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A Study on the Design and Style of Men's Wear Brands through the Replacement
of Creative Directors
- Focusing on the Louis Vuitton -

Bu Young Song, Yoon Kyoung KimT, and Kyoung Hee Lee
Dept. of Clothing & Textiles, Pusan National University;, Busan, Korea

Abstract: This study compared and analyzed the direction of Louis Vuitton creative directors Kim Jones and Virgil
Abloh. Accordingly, 485 photos(251 Kim Jones, 234 Virgil Abloh) were collected. For data analysis, statistical and con-
tent analyses were combined. First, as for the overall design characteristics of creative director Kim Jones, complex
colors, colorful barrels, tone-in-tone color schemes, H-line, plain fabrics, soft materials, heterogeneous material com-
binations, casual style. Second, as for the overall design characteristics of creative director Virgil Abloh, achromatic
color, colorful tone, tone-on-tone color scheme, I-line, plain fabric, soft material, similar material combination, casual
style. There were significant differences in color, tone, color scheme, silhouette, pattern, material type, material com-
bination, fashion image, detail, trimming, top and bottom that differed in the creative directors' design direction.
Therefore, it appears that Kim Jones has been directing the luxurious and unique men’s wear through H-line, coat
and slim pants, colorful color combination, soft material, heterogeneous material combination, plain fabric, and chic
active sensibility. Meanwhile, Virgil Abloh is directing men’s wear in a loose and trendy street mood through the I-
line, jacket and wide pants, achromatic color, soft material, plain fabric, similar material combinations, and soft and

sophisticated modern sensibility.

Key words: creative director (Z2]°ll°]E]E. t]&|H]), menswear brand (g5 B =), Louis Vuitton (F°]H]%), design
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71993k s HAl=g wslehs gl HEF obtolHet
A ofolel

EJE](brand identity)7} =2 Q09lo]

ZAtHAn & Park, 2019). ©]

2] FAlst A&ds flsf AejololgE e wAE &

3l 2]2 8 (rebranding) & B E olo|dEE S A Y

ARE Holal 2Uth(Son & Kim, 2020).

gMe] HA=9] o] 3 Wshk= 20004 ©lF WFE A
2H|Zo] FASH Folxl Aol A0S ok & gt 2y

Ud AgE Bee A3 3e AuEe 7S FA3] w
ABAME 712 Ykl o7)E ol = oA ge=t). 20108

=0
S5

o SHE o]F o] & 71&3lE o] ofe] HE HA=E
o] UYL AE Adsle] ZEZE BH=E
ZHE A3t 0|24} 3to]
2 Fe BEro] H7] A il
Alopzt, A7 o]l WslE AF3S AFILH Fol
(Louis Vuitton)= 7723 (Supreme)?t S=FR oA ¥
5 2EZE HAEe efFe] 3, <QZ3lo|E(Off-White)©]
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A o2 (Virgil AblohyE YT =N F7 HAAE 3]
gE I2E g7] AFSIIE(“Why Louis Vuitton”, n. d.).

o|FA Aol B HHUHE wAg Hﬂ%tﬂ iﬂ‘# o
£ 345 HoluA o9} HE AFE Ths] o]FoR L 9
ok A ] gl gde] olet FHE ATEC](An & Park,
2019; Baek & Bae, 2019; Choi & Park, 2019; Son & Kim,
2020) T Slom, Aokt QA WE ATE°](Kim & An,
2021; Kim, 2007) oA Qi) o] 2ol Hdy go=
Heh ks HalE olo|digE|el T2l B4 W AL 54 55
bR E A7 (Her & Chun, 2017; Kim, 2019; Lee, 2021; Oh,
2017) 5% 2 % 9tk

ool ATES AVEW JPES FHoE BY HAs
o] JFHo] dom HAs Yolx tjdy 7k xleo|E AuliE
A= vFE Aot A Ale] Al A8
A 5 FEge GAS dle Edse] ko7 F4:3)
BE3T R E I = (Han, 2006) 7HeH HE HI o] 9
9} 7o wsle] &-Z¢] 3 YAJHo) qug mo] Al
a7t S Zloth. BAE o] IgdolEE tdH wAE
53 Yehhs 2i=e ikl 9 2 BAS AuEe A
< BA=o] YAl oleldiElEle} tEEH ] A EREs)
T Eo] el 2 S AT B R deEg oyt
2A

ol & Q3= Selolelel:L EIElE Fistel )
Eetw gl RouEg Ao Agsid.
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3 Balsololx BEla A 104(20108~2019) E<t 9
A o9z I FRolA 7P B e E SR

