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Abstract: This study analyzes the characteristics of fashion flex, which have recently spread on social media. The study
was conducted with big data analysis that derived flex keywords from news articles and social media as well as case stud-
ies that collected 136 posted images on Instagram to analyze the content. The meaning of flex was positively accepted
based on big data results. Flex was also a buzzword frequently used on social media as well as a symbolic meaning when
discussing luxury goods or fashion brand experiences. The characteristics of fashion flex in social media were largely
divided into three categories. First, conspicuous consumption is considered an active expression of individual fashion
tastes or self-oriented consumption and emphasizes individuality through consumption. The second characteristic is that
the public actively participates in events or fashion flex challenges. People use similar fashion styles or products to par-
ticipate in playful social interactions with others using various Instagram functions. Finally, acts of pursuing psychological
well-being in social media were used as the term flex in a broad sense and were shown to actively explore fashion-related
materials and experiences for individual happiness. This study found that the meaning of existing conspicuous con-
sumption is transforming into positive consumption, such as the expression of taste-based identity or the seeking of fun
and psychological well-being. It is also meaningful that fashion has become an effective means to express individuality and

taste in expressing flex.
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tojol] gREshs FA] AH|9 1Fel FFstal vk AR
E4 27t ] 4] @R A ol dEH 20417] AT
Alg ARglellA= A1 AH](conspicuous consumption)ZH=
FARSE AHEst EAEISTE FAE vl 2R HE
ABHAY ERIS o 5HaA dlete AHIE on|sl=t], o
o] A= HAA AH] e 5718 AEA B Aot
EF7 JEH e 54 9 JFH FohBraun &
Wicklund, 1989; Cha & Choi, 2010; Oh & Hwang, 2015).
TAIA AHjo] gt AR E3HY o g2E E3H e
2} A|A Ao T g Folelvtel] e AiK(Lee,
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2.1. EglAao| JHY4

ZH 2 dojo] AA Hole A FA WARR FEE &
AUt FAE TP 32 ol IS Frpet o] FE 3
Aot} 5 7919 BAle} EA ARgHTE AE fol2= o)
olu} Al wopollA] 25 o] ¢k(flexing muscle)S] YHIZ A}
|5}, o] goje AlEEC] 250 = tAZl ALle] FSou
FE At 29 FAA gu7t HEAA HHA SolR
255 FHA5IEH(flex your musclesyZhs =02 BEASHA =9
THSong, 2020). Oxford Lexico Dictionary(2020°1-+= 8|2~

£ A1) A& A& (show something off) 3L = 39S
A7 (the action or state of flexing) U= o)=L T}
FY2 8ol 1900t FRE ofee- Aelx A7t Tl
=2] 321 HHE Alelolld RIHBEHA AM-E7] A=, 1992
d 591 el oo FH(Ice Cube)’} ‘Down for whatever’
e g TRA U2 dolE S AR ol Y =
B 7ol A ] AR Hlszgh A7) wlsellA] &
T e FAAES A ol Aol AR At 2pE
o] tigt BB R 7] EfoldEe S22 A EE

A93l= = 2o e AR EA T35 B Ao Eeﬂ/\g]
ANZet & 4= Atk(Polhemus, 1994). ©] A]7] w|=tollA] B

2411 =¥ =#|(Dr. Dre)-t #132 tit](Puff Dady)9} % —8— —3‘%
¢l P Eo] 2ut Fnjz ] A8 Wby Al AHAEa}
e JAEP] Q8 dFE Ay BURd AXES T
it A8 mtojellA] HAlE tiFe] Sl XE‘E e

