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Fashion Taste Expressions in the Use of Instagram
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Abstract: This study identified the utilization characteristics of individual fashion taste expression on Instagram, and exam-
ined the impact of the use of the media on the formation and change of fashion taste. The research method conducted 1:1 in-
depth interviews with 19 people in their 20s and 30s using 501 images for analysis. The results of this study are as follows.
Posting, searching, and reading behavior on Instagram were identified in three dimensions (self-expression, information gath-
ering, and relationship orientation). In the image of self-expression, clothes were displayed at the time so that they could be
checked and applied in other ways. Accumulated posts inspired people to look back on past styles and use them to reflect on
the present. A media environment that was constantly exposed to information in real time allowed people to try various styles
by imitating other users’ posts and share in a process of creatively exploring styles to help organize fashion tastes devel-
opmentally. Participants had selective relationships with people of similar tastes who experienced the pleasure of enjoying
through the exchange of tastes in fashion. These taste mates directly influenced the formation or change of tastes, serving
as a criteria for styles or presenting new styles. In this study, fashion taste was formed by individual efforts of pursuit (not a
collective social class choice) and was a continuous process of constantly changing that also exploring discriminatory styles.
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> HAJ L Bourdieu(1984)2] #H o
2HE AN ARATYTE thesl AR A HSS
ZF=teE 34 X0 (Omnivore) =22 3= ™ (Bryson, 1996;
Peterson & Simkus, 1992) F &l tst sAol|x] Aujxel
AL AT} o|9) e TE ug}t FHTk| B3 F o F
gt oM e F-dRT] ARElES Al sid Ao &
HAYE BAske et d7E0] UK Choi & Jin,
2006, 2007; Lee et al., 2014).

e A ARS]eM = okgTheel thet ohedet Yo
Askar, Al AEAE-S B vd EA%0) T2
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FEFE VAL YA FAF R AHET] flste] FA ol&
Z7F FA7E 7P =2 A4 m]o]d(DMC report, 2018) ¢
2E}13 (Instagram)®] oGRS o= A AFE Fast
ATk A Azl et 7|89 AAATTt ABEsH AR}
o] FHYES FAOE FIvke AFo] Jou, A AFH
e gl /EARI onof] wE} xpEskE] L 9lem, s
o] ARS|A el it mit]o]e] Gk A% = 7] o
2ol AZEfzolA s FHE] g A £4S A
AREjellA sk FHEFe] EAS iotelal 2Rl ARS]llA
FFe] FAH WskE olalfsketl =gl 2 Aot

2. O|EH Hi&

2.1. F&e| AtEEH <ln|

HEFe] ARA oulE Sl Al vhgo] A7l WE, Be
23t 7d&o]th(National Institute of the Korean Language’s
Standard Language, 2018). 5, F3=2 7i<lo] ofH ool o
3 zhe SAAR] =40l fAlek Wl et daE AES
ZEeth, ol¢} 22 H ko] e vkl SHelA det of
o] Ad mF g 4o} nlo] S tigk o|RER XY
7|1% 33 (Townsend, 2001), 2 F 3ol tigh 2442 7]
o] ARFAIAL /de] A SollA] FEFA] =[HA (Gronow, 1997)
ARBIAQ] Sl 457 e skt

A 17471 @5 A2+ Z3e tiFet I HAvE
(Theory of taste) +=2] °o|F ZtiZQl 7ide] FA=NCH
(Oh, 2003), Bt -2 W|ZS S3l= ‘taste’ s WF 7HXE A
Zrahs 59 HIFY] GuE FrfEo] ARSIl EATHKim,
2004). "ol st JHQ1e] wt FHOR FHIol| gt =97t
Az} RHEAe] sHlo] =es EHA ZEE (Immanuel Kant)
= AT A Rk 2 F3o] 79
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F8¢k o|24 EOE AT, AA 27l ulet thEA
TEE Al gk ALE]Eh Hdo
%1 cH(Shin, 2012).

Aol Hhell A% Ale] e My} 4n] PsoF
EEAA Hg] sk ARS]ER 412 Bourdieu(1984)°]
SHEESR o]oltt. Bourdieus ARSA SR WHslE <of
H|FE2(Habitus) & $402 Fa AlZe] A oigh o]
23 £ Algsl] 38 A7E SFAFHo, B35 de
ES] A TS AWl FE%e 4] Alske
FAANMT Feolulsitl= Adl= YERSTHHolt, 1998; Lamont,

BAAR] 7E5EA 2L AES FE 7
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al,, 2005). &H] Aol st 1F3 AF FHAF] Fg
2 AHYR I, o|AH oA ke Ao EFoE et
gho]z 2efo] A= FHIF XEHOZ AA = Ut
(Holt, 1997).

