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Veganism Represented in YouTube Fashion Contents
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Abstract: This study analyzes the fashion video content of vegan YouTubers in order to understand how the vegan
message is being conveyed in media. This study collected data with NoxInfluencer and conducted a case study of
the vegan fashion YouTube content. We collected 143 videos for analysis as follows. The characteristics of vegan
fashion content were divided into six categories. First, fashion know-how consisted of YouTubers’ explanation on
vegan fashion, from styling to where to buy vegan and fair trade products. Second, fashion haul content showed
second hand products as well as certified vegan fashion products. Third, fashion daily life focused on a day in the
life of a vegan YouTuber, casually showcasing fashion in real life. Fourth, fashion products reviews were about
vegan YouTubers’ thoughts and concerns about various vegan fashion brands and products. Fifth, fashion coor-
dination category consisted of Lookbooks according to seasons. Last, the fashion entertainment category showed
YouTubers challenging themselves to dress outside of their comfort zone. The content of the message was dis-
tinguished by consumption methods and aesthetic interaction. Also, vegan YouTubers were always anticipating the
possibility of appealing to a wider demographic. This study differs from existing studies because it analyzed fashion
YouTube content in order to understand the spread of a vegan message in the media environment. This study has
its significance in suggesting the direction that the vegan community should take in delivering vegan messages
in the future.
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Table 1. Vegan YouTuber channels

Channel name Subscriber count Views
AlexandrasGirlyTalk 3.7M 428,917,703
Stephanie Lange 1.48M 163,830,848
All Things Adrienne 1.09M 84,791,526
Mia's Life 1.04M 150,211,310
ur mom ashley 950K 68,151,126
Madelynn De La Rosa 942K 17,160,918
Hitomi Mochizuki 698K 78,469,672
Monami Frost 693K 34,253,494
Marie Johnson 549K 78,266,673
Jenny Mustard 440K 29,400,629
Andreea Balaban 399K 79,591,395
Holly Gabrielle 384K 44,978,345
girl in calico 329K 9,084,935
Genelle 323K 10,790,867
Kristen Leo 310K 20,539,709
Earth Mama Medicine 292K 11,511,856
emma johansson 291K 22,025,822
Jaclyn Forbes 261K 35,634,489
Isabel Palacios 261K 13,331,808
Sustainably Vegan 228K 13,334,618
Michaela Witter 227K 34,138,982
Sedona Christina 225K 10,490,193
ashley wicka 224K 19,067,365
NaturallyStefanie 211K 19,573,638
Chloe Kian 197K 14,929,174
emily ewing 100K 6,924,529
Rhian HY 98.5K 8,841,125
Kyra Ann 94.2K 9,477,615
FemmeHead 88K 9,906,275
Dewii 573K 5,339,153

Retrieved: January 23, 2021
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Table 2. Categorizing vegan YouTubers’ fashion videos

Category Content Count
Fashion Sityhr.lg tltps anddh;ilckls( i
Know-how opping tips and hacks
Styling tutorial
Vegan fashion haul
Fashion Haul-ternative 33
haul Thrift haul
Try-on haul
Shopping Vlog
Fashion Get ready with me 2%
daily life Daily-life of a vegan
Clean my closet with me
. Monthly favorites
rocll:a:tlsuroelzl/iew Vegan fashion product/brand review 14
produ Recommending products/brands
Fashion Vegan fashion look book 14
coordination Trying on everything in my closet
Fashion  Trying different styles for a week challenge 5
challenge Reacting to others style
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Fig. 1. How to shop ethical sustainable fashion
(Sustainably Vegan, 2018).

Fig. 2. How To Shop Sustainably & Quit Fast
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o] F3oll Yeht= HIAUSE 8912 FaL Tolgle 54
o2 HYE F Atk Al HA AE s 9, Tl A
AF S AT Gl voes AR Sd3 AFS 7
o 7t gl7lel 7129 i sk °§’E>]'5’4% ztelde] et AY

=& WY AFe) PAuTE BT AES] 70T A8 2
o ot WAAE AR ol MAUZe] B HYA

i

1Y/
suD‘G,ETA»

Fig. 3. Layering Winter Outfits(Jenny Mustard,
Fashion!(Kristen Leo, 2018). 2018).
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Fig. 4. Sustainable sportswear put to the test - are they worth the money?
(Marie Johnson, 2020).

