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Artification in Flagship Stores of Luxury Fashion Brands

Jin-Ju Hwang and Eun-Hyuk Yim'
Dept. of Fashion Design, Sungkyunkwan University; Seoul, Korea

Abstract: Luxury fashion brands have begun to aggressively introduce art to justify inherent values such as tradition,
craftsmanship, and exclusivity that make it difficult for luxury brands to uphold awe-inspiring atmosphere. Artification
refers to a process in which non-artistic factors are transformed into art or artistic category under the influence of artistic
thoughts or actions. In addition, the consumption space provided by brands have become important as the importance of
substantial shopping experience has increased. Especially, since the artification is actively utilized in flagship stores in the
communication interface with consumers. This study uses a literature review and case studies to typify and derive the
meaning of the method for artification at a flagship store that effectively conveys brand identity and value. The types of
artification at a luxury fashion brand flagship store are divided into pursuing brand permanency and maintaining brand
exclusivity that also provides a new value of permanency like a work of art to a luxury fashion brand. Basic values, such
as scarcity are declining, reviving and justifying the value threatened by the popularization of luxury.
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Fig. 1. Paris, Louis Vuitton display. Attps.//krlouisvuitton.com.
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Fig. 2. Seoul, Chanel display. Attps://www.naver.com.
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& 2]E|A] (Heritage)©] AF1A 7ld-e 25 3 fat
FE M3l W= JAR R Fast onjet 7XE Ze &
A ARl Yehes 542 9v]dtiJeon et al, 2018).
olzigh dlEAlE o3l ik} VXIS FAaEe gME] A
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K5t op7lo| B gkl AAS A RRITh Bk Hal=o] Fg
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Fig. 3. Pantin, Hermes. Attps://lemag.seinesaintdenis.fi:



Fig. S. Paris, Dior. https://senatus.net.
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Fig. 6. Seoul, Gucci Flora archive exhibition. Attps://cm.asiae.co.kr:
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Fig. 7. Seoul, Hermes. hrtp://www.vogue.co.kr:

)

Fig. 8. 19th century French uniform. Attp://www.iydo.co.kr:
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53 Bilzo] A} AT AL BAlE 52 A|Eo
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3.1.3. Fzke] Alskst

Mg HA BASEL 259 Ayt AAH g
Ass AFH R 7INA 2ES Aslslslde =88 Hol
3 AT ol HAt FYPARE] deido] gryL Avkd 2}
A2GA AP AxEA Bse) AFE, gEe] 1 AF
5SS iR E HAlg oloj A BT AFETHE 9

Ao S Fof WA = JEAE AYUA =7] o]
o} & 2Fo] FFYS TH] Y8l e wEoRd 3
A7y AEY, 24 fEet QAT FHEE H2A deR
o1 u= A (John, 1972/2019)# 7+& EAS #8317 AUtk
ol - YA olf8 IUE BI= Ho=a AMgslal
U= GAE i BI=Eo] FyRte] HAlel A F& Al
3 259 o&AdS Aol HAs zA9] gl A
FAE FoJsr] Qg =Eom B 4 ) o] {8 A
A BH=EL A trlo|HEe] olFlo|BE &8s ALt 4
AHo g 289 3 QHAE RAFE d&3) e 28

A A tRpelHES] opfelHE Sgsh= W
trtelde] Fxbo] Ao TRl Fxol Bdgle
HHYES BT BHA=e] A AANE T AASH
(Beom, 2018), EAE= FAte] dede Ao e g
ME] BA=oA o< BdS Fosta Ak

20169 AE HFE M2 QE t2oAe Te ey
A A (Dior Colors)’(Fig. 9) HA17F 7NF =T o] AAl= U
o] YA A ZERF T&e] Hto] g1l MAE 7Nie R
oW &Ed, THUKET, sfo|E&TH 0], BA&H = 4714
Z HE PSR 2k EHulel &3 AEo] Yol
vzl Gz s Aol @71 2o e dweh Hepa
g9 A%E, A9 g HE E dAAE] 5& mHoIHE
S2AA BT 3 dAE AEle FEAt el &
AR AEFSERE ol g} HES AX 7 tRfeldEY] 2E
T XFAFo2H dule] tl&e] trle|UER AR tE
o] YRR FE IS HAFIL AU
o2 Ao trtelvdEe] 243kt 259 Hslou o
fo] HAY REAES d& S &8sk HAFo=2ZH
o Al lUE] sk BUsls A71E E8der)a 150
gk E448 =2l JSd

2ol AxE A P 2Eole AR AIEER
sidANA gk txlelv =2 Aeluidel 7tE e Apde] A
oo} At T HAFI YUt Fad 2E AA7} 7t
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N