a7 = HTHKim, 2019). S0 thEF SRS n|3e]
MTV Cribs Z213< E3) U] 9z} 7}8bA €t} o] ==
82 2000300 Al&sle] F 2004 9] G-I AbEle] o
g2 e AEES] sk M A}Aﬁ%}% 208 T2
o=, A& &gt Al A
| 2 V15 don shte] ARlY At HEE wESit
= @8 #she= 20009t S0 A FES won 3
3 gk Eolsle AE0] FEERE A HAd 35Tt
dMe 4 v © MY (Show me the money)y, ‘¢l Zz2]E] 3}
Z~ER(Unpretty Rapstar)’, 22|21 3% 2o 9} 2] 9k &<F
S FAZ 3 AR ZEaASe) A SH 3T Sotx)
o B3 gieEstE AEsAl Hdth Suelx] Ediae
20123 3E] 20208714 A& 93]7) Whdd 9 Auleld TV
2203 &) o wue] FAS 3 Jul(YUMDDA)H
20199 Al 83jol] EAste] zple] Ad avte] HEES A
gl «Zg 2 A Hopeia ek & gz g, 1
T HFEo] A ES Agske o] o et
= FUAeE Apete] @E]7] AlARRE Ao S EE X ol &
ake) Zabgo] H9lom, ol FFu} s Il EY s}
= F5S gk Blo] K2R olox|A =HAtk(Heo, 2019).
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A Am]e] iE2 19417] ' A2ER] W EH (Thorstein
Bunde Veblen)©] Z}2le] #4191 #4352 (The Theory of the
Leisure Class)ollA #< —TJJ 3k g oz, AREo] Al ¢
U AT FUH ARE D] S 2 SR A
Folu} Trte] oug sl 2w @A ARG olRolth
(Veblen, 1899/2018). & #File] HAdS =&u7] Q8 54
AL SRVOZA SR A A3 A4

frastes FAUBelk, 1988), A4l gk 1S 241117
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1988). FAF LM AgFH o o)Al AH| KRtk #H 2
oI G S0l ke, 22 kel ol 1) 3
BAT, TF 589 e AR Fo] TIEAQ AH]e] thol
o} 204719 2 AE= Alo|o|A FHA|E AH|E Ed A}
Ao A}E1F A9E =T §X ]o}_J_Z]— 31 th(Schiffman &
Kanuk, 2004). & A= 2 &4 MOHH sk =Y
27} A4 dmiehe Ak A @4 QMo $4013 gl
M hlE mezt 2wlEse Ay A
o NRhE B8 e mEistel BAA ] FAIsh 2
T o] Fexot fAL-goldt SHlo] FES
by FH2vt AUE 548 A an, ekl et
_9_’ AANA ME7r 202 FREle] AR gkt
”*Xi FAE anle] = 0474%_ BES 8T A
selE 3] frasit. BES 2 A 7R =2

744, HalE 94 Zo ist%_E SEEC P RPARN )
7P Ao B 4 gl tmAQ] FAF 2]
7]1?;#; A AZITH(Choi, 2001). 227Fe] AH|AE -85}
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= 20~30t] F2 AUE FACE g ZTEx LH|o) #Het
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T3P ABIE AEdhe FROE2e@FE o) UE A8 F
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22(28.3%), A3 (22.0%), 22]3L HE|(17.9%)2} o] Tt
Hopol| A 27|REE FAle] A Fo] o] FAR A YAUTHKim,
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3 AHE Fsite zlolido] JRETHKim et al., 2017).
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w, Ba=o] A3 AdE Ao Ys ArstaAt ke =
Aol 471 AdE 4 = Z otk (Fox & Vendemia, 2016).
oAl "3l ZRale] olu|R|e) S THEETte R ESkE T
H o]g 77t Al o dHRl AolE EE ERIA 13

3k Ao, &8 wit]o] Fzlo] Ao} EFHE FXT F 9
5 FE 838 o] == otk (Pounders et al., 2016).
E3] 24 wt]ofollA 1S A4l AHE FHHR] oH|A]
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HeFoR Hale] HolZ 5 9om, ol A ERIe]
sjEmo s Eokosle], 8 WEHD BEo] o}
9] TR AdErte 43t A5l Urh(Gonzales &
Hancock, 2011).

24 vltelg o83 AVEES A9 ARG E2T
% Qe Ao B Tel=y £
HolFi ol YRushs Hog ofFolAn, olej3t ¥
9 shbel fao] Hlof Bezehs /191 BHtel] slefska

et =il 10t %%Lﬂ 3589 tdeR & AR 2AlXE
Ak ol se4vk HE T Aol Sl
tll(Seo, 2020), °1& EHHH & Jufgh OS24 wr]efd ¢
2l e 52 BE54 BRI WS Al st witE
ERRIS] Fexo] HFo} Fole 4,
YAl A5202 Fodtt HEF BA=E 75 (Gueciy=
24 vtlolE &8st BRloIAl FA7ME HofFal Ae] &t
F2 Aol AelE i vAI"el A54o= sl A
g Hallso|t} 2015 FAR 9] AR HRlelUR dBd &
2t=2 vl (Alessandro Micheley= &2 AlthE A3t v
e M=o "JiE‘r:L%‘% &3 AlF Fold AHAS
0174‘% AX B de A PAES NFs Bdls FY

