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The Actual Wearing Conditions of Formal Suits for Development of
Senior Men’s Dressform
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Abstract: This research used a questionnaire to provide basic data for the design of dressing form that enables the man-
ufacture of senior menswear with an improved fit to match the dissatisfaction with the fit of male suits over the 50s. We
used 132 questionnaires as analytical data. The results were: The item ‘purchasing method of formal suits’ showed that
95.5% purchased ready-to-wear jackets. The ‘abdominal obesity type’ and ‘trunk waist type’ had a high frequency of ‘com-
plaints about the size of the ready-to-wear jacket’. They choose their suits and wear them directly from the store. It is
expected that senior males will complain about ready-to-wear formal suits due to the increase in girth item than normal
type due to change of body shape since they consider size to also be important when purchasing suits. The most import-
ant part of the body when purchasing suits is the shoulder area, followed by the front width and back width of the fit. As
for the degree of recognition of suit size, 38.1% said that they know the size and ‘Suit size is hard to understand’. As a
result of dissatisfaction with formal dressing, the items of ‘Neck wide of get loose’, ‘Drag line of back neck’, ‘Not fit of
front opening’, ‘Not fit of shoulder slope’ and ‘dissatisfaction’. Therefore, it is salient to establish suit fitting system and

size system for senior men.

Key words: senior men’s formal suits (A|Uo] F4 A4, the actual wearing conditions (Z-&-2#l]), purchasing method
of formal suits (Z&7m), dressform (E&2=3%, 21dh), drop value (=5 %])
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504 o Aldo] HAS thide =2 AN,
50t 6875 (52.2%), 60t 64H(47.8%)2.2 ZF 1327 ATt
(Table 1).

“del GRS X43KS K 0050:22009) AE FEITE GA
o] APE EFAE VIR ERS ZoE il 7392 BB
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Table 1. Distribution according to age of respondents

Age 50°’s 60’s Total
N(%) 68(52.2) 64(47.8) 132(100)
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Table 2. Classify of bodice by sizing systems for male adult’s garments
(KS K 0050:2009)

Bodice type Drop(mean)
BB -8.2~6.9(3.6)
Upper B 7.0~12.9(10.3)
bodice A 13.0~18.3(15.6)
Y 18.4~32.0(21.0)
Lower B -12.0~11.6(6.7)
bodice A 11.7~30.0(16.7)
Note Upper drop: chest circumference - waist circumference

Lower drop: hip circumference - waist circumference
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Table 3. The purchasing method and wearing frequency of formal suit

(Unit: n(%))

Category Variable 50’s 60’s Total
. Order-made suit 4(5.9) 2(3.1) 6(4.5)
Purchasing method
Ready-to-wear 64(94.1) 62(96.9) 126(95.5)
1-2 days / week 23(33.8) 10(15.6) 33(25.0)
3-4 days / week 16(23.5) 6(9.4) 22(16.7)
Wearing frequency 5-6 days / week 18(26.5) 15(23.4) 33(25.0)
1-2 days / month 3(11.8) 28(43.8) 36(27.3)
The others 3(4.4) 5(7.8) 8(6.1)
Total 68(52.2) 64(47.8) 132(100)
A 2% T B Al aEske AR steAlel #d
TS AR skl =5 T 7F AR S AAEIT 9.4%
60's 62.5%
£ below 1,500,000
3. 41} 2 =9 0.0% 7 below %900,000
® below W600,000
| below 300,000
3.1. Allo] HY ®HE 7Y I below ¥100,000

AYe] G A PR A3 AERA AFE U
I Aok WA, A Azl mE e 95.5%7 T2
7148 Aty SEITh A 28 HEEs 58 A9
gk Aol sohe] 739 F1~23] 33.8%, 6002 A9 €L1~23]
43.8%=2 50tHe] A7 28 W7} =4 VERITHTable 3).

AlYe] @do] S sk Fae ANk o)ide] sy
S AFsle] 500 50%, 600 53.1%% e, o g H
A= d2- G0N 19.1%, 60t 29.7%)3) oS0t 26.5%,
60t 15.6%)S o8-8t om, e el wi¢-
AA A4 7Y e 607 ol Sl 50t 50%,
60t 62.5%= 7PF Wk, 309k olul'E 50tH 39.7%, 60
o 28.1%= YESITHFig. 2, Fig. 3).