B el Aol sy Atk & Atk ol
(Kim Jones) o} ¥ o}27} Tleleat SolulE i
=o) Uiel 0 e B4 Aolg AvuA dk
4ol A T gk A, Felolel tidE 3 &
o TAel % 2Eel BAE dopir) B, ZejololEln
dE] W2 of2me] tAjel U e 54 dolith A,
7 E29) WA ojme] Tixjel @ el B4 Aol o}
B}, wep Tl Al whe folulE wsel e %
Abe MBS T B 9]

Nz N xe

DV T A D

2. O|2X uid

2.1 32[0lo[E|E CIEE 7HY

AgoolEE. tjdEl= Az FaAlCAM AFE EoR o}
E $pnto] A (art supervisor)2} 7H] 73 H}0)R] (copy supervisor)
o] AAEA FAL FFoflolEH. Ao HAARE St
AFHE S oA nHAR, AuEX, miTjojE]xX], of
FHE 53 ot A7IA A7|= #AIE AESI 3AK
71&-$9E HI3H(“Creative director”, 2020). I s>
4 tRfelHe] &% migt o] AR TRt E dYsHA

£ o524 tRlo| Y (chief designer)’, SI= tlRle]
(head designer)’, “°}E TIE(art director) o= EZ|thrt
20417] 9 2 A oole| B tHE T WAL AR &
tH(Choi & Lee, 2017).

s AA N aFoolE|E AL =FL 19833 7 2l
Eo] AP &} o}E g E(art directon)29] IS 71HS
22 F ok g & gAREE AR shgne] oEFHE
o} 7148 AYA S FYshs Bl vFd AAztZA] o
TE @3k A0 Y, SR, & BAHE § o8 B
Ao FolE RN S5 W, AFTHQI HAlele] o
o2 Folo[E|E tHE Q] Jojoz SAPAIZT(Park & Lee,
2010). A B =ca o] FzjofolEl B tHEE TRRIRE &
Tk A trtelv e} de] 73S AEslehed e F
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32 HEe] AFAS Fe Al APH FdS JiYst
I AEE RS viEE Fald %—E]% %ﬁ& Ao 9
S 938l thAn & Park, 2019). 319 HE HA=E
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zkaz} Folu5e] olgelx] FEHT TouIBL 1854 =
2 shajolA] ojalzpa AR o M Pzi\:} 194)7] 2*
Qe Hio] A ¥ 2 W FAow g ofy
s LR I E R EXE s@oﬂ Bag =ux
2 &4 glo] ol5a Uk AT WY S K %

OB AZFE Aeloll Fare] 37 (packer, A lrﬂ—é Arh
Z o]&S 4 2AIY &5 (Eugénie de Montijo, Z2~ 3}
ARl EEE 3419 F1yel A A7t Ho] 9] 3o
2 1854Lq A28 ol5S 1 A vl X HE THIE

Atk 2 wigele EEET] A2 AAME 2158 kst
71] XA, o)F 2] HEA U (Securely packs the most
fragile objects. Specializing in packing fashions) ©|2}3L ¢
7Hie] A= dSl=t, o]Alo] HiR Folulg HalTe] Ato]
ATH“Louis Vuitton”, n. d.).

1858 WrAE] g WM e ARES 7R A B
o] Exa <awo] ERlols W2 (Grey Trianon Canvas)’
= AlFo R 1888 ‘thu]ol| ZMH|2x(Damier canvas)'S 7)as}
k. 1896id0l= ool FEe] 52 WAIsk] fIsiA




ZEje)olEl ClEe] AE 5 5 A

AA HzE Bx08 FHE olgsiaL # dl
Lo v, 23} 8e) 2 R TokshE med) AW
(Monogram canvas)’&
3)o] 2 7S L3k Xﬂ 22+ AA A

712l A AFEALR vHA HAp FolHlEe EfARTE A
2g70] 7].1:1} Aol sty ARelgon 1987 Akgol

o

I} I AZGAQ 1ol Fd|A] (Moét Hennessy)o} 3Hske] 7
b A 7] °l LVMH Z52 AH3ITH“Louis Vuitton's
history”, n. d.).

