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A Study of Male Subculture on Fashion Contents of YouTube
- Focusing on Dick Hebdige's Subculture Theory -

Juha Park and Jongsun Kim'

Dept. of Textzles Merchandising and Fashion Design, Seoul National University, Seoul, Korea
Dept of Fashion Design, Graduate School, Hongik University, Seoul, Korea

Abstract: This study focused on popular YouTube subculture content and male YouTuber characteristics. We con-
ducted a case study on YouTube videos and viewer’s comments of male YouTubers who interacted with subculture
or fashion themes within YouTube. Based on Dick Hebdige’s subculture theory, we categorized male subculture
characteristics of style expression to show how YouTube plays a role in the formation of subculture. The rep-
resentative types of male subculture were divided into metro sexual, adolescent boys, drag queen, and homosexual.
YouTube simultaneously played a role in accumulating video viewing as well as indirect experiences in various com-
munication activities and cultures among viewers. YouTube was used as a space for video producers as well as view-
ers and subscribers to discover and build identity. Subculture makes people aware of cultural diversity within society,
and their doubles and lifestyles serve as important clues to track culture and fashion changes. This research is sig-
nificant in the field of fashion media and subculture research due to its examination of male subculture phenomenon
on YouTube based on an analysis of the video content of culture insiders and viewers' comments as well as imme-

diate responses.
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Table 1. Highly ranked YouTuber’s name and contents categories related men’s subculture
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YouTube KPI ~ YouTube Main contents Number of subscribers
Subculture channel title (10,000) / videos

LeoJ Makeup Grooming, (Art)makeup, drag fashion, fashion & beauty challenge 413 /175
Metro sexual Come2david (Daily)Makeup, cosmetic product review & haul, grooming, vlog 149 / 149
Kisoo Kim (Daily)Makeup, cosmetic product review & haul, grooming, vlog 11.6 / 521
Joon-Peanut Get ready with me, fashion product review, vlog, fashion look-book 319 / 161
Adolescent boys Hwan’e Get ready with me, (daily)makeup, cosmetic product review & haul, vliog 142 / 219
DongHoon Get ready with me, fashion styling, vlog, cosmetic product review 8.69 / 37
NEON MILK Drag queen show, makeup, self styling, q&a, shooting, vlog, tv live 8.05/ 94
Drag queen Serena303 Drag queen show, makeup, vlog, making film 267/ 37
BORI Makeup, drag queen show, vlog, haul, mukbang 139/ 18
Mango couple Vlog, dating, challenge, q&a, taste 154/ 95
Homo sexual ~ Bromance couple Vlog, challenge, mukbang, q&a, game 9.44 / 185
Hyugayso Vlog, challenge, mukbang, q&a, game 7.76 /90

Table 2. Three characteristics of Dick Hebdige’s subculture

Characteristics of subculture

The specific meaning of subculture style

Intentional communication
Bricolage
Rebellion

Intentional contrast, hidden purpose, recontextualization
Impromptu combination, an improper condition

The use of extreme schematics, any object
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Table 3. YouTube contents of the metro sexual

FEHE B SIS O - 5 oS SIS OB FHeE - T3
sigon, Aol ol=e] Wiol o F=EL US Tk

stal el FEshe 2314 s BolFAl =3l
71E o] Afrzeld A, FEl, A9 5 2=l o
3 B PAE AlME Folels Bk 712
AgujAlE 3] 04”«1 oy #2] WS ddske d As
FR27} tha S2AAT

She QAL 9w

A frrHEe] Al = 77
ke WHES AR e A7 e, ol dS d
3 APARES Bl R 9 FRlzox; o|i o] ddk AR
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Thumbnail of YouTuber

Viewer’s comment reactions

s y “I have to buy cosmetics. I came in without hesitation"""

“Out of all the beauty YouTubers, he is the best reviewer and give the best tips”

“It was a very helpful video”

it”

L1212 HOIHS LNt HEta STl

“Men looks better with makeup than their shabby faces. If you've seen this video, try

“I hope there are more Grooming people. Let's decorate the men's faces to look

Image 1. Recommendation of cushion foundation
(Kisoo Kim, 2018).

better!”’