d wHolo] QFslES sk BS vHdsiith 2 7—‘?Jr

JFL TR F wiE T ARk oje] Fe AHIAER wAlE
AEE BF BHA= rhed 7P EXUEE BA=R A2
A =9 H(Jung, 2020). O]—‘:— ZY 22 AAR= AY &b
o} 2 el E & Je 5F Bt AR, ZEIL °)E &
Sohe FeEA A mdo] 1 FAVE fU1H R AE
s ZUX ouE B & Ale Zler B 5 ik
HHow 24 mrojs 2Rle] A om| A Ht 379401
o|AFA Q] o|mAE AMeFo g _,,]o]._Tr_ Halz=9o] w7 &
8 AHls] Qe AR s Se] 8ot Aese B
7ro 2 dlad 4= Ath(Fox & Vendemia, 2016).
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ol Ta7 ARle= FHAFHH FAll vy} o]8A} 1k 7
FuAelde] FA7E 2 < vk Begop2e] LHlALS] 4
oM AXBRaR) ] 84S T3 Lee(2017)0] ATelrl=
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g F8ate] ARlS HHSRE ) ojssin], EY 2l F36
© a4 vite] ol 8Ake] AR w3k At volx L Sl 4
ade] Aol Sezel gishe A9ls AR B ol
7Inksted Heheske s aftts w77 S8 sxe
FE= 7] WS AMISIAL(Oh, 2011), HEHS AlelelM &
g2g Bl AR BAE I sk S8 Ads

2 e nide} U] vdolE ARE Sl w3H o
~ES RAGe WE olselaae] ANE ojrlxe] e

2A3he Al dTel PElR o) Foifirt. vdleld 4 A
= wWEA Wslsle wshite] $E oe A WHeE 1
F870] FxF SUEL Atk(Yoon, 2013). £ A+E 72 7|

AReh -2 W o] HIAE Eoji do] & FEiE ofn]
VE JEE FET F, THole] AAES Tetete] dols
FIER 7Tk 92E 1JPOIH(text mining) 713} 24 v
tolo] =g ARSS E8slo] THZRE e Wzt
£S5 dotsle A4 B4 (somal analytics)?] JE|=2 Y=
ot A5 913 AR e =W s 71 28 Pl
A FH2oh dE T ES FEcke WA 54 VI '
Azelzd W Biholy AEE FHdke FEHE olFoXiTh

282 7 717k AFE AFRE AlE 2020&1 S95E 8¢
A 3NETE o] RAR oW, FHH SR F TAKeE 24 H]
tlo] vlglolE] ARE IA Al 7HA] Ao g *ZMME}
WA FH 2o gk tiFe] A2 Fokp] flsl 2l H]
dole] 3 A HEHE (Sometrend)S E-8-313 21, ES
El(Twitter), 21 (Blog), 12~E}2#l, T2]3 72~ ZIARIA A}
S8 FH2 dojo] NIEFE FET A AE =&
Aot ooz ¥IRIZ(Big kinds)E ©|&3l] = FUA|
1k AAA &N, 71eF A EFAE Zhet F 653719
2 7RI EE2 g5 FEIIAL F4]01E VR0 R W
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wjRjel] Sl ARSE AAIE sNEl e} A HolE FESI
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2F5 ¥k W 2 ofnE AZHoE AuRy] fJE) A
FATE A3t 20208 108 28U A= Q121 ol|A]
FY 2 7IEE =EH AXNES 27143500 AS=Z et
stk ATelxs A9 3007090 U AXE BRFE Wiy
e Fa Aol Holxe AXE 16471, A el 2

o
.

o



AFol B3 AXNE ol 282 Bpo| Al ot rte] A
FANES 48 =St AFH o At glo|Z e
Uoll A 136719 oS WERA Y] oz MA s
o 2 979 FE 5He & vHo] Y 2= FRSE
HE s AR F e GAES Fohla 2 Sl &
gel evE efshe Zloltth. uehd @Rl tid 7S H
7Fshe 73 (normative) HZH TR Aldle] AMLS E-F8kaL
A= 2 E AMEshs 7144 (descriptive) H-S F3H71el, ©]
vk 2ol thd WEEAE dAjstel 92 e st
ke 27 ARE &SIk FAlFe R 7t AxEel ek W
AL A2EaH owAgh A B4E AR Kim
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Table 1. Result of word combinations and semantic network of analysis