Fig. 5. Try-on fall clothing haul(Jaclyn Forbes, 2019).

CLQTHING

S T AR

w/marzia

Fig. 6. Secondhand haul(Dewii, 2019).

TollA HdEC] -4*@%?‘5“"1 HAUE A4S fla8 2 S
v RIEIR] oF AIFS THsk] 28she w3l A fAaket
weto|glar o 4 ‘E]-(Jeong, 2020). FAHOZ, 3 FRH=
£elo] & ”H"ﬂ AFT s, A AES ﬁ\— 13HA] &=

ot FUHeE ddsla A=, L ol M3E A

2H] gt g8 ek il SEkd e F3iTh

SHOP DESIGNER WITH ME

Fig. 8. Shop with me head-to-toe luxury consignment(All Things
Adrienne, 2019).

Fig. 7. Haulternative Fashion Revolution Week (Madelynn De La Rosa,
2017).

2HlEtaL, Agshs W8-S B FHS sEE 29t Al
R w7e] B Uik, el FhEl Gella ARAle] £k

2E5 AElske ol 24 Aelsle] WE Feldrh
uﬂ*ﬂ U R FH=ES 4, WA, AN, 7E, A
T O A Fdelx 174141«1 Aol ik FHl=

= :,mgq AT YR FEWSL Aalo] 4P &L
Bgeld, AEL QJolna, wve, 2 H4L TRt

SAThFig. 8). The fRHE 39S AV 28 ¥2+= 5 ¢
el BEs WA #g & g =
A HofA| AL Qe RS AWshIE sk, 9
Bl o8l 2 &7 me=
T 3Ith(Fig. 9). BEo], 3
frr el Folu W, Asahd

MORNING

:r1|= rﬁ

ROUTINE

Fig. 9. My morning routine after a night out clubbing at university
(Holly Gabrielle, 2019).
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Fig. 10. What i wore this week | vegan + sustainable fashion(Madeleine 25 7ro] &THMann, 2014).

Olivia, 2019).

4.14. 9 AF 2HA7Y

A AF ARAE7E FEE B S AES aNEAY
HI sl Hal=o] 9)3 ARS- & ol RSV Bk
=R 9 G FRelt) o] ¥ FFH ARl A
Aol BFo] AFolU B =9 A AvfshaA AAE
oA Fd F2 HFHdste WEoR FAo] Ho I, F=
st dol]l 3t WY “favorites’ BFS T3l 2ol 7FF Folsl
A AEF MHE 5L ARS8 UAATHEFg. 12).

o] 8L v A LMo gk AR Ao Aol 7
Fig. 11. Closet makeover Clean with me(Kyra Ann, 2018). Sl Y=, dF e d2E od Bz 347
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Fig. 12. A few favourites I'm loving during
lockdown(NaturallyStefanie, 2020).

RN o)§ FEATNA A FE& ML ol AN
2 9)giek. ol WA A dwle] 9119 5712 FEES o
N3t 214 &H] o4 5 AI9IAQ Ade] FaE 2SS

Uel Aadre] Aol FARRE Fdolth(Choi, 2019).

4.1.5. A Zoo)lA
Id Zoulold 382 A AES 2k o, o
].

fu}
R
)
i
o
g
L)
2o
2
&
L
)«
o I
to mo
e
o
ol
i
Bz
yo M
TE i)
o
2 W
> T

&S AASEE AHsla ASkFig. 15). =g J=
AR QJojry] gabe] Zel=Ee f-HH Aalo] 24 gl

=S BF o] BYozy of Has £ A 59
ARE A3l Y%=, AHAE A A2 5 &Fe)
| etw Holo] olu] FR|IL e ofolHES T3S
Aol o] UATHFig. 16). olol gt HAF Wk, Fel=9]
AT deAde AEPEA 9 AR A sl

4

_~ |A LOOKBOOK

Fig. 15. Spring on the homestead - A lookbook(Girl in calico, 2020).

Fig. 13. Trying sustainable and ethical brands
(Hitomi Mochizuki, 2020).

Fig. 14. Vegan fashion brands you need to
know(Rhian HY, 2018).
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Fig. 16. Closet purge trying on everything in my closet(emily ewing, 2019).
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