0) 25(8.3) 109(36.3) 130(43.3) 33(11.0)
Sleeve width 2.63(.537) 2(7) 24(8.0) 199(66.0) 68(22.7) 7(2.3)
Legnth 2.39(.629) 1(.3) 27(9.0) 148(49.3) 102(34.0) 22(7.3)
Hem circumference 2.67(.512) 3(1.0) 24(8.0) 207(69.0) 62(20.7) 4(1.3)
General fitness 2.70(.482) 1(.3) 11(3.7) 218(72.6) 67(22.3) 3(1.0)

; Items with low satisfaction(under 2.5 point)
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Fig. 4. Fitness in size by outdoor jackets.
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Table 14. Satisfaction in size by outdoor pants N(%0)
M Small/short €————— Suit wel ———— P Big/long
Items
(SD) 1-point 2-point 3-point 2-point 1-point
Waist circumference 2.59(.516) 1(.3) 35(11.7) 191(63.6) 71(23.7) 2(7)
Hip circumference 2.56(.535) 2(7) 39(13.0) 179(59.6) 77(25.7) 3(1.0)
Midthigh circumference 2.58(.533) 2(7) 30(10.0) 188(62.6) 77(25.7) 3(1.0)
Knee circumference 2.72(.460) 1(3) 23(7.7) 221(73.6) 55(18.3)
Pant legs 2.64(.505) 5(1.7) 38(12.7) 201(67.0) 56(18.7)
Crotch length 2.48(.548) 2(7) 81(18.7) 152(59.0) 59(19.7) 6(2.0)
Pants length 2.23(.675) 1(.3) 18(6.0) 113(37.6) 128(42.7) 40(13.3)
General fitness 2.68(.509) 1(.3) 19(6.3) 211(70.3) 65(21.7) 4(1.3)
; Items with low satisfaction(under 2.5 point)
ATt olHF A= E wf, Alyo] B/ AL 7ol v dotu 7] flefe] A4 A= & Fig. 59 ol Hawkel 2

3 wEH7E 2 AELS & 5 don, wEH] 2o o) 22 Jepith X TRl 257 olslE EWEo R
o] o Meigtoza Awloele} NZIdolrt dulHom Bt Al=x7ole B 3.63808 WxZo|rt Ao 71 B
Aol BHigh Zo=R metFEt). wEbA o] g Alu]o] HAd ] 3 S & F Uen, We|m E3 HF 2,957
AGoll g3 o}2zo] goiE A Slside amfdo)g} o2 Yo7} Fol B Aoz & = YAt
ARADole Zol2 Wigde el WY A7} o)Fojxof obmo] 79 T A FE A Aol AR diE) =
g Aot} 1 9o EEH|, 7=, g, ode], ¥ ARE A= Fig. 63 7201, A/S T A Aol itk
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Fig. 5. Fitness in size by outdoor pants.
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Fig. 6. Warranty or repair experience after purchase of outdoor wear.

Table 15. Repair details if repair experience exists
Items  N(%) Repair details* N(%)
Shortening the length of pants 59 (46.5)
Shortening the length of Sleeve 17 (13.4)

. 94 Extend one's waist 7 (5.5)
Size

(74.0) Reduce one's pant legs 6 4.7
Reduce one's hips 3 24
Reduce one's sleeve width 2 (L.6)

Poor subsidiary material
(buttons, zipper, rubber band) 16 (12.6)

The thighs, hips, knees, and elbows

. 11 8.7

Quality 26.0) are added to the fabric.
’ Poor sewing G.D)

(underarms, pocket lining, etc.) '
Leakage in down filled 2 (1.6)
127

Total (100.0) 127(100.0)

* Listing by rank
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Fig. 7. Fit(silhouette) of preferred outdoor jackets.
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Fig. 8. Fit(silhouette) of preferred outdoor pants.
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Table 16. The preferred outdoor jacket design N=297
Items Details
Normal hood Detachable hood Inner hood
[ -
Hood ' ("')
D
N=297(100.0) 37(12.5) 225(75.8) 35(11.8)
Set-in sleeve Raglan
Shoulder
N=297(100.0) 159(53.5) 138(46.5)
Normal E-band Velcro Velcro + e-band
Cuffs
\___/l """" \\\ﬁﬂw — |l
N=297(100.0) 18(6.1) 34(11.5) 91(30.7) 153(51.7)
Zip opening Zip with flap Out pockets
Hand Pocket M “ ’l | ‘ | l\
N=297(100.0) 107(35.4) 146(52.7) 43(11.9)
Straight E-band Full e-band Stopper with string

Hem

N=297(100.0) 74(25.0) 58(19.6) 43(14.5) 121(40.9)
; The highest value
< T Ale As & F Ik Asske wee] FEle g 7] wEe] HEshs Ao Hof Xt
AEY 2B 0] 400%E 71 ATl Ao e, Azale obgme] Wzel SME el Feld] P24
Bekrg] WET} B2 Wee] AgEel G Feks 7 AT o= HYE dekiy WEsl 24FT MER 28sH: 34
o] =] = Nk, AER 2ESYE T dRde 24 (SL7%)s 7V Asshes 210 Yepdon, Mashs upA)y
Table 17. The preferred outdoor pants design N(%)
Items Details
Normal E-band + belt Full e-band
i —
Waist band ATETD @
N=298(100.0) 85(28.5) 50(16.8) 154(51.7) 9(3.0)
Straight Slim Vent Adjustable
a
N=297(100.0) 91(30.6) 138(46.5) 28(9.4) 40(13.5)

; The highest value



) Unit: N(Case%)
N=492(165.1%)
164
180 (55.0)
160
140
120
100 =
60
80 20— (2 — 55
50 (20.1) d | 47 1g5)

Fig. 9. Colors of preferred outdoor jackets.
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Fig. 10. Colors of preferred outdoor pants.
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