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Abstract: The purpose of this study is to examine the fashion characteristics of fashion magazine cover by comparing
and analyzing the formative characteristics of fashion, visual design characteristics and illustration vocabulary on the cover
of 3 fashion magazines. The data analysis criteria consisted of the formative elements of fashion (fashion design element,
fashion coordination element) and visual design element (color, illustration lexical layout, model photograph type). Data
analysis methods were statistical analysis, stepwise lexical analysis, and content analysis. The results of the study are as
follows. First, the formative characteristics of fashion on the cover of fashion magazines show that ELLE is a feminine
and elegant characteristics, VOGUE is a modern, chic and mannish characteristics, and W is avant-garde and neutral char-
acteristics. Second, visual design characteristics on the cover of fashion magazines, ELLE and VOGUE use modern and
simple modern sensibility by using monotonous background color and background color number, and W showed original
image characteristic by using various colors. Third, as a result of the illustration lexical analysis on the cover of fashion
magazines, 4 core keywords of trend, star, event, and life appeared in 3 magazines in common. Elle differentiates by inno-

vation, Vogue by discrimination, W by reconstruction.
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(Moon, 2016; Park & Kim, 2015; Song & Byun, 2015), ¥A]
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Yun and Jang(2014)> Elo]xrem]7} Exke] AR U2 5
WolEo|= Joj3] 7)FellM AR Azt F2o] Hufelx]

e 2FolRA A2k vIAAE Aesks HdlelHel T
o= Aslsigria st i 23 <ojd Eolzaew) 7]
M AZS B8 &7 PP a4, TR, WA
o] Holupy] wie] 1 BEst TS $2HT A &

Vogue®| Extol| UERd HA7IALe] HlEgRlE F4oR FEl
= FHEZE] 10719} 71950 s gAEANS 1A
3 3 E FES ths, 410137 23 74 719=
& 78 479 o35S ZAM YA 2 A3 Vogue
Korea:= Beauty & Health, Fashion Item, Style 3% 7]A}7}
70% oS ARSI, Vogue USE Style, Beauty & Health,
People, Fashion Item, Brand 7IA7} SARE RIE=E YeER) L,
People} Brand & 7|A7} gt} 4] e ol B3
glold2 SRR EL TRl=9} s =il Bolx ApHslE
ATk BITE Shin2018)S 19963914 2017 Alole] =hy) of
AFEA e gk BANES 45 A7, BX)9] F8 7IAL
FAIE AE, gol=x 2E, AH w02 Ve Stk

Table 1. Analysis criteria of fashion magazine cover

& EAolRA), BARE AAES BT AT, olu)x] ¢
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o UEE R0z nelth. neh, HAHe] £Y<lolE
How olssl] SliME of3 AL EE A7 Bag 3
o2 Algd)

B2 2 EMu

o] A7) A5 Y
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gram) FE9-F7F 505 o7d] =] tiFEAR] el A<

ELLE Zjo}, VOGUE Zz]o}, W Zalo} 3=z A4 aiict

31, A24eE ol 2
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Elements Details
Hue Chromatic Achromatic
Tone Bright Pure Moderate Dark
Color -
Color Contrast Tone on tone Tone in tone Accent
combination Separation Gradation Complex
Fashion Sha Silhouette Rectangle Triangle X-form Others
. pe T : -
design Pattern Realistic Stylized Abstract Geometric Others Patternless
. Texture Hard Soft Transparent Brilliant Composite
Textile — - —
Formative Combination Identical Similar Heterogeneous
elements of o Feminine Elegant Classic Modern
fashi Fashion image . . .
ashion Mannish Active Avant-garde Ethnic
Color Warm Cool Neutral Achromatic
Make up
Tone Bright Pure Moderate Dark
. Color Black Dark brown Brown Bright brown Others
Fashion Hair - -
. Style Natural Romantic Modern Chic Elegant Others
coordination
. Feminine Elegant Classic Modern
Model image . . .
Mannish Active Avant-garde Ethnic
Accessory number One Two Over Three Others None
Logo typography Warm Cool Neutral Achromatic
Illustration Warm Cool Neutral Achromatic
Color Warm Cool Neutral Achromatic
Visual Color
desi Back Color number One Two Three Over four
esign
ground Contrast Tone on tone Tone in tone Accent
element Combination ) )
Separation Gradation Complex None
L . Illustration vocab Left Right Diagonal Center None
ayou
Model photo type Face Upper body Whole
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o17d 124 21 71%). MAFA EAHARIS] ARIAE=
2011~20161A7F4] ELLE =& oHhttp:/www.elle.cokr), VOGUE
2] oK(http://www.vogue.co.kr), W ZZ]ok(http:/www.wkorea.

