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Study on the Appearance-oriented, Appearance-Related Consumption Behavior
according to sub-variables of Appearance Instrumentality

Hyun-Ok Lee and Yang-Suk Ku'
Dept. of Clothing & Textiles, Kyungpook National University; Daegu, Korea

Abstract: The purpose of this study was to identify the appearance-oriented, appearance-related consumption behavior
according to appearance instrumentality. Questionnaires were administered to 460 males and females of 20 to 30 living
in Daegu. The SPSS 20.0 package was utilized for data analysis which included frequency analysis, factor analysis, cron-
bach's a, f-test, regression analysis. Three factors of appearance instrumentality (social achievement, sexual attrac-
tiveness, social relationship formation), two factors of appearance-oriented and five factors of appearance-related
consumption behavior were utilized for the problem analysis of the study. The results of this study were: First, there was
significant differences in the appearance coordination oriented and appearance management oriented according to group
of social achievement (high, low) and group of sexual attractiveness (high, low). But social relationship formation(high,
low) had not significant differences in appearance oriented. Second, group of social achievement (high, low) were sig-
nificant differences in cosmetic surgery behavior and fashion behavior, group of sexual attractiveness (high, low) showed
a significant differences in cosmetic surgery behavior, hair management behavior and fashion behavior. But group of social
relationship formation (high, low) had not significant differences on all of appearance management behavior. Third, appear-
ance coordination oriented was a influences on beauty management behavior, cosmetic surgery behavior, hair style man-
agement behavior, fashion behavior. And appearance management oriented was influences on body management behavior,

hair style management behavior, fashion behavior.
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Tl AUlg Hrishked AEe
2012). 53] Y7t NI AS)H 1741
S5 duAEle gioleAY AddA, FY
He] ARSH Aol ejReES wig- %&ABF Ao
EPtl(Lee, 2014), S o] Aol wt il 4
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B 58 HoluAl Azketar, &l tig w527t #37
Ay el TS FE A2 UEIL(Sung & Park,
2009) 9|27t HAF} 2G| JFE Fria SHE FAI
o] 86%= UERITH“Difficulty of employment”, 2015).

o]g]. 71—0] 341;].]?_]‘;3 g & el g]y_y]. /\]._a]x% /H:r_ ] Z9
Qlojgl Hehste] AlE]H o= IH= SRE 9 2R
TRk 7] FolX|aL lom, o]5eiA 2EHz
A A AR g AT B Tl AREAgelA
A5Fe P B2 AMEE Z0R UERGTH(Lee,

= 1954, 2348, Aolet 4& 5 7t
e AEEES she Al71el = 20-30tH ol Al (Kim,
2015) S|R= A AEe] tieket JAdA FasHA AAXL
Ao, N1 PEF ALSA Tl FFE Ues 8o
Ao EH o5 YrAE F Al =85E FAksle
Ao = e THLee, 2016).

g9l upde] exef st AE2AF A3 2000(61.6%)9F 30
(48.4%)lAIA SIEATE 23 o] A YEiaL, 9B
g o] gEE= mEA ns} AR §213 Ho] wo
=20t 90%, 30th 92. 4%) Aalzro] &d20t) 88.8%, 30th
89.6%)%13L, WA RS 7R 17 (63.6%)7 273 (52.5%)
o] A&x Z Itfx A7k 53] 20012 - A o
F7F $13(56.8%), H1-8-0] Bl SO1%=(632%) 2l=Ae] F
ZFsfof sttt A+S Wol st Aoz UrE]-‘;l'_TL(Trend
monitor, 2016), Z&S 9%t 49 P TFe o ZAlA
20-30t] o34 80% ool AFTES T ogo] Akl I
S(Korea gallup, 2015).