) ARBloM = tFst IES] o] HATE o|FH ¥
3L AUk FHFE ALE] SollM wide] FEAE-S B L
EbAdo] Fol=ar, S2 FHaol| gk Bl AEA 8=
3 AtK(Warde, 2008). 71Q19] HaF 3] 25

pu) <5
I JkS glofu 3 A FHE 9T =72 Aopdd
o] 244 w3 FJrHChan & Goldthorpe, 2007). o}H]%
2RHE ] 2ot A Aet 2ol oJgh gre] 718 (Life
project)’©] FHE L QLo (Warde, 1997), F21E TS
2715t AA7 dElshs oAU sl AREERl Wl 7S
2 283 = AHOllivier, 2008).
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2.2. 24 O|cjo{e| o|S=t A7 |HEH

274 vr]ol= 281 Wl 7iIES] HE &
Alolide] 7Fsgh EtelH, YubAQl o] & 7l
A7) g BAAE 5 A
2 F71, A7181 BAE HEE LA A
¥ (Richter & Koch, 2008). =
Tl AR AAE Ak, dad
214 Apetet AAE FE st AEsl] 913 =72 24
H|t]o]E o] 8513t

T2t wEe] o]§ 7|7ke] 32N ek 248 H|tlort F
FetHA o8 YHE WslsAl HUvk ezl vEA
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7F 715ko] H= 1Ath SNS ©]-8-2 A|1e] i, Ap7|3E 0]
ZA o] =% 3 (National Information Society Agency, 2012),
HE

A et A izt 7bssliRl 24t 9l AR 2,
Hlt]e] FF, ASA A dist AR g5 o8 7t F
g o1kBoyd & Ellison, 2007), Zole XU 258 9
F AR BTIRG AR, 74, o= 22 AR o
£ 5717} Bl 2314 HQckShin & Kim, 2017). 2841
UIES I gk gkt 7|07t S4EEA 3 B4 &
Rk AAARL XHelA A EES A% A ISAAA F
717} BzbE Aot
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o] &% 710l tE =2 HrE W YA, Axel
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)3 =& w=w7h Jeha 2thAhn & Kim, 2016; Choi
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= ERIFS] ol tigh f27tw e tigk o] X
FEon, o7 Q&) el e HHE FHZOE
o] &2t &A7FR= @dol WAL AUTK(Chung et al, 2019;

i

% ko

¢



434 SOl FLY GBI A22H A4S, 20204

Lee, 2015).
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Fig. 1. Organizing data forms of selected images of interviewees.

Al Z19= AN So] EFETHLee, 2017). 5, ALE2HL
ANES dREs, T2Y9 AXNES EEsiH, e o8
2] AEE HAsl= 2102 mto] o] § &go] IA AN,
g7, A Pror FREAY. ATEA 12 AElay o]&
252 7t o]f F &S YA oE AWEY, ATEA 2
M= s HEF XE E5ollA 2 dF 8ol oEA &8
Ha YA gefdt & ATEA 32 A B4 8-S &
ot Azefael &8 o] /e A FH3F FAgot
Wl HX= S FSAT

A A ATs Ao FHEHE Y *}ilpr?iw

E/g80] aEEofof stER A A= gHAS T A4
e Fo o] AFHJAL(Hamel, 1997), TFeH4] @:rLt

Table 1. Details of the research participants
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F29l ouiE FHefgd 4= A tf(Shin et al.,
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Aoz FAa7] 95l &

1:1 AE5HEHES AN
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2004).
o Ay BH B

o] A~
U=

EJ—AH
ERAl

A7E GYeta Aol we

1= AN, A, dg e 54
5w, )3 7} ol el wel sha Ao
dEeR T Bl el vt 2
1% 99 25 kil wredon Agsa,
z o Hat Haa sl B,

8l Ak 4]

7]—

(<F)

f

S
]3]

1_013‘

No. ID Age Occupation Period of use (year) Number of posts Number of followers Number of follows Account status®
1 A 36 Fashion designer 5 1228 335 648 N/A
2 B 36 Fashion MD 35 258 39 178 N/A
3 C 23 Undergraduate student 6.5 937 565 619 Open
4 D 28 Fashion designer 5 917 246 656 N/A
5 E 39 Researcher 7.5 1404 200 605 Open
6 F 29 Fashion designer 4 348 530 1523 Open
7 G 28 Fashion designer 5 149 242 764 N/A
8 H 33 Artist 5 885 716 310 N/A
9 I 30 Graduate student 4 321 268 200 N/A
10 J 30 Graduate student 5 104 176 600 N/A
11 K 29 Fashion designer 5 297 40 1130 N/A
12 L 30 Fashion sales 5 444 276 513 N/A
13 M 28 Trainer 6.5 301 414 370 Open
14 N 34 Graduate student 7 472 257 407 N/A
15 O 29 Curator 6.5 1374 11 857 N/A
16 P 32 Journalist 4.5 212 1075 196 Open
17 Q 29  Undergraduate student 3 422 945 935 Open
18 R 30 Kindergarten teacher 3 160 942 389 N/A
19 S 28 Office worker 35 109 190 358 N/A