4 pjrjo] & H)H FeX(Flex) T 5 35
and Kim(2018)2] 179} Al AT 490l 23 Yu et al(2018)
o] jol wet Ayt

41. 4HlolE| BAME S8t YA im0 x5
22 7|Ale} &4 mlt]o] BlE
gk B4 Ade Table 13 2t 34, FY2d digk dis
o] 1S AR A} 20208 59 10°“E'E1 8 10Y Apo]
of miAleA AFE FY2& Dol NIEFE 117,9308] 2,
o] AR S Al SRR ASIT %"ﬁlwg} #HEe 7

Visualization of result and contents

Main key words

= Cute
= Like
= Recommend
= Suppress
= Trendy
o = Enjoy
Hx /= o .
F/8W/EYuS = Diverse
Image 1. Visualization of emotional adjectives of flex keyword extracted from sometrend. May to August, 2020
Jtl20 2afa2
sloignz  HISM IRl
HaiCry
o Rdag o8 2320 oolzalol
h ez AN2E bav ;‘g‘ oiclers gofye 2ol = Yotube
22I0llolel ,,gi &8 ole &’@ P s .
R A e T S = Covid-19
i T LES 5=y G ke
QLR o KBS Sk o i Gopt otfa2iot m (G-market
=0 OSA % E“i a0z 3
R o e nts d L) m [nstagram
s 2 g £33t 5 22 -mw/aAs»:\E - Global
ugs
+fa 8 a8 Ul b % g gi" sneedicoze = Smart
Eég”';g LI P A5 o9 2oL
Lo aduw (2 282 csalug = Emergency relief grant
sadses o g T e . 3R g 7 -
aftx o m Z-generation
(e ). A sa Jo,»: ORI =M Net
SKOAZ! 2o é&";gn
SUAISA
I
Image 2. Visualization of flex keyword connection networks from big kinds. June to August, 2020
maya TN wrwnm = Daily
olMfel == AlE B g = Style
QUALAE}TIH ootd ol 7194 A .
2oco=H—o N = m
fe7td  poaxzzy SHEAAE E ‘" A ks AA oz IMACL] Occgssorles
] mot = Oot
o SAIARRL oarnmMsirys) = 1 oty & flex Aepo Mook
yzzy QnAMY ot A = Insider it
AlA Tzt A nsider item
ORATNBEN pmey ' UM [z  BEBU2X i
2uay
HEHI sy stZp|molofmezo] HAEIH = Daily-stagram

= Fashion style

Image 3. Visualization of flex hashtags on Instagram extracted from mediance. 2020, July 20

= Luxury phone case

@ @ iy

flexHfBERI=10 (e

= Flex

m ] Just Flexed
= Flex Club

= Custom

= Line Logo

= Gucci Hat

ez

Image 4. Visualization of word tree used with flex keyword on Instagram extracted from mediance. 2020, July 20
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A AR e ATk, Sk, A, =R Ervbrt F
3 Ugoz g 71927t tiseldl FHHez wolEdX
I USS & S UtiImage 1). AAE 20~300] 3,064 T
el Z9 2~ An|Es gt 28l AR FAIME mRrt
A&, SEARe] Al o]l 52.1%7F T2 AHIE AR

=, e 5P, ‘2EHE dvel e olfE ol TH
ol An] EdlEg WolSoln Roz LFERTH(No, 2020).

=), W7RI=E 1%6}0:1 20200 6€H-E 8U7HA] 370
7F ZE 28 AHEE F 653719 w2 7AE wAE AH
Aol 10871 5 25719 ©ej7t Ee—ﬂig]r 25491 el 9l
ot 53] 27t A e Ry el 7
Hjt]o] ZPEE0] FFEol 3-71] et Tojete] A
E2 Z0® Yeyitt avte] s Al #g $7] e
U FA] AH[9] QIFo] T2 A miTjojollA] o] RojRH, <l
EFAXES] &M Aol RigE Fel=Eo| B2 X3 7
7188k B, fREG IZER# oA Sl A =
olEo] &S olFfHE ¢ F USTh olYdE HHE
714 (Lamborghini)’, ‘©412](luxury)’, “lZw2~(Hermes)’, ‘&<~
0|2~ (Rolls-Royce)’, ‘A =& (Saint Laurent), 2|3 ‘S| 2
(Rolex)’9} 7+ a17te] B¥EF HHE 7|9=7) 34 =&
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Table 2. The result of categories extracted case study
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Codes and unit examples