compel A ZH2t 12784 F 21685 T8I

32 X2 BMY|IE

215 BA71Ee a4 mde e F4lo2 3 23F o
28} FAEAC] w7l slEsis AZTIAR] 847 RSl
AT WA 284 g4E HAYAKI g e JHAS
242 PSS ARl A ARl 3t #3l
(Lee et al, 2012y I 2 3lo], AR, =, A=), el
(BT, 7)), A @AY, Az, sidelnRA] 508 74
St HAdEe e JAAE A3 E(Lee & Lee,
2017y AR e wlo]aAY @, B), slol(dVd, ZE), &
dolu|z], AAAEY F T2 FAF3TE. BEgh, HAFA BA
txpRle] sjAde] g AP AFE(Jo, 2011; Kim, 2007)014 &
5402 AMLEHL e 2AES FIE 3l AHIA Al

Zr)ael @ e A AFE(Moon, 2016; Park & Kim, 2015;

Table 2. Formal characteristics of fashion in fashion magazines

Song & Byun, 2015)8 F & slo] F& o] AREH 249
A (@3 efolEae, de2EdolA, wiz)e} #olol(Uy
2Ed o] 39} mdl ARl fE)e2 AT A
A9 B47]F& Table 132} 7tk

< e 274 B4 A1z 5
23, MIERA], WS o -test)?h W ERATES AL
. o131 HA] L M AT (Lee & Lee, 2003; Noh, 2003)5

o deiEdolA ojFist RAIE FHOR AR
7N9ES FE8l0, 2N BANYES FEshes GAIH
HRRS B3] 3o] SRR BA UERG 91013 &
AT

41, NER] EX|0| ekt ThMe| ZHA SA
ShAgA EA LheRd se] £y s
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(Unit: n(%))

Elements Details
Hue Chromatic Achromatic
209 (100.0) 104(49.8) 105(50.2)
Tone Bright Pure Moderate Dark
Color 209 (100.0) 69(33.0) 41(19.6) 29(13.9) 70(33.5)

Color combination Contrast 44(21.0)

Tone on tone 94(44.8) Tone in tone 11(5.2) Accent 40(19.0)

210 (100.0) Separation 6(2.9) Gradation 2(1.0) Complex 13(6.2)
Silhouette Rectangle Triangle X-Shape Others
Fashion Sh 210 (100.0) 98(46.7) 17(8.1) 68(32.4) 27(12.9)
. ape
design P Pattern Realistic Stylized Abstract Geometric Others Patternless
210 (100.0) 10(4.8) 40(19.0) 18(8.6) 63(30.0) 10(4.8) 69(32.9)
Texture Hard Soft Transparent Brilliant Composite
et 210 (100.0) 104(49.5) 42(20.0) 25(11.9) 34(16.2) 5(2.4)
extile
Combination Identical Similar Heterogeneous
210 (100.0) 100(47.6) 37(17.6) 73(34.8)
Fashion image Feminine 24(11.1) Elegant 33(15.3) Classic 22(10.2) Modern 33(15.3)
216 (100.0) Mannish 14(6.5) Active 26(12.0)  Avant-garde 9(27.3) Ethnic 5(2.3)
Color Warm Cool Neutral Achromatic
214 (100.0) 133(62.1) 4(1.9) 18(8.4) 59(27.6)
Make up -
Tone Bright Pure Moderate Dark
214 (100.0) 73(34.1) 43(20.1) 31(14.5) 67(31.3)
Color Black Dark brown Brown Bright brown Others
Fashion Hair 215(100.0) 53(24.7) 30(14.0) 35(16.3) 65(30.2) 32(14.9)
coordination Style Natural Romantic Modern Chic Elegant Others
214 (100.0) 56(26.2) 31(14.5) 27(12.6) 74(34.6) 21(9.8) 5(2.3)
Model image Feminine 39(18.1) Elegant 30(14.0) Classic 7(3.3) Modern 39(18.1)
215 (100.0) Mannish 40(18.6) Active 26(12.1) Avant-garde 32(14.9) Ethnic 2(.9)
Accessory One Two Over Three Others None
216 (100.0) 102(47.3) 11(5.1) 18(8.4) 31(13.4) 54(25.0)
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49t JAAEL AR ATE A= Table 294 2ot SjATR}
Qe aod A Ed A FA} fAjalo] HlSzEA Liet
Wil B o)Fe &, uke Eo) njdah) Be] iy, 7 th
go] B &, 559 £ o vkt Alx) mje B o
Eol 714 gol Yehda, 7 tho] ZEFHAE, MIE, FF
gx E 9l E sog ] veyth A AR, XA
o] Wol Uets 471 wna A7 Uehdt Bye g
Y, 718keHe Fu7)h ol Uehta, 1 theo s e, &
A, ARE R o2 ety Ao FRE she Aol
714 ol YERR, 1 theo] AXE HE, EdAo]
dE, B3 w02 vyt Ade) 23 598 Adziol
7 ol Ueta, 1 theo® o)dd Adxst $A A
23 202 vehdt). diidolnle oprlEEs) 7P A U
B, 2 ggoge dedEs wdo] YA LRt
|8, sy, Fejao] wiZah Lehga mjuA), o 2y e
A #A vehgih