o= 9JEe] ARSE -8/l i JHE AL = At
HEoA MEHQ] RE 22wt HAY 4T = 2
A 7VsRE 71 s, 2 wleatek AY Aol dish
=2 7HE 7R ARES vWiEE RE 7)) S8 R
H 2HY5S P He ZA2Z(Gim et al, 2010) i)

o|¢} Zo] R= WEs] FoE Ho| A EFTHE oy
sk Zlo] ofEl o] Wel Al oA JEE ]
T A= 8T =7E d8E site AKE 45T 2=
EmjEo] tijla} AjAA, AY 5 T ARBEE] vk
Q1 delM o] AkEA JEE FaS A, olel]
2 AECA AR YRE tyb] Qs YRt 9
g AT AlEsH "oks A ¢ 5 Utk
Q]E’_L:_-_[’-/‘é ;Jre:] A%agoﬂ;_ /\l-_q_yr]_u:] g]J_.rT_Q_/H zJ 7H1:n-
Aot A g divde] SRR EIe] HeEd AT
(Gim et al, 2010; Kim, 2013; Kwon, 2008; Lee, 2012;
Lee & Ku, 2017), YREFAT £EA&P5Te] AAAF
(Chang & Lee, 2017; Roh, 2018), ®14 thAe] w5843
rdd Wole] AT (Lee & Ku, 2018)7F F& ©]Fo]
Fom Sgupele] A7y SR AuEH QRETA
< el wedoe® AREE AX(Gim et al, 2010; Kim,
2013; Kwon, 2008; Lee, 2012)°} &R=74 (A2, A3
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A A3, i)l 72t {387 Rl DAY g
& Ku, 2017; 2018)& o]Folt}.
EETEL LR ARSI JES Hod £ e AER
A AlA e} ejrd]edse] ek o3t «AgE
& QR AREH -840l tiall IRA|sHAl HoEM HH |
2 slmE Fpl Ak 5 REFPL Jikle] JHe =
T2 ZHoA Qre] ARSI olmlo] Tk AdO 2 (Gim et
al,, 2010) 7HRlo] A Zehe YREFA SF9IxMAe] b <l
2zl we} zlol7t S Ao oEHr)
AYPA = 91‘“:?“* A7} 94‘3 T wRlell FS WA

AT (Lee

olo] & AT A AL, oo} AE 5 A2 W

o A8)E Gelold slme] HE8Ae AHHOR LT 9L

o e 030E tew A2eTy % om <le] A%
=]

Golst 22 59 A}w@«ﬂw 9=
o = ALgelEe A ek

olge) Tiat Aol A omw
G sluatd vl JRlE
ol Huskslel
2l 29 Aol folat Aug Alwsaa s,

2. 0|EH Hi&

21. =Ty

S =dolet 2RIb AKE A FYelx et {83 =
TFEAC] AT kel ik AFe®, Aot A& A
gle] AR, F& 1 F710] vilAA, AL ﬁzlgl A}
3174 AFel Al aclew RS AdAANA e
3 AT A8 Al miEEQ SrrE 2 FHew Z}%EJL,

AAA N SR =g i ZQ] Algho] nlujA Algto|

vl o s3te] 7hal 28z ARIE e AFeR 1A HH
ALEE AF A REAE wfE Rl SRE TR Alge]

HiefEE ARl wlg] o v the-S etal SiIthGim et
al., 2010).

Al olahd wiH A<l rE 7H AlgrEo] HlujY
AlERT o Bl 444 5493 ° B4 e A
7THAE a2l e Al O Be] dEEy 35S AEA
gk Zolgkal A zkakth(Dion et al., 1972). °ol& #j$-%
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Tl FHoA © £ F7HE WUL(GIm et al, 2009),
R} Hold AlEke HFrtl 5%S o WY =) & A7)
2 ek Al FFET 9% A W AoE YERGTH M.
beauty”, 2008).

HUDEHA Aellx REY SAFTe] 23R ok J
ol vjs) 2E7} 71K o]FE A7) flEl EE FABINL
oAl QR e} Hlwale] ARA|F PF} AP FS 3t
Fo] #7 UEPITHGim et al, 2010). =& 92584
Al AZkek Adlo] AejdAt ALEH Aol =rt
121tk Azl S RAAe RE) AneEe o Bol
519127 (Kwon, 2008), @23l theldA =t A<, |
A T ARG AR TR =R A 7Ete] QR
A o B2 Ak 288 BAhs 402 UERITH(Lee,
2016).