A 28R 71E AY Rl mE A4 B el At
o|lz Evisal Bl B3t AERAL Aas v Atk

WA] Table 4°] <87 9 Al LEH3loF & AR EalollA
LEES AYshs o & uivl U BB 327t F2 B

Yol A% T14% Aelxrt Bebolehe el YA T

o oX ol

11.6%
0.0%
i |0.0%
e 15.6%
29.7%
53.1%
1 B The others
0.0% M On-line shoppig mall
1.5% A A custom tailor
. 2.9% B Outlet
Sl 26.5% W Brand retail store
W Department store
50.0%
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Fig. 2. The purchasing place of formal suit.
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Fig. 3. The purchasing price of formal suit.
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Table 4. The reasons for purchasing order-made suit of formal suit
(Unit: n(%))

Variable BB B A Total

Dissatisfaction of ready-to- 0273) 5(152) 13.0) 15(455)

wear size

A habit of longstanding 39.1) 4(12.1) 1(3.0) 8(24.2)

Satisfaction of fabric 0 2(6.1) 1(33.00 309.1)

The others 13.0) 6(18.2) 0 7(21.2)
Total 13(39.4) 17(51.5) 3(9.1) 33(100)
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(Unit: n(%))

2

Variable BB B A Total X
Wearing at real store 39(29.5) 53(40.2) 14(10.6) 106(80.8)
The measurement bodice 13(9.8) 3(2.3) 1(.8) 17(12.9) .
The purchasing The recommendation of salesman 1(0.8) 1(0.8) 1(8) 323) 1335
order-made
The formal wear size on before buying 3(2.3) 1(0.8) 2(1.5) 6(4.5)
Total 56(42.4) 58(43.9) 18(13.6) 132(100.0)
Size 29(22.0) 23(17.4) 4(3.0) 56(42.4)
Material 4(3.0) 2(1.5) 3(2.3) 9(6.8)
Flexibility 1(0.8) 2(1.5) 1(0.8) 4(3.0)
Design & color 15(11.4) 15(11.4) 4(3.0) 34(25.8) 24.609"
Purchase criterion Fashion style 2(1.5) 1(0.8) 4(3.0) 7(5.3)
Brand awareness 2(1.5) 7(5.3) 1(0.8) 10(7.6)
Price 3(2.3) 7(5.3) 1(0.8) 11(8.3)
The others - 1(0.8) - 1(0.8)
Total 56(42.4) 58(43.9) 18(13.6) 132(100.0)
p<.05
Table 6. Purchase criterion of formal suit
Drop type BB B A Total
Ranking Part (%) Part (%) Part (%) Part (%)
Ist Shoulder 24(42.9) Shoulder 31(53.4) Shoulder 8(44.4) Shoulder 63(47.7)
Jacket 2nd Shoulder 11(19.6) Chest breadth 14(24.1)  Chest breadth 7(38.9) Chest breadth 31(23.5)
3rd  Back breadth 9(16.1)  Shoulder breadth  13(22.4)  Back breadth 5(27.8) Shoulder breadth  22(16.7)
Ist Waist 47(83.9) Waist 56(96.6) Waist 16(88.9) Waist 119(90.2)
Pants 2nd Hip 36(64.3) Hip 44(75.9) Hip 11(61.1) Hip 91(68.9)
3rd  Crotch length  24(42.9) Crotch length 23(39.7)  Crotch length 7(38.9) Crotch length 54(40.9)
9], RERu], Wl gol, up o] % T9Eos Fsqt 32 AlLlo] ' BT AOIX QA 9 ASEUEE
Table 6l WI=AE AFHE F2(1, 2, 35=9HE HEsld 4 Aol A RS dotshs EeME Al F
BRIt A A7 Tl A iloPﬂ ;E%o = 507 (37.9%)°] 281 AZ Alel=E Al SHEERIT o=
S NEs AU B BT SO o9 (47.7%)E 7P Kim and Lee(2002)2] AEZAL A4 25. O%E Hepd 4
ZQEHY SHIY, 26092 UE(23.5%), 3R HHe of FET} Alo]z Q1A &0 FTFINES & F Uth(Table 7).