Table 304 #ARA FF9} AR Qa7ke] WA
A}, AR (p=000014 71 2123 2ol7} e Ao
2 vkt A5l AAE p<0s oA frelAl Jolst
Uebsk, A3l =051y vleFahbul felmsh zho] 7} vhekyt

Table 3. Cross tab analysis between fashion design and magazines

o Aafellr] ELLESH W fraf o] st ol vepdal,
VOGUE= FAde] frajainct wol vrehyet. Aol
VOGUESH W= A, XA =62 YeRddl, ELLE=
XA, A o2 gol vekgth Aol ELLE= k=,
AZE EdzolHE £08, VOGUEE 3l=, £ZE, By
PE FO8 Wi SlE, AXE HIIE Fo& EA4
BB}, ol dellM 3 A B sl Aol 7HE ol UERkkE
< & odrt SRR AuE™ ELLEE FE, 7
TOE, VOGUEE BH, op7I2E 02, W o7}
, 24 so2 A et VOGUESH W opg7i=
omAIZF S EH R Al YERRDL. ELLES 482522 ©]
A7F = vebdes & 5 ok

FAAZ N AR vo]Ael ] Ml dAADe] Tt
ol UERRaL, 2 vl FANAIY, SN s
ERdth £ W E, olF R &, ST B, Y E vl
o] vttt sloje] ARl vhe Hete, £, Hete, 7]E,
U= Hebe o= wol et slojsede AlE7t 7H
ol e, W5, 29, B9, dRE, 78 o=
o] yehgt. Belofu|l= viuAlZE 71 wel velkda, 1 o
&o] swda} vY, opiriE s, dejdE, dEjH, FTA, o2

vl

«
=

il

|

[

a

(Unit: n(%))

Elements Magazines ELLE VOGUE w Total Ytest
Chromatic 39(18.7) 27(12.9) 38(18.2) 104(49.8) ,
Color Achromatic 30(14.4) 4421.1) 31(14.8) 108(50.2) ;‘:5 :;,91
Total 69(33.0) 71(34.0) 69(33.0) 209(100.0)
Rectangle 26(12.4) 44(21.0) 28(133) 98(46.7)
Triangle 5(2.4) 6(2.9) 6(2.9) 178.1) ,
Silhouette X-Shape 32(15.2) 14(6.7) 22(10.5) 68(32.4) ;‘::327;
Others 6(2.9) 7(3.4) 14(6.7) 27(12.9)
Total 69(32.9) 71(33.8) 70(33.3) 210(100.0)
Hard 30(14.3) 40(19.0) 34(16.2) 104(49.5)
Soft 14(6.7) 9(4.3) 19(9.0) 42(20.0)
ot Transparent 13(6.2) 6(2.9) 6(2.9) 25(11.9) =189
Brilliant 12(5.7) 11(5.2) 11(5.2) 34(16.2) p=015*
Composite 0(0.0) 5(2.4) 0(0.0) 5(2.4)
Total 69(32.9) 71(33.8) 70(33.3) 210(100.0)
Feminine 18(8.3) 3(1.4) 3(1.4) 24(11.1)
Elegance 2009.3) 8(3.7) 52.3) 33(153)
Classic 6(2.8) 6(2.8) 10(4.6) 22(102)
Modern 8(3.7) 19(8.8) 6(2.8) 33(153) ,
Fashion image Mannish 3(1.4) 7(3.2) 4(1.9) 14(6.5) pi‘ ggjﬁ*
Active 9(4.2) 8(3.7) 9(4.2) 26(12.0)
Avant-garde 7(3.2) 18(8.3) 34(15.7) 59(273)
Ethnic 100.5) 3(1.4) 100.5) 5(2.3)
Total 72(33.3) 72(333) 72(33.3) 216(100.0)