ol AuARBle] Aol L7t 7E AlEA FadE <l
8= A2 (Kim, 2008) A4 AA| &ollX 48 R &sh=

2 <Aool tiQlAA, AKBH 43 T ohde ARA AW
A =M thdgl ALEA Gl EE dEES T
Ate ARdS & k= R ALEE At
S sl ARS B S =R AEE &

Ao

o

o o wo
o

Smg FAsHE ABlE Aoz ds) drjAs
3 gelolA sl FaNs 484 5

H, o5 AR} apehs €l sl
of Swe] oL )] Sls LRIPY WEL s Wk

2.2. 2|BX|EE

ARIEAA wiFA e oAl 4% FTFE |
2m AGHA AE7A AEsHA =, Ag=z1e] HAY A
3|14 AgJet RE Ak Vo] @ v Fa3 847 A
2 &2 Atk Moon, 2010). AEAFEH 217ko] =pale] ox
of tial] T 97132 QR we S VI lom
P 2 RE fA ATV S8 =E¥EE A

(Kim & Jung, 2016)2 2]m|3it},

AERAFEE R gt /IXE F8IA A4dFE =4
UHeh ks Zlo02 RAF vt 52 Alge] 75 R o
ol e olFA AA AR o FIZEkA vhgsh ol
A AAE T & wokse] A9 Aldo R 83 (Gim et
al,, 2009).

RE 7HrE FAYTE ARAFETE = JEeH
(Lee & Ku, 2013) QRAFE7} & GAUSFE 9uitz]3)
Bo] =A VERdth(Lee, 2013: Lee & Ku, 2013). 2= &
Aol =2 oJido] 71538 dEol & R AW A7 =8k
(Lee & Ku, 2008) AthAe] SRAFEE XIS A7} =
2 L Uepllet), ol olEo] A Jszkgol AR
o] &R g F8AE A YRIt F= olFE )

Ak ARmFF JAF =2 Aoz dYErh(lee & Jun,

2016). T3 YRAFLT}F B2 AEAFE QR EAlslE =
A7} EolRA AL QEAEol| AAS o o] 2 (Hong et
al,, 2007) QEAYsEIFA, oA, sFdE AL, %)
A =& FFTS FE 7oz Yellth(lee & Ku, 2013).
AZFAl SR 1 AR &3 ARFEC] ke ol
Ql oE7|Ed 98| HriElEE zpale] Adshe odHd B
Fogo] A A7 |FETE JIAA ETHHan, 2004). ©]
£ 9re] AEA 2wl gt Algel R =TS B4 A7
e AR 9RoldS 4] A8 YEETA ] W Al
HjE) e rge|et RIS PFo] ¥ EHUhE(Gim et al,
2010) AA & F ARl YRAFE = REFolEh=
ARBA Alde o] Stk E 4 it
53] AR Aol R 83 =E Q8-S Siths A
1S AASHA H(Kim, 2008) HUAES 9Tl IHE 714
RV} F= FYS FeaAt s, AR aFete 9
= A3 HL o3t R AFH By RAH 4nH
ToE AdHe AL € T Uthlee & Ku, 2013).
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23. 22 AH|#ES

HAalEl ol 292 diFe shte] Ao =R 7154 o
& 3132 UTHKim et al, 2017). o]2]st mZApEe thgst
AR Ao fogt o]HS AFsie o= QlAEeA
oA wiEgE 7H] e B =8 7120 . YEE
H|1o & AFUAIHoZM ] S sl ZoF A hde
A 2 ARl gk Wk AR B A= SR 9
ShKu et al, 2015). WA 22 37t 3A4F onAE B
o 7] 93 Yo Yrow uAwPES s Hrh

rA P wFyH s FHs] &) o852 34
F, Ao oiae] A¥d% 5 o 94 Adss
Bl Al B ATIAL ke AEE Eelgta &
4 AthLee & Ku, 2015). 53] 1SS 9= tid 7}
o] 159] Q] S, dofl, A& IFHS

g waslal AlEE f84o=Re rs B3 {9

148 47 A% e dslow AP 5S 3§
o} eR9] ARSI {840 9%t EA|dEe TE AE
o] zalE AGA AZsh=rtel 28l B FS woH(Lee,
2004) T8 o A7t GF T uiklEA, 28 5 TAH
B2 AAg oM, ABAEA ERINA 2M1S dEa &
Asr] 9lg WHOR ARS-FEITH(Park, 2006).

