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Abstract: This study aims to classify the dimensions of the sales information of secondhand clothing goods on the C2C
secondhand trading platform and to systematically analyze the components of each dimension. To this end, the NVivo
12.0 qualitative data analysis software was used. The content analysis showed that the sales information of secondhand
clothing goods was classified into four dimensions: detailed information of the sale goods, information specific to sec-
ondhand clothing goods, seller opinion information, and service information. The components of each dimension were
as follows. The detailed information of the sale goods included size, sale price, item, design, brand name, material, color,
wearing season, fit, gender, etc. The information specific to secondhand clothing goods included the number of times
the item was worn, its purchase history, and product condition. Seller opinion information included product review, sales
motivation, notes for the transaction, coordination proposal, and usage proposal. The service information included the
transaction mode, exchange-return-refund, and promotion. The frequency analysis showed that the highest frequencies

were sale goods(37.47%),

information specific to secondhand clothing goods(24.63%), seller opinion informa-

tion(20.54%), and service information(17.37%). This study will help C2C secondhand trading platform managers or sell-
ers establish clear standards for presenting sales information and developing ideas toward constructing differentiated

platform contents.
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Table 1. The coding results of detailed information of sale goods

Components
Case Upper
Subcategory category
Length 52 cm, chest 37 cm, arm length 54 cm
A ctual size: shoulder 42/chest 46/total length 74 Actual size
Recommended for people with size 44-55 i
ize

It says “X-Large”, but it's about larger. I think it would be suitable for those who are between 66 and 77
Can be worn over men’s suits(100 sizes) Size review

The waist is banded, so it’s one size fits all from 44 to 66. The length is midi

It’s 10,000 won for two
It is sold for 30,000 won

Current selling price

— — - Sale price
The regular price is 129,000 won, but it is sold for 20,000 won Sale price compared
Regular price 21900 won, Selling price 6000 won to purchase price
Product name: lace shirring blouse Item
Fashion suit leather jacket
It is designed to hold the waist, making the chest look bigger and the belly slimmer
There is a banding at the bottom of the clothes Design
There is a zipper on the side, so it’s pretty even if you open it up fashionably
This is a ZARA jean~
This is a TNGT men’s suit Brand name
This is an LG fashion one-piece
Outer: 100% leather, lining: 100% fleece, neck and cuffs: 100% mink Textile composition
Contains 75% wool ratio indication

Material

It’s a cool fabric like a refrigerator, and it's stretchy~~
The material is thin, but not transparent

Subjective
expression of texture

The color is orange pink
The indigo pink color is subtly pretty
The colors are very unique and luxurious

Color

Can be worn in spring or fall
It’s good to wear from now until midwinter
It’s good to wear cool in spring or summer

Season of wearing

Because it is a classic fit, it seems that a person who is a size 105 person would wear it

Regular fit Fit
It’s not a slim fit, but a regular suit style

It’s a women’s shirts

It’s a men’s fashion suits Gender

It is unisex
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Table 2. The coding results of information specific to secondhand clothing goods

Case

Components

Subcategory ~ Upper category

It’s a new product that has only been kept in the box after purchase

It’s a brand new never used Not worn
- - - - Numb
I only wore it once to check the size and kept it as it is Worn 1-2 umber
. . . of times
I wore it twice and left it alone times
worn
. . . . . . . . . Worn 3
I got it as a gift earlier this year and used it 4-5 times, then just keep it and sell it o . or
more times
I i i 80,000
bought. this product for .over 00! wor? - Purchased
At the time of purchase, it was a high price of about 2million won rice
I bought it for 95,000 won at the store P
I i he R lothi Purch
bought it .at the Ross clothing store Purchased u.rc ase
I bought this product at the duty—free shop lace history
I bought this product at an expensive price in the department store before P
I bought it online about a month ago Purchased
I bought it in the spring, and after the summer, I gained a lot of weight, so I just kept it and sold it time
Condition A++++
Product condition i d
roduct con }}on %s very goo Good
Product condition is very clean
No flaws
Laundry complete. clean
It's been dry-cleaned Laundry repair

The torn part must be repaired and worn. so lower the price

Product condition

There is a sense of time
There are traces of time

Sense of time

There are some flaws as shown in the picture! it’s hard to tell because it’s inside. keep that in mind~

As you can see from the photos, there are many traces of use on the sheepskin and stains, so it needs to be washed

and worn. collar, sleeves, and inner fleece are in good condition

Stain-flaw
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Case

Components

Upper

Subcategory category

The real thing is prettier. It is very difficult to take pictures TT
Cool vest! The vest alone catches the eye~~

Everyone on the street looked at me= =11 It’s luxurious

It’s a bit unique and prettier when worn

It is very light and luxurious

Product review

I'm not wearing it. I sell it

I bought it because it was so pretty, but is stood out so much that I couldn't wear it. I wanted to keep it, but it

Because 1 don’t use it

was a waste, so [ uploaded it. There is no price reduction for this product
There are so many similarly colored shirts that I have never worn them

It's a little tight, so I was going to wear it when I lost some weight... I'm putting it out in case anyone wants it.

If it doesn’t sell, I’ll wear it&-&

I bought it, tried to lose weight and wear it, but I can't seem to lose weight, so I'm selling it~

It's really pretty, but I can't wear it because I'm fat

Not the right size

Sales

Selling it because it doesn't suit me
It doesn't seem to fit my age anymore~

Because it doesn’t suit motivation
me

I organize them to know the joy of emptying while moving.

I am getting married and organizing and disposing of my belongings "™

For space clearance

I don’t want to throw it away, so I sell it

It’s a waste to throw it

I wore it pretty well until now, and now I'm going to give it to someone who needs it more than me. away

I got it as a gift, but I couldn't wear it because it wasn't my taste

I don't wear this style a lot, so I'm selling it

Not my cup of tea

Please think carefully and decide
If you are sensitive, I will decline ™

It is given to those who have good manners and keep their promises

notes for the transaction

I would like to make a preferential transaction with the person who takes it quickly

If you wear a dress and have a thin leather belt on the outside, it will be more beautiful

When I wore a beige dress, I wore a Kelly belt, and when I wore a white dress, I wore a thin Valentino black

leather belt
It's pretty if you wear a box t-shirt or plain clothes as a top

Coordination proposal

Great to wear to wedding

It’s good to wear as a Kkuan-kku
I bought this to wear on vacation
Good for gift

Usage proposal
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Case

Components

Subcategory Upper category

I want a direct transaction(exit 7 of station 00 or in front of the ticket gate)!

You can trade directly at 00 Station, 0000 Station, and 000 Station

Direct transaction after
presenting a preferred
location

Direct trade only
Direct trading is a priority!

Show direct transaction

preference only Direct transaction

You have to pick it up yourself
You have to come this way(Garam Village Complex 5)

Sign of wishing to come to
the seller’s house

Trading hours are available after 5 pm on weekdays or on weekends

Show transaction time

In the evening, it would be nice to see it near the entrance to 000 Station..000 National University

GS25 half price delivery available (1,600 won)
Add 2,500 won for delivery

Courier

Courier 1.0 and direct transaction 0.7
Direct transaction & courier(3,000 won) are all possible!

Both direct transaction and courier available

No exchange, return, or refund after transaction!
Please understand that exchanges and refunds are difficult

Exchange-return-refund

Due to the nature of used products, returns or exchanges are not possible. cool deal

Hand sanitizer is a service
A knitted t-shirt is also provided
If you buy a lot, we will give you a discount

Promotion
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