¥p<.05, *¥**p< 001
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W], 718k o, sle A, SUe AExd, obrlEs, A AR 3 A BF A, FANAY o' Bl UE
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o A, e B3 o o] Holag], WS Hele & ofe Ed e B We ojfe E7 id & 0w
2] S, A2 WFD sol2elel, WA, siEld, Bl uEhsth sloj2Bdel A ELLEE EuEs Wi,
wle] melolulx, 171 MMMl g ol eSS VOGUESH Wi Alsh viFd w02 gol vehith. mdeln]
Table 4. Cross tab analysis between fashion coordination and magazines (Unit: n(%))
Elements Magazines ELLE VOGUE w Total P -test

Warm 51(23.9) 38(17.8) 44(20.6) 133(62.3)
Cool 1(0.5) 0(0.0) 3(1.4) 4(1.9) Py
Color Neutral 2(0.9) 94.2) 7(3.3) 13(8.4) 0 03'* "
Achromatic 17(8.0) 25(11.6) 17(7.9) 59(27.5)
Total 71(33.3) 72(33.6) 71(33.2) 214(100.0)
Make up
Bright 35(16.4) 22(10.3) 16(7.5) 73(34.1)
pure 10(4.7) 12(5.6) 21(9.8) 43(20.1) ,
Tone Moderate 9(4.2) 13(6.1) 9(4.2) 31(14.5) ;:_01 15 7i
Dark 17(7.9) 25(11.7) 25(11.7) 67(31.3)
Total 71(33.3) 72(33.6) 71(33.2) 214(100.0)
Natural 17(7.9) 20(9.3) 19(8.9) 56(26.2)
Romantic 20(9.3) 6(2.8) 5(2.3) 31(14.5)
Modern 12(5.6) 8(3.7) 7(3.3) 27(12.6) .
Hair style Chic 14(6.5) 32(15.0) 28(13.1) 74(34.6) p:.002-* "
Elegance 7(3.3) 6(2.8) 8(3.7) 21(9.8)
Others 1(0.5) 0(0.0) 4(1.9) 5(2.3)
Total 71(33.2) 72(33.6) 71(33.2) 214(100.0)
Feminine 26(12.1) 7(3.3) 6(2.8) 39(18.1)
Elegant 12(5.6) 11(5.1) 7(3.3) 30(14.0)
Classic 3(1.4) 3(1.4) 1(0.5) 7(3.3)
Modern 15(7.0) 14(6.5) 10(4.7) 39(18.1) =583
Model image Mannish 3(1.4) 24(11.2) 13(6.0) 40(18.6) p:.OOO’; -
Active 7(3.3) 5(2.3) 14(6.5) 26(12.1)
Avant-garde 5(2.3) 7(3.3) 20(9.3) 32(14.9)
Ethnic 0(0.0) 1(0.5) 1(0.5) 2(0.9)
Total 71(33.0) 72(33.5) 72(33.5) 215(100.0)
One 30(14.1) 37(16.3) 35(16.4) 102(46.8)
Two 1(0.5) 8(3.7) 2(0.9) 11(5.1)
Over Three 8(3.7) 3(1.4) 7(3.2) 18(18.4) =563
Accessory
Others 7(3.2) 12(5.5) 12(5.5) 31(14.4) p=.045%
None 26(12.1) 12(5.6) 16(7.4) 54(24.5)
Total 72(33.3) 72(33.3) 72(33.3) 216(100.0)

£p<.05, **p<.01, ***p<001
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Table 5. Formative characteristics of fashion magazines