20-3019] 79 0l5-S B9 RAEH RAeE T8 A
Ao 258 E o A Holaxl ke &8 EHI O (Lee
& Lee, 2015), 9|Ro] AR 43 f84d0] &2 dighl
ke AEeiso] A Yehgy G f-840] =& ot
< APYF Y Fo] B oz YEPFOH(Lee & Ku,
2017), o342 A9 QIme] AR 4FH AhE AEHE
Ae3 71ZHEEE A F, ANAA Qe AYYF A
ol Felgh Jao| YERE Ao Z(Lee & Ku, 2018) °1E
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3.1. A=A

SJopr},
ATEA3, EAGES} A AvEo] MR G

< Gohith

3.2. AEEa 2o

2030t HUE EPEOR AnE FEel HaAES T
sl Al oH, 5 495%2] AEAE viFsloH, B

Table 1. Factor analysis of appearance instrumentality

SR SR wjE A G, Sl SHJYE 7 403
ot 3G ISl AR A F 460571 FTEA ol AR
=t

FEo EAMo=m oA 528%, HA 472%9 AE BIE
e, A3Le 20-24417F 49.3%, 25-29417F 23.0%, 30-34
Al 16.1%, 35394 11.5%2] o2 Jegt), 2y Exe st
Ao] 68.5%= 7P Bk, A Au|2Zlo] 16.3%, AFFA B
#HZH] 9.6%, 7Bt 6.1%2 £o7 YEygten, njEoe
87.0%, 71&°] 12.8%, 7IE} 0.1%Z ZAE oFo) 3t 54
nEe] FxvF Be ZoF ekt FEEXE OiEH
67.0%, 3= ol 293%, IE ols} 3.7%= JEhton,
T A5G EE 200-3005H0 mITHO] 23.0%2 =A UERS
3 300-4009H3 mlRko] 22.2%, 2009HRTRO] 152%, 6003
4 ool 14.8%, 400-5005+ H|RFO] 14.1%, 500-6005H
Ho] 10.7%9] &olth EHAYR AEHE LH|FAL
102091 w|who] 39.6%2 =A] UeRgew, 109k w|vke]
26.1%, 20-307H] mE 20.2%, 30-407H TRk 8.0%, 405+
o1 6.1% wo2 YERL

SPSS 20.0& ARE3te] ZkE #41S A 208 SRET
g, YRAFgE, SR Au|EE Wl tis)
F=EAS S, ATEA1T AR BA0lE tests

o=

Factor Eigen Variance %

Factor loading value (Cumulative %) Cronbach’s o
Factor 1: Social achievement
Having an attractive appearance is more advantageous to get a promotion. 0.811
Attractive appearance is easier to have a better social recognition. 0.772
An attractive appearance gives you more chance to your career. 0.769 23.179
It seems to have social ability if you have an attractive appearance. 0.750 4404 (23.179) 0910
An attractive appearance helps social success. 0.723
if you have an attractive appearance, that gives more trust to your business partner. 0.716
Factor 2: Sexual attractiveness
Attractive appearance is advantageous to get a opposite sex. 0.805
Attractive appearance is important to attract opposite sex's attention. 0.777
Attractive appearance helps to into love. 0.769
It is easier to be asked out on a date if you have an attractive appearance. 0.758 4.269 (ﬁgig) 0.889
It is easy to get a good feeling from opposite sex if you have an attractive appearance. 0.722
Attractive appearance have more opportunities to date opposite sex. 0.681
It is sexually attractive if you have an attractive appearance. 0.649
Factor 3: Social relationship formation
It is easier to get invitations to parties or social gatherings if you have an attractive appearance. 0.791
It is easier to make more friends if you have an attractive appearance. 0.760
It is easier to get helps from others if you have an attractive appearance. 0.724 18391
People are kind to people who have attractive appearance. 0.655 3.481 (63.966) 0.863
It is easier to get words of consolation from others when you have emotionally hard times if 0.602
you have an attractive appearance.
People are more generous to people who have an attractive appearance. 0.576