Subcategory

Main category

Hashtag

Contents

#Birthday gift #fashion coordination
#daily look #Duckhoo #self-gifting
#do whatever you want to do
#shopping #OOTD #gift-stagram
#hobby-stagram #selfie #tast targeting
#insta fashion #bragging about
husband #shopping addition

Luxury brand coordination'mix and
match fashion -brand logo image
shopping experiences'money flex:
creative coordination-favorite fashion
brand expression-self-gifting'mania
for something

Use of luxury brand name flag or
location tag option

Expression of personal identity or
aesthetics using fashion items

Exposure of conspicuous consumption
images

Brand identification with personal
identity

Conspicuous consumption based on
the personal taste

Hashtag

Contents

#1 just flexed #proof picture of flex
#flex challenge #participation #Insider
#Cotes Guerang #collaboration
#bluffing image #Instagrammable
#leisure #follow for follow back
#like for likes

Buying limited edition related with
flex key word or collaboration
items-expression of intimacy towards
others fashion-request information
about flex itemswused of popular
hashtag

Use of popular hashtag on
Instagram related with fashion key
words

Participating fashion flex related
challenges or events

Interaction or  expression of
intimacy with text or emoji based
on similar fashion taste

Social interaction for fun together

Hashtag

Contents

#body image-flex #face-flex #refresh
time #small but certain happiness
for myself #daily #I’m happy anyway
#happy #bucket list #Daiso-flex
#hobby #YOLO #leisure #happy

shopping

Proof of changed body image,
appearance or work out-athleisure
wear-proof of In body-appearance
managements-buying of cosmetic
product-limited edition-cost-effecti-
veness items

Express a satisfaction of healthy
body and appearance of themselves

Specific-personalized fashion taste
or item collector

Consumption of hobby or leisure
(shopping, cosmetic management)

Seeking for psychological well-
being
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Table 3. A representative image of flex based on the personal taste

News article image

Contents

Image 5.
Gucci-lover bragging about his lavish life on ‘Qucci Bank’ music
video(Oh, 2017)

Image 6.
Luxury fashion brand called ‘Cotes Guerang’ collaborated with
Binggrae(Kim, 2020)

https.//news.sbs.co.kr https.//shindonga.donga.com
Instagram image Hashtag Comments
#birthday gift
#Hermes
#like
#leisure -1t’s cool to flex.
#hobby - Shopping is a good for relax. I feel sympathy.

chanelofficial

#crazy for travel - Follow for follow!.

Image 7. Image 8.
Coordination luxury items Use of brand name flag to

items, 2020 personal taste, 2020

Image 9.
Explicit and conspicuous
with casual or athleisure wear connect brand identity with expression of love for luxury
brands, 2020

#OOTD - Your feed has a great vibes.
#gift-stagram
#instafashion
#happy day

https.://www.instagram.com
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= OE & AW 98 ARk siAEl Y "E, 5
A oluR] Zlll= FFY FEREC] EAsNE Aol 2 oo|th
AsHoR 987} sh= oo T8 B2 zo] FofrEo]
o] A 3 olfellA AwE Fske Aolth. oAl &
3 sole W] FHolt o] glo] 2 Ao 2w 4
A%7} 7F53H (Huizinga, 1838/2018), ¥ FAl|2] Felx
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datAY 22l LdEdA i P AFES o ‘3}%1
(unboxing)shs RS FelxE A|Zsl=d|, glo]B HiRRE
AN Y, Pl wekt o] AYAES vshl 4F s

ZY 22 Q3 71Eg s} e AR PAF
F7S o]ZolWltk(Image 10). 3 ¥ Fups TYAS F
Az & HH AFS e A= YrkKim, 2019).
T+ Image 113 7o) 27be] 253} olmA|7} TAEE f=
EM=9} Ze 2~ 27} a8R N2, ey 5 3% olo)
HE SA8te] oF 209 A ool oS Wk Aed, ole
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o2 93l Feo]Ho] QW Er(Huizinga, 1838/2018), ]
gt Eolo] e FY2E FuxE ARl UG8
ol FokE 4= Qlrk. A2 f EEX T =R A
135 719 ﬂl*l I:H‘ﬂ‘:’ a7ke] wFEolu A F 3k