ELLE

VOGUE W

- Elegant image

- X-shape silhouette

- Soft, brilliant texture

- Warm color & bright tone makeup

Formative

.. - Hard texture
characteristics

- Chic, mannish, modern image
- Rectangle silhouette

- Warm, achromatic color & dark, bright
tone makeup

- Avant-garde image

- Rectangle silhouette

- Hard, soft texture

- Warm, achromatic, neutral color & dark,
pure tone makeup

Main cover

(Aprll 20 15)

(August, 2015)

(July, 2012)
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Table 6. Characteristics of visual design in magazines

(Unit: n(%))

Eelements Details
Logo typography color Warm Cool Neutral Achromatic
216(100.0) 103(47.7) 9(4.2) 15(7.0) 89(41.3)
[llustration color Warm Cool Neutral Achromatic
216(100.0) 91(42.2) 9(4.2) 10(4.7) 106(49.1)
Color Warm Cool Neutral Achromatic
Col 216(100.0) 35(16.3) 29(13.5) 22(10.2) 130(60.2)
olor
Color combination One Two Three Over four
Back 216(100.0) 79(36.6) 57(26.4) 32(14.8) 48(22.3)
ground Contrast Tone on tone Tone in tone Accent
Combination technic 18(8.3) 43(19.9) 5(2.3) 11(5.1)
216(100.0) Separation Gradation Complex Solid
27(12.5) 46(21.3) 5(2.3) 61(28.2)
Illustration vocab layout Left Right Diagonal Center None
L 216(100.0) 100(46.3) 38(17.6) 3(1.4) 74(34.2) 1(.5)
ayout
Y Model photo type Face Upper body Whole
215(100.0) 18(8.4) 79(36.7) 118(54.9)
Table 7. Cross tab analysis between visual design and magazines (Unit: n(%))
Magazines ELLE VOGUE w Total Ytest
Elements
Warm 34(15.7) 30(13.9) 39(18.1) 103(47.7)
Cool 1(0.5) 5(2.4) 3(1.4) 9(4.3) X2:39-3
Logo typography color N
Neutral 2(1.0) 9(4.3) 4(1.8) 15(7.1) p=045
Achromatic 35(16.2) 28(12.9) 26(12.0) 89(41.1)
Warm 22(10.0) 5(2.4) 7(3.3) 34(15.7)
Cool 5(2.4) 14(6.5) 10(4.6) 29(13.5) )
=443
Color Neutral 3(1.4) 9(4.2) 10(4.7) 22(10.3) D 003%*
Achromatic 42(19.5) 44(20.4) 45(20.9) 131(60.8)
Total 72(33.3) 72(33.3) 72(33.3) 216(100.0)
One 32(14.8) 29(13.4) 18(8.3) 79(36.6)
Two 21(9.8) 9(4.2) 25(11.6) 55(25.5) ,8:32.7
Color number _ ok
Three 5(2.3) 13(6.0) 14(6.5) 32(14.8) p=008
Background Over four 14(5.6) 21(9.7) 15(7.0) 48(22.3)
Contrast 4(1.9) 4(1.9) 10(4.6) 18(8.3)
Tone on tone 8(3.7) 32(14.8) 3(1.4) 43(19.9)
Tone in tone 0(0.0) 2(0.9) 3(1.4) 5(2.3)
Color Accent 1(0.5) 5(2.3) 5(2.3) 115.1) £=68.1
combination Separation 9(4.2) 9(4.2) 9(4.2) 27(12.5) p=000%**
Gradation 16(7.4) 6(2.8) 22(10.2) 44(20.4)
Complex 2(0.9) 1(0.5) 2(0.9) 5(2.3)
Solid 32(14.8) 13(6.0) 17(8.3) 61(28.2)
Face 11(5.1) 1(0.5) 6(2.8) 18(8.4)
Upper body 28(13.0) 24(11.2) 27(12.6) 79(36.7) X2:11~5
Model photo type *
Whole 32(14.9) 47(21.9) 39(18.1) 118(54.9) p=021
Total 71(33.0) 72(33.6) 72(33.6) 215(100.0)

£p<.05, ¥*p<01, ***p<001
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Table 8. Characteristics of visual design in magazines

ELLE VOGUE A
-1, 2 kinds background combination - 1, over 4 kinds background combination - 1, 2 kinds background combination
Desien - Gradation  background combination - Tone on tone background combination - Gradation background combination
B technic technic technic

characteristics .
- Achromatic color

- Achromatic, warm background color

- Warm typography color

- Warm typography color
- Achromatic, neutral background color

- Achromatic, cool background color

Main cover

(February, 2014) (May, 2013) (April, 2015)
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Table 9. lexical analysis of illustration words on the cover of fashion
magazine