1997d Folu|F¢] Zzldlo|gE tHEH=E w2 AolF
(Marc Jacobs, 78 Z419] A TRyt FRslds B
T AAE A8 Fe oluAE Tlsi oFet Al 7
dy] 2 507 AE 992 FEAtH(Lee, 2021). 2008
il —Erol‘ﬂ] 2 13 FaL %’ﬁ'o]i’i‘?ﬂ 71 FelellAd Blojut 90
EZFe] ‘J3(A journey-where will life take you?)o|ZF=
414 TV 335 Zg, 299, %, dB Ao Kol
] AFolv Bdo] opd HIE A7) 2L g AR
YUAlo]AE Al%=89tH(“Louis Vuitton”, n. d.). o3]S 2742
2 Bl A & Foulge AA7EA 160 A7 st
o] AA AlYGE olo] e Sl
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2.3 32|0fo|E|E C|HE| X FOH|E 7S EE

M Hale F ool E tdeE WA Blsrt
& Ass FrshA gME sheloa 2  tRtelds
olF I AR A Feo] Hojow k. A, A B,
FoHls 52 AFolHE tdy wAE Faf sl 4F
g ) BF AR ole} AHEE Art A3 o]FoIR| L 3l
ok R Ase dEr=g mAg(Alessandro Michele)2]
Y Bl Bzt A mAE R TRl SHolA e WS}
Aol #3 ATF7HAn & Park, 2019; Back & Bae,
2019; Choi & Park, 2019; Son & Kim, 2020) T} ©]Fo]
A2 Yk A 2] -, FA=jdoEE tldE e} HEE A

TE&(Bang, 2018; Hwang & Park, 2015; Park & Yim,
2017) A EH THE9] TRR] e XA2T} DFoj] 1
grio R A Zapo] FAo] o]FofX ALY 1 Kgl A& =
fﬂEM Art.

FolHFe] 7%, 19975H 201397k FoHlIES olF

o] $E WA Ao]F el EALE B o]Foiz] A} uiF
Toltt. 53] ol dEth= W(bag)t HHste] ThE 04]"‘:’01:9}
o] kgt SetRg oo R & AHE AT ol #
3k A7 (Jang & Cho, 2008; Kim, 2013; Kim & Park, 2020)
o} vHEd FAFa B4 A (Her & Chun, 2017) 5°]
th 2 ¢ ZEdlolHE tdE el AdE M Halse] A}
dE AHEYE Hy vlEol(Demna Gvasalia) o <]gF 2l
Aot Bal=o] thgt Tl AEiA (Kim & An, 2021), HH
ge] FzldlolE|E. tHH A Ae=EH W Y2](Christopher
Bailey) 52| EdlX] FZE9] AR (Kim, 2011) 5°] U]
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Ag]folE B tjEE 9] &} F8/d0] #HAR|= 2010dHHE 7]
@EE A7t Fks] o] FolA AL Sl
o FoH|53 AR AYATE £ o FAFeR 4
ﬁ:]_ﬂgei &7 7t} Jang and Cho(2008)= Zzjdl|o]E|E t]
HE] w3 Alolg2ol o3l Folu)E W (bagy> FEZHQ 7%
1\4;,]_ XLN/HQ_ H}ELQE ;],o]:f‘;_} =1 oq UHZ]E JH}q/H_,,]_ Tl’sg
3 Mdhe EXES olFo7lal kAl sklth. Gang and
Choi(2015)= Folvls 23 wWe] FTtrgoldd] Jehd
YRRl 28 548 K3, FHA, ol R =&
t}. Kim and Park(2020)% 2000 ©]% APEAE olE|~E
Eo] FEtrgoldd tis] FolulE 7pLe] Sej2leh on|X]
E Avel 7pHEe] g3 olmAR Falstdthal sl
Kim(2013)> Folul5-2] HE4E g 7phe] W%, =3
o] B, ARl 0%k WE o F Hkowm o] HEsde] Al
oz A E o] JukL 3T} Seo and Kim(2014)
FoluEe ol FERFoAS B mEAAe BEE AHE
o] FolnlE Hlto| o3 d&riele] ofE FEpRodS
w-gelw PE/P dgelgle IFPIXE Frksle 23
7} 9okl skdth Oh and Ra(2012)E FolH]E Hal=e] A}
#HE EU= A d2eld tzRle] WslE AvHHA ok
g Zste] Fe 7 4, 713 3 gAY HAZEEA &
sh, FEtEgoldolgte 4 719 =8 FE3ISIT oo #
oln|Ex P ATFTS AuHA AL BE APelM F
iR o) 7 Wrojghs 7= 2 F o] Ao He]
£ WX tgsAA & Hart ok
WA 2F LVMH/F £& 2438 88 5
SR tizlely 2MZE(Reshuffle)e] F31ch 28} tixjold o
A AR, w2 S AR s AEsiddnh. Folnlsele
WA FE AelofE|E UHEIR @ slo]EL] WA olEEr}
AR FoluE FAES S 7 27t 23 o
2o B 2191 Hg 2B Aol H UHHRE &
SATHELVMH surpasses”, 2019). &2 A3} w& A4S
HAH Fou|Fe] ARl AdolE|E tEe] o] F
3 Zg-3taL ok WA AlFste] g Al o w7k &
Aske HAGoM 250] XAYH Bl ofoldEE]9} 1 &
oA Wzt ZAAA & AelelolHE HEE] vl 24
& Flol9leA] AMEE AL onrt g Aotk 53]
4 #A 2] ske B8l 2 ARE Hole e Al
Agjollo|g| B HE wAE B3 FoulE HE Hil=9
YRR 2Efd EALS AuRE R Fo|Fe g A+
FoS Gjsi=d Bad Aot
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Table 1. Classification criteria