2 rjrjo] & A FHYXFlex) F¥] FE 39

Table 4. A representative image of flex for playful and social interaction

News article image

= = -

&

Image 10. Image 11.
Showing off*Unboxing-Shopping contents on YouTube Limited edition of flex fashion items collaborated with a rapper
YUMDDA(Lee, 2020) YUMDDA(Lee, 2020)
https.//woman.donga.com http://www.ilemonde.com
Instagram image Hashtag Comments

#happiness
#eift for myself
#flex
#most important things
in my life is...
- S = & S #bluffing image
Image 12. Image 13. Image 14. #Instagrammable

-It’s breathtaking image.
-those are gorgeous.

-all items look good for you.
-congratulation.

-those image made my hear

Use of luxury goods name Participate in fashion meme or Posting image of inferable #leisure wam

hashtag to increase the exposure, challenges by brand marketing, place or noticeable brand #refresh time
2020 2020 logo, 2020
https.://www.instagram.com

3 B2 A0 tehgeh. sl B3 94E R 423, HQ19] ANH WEG FT
203 ke, Qe s Uk BelFe Wl o] UFe SUsE sjole] A9 203 A S50 meh 2
WSl AV, A g, RISk e TR 9452 % FSsb et AR ARle] Ba @gos gasks 3]
yHom pesgon, TU4S RS QEA daEsh  ohje 1 oIS thp 4] HEAA Rt FejHolw §
olmlxe] Az el Aol Felde] W ATk, Asbl AL Utk 24 Fltleloly] Bz e
4 Q7] g ANET AGES Aol ANES] B B le] WE HAS A FAEA erowl, 4] 7
2 ol HOld 4EAEe) /F5de SR ASUmage  Hol B WEYo] FIE S 43l A Pua) F
12), A28 FAZ & AH B olEe] Hefsle] AS e} Ak S4o] Yehdth(Table ).
AS8laL BlRle] T4he A FF(Image 13), 52 Image 14 fEHoR 2 1ol A4le] Eul ARS 24 u|t]e]o]
s o] Qle] Aol BYLG HASE fFekes B TG F1H0R ARG dussie 2o wake A=)
e ANER BYsHe BEE] thEHoIT & i) olnlAE ANSRE ARIZE Qe ek o= 3

oA TITlo] o §AEL WAL FAZ AR Azt Am A AR WEE SRIFthe A4 Al e ARE B4

o 7itsled zale] Aw] S ERIY FHslar glew, <l 7121 «2lu}t](Inbody)’e] E/doioltt. Image 15+ FSlo] Al
ZElTH ] gt 7)5ES TYLE JIFshe A9 A5 7h =Es BAe] 47 AL ol sulE A
of U2 s wEo7tal &S & 5 Stk o= Fohe 2 RS Fr FY, B2 Y ke v
S A7 BRIFe] orkFelu foidt IS BHoR 2 71Ake] Ablelnh, ARRIE AloloM® S e AATE 2t

5]*5 AR} Sl 7}77}-‘?41]'” Zoew & lon, el 71HEE Sl 2Al | ARG ] Bgo viEsle gol®
= AREE7|E i) o)) tlEo] =¥ o g g FulE =y
D‘(Meme) Zﬂ”‘-‘»} ‘rr}‘]' }71] SH’E.%] FE Y& Aol 7] 918l wle] A2 (body conscious) A 2B} oL} EFRI9]

>
E
o2
T
‘zi
r}g
N
l
7
ofN
o7
=
K
ofr
Pl
il
9
h
X
N



40 T FRIYG IR A23H AIS, 2021

Table 5. A representative image of flex for psychological well-being

News article image

Image 15.
Body line‘health-appearance image flex(Choi, 2020)
https.://www.spotvnews.co.kr

Image 16.
Body conscious fashion item flex(Kang, 2020)
https://www.newsl.kr

Instagram image

Hashtag Comments

#daily record

-You are well
#face-stagram

#body-flex -proportioned.
#daily look “you looks
#fashion style profession model.
#coordination -it’s unreal
#face-flex appearance.
.- lei
e o Image 19. #small but certain O style is really
Flex of practical reasonable products. Image 18. Low-priced fashion accessories, _happiness my type.
, . ~ , m !
2020 Flex of body line or work out, 2020 000, P iah olass body

https://www.instagram.com
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