404 oo FY S A207 A4S, 2018

ATEAZE FALHE Mgt

3.3. Helo| Holet 53

Aol AHgE WIS 7 BFE 57 Likert HEHOE

e Hlel ek Fole vt 2

ARETYL gt AHoE Yokt FEF ErE

AN

A

|5 7l i3k Aldo 2 Kwon(2008), Park(2009)8] ¢l
Al sl AL Zlo g miEAR] RE T Y5EE 9
SA7E AAAA (Aol AE), ARlE AH @ oM 2] 48,

AFAERINA T3} Q7] whe] Al 7] F9eem

ERE 192382 FAEUT. rAd ==
oA AZEA, AD, Vg 50 A==

[¢)
(2014, 2015)°] AollA W st 9EE
R AN 2Rl R E s o
s

2], I, o, sPEE AR,

o] el gk

Foll Be AOZ Lee(2004)9} Lee and Ku(2014, 2015)<]
Ao L 7838 2278 ARSI 2B HES] o

4 542 slers] Sld 9%, A9 ae3 dEelvsl 9

4.1, oAqHQlo| =
4.1.1. RETFA

NREPY 19BFL FYREN I 90FF
Varimax HIAHS 01§ LN AN

Q0107 ==EHJ oM (Table 1) £ HYF = 63.97%] A

< HeERith

291 YA e $Ho] Ego] H A5

S 7K ARt Holw ARB|E Q1S WA HI

M H B2 78S 4o, ARRlE el e

Table 2. Correlation analysis of sub-variables of appearance instrumentality

o
, SRS 95 93w A&l s 43

Al dielA o 2o 18-S Frhs B3o g AR A3

2 AH =7AH0E HHEAL 09100 =& AIFEFES 1Y

o} 2c2E wjEZFQl 9rnE oS A T B4l
(e}

S nEd $38 AREEl =52 FIL HolE § of=ZH
21H o] golatn oldellA s7E A7) F9m delED /]3]
7b gow AHuEs Adrke Wioew
E7Aolet WHsiier 08899 ¥ AEFES Y

2938 BFHQ) me 54 EE wel] 2w 43 B

RS
oL
ful
2
o,
)
=2
)

= A2 A 3o ol ded v =] 4
H sl -5 o ZAE ojgdgel Al e @

EW7)7} golate] A5l Brisithe UIg0% o)Fol4 Al3]
A ARG =raolel BHART 08630 B ABTES

o ki
o

1 Jo Y mx

it
2

| 23] efg=rt e ueTad Al sle )
o] AAE A EY] S8l FFEAS AAIS A A
S AJBBAIE YERATH(Table 2). 43AIF 45
T3 Al 8]lel thall Bt AHA 43 3.24, 43
5, A4 BARA 3522 71FSte] 29l HFRTh
3 A9 29 HaEEoh Hgvh v A FJae
(Table 3) ©]& ATEA] EAof| 0|23}

o fo
fo
fo o

o 2
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=4y
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qu
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oo 2 ok
Q r

]_

of
>
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A

IO 8918 S
HY o (Table 4) FAHH F 65.64%2] S e
82112 o U2 RE 93 AMShs AlFol Bon sdE
AFE-S FolBlal &F A EHAIZke] o AH QRE Fo}
HolA sl w=gsin ejRe Hileo] Wil sjHAZe B4
o] Hor I AEsthe 802 ] RAEA| el
HHEl T 0.8742 E& AFEE Yeplth e22e Eujd

Social achievement Sexual attractiveness Social relationship formation
Social achievement 1 0.508"" 0699
Sexual attractiveness 0.508"" 1 0.476™"
Social relationship formation 0.699"" 0476 1
" p<.001
Table 3. Group classification of appearance instrumentality
Variables N Min. Max. Mean SD
High 208 3.33 5.00 3.95 .50
Social achievement
Low 252 1.33 3.17 2.64 46
. High 191 4.29 5.00 4.72 26
Sexual attractiveness
Low 269 1.86 4.14 3.73 .38
High 212 3.67 5.00 4.14 43
Social relationship formation
Low 248 1.33 3.50 2.98 45
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Table 4. Factor analysis of appearance oriented