“Wow, you look so much better dressed up like this! It looks like more manly”

“I learned a lot from this video especially with the concealers”

“[ think this is the first makeup I have seen where you actually covered up your
discoloration perfectly!”

“It's exactly the recipe I wanted. Thank you. Mr. Jun-gu”

Image 2. Concealer care makeup

(Come2david, 2018). single....

“The final look is very masculine. you look powerful! One hopes you are NOT

otherwise the dating world will fall at your feet”

Fashion related contents

Cosmetic items review, how to apply make up, trend, unboxing, event make up ideas, fashion styling

Intentional
communication

Bad comments reading, women cosmetic gadget review, men’s makeup tutorial

Characteristics of -
Bricolage
subculture

Feminine makeup, Fashion & Beauty challenge, Celebrity women parody

Rebellion from ugly to hot man

Use of women’s fashion/beauty items, drag queen makeup, cosmetic surgery before & after, styling
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Table 4. YouTube contents of the adolescent boys’ appearance management

Thumbnail of YouTuber Viewer’s comment reactions

“Can you give me some information about that razor?”

“I envy you. We can't wear plain clothes and school uniforms (except midwinter)”

“I always have a good curling iron on my day off, too. haha...
Which curler do you use?”

“Oh, I envy the color of the tie. We are red in the alignment”

Image 3. Get ready with me “Do you live alone or with your family?
(Joon-Peanut, 2016). Where did you get the hairdryer, curler and razor? Which high school do you go
t0?”

“This time, fashion contents ? I love fashion contents like this. ? Get information and
recommendations from Hwany's fashion”

“I really wanted to watch the video on the outer related video!”

“I want to buy a waffing hoodie, but I am 170 cm tall. What size should I buy?”

Image 4. Recommendation of padded coat “Is the second hoodie too big? My height is about 153cm and I think it is too big for
(Hwan’e, 2018). my school uniform”

Fashion haul, fashion item recommendation, makeup for high school students, fashion styling, season

Fashion related contents . .
fashion trend/item

Intentional Get ready with me, recommendation for student fashion style related event, festival in school,

Characteristics of ~ communication  communication about school, relationship

subculture Bricolage Vintage clothing store shopping, low price fashion and beauty item styling, imitation of adult ritual

Rebellion School uniform styling, makeup routine for highschool students, exam week vlog

o Bl EE, O 0 AN Zelle] Be WNES R olye] AAEE oANE B3 & W SRS dud
oIt A1 B2 o}gelel olich oIeldl sl HEL F HChung & Yang, 2004). Aol A9 HILlol 5o o
ads) B AdEe] YFel TH AEA oA FAME 5ol Bl FF FHE Al 6%H Wslw 19w

ARl st ENES B GRste] AVIE Sobls Wk 1 ggEe] AR SiEle] HAH, Ba, avle) =
Aol ekl Bole'E TEAE Zow B 4 ek w2 BoPks mAS 4 4% 5 Utk SFE W =g
Haode] oRE FAR @ clel fEN AUEL el B2 5o asleskd A4 2Eele) 54 Fold = e o)

gl dflol 54 o Hal=e] gk A5 S AA Y wrk of A s ARE aae o 8F2 ARl EE 49
vzt ZARle] A%, *37\4*11 HEFE s e Fadsute] AA| oA HAF G shH ] :LXIE RS Ao
*E}"éolﬂ* A AAETE AolM Had shelE oMd HEe dv B, ARA HE 84, 23S FE =
sko] ghtel] dxsA HE— Zlo]e}, gidth, o] AT HEHUAE HoFr] SsiMe F
RSt AEEE AT AEE 2, AR 232 7t