MAR](16.7%)2 el AFE SEHI=E &9d= el
W A3, BBAIFS A o71(42.9%), 2171(19.6%), FHE
(16.1%)2= AZ 1l Al F23HA 134@}5 9= 1599k
239 B o7R9E e, BAIE Oi”H(53-4%), o=
(24.1%), o17N)(22.4%), ARE- 017/'11(44 4%), E(38.9%),
A (27.8%)% w0 Fasal ST WK Tl
83 aEske 9 3] SHRlEE AlUe] YA At
B 2 EH(90.2%), FHOIEH(68.9%), EHZ0](40.9%)°]
Fo 2 ) Al FA3L S TE Bl Adolrt upA] Sl

A FRE FAE et AL A e A BuE gE
9l Aol Fgol wATThe] Alolet AzkER, Aol
e w28 4] Reldol] BUTS ke Aow W

ot

-’]‘IT EZ] _L7]‘— AJo] I/I—MH,,]

A el

H(Ks K 0050:2009)’1
A FEAo)R (em)E AABIAL Sick L F FEAC] Fash

7IEEd S EU 7], 94-88-165), 3lelE 3

Eg-AdolEd (@l 76-92)0|3, T|EAo] BasHA| e 7|
AR 7REEE 7@, 95-170), AFL viAE= F2) =

@, 852 YeRISIT).
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Table 7. Awareness of formal suit size

Belo] F2 g 4

3 Aol

(N=132, Unit: n(%))

50’s 60’s Total
I know my jacket size. 27(39.7) 23(35.9)  50(37.9)
I know the size of my pants. 42(61.8) 40(62.5)  82(62.1)




308 JFF SBIX] A0H A3, 2018

| size100, 47.8%

60's

size95, 22.2%

[ | size100, 37.0%
size105, 29.6%

size577, 3.7%
size677, 3.7%

0% 20% 40%

Fig. 4. Awareness of jacket size.
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Aaa YYL SHA 828 F 3.6%50] cmF|E Qe
ATt

A7 Apl2E 7]Ys A9 50 <95, 97, 100, 105, 577,
677 S22 7|93, 50 F HI=TF T2 Afo]Re= Alo]
Z100° 37.0%, ‘AFO12105" 29.6%3ATF. 60t] o] Ajo]=
100°(47.8%)F AFO]Z105(52.2%) 5t 714 8HATHFig. 4).

ulz] Al|ZE 71Y4E - s0the Ale]=32 26.2%, Ak0]
234 31.0%E 3E°] B, 60tE AR01R327 25.0%, ‘At

gk

O)|Z34° 25.0%2 SHEBIAT). HIA] Aoz QA EE Sk}
AAA 62.1%7F Al =E 71995k AR} v Ale] =2 o
ol A8kl Aeg % * 3121‘7 Alde} ge Apo)=3
b Alel =348 Wol 2g3hs o UehithFig. 5).
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Fig. 5. Awareness of pants size.
Table 8. Dissatisfaction factors of formal suit (N=132)
50’s 60’s Total
Variable t-value
M SD M SD M SD
The size is different in other brand. 3.8 .84 4.1 .70 39 78 -1.884
It’s difficult to understand, formal wear size. 34 1.05 3.6 93 35 1.00 -1.312
Tnaccuracy of the label size 34 80 3.8 66 3.6 75 2667
The size is not as diverse. 35 .82 3.8 75 3.6 .80 2515
Inaccuracy of the own size 32 98 38 85 35 97 3.968""
The necessity of repair 3.8 91 39 5 3.8 .83 -.661

p<.001, T p<01, p<05, 5-point Likert-type :

1(strongly disagree) to 5(strongly agree)
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Table 9. Wearing dissatisfaction with formal suit (N=132)
50’s 60’s Total
Variable t-value
M SD M SD M SD
Neck wide - get loose 2.8 1.00 37 72 32 1.00 6309
Drag line - back neck 34 1.09 40 63 3.6 95 3.905""
Not fit - front opening 29 86 33 93 3.1 91 2.678"
Jacket Drag line - underarm 33 1.07 35 .80 34 95 -1.265
Not fit - shoulder slope 33 .94 3.6 5 34 .87 2.110°
Not fit - shoulder depth 3.5 1.03 3.8 .68 3.6 .89 -1.864
Drag line - sleeve 33 1.11 3.6 79 35 97 -1.806
Droop - front waist 29 87 3.1 17 3.0 82 -1.693
Short front rise 29 87 33 84 3.1 87 27727
Pants Crotch line to short 2.9 .87 32 .88 3.0 .88 -1.798
Back rise too short 2.8 .87 3.0 93 29 .89 -1.115
Too shallow back rise 32 1.1 33 .89 33 .98 -.042
tvalue: . p<001,  p<0l, = p<.05
S-point Likert-type : 1(strongly disagree) to S(strongly agree)
3} 0}q_’ p<01 FF, AA Apo]=7} thkslA] @b Al Bl AlA|9F AR d5S & 4 JUT(Table 10).
p<05 5, YolAl B Aol =7} §lrh p<001 G20l Aol o] A7 e A FARee] MERs A9
B —41}7} RO m, S0t ETE 60tHe] AT Lol A AHoz Ao Bl v Yeisttt ol /5L olfeke
EREETE =30 o] 2 AlYolFe] A ] Al Afelzoll 2] A2 749 olFeol AL, FE U dEpdS 9
et Edge] oplde AT o SUrk(Table 8). SHA] Sgob A& BW=o] AIveke sldeA] Ketar 2Hg-a)
Aol o] Azl G vk 2 A BN e 7 = o2 veisith. A7l amjdo] 47 39%(29.5%), ‘4