Keywords ke)?v(\)/:)i ds
Star(17) Star
Season(12), Trend(11), Style(2) Trend
ELLE Life(8), Love(6) Life
Anniversary(5), Event(3) Event
Innovation(6) Innovation
Season(16), Trend(13), Key Look(13) Trend
Star(17) Star
VOGUE Anniversary(7), Event(4) Event
Health(2), Interior(2) Life
Discrimination(4) Discrimination
Season(18), Trend(15), Trend
Anniversary(7), Event(5) Event
w Reconstméizﬁii)ée(s;ecialty(4), Reconstruction
Life(9) Life
Star(7) Star




) 2fojils FHFR] RO LfEFF HHAEYS] HlakEA - ELLE, VOGUE, W& $%/22Z - 11

H B8 Ayls ok 2ok 201180 19, 39, 1282
B, 69, 74, 1082 A&, 59, 982 Eds, 292 ol
49L& 7] S(Key Look), 842 79, 11€9& A%e=z vl
th. 20123901 1930 1298 EdE 293} 798 A&, 593
42 7] 5, 1085} 1192 oWE, 3¥2 QlHZo, 482 1
W, 682 717, 882 7IdY To= vERith 201394l 1€,
59, 1198 EdlE 29, 99, 1298 7] =, 49, 69, 74S A
Z, 343} 8L 71EdY, 108 WY To2 et 2014d
e 19, 29, 6%, 798 A&, 1093 19e 7] =, 39
olelg]o], 498 WY, 593 29 B, 8de /Yy,
& 2E 502 Uyttt 20153008 1€, 1198 28 29,
59, 1298 EdE, 39, 79, 10892 A, 49, 69, 998 7]
5, 892 7199 o= Uehth 2016d¢d= 1€, 992 7]
5, 298 EAE, 39, 49, 69, 119, 12€92 2E}, 592 9]
HE, 792 A&, 842 71dY, 1082 Wl 522 Uepgth
o) Fdslo] AuEE AT YEE AE 163, EFE 133,
7] & 133], 2} 113], 719 73], W 43), oMIE 43), g}
o)X 43)(77} 28], HIEe] 23]) 59 o7 YRS &
3
W SAZA] FAelA] AASE LB oF] 7ol Al
2 71958 AvEd vgst 2ok 201100l 49, 59, 69,
74, 1198 o], 24, 8¢, 10¥2 WEA, 19e Edc,
398 71dY, 99 2El 1292 oWlE FTog Ueht)
20129= 449, 59, 89, 992 Ed, 29, 1192 A&, 1€
2 A, 392 ZE] 692 glolz, 782 oHIE, 10¢2 A
So2 yehgtt 2013d00E 29, 74,
9Y, 1192 AIE, 19, 44, 892 2L 39, 682 719, 5
4, 1042 B, 1292 oE Fo= et} 201430
E 49, 59, 1092 Eds, 29, 69, 79, 89S A, 192
=4, 382 71dY, 98 ZEf 1192 AT, 1292 oWE
So=2 Uehdth 2015800 14, 4¥, 11€92 Ed= 29, 6
4, 74, 84, 10€o= A&, 392 719, 59L& =4, 9ge
glolx, 12€L& oMIE Fo=z elth 2016d00E 24, 64,
8YL A2, 14, 592 To|Z, 49, 99, 109S AT7A, 1Y,
2 B, 3¢S 719y, 79 2E 502 Yeidth
olF Tl ATEH weol dTIEE AIE 183, ER
= 153], 2ol 93], 2} 73], 7|9 73], o[WIE 53], A+
3 53], AR 48], ©H 23] 5O £O0E eSS & F
AT}, ol4ke] Azl A ELLE, VOGUE, W¢] 3 &A] 2% 7]
A= oy, AA719Es o FE35 3 A= AE,
EE, 28, golz, 71dY, oIE 59] 7= FEHoR
£ 9o, ELLEE &8l A&, Ed=, VOGUEE 2El
AE, BAE, 7] §, We AE, ERES o] e JE A
o2 Yehsith. 58] 3 ZA A xpEslste] Fzpsial 42
ELLE= ARd3E 841, VOGUEE 7] &, 7174, WX, We A7
A, AR, EX0F ApEslel 8-S o 4 vk wEhA,