Factor Eigen Variance %

e
loading  value (Cumulative %) Cronbach’s a

Factor

Factor 1: Appearance coordination concern

I have many products to make my appearance better. 0.873

I like to use cosmetic products. 0.814

I spend long time to prepare before I go outside. 0.794 3.287 (j}gzi) 874
I am interested in appearance, I try my best to make my appearance better. 0.743

I have a lot of interest in fashion coordination, and I am good at matching clothing. 0.612

Factor 2: Appearance management concern

I enthusiastically make an effort to keep my body in a good shape. 0.883

I specially care about my hair style. 0.615 1.963 (2222?) 643
I take care of my skin condition a lot. 0.597

gl B =S 3 sojzEd S 3] SHg Ao oF AP S o]83le] 21EAE AAEIIA AEe] WAL 89l

A= B =88 gt WEoR ojFojx RT3} A7t BESA Bakd 57 AL T 9184 S

olg} HHIROH 0.6439] VST ABFES VERATH AN Az 1778 9] 2o EEE] oW (Table 5) A
AWM F 6536%2] AEHS Yel

4.13. YRaE 20)3F 82112 ARE 9 7xsPdE ARSI vRAAI S B &

ArAE AT 2278S FAEEAT Varimax s W & Al RS sk Aol o vdy F5 e

Table 5. Factor analysis of appearance-related consumption behavior

Factor Factor Eigen  Variance % Cronbach’s o
loading value (Cumulative %)
Factor 1: Beauty management behavior
I tend to use functional cosmetic to take care of my skin. 0.743
I do massage or use pack for skin care. 0.726
I tend to put skin cosmetics when I go outside. 0.711 2.781 (12122) 0.787
I get nail and toenail cares (by myself or go to nail shops). 0.666
I go to a dermatology or skin care shop for skin care. 0.554
Factor 2: Body management behavior
I prefer low calorie food to make slim body fit. 0.816
I would rather not eat food I like if it is fattening food. 0.812 13.538
I have done a diet for losing weight. 0.765 2437 (28.987) 0.765
I do work out for managing my body shape. 0.614
Factor 3: Cosmetic surgery behavior
I have had cosmetic procedure. 0.824
I have had plastic surgery to have a better appearance (I want to have plastic surgery). 0.822 2.291 (E;?Z) 0.783
It is valuable to have a plastic surgery to get a better personal relationship. 0.742
Factor 4: Hair style management behavior
I use hairstyling products for hair-style. 0.816
I go to a hair shop to change my hair-style according to the trend. 0.751 1961 10.892 0,686
I get hair dying to change my hair-style. 0.447 (52.606)
I had hair perm for hair-style. 0.418
Factor 5: Fashion behavior
I tend to match accessories with clothing. 0.827 1,950 10.833 0777

I tend to buy clothing or accessories according to the new trend. 0.816 (63.438)
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Table 6. Differences in appearance-oriented according to appearance instrumentality

Social achievement

Sexual attractiveness Social relationship formation

. High Low High Low High Low
Variables (=208)  (=252) ‘ =191)  (1=269) ‘ (=212)  (n=248) /
M(SD) M(SD) M(SD) M(SD) M(SD) M(SD)
L . 3.51 332 3.52 3.32 * 3.46 3.36
Appearance coordination oriented (0.89) (0.82) 2.450 0.9) 0.82) 2.433 (0.93) 0.79) 1.242
. 3.39 3.20 3.39 3.21 * 3.34 3.24
Appearance management oriented (0.79) (075) 2.619 0.79) 075) 2434 (0.84) ©071) 1.277
p<05, "p<01
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zﬂ?‘aﬂr AS7HES 93 tol
58 ok WEoE FulAddsoer B

