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Abstract: This study analyzes current self-nail tips and nail-tip satisfaction. The study method selected from 3 domestic
and 3 overseas companies analyzed current self-nail tips based on brand recognition and sales rate. A questionnaire was
conducted on 261 adult women in their 20s and 50s about the satisfaction of nail care and self-nail tips. The results are
as follows. As a result to analyze the current nail tips, there were products that did not contain the type of nail tip or
the composition and ingredients of the glue. An online survey of the sizes of the current nail tips indicated differences
in the sizing system method and that the presented sizes are different. The response rate was the highest for the survey
results on why self-nail tips were preferred for respondents who prefer self-nail tips because the price was cheap. The
reason why they did not prefer self-nail tips was that the degree of completeness was lower and the fitness was not good.
In addition, it showed a high response rate in that the adhesive strength was poor and the size did not fit the nails.
Therefore, it is necessary to develop a size for nail types by ergonomic design and develop a self-nail tip that can reduce

nail damage.
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Table 1. Age of respondents

Age groups Frequency(#) %
20's 152 58.4
30's 69 26.4
40's 37 14.2
50's 3 1

Total 261 100
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Table 2. Description of nail tip products

Manufacturi
Brands Products Types Materials Methods and act.urlng Homepages
countries
Macqueen ABS Glue China http://macqueenmall.co.kr
New York P: q o
T ABS, Acryli
NAIL’s NAIL é\ A Square, Natural » ACTYIC, Glue Korea/China http://nailsnail.co.kr
e Cyanoacrylate
. ABS, Acrylic resin, . .
Diana - Polyvinyl Chloride Pad/Glue China http://www.gsshop.com
| | Asian, Square, Square
Dashing Diva O ' long, Oval, Small - Sticker China http://www.dashingdiva.co.kr
T square, Slim fit
. ABS, Acrylat . . .
Kiss New York Square, Oval crylates Sticker China https://www.kissnewyork.co.kr
Copolymer
Madison Avenue - ABS, Acrylic Glue China https://www.coupang.com
Table 3. Components of nail tip brands in this study
Country Brands Components
Macqueen New York 24 tips, prep pad, wood stick
Korea NAIL’s NAIL 24 tips, prep pad, glue, remover, nail file, wood stick
Diana 26 tips, glue, remover, nail file, wood stick
USA Dashing Diva 30 tips, prep pad, nail file, wood stick, manual
Kiss New York 30 tips, prep pad, wood stick
China Madison Avenue 24 tips, prep pad
3T+ 2t =l B3=2l ‘Macqueen New York’e] A& 4 HiL e Ale]2E FAbste] YERAITE & AFellA] AL
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Table 4. Sizing system of nail tip brands (Unit : mm)
No Items Size
1 2 3 4 5 55 6 6.5 7 8 9 10 11
Length 18 172 16.7 15.8 14.5 14.4 14.3 14.2 14.1 14 12.6 114 - -
@ Width 145 12.8 123 11.4 104 9.9 9.8 9.3 9.2 8.6 8 7.1 - -
Length 18 17.5 17 17 15 14.7 14 14 14 13.5 13 11 - -
2 Width 15 13.5 13 13 10 10 10 9.2 9 8.5 8 7 - -
Length 182 17.5 173 16.6 15.9 15.5 15.1 14.7 143 13.8 12.8 12 - -
® Width 145 12.5 12.1 114 10.5 10.1 94 9.2 8.7 8.5 7 6.7 - -
Length 174 17.3 17 16.6 16.2 16 - 15.7 - 15.1 14.8 14 133 12.8
® Width 13 123 11.4 10.7 10 9.6 - 9.1 - 8.6 82 7.8 7.2 6.6
Length 165 16.3 16 14.7 14.6 14.4 - 14.3 - 14.1 13.7 13.4 12.5 112
© Width 12.8 123 11.5 10.6 10.2 9.8 - 9.4 - 9.1 8.8 8.4 8.1 7.2

O NAIL’s NAIL @ Madison Avenue(Honey Bloom) ® Madison Avenue(Premium) @ Dashing Diva & Kiss New York
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Fig. 1. Reasons for preference of self-nail tips.
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Fig. 2. Reasons for non-preference of nail shop.
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Fig. 3. Reasons for preference of nail shop.
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Fig. 4. Reasons for non-preference of self-nail tips.
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Table S. Purchase conditions of self-nail tips

Category Question Frequency(n) %
Voluntary 55 382
Blog & SNS 42 29.2
R;s:;:lai)r Recommendation 34 23.6
Home shopping 10 6.9
Etc. 3 2.1
Design 439
Color . 26.6
corll)slil:ii:}l::tsieons 7Price rz/i;gifs 716'9
Size 10.6
Brand 2.0
Drug store 58 40.3
Online mall 38 26.4
Place of purchase Offline mall 34 23.6
Home shopping 8 5.6
Etc. 6 42
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Fig. 5. Brand of purchasing.
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Table 6. Satisfaction survey of self-nail tips

4 o)) § AF B 3§ Se) 24 303

Category Question %

Easy to use 43.1

Reuse possible 19.7

Satisfaction contents of ~ Aesthetic feeling 18.4
self-nail tips Various expression 14.2
Protection 2.9

Etc. 1.7

Peeling glue 24.0

Limited design 11.0

Unsuitable size 23.6

Dissatisfaction contents Damage of fingernail 18.6
of self-nail tips Gap occurrence 15.2

Uncomfortable material

2
of nail tips 7

Etc. 0.4

(,,qn (/;\: No. Large(%) Small(%)
= () @ 27 89
£y u> @ 12.0 36
\ N ® 93 6.7
AT @ 8.9 44
\ ® 12.4 62

Fig. 6. Evaluation of size when using nail tips.
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