43 =243 A 28t Aot AATE FE8l7], oA APA 2 e HAle
Al WA ARIH R A Aol Higt =ole Edshy ot = 7}7‘01 gltt. ole g ol =g 93 dddE e
e} SolMm 2 deAA] e = A shelEsl ek e 250 553 s ZEkdold el vigk dEs

Atlelth, 22l 92 54 A Aol 4 Aol ol ol Foh ol gt A Al e aAdd S Tle B
A gom, F2 Fed Ze sH, =d, slold e T 570 v, B 52 oo r F8uEe 299 v



734 B FRIY S4Bl A2 A6, 20204

Table 5. YouTube contents of the drag queen

Thumbnail of YouTuber

Viewer’s comment reactions

neighbor”

“Look at the haters... The man you hate so much loves you all... You guys should love your

“Recently, I've been interested in queer, and I don't have any professional knowledge, but
watching videos makes me more interested”

Imgae 5. Drag queen Nana’s direct answer

“vou're truly amazing, wishing u the best, keep that good energy”

(Nana Youngrong Kim,2019a).

“you're truly amazing, wishing u the best, keep that good energy”

“Thank you for your hard work. It's nice to see”

“[ think it would be fun to make videos that tell us about Korean drag history”

“I hope he's okay with reading these though, please don't read it if it hurts to, that kind
of people don't deserve your precious time!”
“I hope he's okay with reading these though, please don't read it if it hurts to, that kind
of people don't deserve your precious time!”

Imgae 6. Reading nice & pretty comments of drag queen “When I see you, I feel like I have confidence to strengthen my mind once more and raise

(Nana Youngrong Kim, 2019b).

my self-esteem. Thank you”

Fashion related contents .
Daily outfit

How to wear/make up, performance, overseas tours, backstage videos, queer parade, visiting fashion events,

Intentional
communication

Drag queen heavy makeup, bad comments reading, eccentric personal expression

Characteristics of

subculture Bricolage

Feminine expression with fashion items, clownish or cartoonlike presentation

Rebellion

Exaggerated costumes, sexual appeal, use of women’s fashion/beauty items, bed comments reading
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Table 6. YouTube video of the homo sexual
Thumbnail of YouTuber Viewer’s comment reactions

“Your so cute I wish I had a relationship like this”

“I get so happy when I see a new post, there honestly so adorable and I love you guys”

“Your coat is so pretty! Can you tell me where it is from? haha”

“Even though I'm a pretty young girl, I support and understand that people should be
treated like they aren’t human for liking who they want”

Image 7. Getting my boyfriend dressed “I have watched most of your videos.. I really love both of you... I wish you guys always
(Mango couple, 2019b). happy in the future”

“[ think I've seen a dream that I'll never dream of in real life.
I am so happy and sad that there are people who can trust each other for 6 years in our
country”

“I didn't actually see gay couples until I came in and 1 just listened. There was some sort

umlm _]

of rejection. But it's not much. It's just like a regular couple’s
]Ilm " II'I'I IJ' Ck x4
[ = |

“We've been together for 4 years. Our problems seem to end up as 'no legal protection
Image 8. The pros and cons of being a gay couple Jfor each other's life partners”
(Mango couple, 2019a). “I'm in my mid-60s, but I'm not prejudiced. Everyone lives their own lives, and it's a
matter of trust”

Fashion related contents Getting my boyfriend dressed, gay couple vlog, hangout outfit, travel fashion
Intentional Q&A or Communication about gay life, coming out stories, stereotype about gender or marriage in south
Characteristics of  Ommunication korea
subculture Bricolage Exchange of clothing each other, getting dressed for boy friend, sexual taste challenge
Rebellion Sensational joke, showing affection in public, sexual seduction and comments, vlog at home
4.4, SHORIS) HAN EH at. olse rsle] ofd W FAoRe] o )

Aol ol Aol AR A% Hol & sslrsm 4% Bole] Bow Aeld 44 Hu e 738 B 2w
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