0.7652 UFERTE. 82132 ml8AlE A 9
o A¥gE A o3 a8y dvkel gijIAAE g 843
%] 71 tigk 802 89T oE HHIS
0.7832] AF=E Yeltl 2914 dloj2EldS 93k el
g AE AR el e ;IOVE}%_‘% el

dloj2eld W3lE 93 Fals) 7
A g o Pt 0686«] *léli UERRTE 8
15= o5} gMAglete] Zsl2E AZE, AIEZL Fdd w
2 o5z dAxgle] Fafd tigk WEo= sjasEolet 3
HIAIL 07772 £L AFEE HTH

42 ATEN A=

421, SRETH W o|BAGE Ao|1F
AmETY 3290012 A3, AAuE, A28 BAFH)

o] 1, A ot} RAFE 2921(2= 05%116&5, 9w
AgE)te] 2jolE dolrr] 913 FHE % AR AAEA
E‘r(Table 6). A ALEA AR =4 AL, A Fdel wet
AEAESA T 9} (=2.450, p=0.015) sa]mmx] = (=2.619,
Pp=0. 009)011 Frelgh ztel7k vEbk L, AAuiE =g 3, A
Aokl et x REASAFLEH(=2.433, p=0.015) =72
A G (1=2.434, p=0.015)°] Fo]g 2fo|5 L}E}w oL} 213
HARA 3L, A Jbe ArAIFFE F a2l BFo] frolgh A}
ol5 UERNA] 3ttt

ARIF AN E =odle =7FEA AN sk
A gk A S g5ske FHeR ARSE vkl A
ZFFA5L(Yoo & Choi, 2014) o5 28 A] HSEL o)A
o] AFEE FRAIEH (Lim, 2010), A1 SRS AL
7 el FF8RI0=E el AR E njEF] ox
9] o]Ad 7S YERAATHKu et al, 2015; Lee et al.,
2006).

ol ABIE HA ErAs AEuY =7 ne) 9)mA

P 1 frolgh o)y} vheht B AAnE ARk AL %
T om, it oA o] Aol tiIEAl -84
b oy ekl ol g Afolot FEFH ol A 92
(Lee & Ku, 2017; 2018) A1 Az= AlE1A AP =14
o] 9| EA|gel] Ajol& ERIA ok B ArAzel July)
FEe & 5 Aok

422, REG] W RAH AH|gFate] oldT

Ry 329 A18E A, *é e, ALEA AAEA)
o 3, A Fk} R 4nEE 58207k AjolE dofn
7] 98l SHEE AFS é*]ﬂ%‘t}(Table 7). 4943 ALE
A QF =74 3, A Feel wet n843 5 (=2.614,
p=0.009)7 AW E(=2.221, p=0.027)°] F2]&+ xlo]7} vie}
won AAue =4 3, A Jde] wel ngdddE
(£3.604, p=0.000), 3] 2=EFd A5 (=2.312, p=0.021), 3
g0l (:=3.246, p=0.001) I3t ZolE UEPA L) Al3] A
A =74 L, A Adolle 2ad Angs 5890 =2
Fof| frefgh Aols YeRNA] 2T

AL 2% W eIt FFHE mRitkes A Qh
#A2]o] A= FA51H (“Job seeker”, 2016), ©/dHAQ] 9=
o] AEome feoldt dFHE UrE}ﬁl(Klm 2013) A}
3|4 L Sl Rl Al =8-S Rk wjE

QE7} A AET} AE Aol ol Ho| Brhs Q12 (Lee,
2016; Trend monitor, 2016y ARS8 AF =43} AJu) g
Tgel wek RAE Au|gEel AolE vl B A1
5 AA|ght}. \‘HCLMAV %L N7l HellA] o] FoiA)= 4]
23 PTHFORE RAH v|gdFols dFHS VA= 8
lo] ohEl= °41‘L7-‘J4~(Lee 2013) AE]A SAFE =74
o] rAA AH|dFo| foldt xfolE VA 9 2 4
A} dudgsit,

Al

4

423, YEAFLrL uAH LH|FE] HXe g
Az
A FErt BAA 2uF o] v FFHS Lol
71 98l BARAS AAEITHTable 8). B4 27} $RAZA|
w7 HE]BE S (B=0.665, =15.589, p<0.000, R’= 0.457),
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Table 7. Differences in appearance-related consumption behavior according to appearance instrumentality