Classification Contents
Achromatic White, gray, black
Warm color R, YR, Y
Color Chromatic Cool color BG, B, BP
Color Neutral color GY, G, P, RP
Complex Chromatic & chromatic, chromatic & achromatic, achromatic and achromatic
Tone Mono, tint, pure, moderate, shade

Combination

Tone on tone, tone in tone, accent, separation, gradation, complex

Silhouette HILY X
Forrn . . . .
Pattern Unpatterned, geometric, abstract, realistic, stylized
. Texture Hard, soft, transparent, brilliant, complex
Material L ..
Combination Same, similar, dysentery
D . Detail Pocket, tuck, drawing, piping, slit, hooded hat, quilting, epaulet, applique stitch, etc, none
ecoration
Trimming Button, zipper, embroidery, bead, belt, braid, string, etc, none
| Top Jacket, vest, jumper, coat, sweater, sweat shirt, shirt, t-shit, etc
tem
Bottom Wide pants, slim pants, jogger pants, denim pants, shorts, skirt pants, straight pants, etc
. Semi formal =~ Modern elegant, neo classic, anti formal
Fashion style .
Casual Athletic leisure, street culture, smart casual

AT e AGsAct ARAZE 2016 S/S~2020 F/W7HA]
o] RoH)F HAE AU o= 3o B2 (wwwvogue.
com) S o]X|of|A] AKS FREATE ] £27t A olE
H g 53 2016 S/S~2018 F/Wel AR 25183} w
olE=7} %3 2019 S/S-2020 F/We] AR 23430 =
4857 TR #8717 2020 19~20204 5€
7kA] o]t

AR 715 A ATe} AHES (Lee & Lee, 2017; Lee
et al, 2012; Luo, 2016) 55 FaLsle] Az, &, wjal), &
BTl ), AL ER, 29, A EEY, EW), ofol
d, s 2eldZ UEgloh i el AnkEQl siAde]
NerLdst Fafe] JFoz IA AnzEn JFd 2efd=
e s ARS|AL Fglolsl Al (www.fashionnetkorea.
com)ellA AE3R= 2016 S/S~2020 F/W7EA 8] HAE Ede
ARE FA3l o5 FuE AR ZEldS 5 2 Bl
o} o] ERVIES FAHOE AR 24 Y ArEile
o o738 W WEIF 309 = AX W-EEA L B
=

o x|

4. 2%t H ¥

1]

4.1. 32[olo|E[= C[3E Z EAQ| CIXIQl W AEIY 5Y
7 2ol FFoolHE YEHRE %53 2016 S/S~2018
F/We] FolH|% Tzl 548 AmRH Table 29F 7t} Ao
A B3(293%), FH(22.9%), T34 (22.5%), A1 (17.3%),
TN (8.0%) wo=2 E§a} o] 71 gol Yelyith &
oM FHIE(R7.8%), H2E(30.3%), AF=(14.7%), &