= od

Fig. 9. Seoul, Dior. Dior Colors exhibition. Attps.//www.naver.com.
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Fig. 10. Hong Kong, Chanel Vik Muniz-Chanel portrait.
http.//design.designhouse.co.kr.

ool @zkg who} TIARIEUTIAL e, Fejad 2Eo] W
5ol 579 dertEe] os "l Abde] o8& 7Y oAl
7148 QEA|RF EAo], tlololzr, EQIE e, A3}
2 FE AFE, 7haelel 2)Eo] At oR AFA =] HA|
2 Q. v = FYZ2(Vik Muniz)= Fig. 103} 2ol o
ojolRE TIAEE AMgate] 7HHE A ARdS 24sE A%
31993, & mA @ EY9d(Jean-Michel Othoniely> Apdo] 7}
Aok 4zl 3 FolE Al ste] mix| 1 A
A&l wi g Adx e SHdele A
7o) A %"9}‘:]'. ZH 24 2Eo] AAo Apde] Heto] ©
71 QEAE onEdt A 22 e AFES HIATIH &
H|zFEo] AFAZHA FHAR] ARS 3le ol 2] <2k
(Kapferer & Bastein, 2010) 70| =7|A 3}ATh.

FYAte] Alsislel 22 oest WA M A Hal=
FHAE derlE RS ¢t} o|F Bl AR d&
Aol vigrE F AFelghe QS v E AAXHA AF
of B =7} Fol A7ke] Zlo|Fe] 7 E Folshy Hg
AE AW Q. ol FE PAME] S HAEEL d=
7¥Fee] FAFE olEsl] Qs 2Ee] Aol, 94 T2 A
AHel] = A3 7o) desE g8ste] Aol tAtelye] A

BHRLl A7IM713L Ut

3.2. BHE HiEMY /A
HAes 71EH0R ujEtdol Aol o] 95| 3
24, 7H4, 5RA, 48, o<, #(Kapferer & Bastein,
2010) 5= —%:r%}"’ Utk & = Qi HAME il BEils
7} 7}X1—‘E T8 7HX F skl wiEMdS T
P glom, o] AYE A o3 AnlEw FHEE
7H”°]E]u— % T Atk olEjg 7IXE HlEe R #AE] A
AF-L o 71 F fle AIFLE 5SS $18] SAlst
B](Cho, 2018), ZHAlelA| A8]H 291 Algs) sheh. et

ghje] g Balze] Fajas] NEojd vERE desl 423

HMY] Es2 Q3 HlE Tt 283 £ s AlFo)
FHA ¢ o)A gAg A AES ong]E AZe] AL3|A A
AE Uehlls BHEEANY 988 & F g =L

TS 7 HAMBNew luxury), stel3 A2 (Hyper luxury),
H7E EAE](Mega luxury) & M2 ouE SEA 3k=
Tt gME] B=Eo| Skl HRI o] wj&el Mg
o] B oju]7} F-olu]slt(Armitage & Roberts, 2016y o]
e A== gAe] ourt FA =T

gMEle] dFsl, A5 AHFY el e v mA"
e AR g, tiRd FRle] 4t Tl wet &t ofd
UsE 25 &8 g9A8 i AES Falal g o+ A
Al =) oleg MslER Q3] 2EY wiEdle WFoRE
woll B 43S 7T F=AAITHLee, 2018b), L5 AL
oF A, 8433 wiERy Selle EEE Ad4e)7] w
g 259 7IX¢F A998 =45 FAAA & Hkte] 2
L31FT}.

OlE °1°H 3“1111 Jﬂd HESS derhae) ¥4dS =

HJ"L}T% %BH 01]391 Ao Y =i o]
BH=o] wepdS AXIst] B=e] Aot X9E A71H
=3I AATH

32.1. dlE7re] 84 ke

gME] Fid Hales oerie] BAS Sl
Fol 9273, 4314, JAFAF 22 de AFo] 7HE de
o] §4& &83lal AU GEo olE i dFo] 7]
A& (Here and now)'s} 72o] @AAe] 34 Z2A= veptr,
222 ARe) AEAS SYsHE(Choi, 2018) B4 3k B
Fal ASATE. ol2fgh ZEe] A5 Sl gAE] 3 B

de 2
Ee derkeel 2L s WA

ol

a & Agel 23 glglon 7
22, Qo] AFL B3 Ak,
WA 1580 ARE AvRE UM AE HAsEe o

i AAIARD AETEEdAl 25 EYay 2k A%
EIX}OJ—% WIIHA AA=GA 259 BT dedE B3l
S A deFs 2ol AAEE ob2HE(Geezy &
Karaminas, 2012) ¥-5}32 At} oiFEe 3“4?4 H_Ha B
W=se HAso] ZHag 2EE Al T8 EAY 91A]
A7 AE7VEe] diEd ke B3l el skejska %
53 A% o AN I3k 2 ddHEelE B8l A5
A8kl SITt. Table 19 g€ 3}9}
o] gMz] g Bals Zeay 2Eo9 7SI Ui
e 3t ol 1——4 &2 x|9]9} A
S 1 e 74w7P—~ olu]