Social achievement Sexual attractiveness Social relationship formation
Variables (nliizgélg) (ni;VSVZ) ¢ (nliilg 9hl) (ni;‘g% ¢ (nliizglhm (nL:;ZVz;) ¢
M(GSD)  M(SD) M(SD)  M(SD) M(©SD)  M(SD)

Beauty management behavior (323) ((2)2;) 1.002 (ggg) (ézi) 0.654 (égz) (3241‘) 0.138
Body management behavior (ggé) (33?) 1.160 (ggi) (3347‘) 0.522 (égf) (ggé) 1.493
Cosmetic surgery behavior (f?;) (éigg) 2614 (12.i96%1) (gigl) 3.604"" (iﬁj) (?:(7)2) 1.386
Hair style management behavior (3;3) (3(7)(5)) 1.843 (35(1)) (3(7);1) 2312" (3;3) ((3)(7)?) 0.625
Fashion behavior (3:23) (3:;) 221" (3;2) (S:gg) 3246 (Sﬁi) (gég) 0.941

o

p<05, “p<01, "p<.001

0] 83 Y5 (B=0.377, =7.246, p<0.000, R’=0.194, 3l|oJ2=E} A ©§ U dF8 2L 7FsAe] =th=(Patzer, 2008/
Q2] 85 (B=0.238, 1=4.674, p<0.000, R’=0.228), T} 2009) ATAIE QRO AA 84 F =Tl g

(B=0.611, =14.177, p<0.000, R°=0.447) J3FAL nx 3, 9| ojXg Z=3laL Ut
EALAFErt Ful A 85 (B=0.404, =7.533, p<0.000, ol & AT ARETAY sl e RAFE
R™=0.143), 3 o] 2B &) 8 5(B=0.296, =5.820, p<0.000, 9} oA AM|PFe] BAE Bl g How ATEA B
R*=0228), HA3 5ol (p=0.092, =2.127, p<0.034, R’=0.447) Ao o]gt Azpa ke thga 7ith
FIFE vX= AR YEih $e] AS SRAEE A, ARETAY 38R AFH, AAEE, ABlE B
B3 AHgEe] JgHo] e AR YEREI (Lee, 2013) Bl 32, A el wE RAFE 283170 AfolHTE
RAFE} EE4E RAYY T = JFHE e A% EHIE rtest B4 A A}Wd g7} Ay =
(Lee & Ku, 2013) A7Z4FNA & 5 UKo RAFr} gl 3, A oo mt YRASA G} REAYAFL
QR AnjgEd JFS = wlolge AS AT frolgh xpo)7F vheRRt
ol= ARSI A3 et MuH 0] e o] e A
5 A 2 thol] )8 YEAF=I} o Erhs AL 9 f‘f&v} CIRaR EIE=S
B3 AU s g sAY & - 789 s
17k SRE= ERIC ouXE #Adsled Fagh FHe F7MIA 2ol ALE] - AAH AHE lLolftl(Yoo & Choi,
24 ORI, 0B, ALEE 5 oY WHe] AEA ) 2014) Hlo]E o) A& A] F8gt o] w2l 2rom,
oA 1 wigo] vl FRAIFIL QI oA A}l A Hl-9-27E tholofElt 258 B3l 2 s =HEA =W W)
g A 9Re] Fao] AR wiHAQl Alde] A ok Al gk wigo] F7Felth=(Patzer, 2008/2009) A2 ARE]%

Table 8. The effect of appearance-oriented on appearance-related consumption behavior

Dependent variable Independent variable B t-value R F
. Appearance coordination oriented 665 15.589"" .
Beauty management behavior . 457 192.55
Appearance management oriented .019 434
) Appearance coordination oriented -.046 -.857 -
Body management behavior ) . .143 38.22
Appearance management oriented 404 7.533
) Appearance coordination oriented 377 7.246 .
Cosmetic surgery behavior . .194 554.94
Appearance management oriented .096 1.844
) . Appearance coordination oriented 238 4674 o
Hair style management behavior . ns 228 67.30
Appearance management oriented 296 5.820
Appearance coordination oriented 611 14177 .
Fashion behavior 447 184.81

Appearance management oriented .092 2.127"
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