ARA 719 A olF arefgithd B3HER] Aeks Ale=tl 7]

o
E
—>

o

b
rlo
N,
jsim)
1o

2ARE #8E 5 & Aol
58 E

o] el Ais eoksly AL H

A, HAEA FA O el o] 234 548 ol
A=}, ELLEE #4014, XA A=, sl A, d2)HE oA
olm|z], ZmE soj2Eld, Hud Zdo|u)x]7} Bo| Yelsit)
VOGUEE= A4, Abe AR, st= A1, REgh sjidoln]
A, A2 S|zl viUA] Bdolu|x]7} Fol et W
A, AV AR, slE A, opvEEE o]nlR], AlA |
oJ=E, op7E= mdloln|R]7} o] UeRdt). mep ELLE
= g2 deHES 5498, VOGUE: ERISIAL Al
w mjuUAISE 54, Wi opriEEsial 249490 A4S U
g ATk
A, SR FA ] ERd AR B4 golE A
ELLE= 714 ®A] w7 wj A &=, elo]xaejn] Maie T4
A, 2d AR F382 22 ARzle] go] YEith. VOGUEE
A A i wia <, ulg v 7 E R E, A
o] glolx ez Az, =l AR 32 2 ARzle] Bol Y}
Sk We 27K4] 2] uilg el o= a7
old, 23 glo]xaes] M= W AG, B AR S A
2Azle] Fol YeRdS & 4 2iSlth. WA ELLESF VOGUE

UeRdth, VOGUEE EAERE, EAE, 7] 2), 28}, oME
1, oMIE), lo]Z 717, lElgo), W 5o o= v}
Wl W EAEERE, EdE), oMIEF]EY, oWlE) A4
A4, A2, =4), golz, 2B 59 £o® vEhuth
wab, 3 #x) 2R AlE, EdE, 2E 719y, oME 59

1Y =7t 2EH o= JERton, ELLE= 2EL A&, EdE,
VOGUEE 2B}, A&, EFE, 7] & We A&, EdE £og

Wo] Ueldth. 53] ELLE= Al 841 VOGUEE 71, A
7, olElglo], W, W A4, AEA, =4 507 2pEstst

S & 4 Uk E3 3 AR BF SA8A 549 T
B4 S AW FAF SAl 74 JXE = ApdskE

A EAES 283t she =go] AAaFA FA O FESH
[e)

N}.J
3
d

oVye] ATE ol 3 WA 7o) A FA| Apaside
2 WS Aol o] @7l Slolg ol 7t Gk s
Fhe] ol HAHA BACANDE tPgoR s Fw



12 Sl F)e8Ix] A21H A%, 2019

N
s

4 54S ATHAZ AR, 7t 9] ZEAY
9 A= g 5 el Al EdlE 58 aEsH] 94
3|
=

oJA] o] alte] A7} glerma SHjE|Aole =

M e

d
-

ko Mo
o j}.
g

References

Choi, S. Y. (2004). An comparative study of advertisements in fashion
magazines; the Post-gender vs. stereotyped gender. Unpublished
master’s thesis, Ewha Womans University, Seoul.

ELLE Korea Magazine covers. (n.d.). Retrieved from 2017, January 11
to 2017, February 08, from CEO international http://ceo.kr/news/
media.asp.

Hong, Y. Y. (2003). 4 study on inclination of license fashion magazine
by country focused on Vogue Korea, U.S., Japan and Italy. Unpub-
lished master’s thesis, Ewha Woman University, Seoul.

Hwang, S. J., & Kim, 1. (2014). An analysis on the visual information
processing of fashion magazine advertisements. A Journal of Brand
Design Association of Korea, 12(1), 239-258.

Im, C. H. (2003). About the function of typography in advertisement’s
message delivery. Design Forum, 8, 234-243.

Im, Y. J. (2006). 4 study for the front cover visual expression by market-
ing strategy of woman magazine. Unpublished master’s thesis,
Hongik University, Seoul.

Jo, W. Y. (2011). A study on the fashion styling in fashion magazines
-Focusing on the fashion photographs in Vogue Italy-. Journal of
the Korean Society Design Culture, 17(1), 583-596.

Jung, K. H., & Lee, M. S. (2016). An analysis of the intertextuality of
a licensed fashion magazine from the glocalization viewpoint -
focusing on the "VOGUEs of Korea and the USA. Journal of
the Korean Society Design Culture, 22(3), 447-459.