E2 O 44 #3518 AES ’Q‘%”%‘:L% -’F ‘EP(Geczy &
Karaminas, 2012). ©]E9 5oz AZELS I AR
FojAola A9 = de 2EOZA (Lipovetsky & Manlow,
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Table 1. Architect of luxury fashion brands flagship stores

Architect Luxury fashion brand flagship store

Awards

- Schock Prize(1999)

Jacques Herzog
& Prada Tokyo(2003)
Pierre de Meuron

- Pritzker Prize(2001)
- Prix de I’Equerre d’Argent, Rue Des Suisses, Paris(2001)
- Stirling Prize, Laban Dance Centre(2003)

- RIBA Royal Gold Medal and Praemium Imperiale(2007)
- Lubetkin Prize for the Beijing National Stadium(2009)

Gucci Ginza(2017)

Louis Vuitton London(2010)
Louis Vuitton Singapore(2011)
Louis Vuitton Rome(2012)
Louis Vuitton Paris(2017)
Chanel London(2013)

Chanel Toronto(2017)

Chanel New York(2018)
Chanel Seoul(2019)

Peter Marino

- AIA New York Chapter Award for Excellence in Design(2001)
- AIA Honor Awards for Interior Architecture(2005, 2007)
- AIA New York State of Merit for Interior Architecture(2008)

- Pritzker Prize(2000)

Rem Koolhass Prada New York(2001)

- Chevallier de Légion d’honneur(2001)
- Praemium Imperiale(2003)

- Royal Gold Medal(2004)

- RIBA Gold Medal(1989)

Renzo Piano Hermes Ginza(2006)

- Kyoto Prize(1990)

- Pritzker Prize(1998)
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Fig. 12. Seoul, Dior Lee Bul work. Attps://www.naver.com.

wee] derhedte] ETtRyelds Sl Xﬂwc’ﬂ e 28
3l o= Zlo] ohdel, AFeEA ] 75E Ao wiAAA
& AFo=mA AAskE Aol olF Fdl Al AeE B
go] AF derkee] 4% tEe] v derkE
o] AR e obpEE ] Utk A AF] 715k
Foigk wjAA 7S dls 2Rl ZH e YA, 98
o] 54E& &gslo] opi AMIET ok 5 itk wiEMd
< O& Fodstar ATk

U2 2016d AlEe T2 #olt] o}E(Dior Lady Art)
A7) ol T Tk ofElEste] WS Bal el Al
Yz @l @lojt] t& W(Lady Dior Bag)yS & AELE
Mpelx gk, T gl ok’ Aol AFH9 el
U] wo] AEgZ el txrele H]_F)rc_b_g Fig. 133} 7o) o}e] A
B9 ¢4 O Frsiul, 3R W AYs 43 4
X FHHE sl 2ztEo] A AR 7ol Al E}—i
A AR 7hgo) ele AEdS vERaL USith

FolH|F2 FAR} okgo](Kusama Yayoi)ote] FetE#H o]l
A 8 FH s SR FAE FA okgole] AFolEkaL
g Se B RE FHE HYI SUEE v A4 vs
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Fig. 13. Seoul, Dior. Dior Lady Art. https://www.noblesse.com.

Fig. 14. New York, Louis Vuitton Collaboration with Kusama Yayoi.
http://www.daum.net.

To] s FE FEHOE AT FE ot Y%
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201097 dEv~Es 159 g ARIES 18] A
o A deriee] AR TR 35S Tl AEE wE
© OFEZE <l HRdx oS JfHEaL Q) o] 22
J3e B TRl AEEL vid 7R dEw 2 a4
250 Y] ofEgelollA ZF =M, 201085 2013@7k4]9] o}
E|2E 9l HRHL Z2aAS 8 BAe 1692 FelolE]
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olgfs AELR 718 = o] HAIEAL 2013 FH] #o vl
oA A AEQ] o] HAIE 20149 217} o|2H 2 ] ofE
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Fig. 15. Seoul, Hermés Condensation exhibition.
https://www.google.co.kr:

Fig. 16. Seoul, Louis Vuitton. Alberto Giacometti exhibition.
https://www.google.co.kr.
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Fig. 17. New York, Prada. Cage display.
http://www.waterandnature.org.
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Fig. 19. London, Burberry Interior. Attp.//tmnews.co.kr.
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