Zb AR A3 ARl Ag ERS7E e r &drh, &
5 FEo] ARk, p<001 7, AH oJwlo] SETP p<ol
T3, o7l AAPY A9 8A] ehETh p<05 ol fe)
Zp7F VrEbstTh wpAle] ¢ ‘Xlﬁio}aﬁ FEol TAgh It
p<01 FE2] frelA7h vebsteh, i w3e] -2 5ot
Hnr} eorfe] Aol BTHE} =T Table 9).

=9 9H(6.8%), 4ol U 9B (6.8%), BIEIEH]
> TH(53%)] L2 F2 Y 4] Tt viRlE
ZA° 13%H(9.8%), BAIS 2’ 98 (6.8%), ‘DTl
%%1 TH(5.3%)y, 2183l EYdo] U’ 5HB.8%) R
Ho} thRE =<9 $ANET) 24 YERTH(Table 11).

o
k)
I
g

mlr it
g

AR REAE RN peos ) FAF ek 4.8 B
A vAlE AR 7 FolAE el easitt. =3 o2
o] FHEoA Hrpe] Hwrt gob Aol Hde B Z}% & A7) Ayl B g el def 2AF A et
Table 10. Fit assesment of formal suit (N=132)
50’s 60’s Total
Item Variable t-value
M SD M SD M SD
Neck 32 .86 3.6 85 3.6 .88 2478
Shoulder 3.6 .70 3.7 72 3.6 71 -1.292
Jacket Armscye 33 718 35 .85 34 82 -1.126
Chest 32 .69 33 .82 33 76 -1.038
Sleeve 33 .63 34 5 34 .69 -943
Waist 3.1 .53 3.1 .64 3.1 .59 .539
Hip 3.1 .62 33 .83 33 74 -1.975
Pants
Crotch length 32 73 32 .83 3.2 78 -.081
Thigh 3.1 .81 3.2 17 3.1 .79 =721
t-value: p<.05 Spoint Likert-type : 1(very big) to 5(very small)
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Table 11. The frequency of the repairs of formal suit

(N=132, Unit: n(%))

50’s Total
Item Variable
Decrease Increase Decrease Increase Decrease Increase
Shoulder 1(1.5) - - - 1(0.8) -
Chest 2(2.9) 1(1.5) - - 2(2.9) 1(1.5)
Waist 4(5.9) 1(1.5) 34.7) - 7(5.3) 1(0.8)
Jacket Sleeve length 27(39.7) 5(7.4) 12(18.8) 4(6.3) 39(29.5) 9(6.8)
Sleeve depth 1(1.5) - 2(3.1) - 3(2.3) -
Jacket length 7(10.3) - 2(3.1) - 9(6.8) -
Others 2(2.9) - - - 2(1.5) -
Waist 12(17.6) 1(1.5) 1(1.6) - 13(9.8) 1(0.8)
Abdominal 1(1.5) 1(1.5) 2(3.1) - 3(2.3) 1(0.8)
Pants Hip 5(7.4) 1(1.5) 2(3.1) - 7(5.3) 1(0.8)
Crotch length 4(5.9) 1(1.5) 1(1.6) 1(1.6) 5(3.8) 2(1.5)
Thigh 6(8.8) 1(1.5) 3(4.7) - 9(6.8) 1(0.8)
Others - 1(1.5) - - - 1(0.8)
2. A7F ERSslar, Medo] 414 NImT EA) vElt Ao
Aol ok 352 95.5%7 78-S FYstaL, ot WS w28 Al Lol e7E Bl UeheS
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skl sk A7 vt AR 2AF A Aubgog AR BN os) A%
B Aol Agdolr dEAl SEAE Wdes A3 gk Ate]z AdElo] o]R|AA] = AAE UEhlo] oFAlEY
AZE tolHE =54 7Ee® AdTES stk 2 23 AlA Ao} FAde] AA| Afo]= Bl AP ARt AE
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