Kim, E. J., & Kwak, T. G. (2012). Study on sexual images on the cover
of maxim men’s magazine. Journal of the Korean Society of Cos-
tume, 62(7), 185-204. doi:10.7233/jksc.2012.62.7.185

Kim, S. E., & Kim, M. Y. (2010). A study on the effect of fashion mag-
azine information on the female garment style. Journal of Fashion
Business, 14(4), 146-160.

Kim, S. Y. (2007). A study of fashion elements in designing the cover
pages of fashion magazines in Korea. Journal of the Korea Society
of Clothing and Textiles, 31(11), 1586-1597. doi:10.5850/JKSCT.
2007.31.11.1586

Kim, S. Y. (2013). Glocalism trend in the pictorials of domestic licensed
fashion magazines. Journal of the Korean Society of Fashion Des-
ign, 13(1), 47-69.

Kweon, J. A., & Im, E. H. (2015). Changes and meanings of the images
of female model on the cover of men’s fashion magazines. Journal
of the Korea Fashion & Costume Design Association, 17(2), 79-
92.

Lee, K. H., Kim, Y. K., & Kim, A. K. (2012). Fashion and image mak-
ing. Paju: Kyomunsa.

Lee, K. H., & Lee, E. R. (2017). New fashion design plus Idea. Paju:
Kyomunsa.

Lee, K. Y., & Lee, K. H. (2003). A study on female’s ideal beauty based
on magazine articles -Focusing on the 80’s and the 90’s-. Journal
of the Korean Society of Costume, 53(8), 65-80.

Lee, N. H., & Shin, H. Y. (2016). A study on colors of men’s fashion
magazines’ cover according to change of Korean masculinity - Cen-
tered on "GQ Koreay . Journal of Korea Society of Fashion Des-
ign, 16(3), 83-97.

Lee, Y. H. (2007). Images of women seen through the cover paintings
of women's magazines in modern Korea: Focusing on Shinyeoseong
and Yeoseong. Unpublished master’s thesis, Ewha Womans Univ-
ersity, Seoul.

Moon, K. N. (2016). 4 study on the extensibility of visual expression
of magazine cover design. Unpublished master’s thesis, Konkuk
University, Seoul.

Noh, K. H. (2003). 4 study on the domestic acceptance of overseas fas-
hion trend of woman's dress by analyzing the image s vocabularies.
Unpublished doctoral dissertation, Pusan National University,
Busan.

Park, A. L. (2011). 4 study on uniform trend of cover designs for wom-
en's fashion magazines. Unpublished master’s thesis, Kyungpook
National University, Daegu.

Park, J. H., & Kim, I. S. (2015). A study on the change of cover photos
and layouts in women’s magazines - Focusing on cover designs of
korean women’s magazines from 2001 to 2014 -. Journal of Korea
Design Knowledge, 34, 163-174.

Seo, Y. R. (2013). Study on cover images of magazines in modern Korea.
Unpublished doctoral dissertation, Seoul National University, Seoul.

Shin, K. H. (2012, November 01). PAPER & PRINT : View. VOGUE
Korea. https://m.post.naver.com/viewer/postView.nhn?volumeNo
=8372500&memberNo=11464638

Shin, K. H. (2018). A content analysis of korean women's magazines’
cover pages. Unpublished master’s thesis, Hanyang University,
Seoul.

Song, J. S., & Yu, T. S. (2012). A study on hairstyle of cover models
in women’s magazines. Design Forum, 35, 7-16.

Song, M. J., & Byun, S. K. (2015). Analysis of visual elements and
image preferences on cover design of Korean men’s magazine.
Journal of Korea Design Knowledge, 33, 371-380.

VOGUE Korea & W Korea Magazine covers. (n.d.). Retrieved from
2017, January 11 to 2017, February 08, from Moazine www.
moazine.com and ELLE Facebook https: //ko-kr.facebook.com/
ellemag-azine.kr.

Yun, S. J., & Jang, M. K. (2014). Research on the formative language
form of the typography on print media - Focusing on the internatio-
nal advertising posters and magazine advertisement -. A Journal of
Brand Design Association of Korea, 12(4), 279-292.

(Received 12 November, 2018; 1st Revised 17 December, 2018;
2nd Revised 7 February, 2019; Accepted 27 February, 2019)