a

: ‘account status’ means whether or not to be opened to the public.
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Lee & Hong, 2014). QIEIH A2 2 A5 FofztelA] 22l
AXE F A AFS TS oRE BT MEElEs 84
sIaL, Rl & 15~30, & 501732 ARRle] Ao Alg-y]
Atk AgE o= FFHoRE TS B AES
SHORE FAMEE EFsle Fig 13} 2ol Agstsisien, 2}
239 on|AE Uz FYd A& AL vt
YAt JAEFE A7 FoiRpe] 2ot S
Al IAZE 308004 2A17F ol R Y EQI, BRE WY W&
> =3 & AN H, JIEH AR £ 2
ARE 39 317K AN A

AT A A 713 Wl A2 993 (Institutional
Reivew Board: IRB)eIA A9 591& w2 & BE o]
AEE 712 FHEES Fdsien, 189 onA] 2t
59 7l AR HEE 98t AW ml=(Cover mark)E Al
W3 2 =28 IREINY W o 2L IZEl ) o]
go] 53 Aol Aol Fot vtle] ) HF 58 &F
o] gt At ZQ1F} AQle] AviE AFREES tideR
o] FWH (Snowball samplingyS ARESIATE 2 A
HARE JAZElLH og 7|Tko] 3d o), Hd F 1, 23]
A e sk 20~ 3002 wddH o8k 190] A
Row A FHE FARS AL, HA ARV FHE w
2 o] &A= =N Th(Table 1).
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Fig. 2. Interviewee’s scrapbook.
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z2g 22" (&7 K)

A FHEE BT A Pofl. UEE 7iEA SelE
Z)29] ojujo] A k2. A7} FRS FF o] =t ofE Ao
O} 8f= & A7)l B FolQ. ol 28 7F =49 A
Zol2.” (#Azk G) (Fig. 3)

A7 FolAse AzEay olgRAe wet B%F ol
U S4e] AEmom UehdAw, Al 7 £3 m v
QoSS Bal FHH0R Ar|E FHGT Hlshs /]

=921 3

% gz A2EaRe olgaiith. 2Eae) e
gl e eh=e] Rol A hE Al FFe v

412, A7) B3 4B i)
P} AL BE A AlawA SAeE Qgel
a)el] oje Aol B B BE AT FARES Q)

zelage] QREsie AR vl Al 12 IR,
ANE olmlAE GA 2ol Bje W & Bt A
so] ek witle] ol sIgke] B2r] LAY ARl
shidel v el Hae] wshe vield 4 UL, L el
A T AR & $A1Ee] WAl A ol A, elml
£ AMla Biekes A5 BAHUT. ANEL BEs
A 24 A%E HiT Wet ofle, o) olole 4, =
FAL 2L Aol FEAoz /15H Rol%ickFig. 4)
FAEE FA ANES FAZ T Sgsiuy Bol 2
APE AEokRAL vsh 18E AT, 84 SAel
HAA o= e B9,

“od] Apie za) A7} FHE Az A7 A HPo] of
v AE gope. gl o eminke Yl & A X

TS £33] F 9] @S RojEHA].. Fojdhs LEfYe] =7

Fig. 3. Interviewee’s Instagram images.
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Table 2. The influence of the Instagram usage behavior and utilization characteristics on fashion taste formation and change

Usage behavior Classification category

Details

Self-expression behavior

Expressing oneself through the images of taste and managing the recorded posts continuously

Posting  Utilization characteristic Providing opportunities for self-checking and application as individual attire is stored as an image

Effect on fashion taste Looking back their past styles and reflecting on the current fashion taste

Collecting information behavior Collecting fashion information efficiently and being exposed constantly to the information
Searching  Utilization characteristic Copying and applying other users’ attire and trying diverse styles

Effect on fashion taste Exploring creative styles and developmentally constructing fashion taste

Relationship orientation behavior Selectively relating to a person of similar tastes and communicating with each other by reading posts
Reading  Utilization characteristic Gaining the pleasure of exchanging taste as sharing and communicating images about various styles

Effect on fashion taste

Trusting and following the new styles that the ‘taste mate’ presents more than the same social group
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