=E(9.6%), T5IE(T.6%) o2 FFED e Eo] sy
2o Yelth wjdloi s EQE44.6%), E-2E(43.8%), Al
o)A (5.2%), GHNE(3.6%), FZ2U2(2.8%) o7 EQE
I E2Eo] 7P wol vepsth AR HEk1(49.0%), 12}
01(35.9%), YEII(15.1%) 02 HEkelo] 7H4 Bo] UEldth.
Foe FA(71.5%), 71518 (17.3%), 744 (5.6%), AHd4
(4.8%), F2A(8%) w22 FA 7L 7HF Bol Yeistth AE
THE ATE(57.0%), BT AE22.7%), 31=(10.4%), &3}
(6.8%), EAXTOIHNE(B2%) £O08 AZTET} 714 ol U}
bttt ARz o)A ZTH(58.6%), FAREEH(30.7%), TIZ
H10.8%) <=0 2 oA x3to] 7 Wo| vepdtt. tE|dLe ¢l
2(70.7%), AN (7.4%), EA(5.0%), o] (4.8%), E(3.6%)
wo 2, B $12(80.7%), AH(52%), AF(4.2%), HE
(3.6%) o= Flaol 7Y Wol YERHT A 2ERd L A5
A(71.0%), AU EH(29.0%) =02 NFLo] Bo] viehsit)

Fele} BtolE Lhro] & o] AlRHoR AWEE Ao 4
S, AL FA) A &FAN AN (22.3%), TN &F-ANA (17.9%), YR
(15.5%), PB(10.0), G(5.6%)2] o2 Ueltor o £
(55.8%), 71818H4(25.9), 344 (8.8%) FH wo =2, AFS &
TE(42.6%), EEYANE(21.5%)2] =02 Wo] yelsitt. v
oM §1(62.2%), 1 (8.0%), HN(8.0%), E7(6.8%)
coz EfYME 818(69.3%), A7 (8.4%), AF(8.4%) &=
52 wo| Yepgkom ofolglolXe 3LE(27.9%), A (26.3%),
MZ=(14.3%), 2=24E1(13.5%) o2 Zo] et}

ske]e] 79 M PB(21.9%), A4 (20.3%), YR(15.9%), 3|
A(13.5%)2] £ 2 Bo| JeRtor FH= 7X(87.3%), 7|
318 (8.8%) 40 B AR ATE(7]3%), HHNE(23.9%)
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Table 2. Design characteristics of Louis Vuitton by Kim Jones n(%)
Classification Top + Bottom Total
Tone Mono Pure Moderate Tint Shade
Col 24(9.6) 95(37.8) 19(7.6) 76(30.3) 37(14.7)
olor
Combination Tone on tone Tone in tone Accent Separation Gradation Complex
110(43.8) 112(44.6) 9(3.6) 13(5.2) 0(.0) 7(2.8)
. H 1 Y X
Form Silhouette 123(49.0) 90(35.9) 38(15.1) 0(.0) 251
L Same Similar Dysentery (100)
Texture Combination 27(10.8) 77(30.7) 147(58.6)
Semi formal Modern elegant Neo classic Anti formal
Fashion 28(11.2) 15(6.0) 30(12.0)
style Casual Athletic leisure Street culture Smart casual
" 61(24.3) 30(12.0) 87(34.7)
Classification Top Bottom Total
Achromatic color ~ Warm color Cool color  Achromatic color Warm color Cool color
26(10.4) 45(17.9) 39(15.6) 87(34.6) 42(16.7) 76(30.3)
Color Color
Neutral color Complex color Neutral color Complex color
27(10.8) 114(45.4) 13(5.2) 33(13.2)
Unpatterned Geometric Abstract Unpatterned Geometric Abstract
140(55.8) 65(25.9) 22(8.8) 219(87.3) 22(8.8) 6(2.4)
Form Pattern
Realistic Stylized Realistic Stylized
20(8.0) 4(1.6) 4(1.6) 0(.0)
Hard Soft Transparent Hard Soft Transparent
. 45(17.9) 107(42.6) 15(6.0) 7(2.8) 179(71.3) 1(.4)
Material Texture . o
Brilliant Complex Brilliant Complex
54(21.5) 30(12.0) 60(23.9) 4(1.6)
None Pocket Tuck None Pocket Tuck 502
156(62.2) 17(6.8) 0(.0) 199(79.3) 3(3.2) 18(7.2) (100)
Drawstring Piping Slit Drawstring Piping Slit
Detail 5(2.0) 20(8.0) 20(8.0) 1(4) 4(1.6) 17(6.8)
etai
Hooded hat Quilting Epaulet Hooded hat Quilting Epaulet
7(2.8) 0(.0) 8(83.2) 0(.0) 0(.0) 0(.0)
. Applique Stitch Etc Applique Stitch Etc
Decoration 2(.8) 6(2.4) 10(4.0) 0(.0) 4(1.6) 0(.0)
None Button Zipper None Button Zipper
174(69.3) 9(3.6) 21(8.4) 231(92.0) 4(1.6) 5(2.0)
Trimmin Embroidery Bead Belt Embroidery Bead Belt
& 21(8.4) 1(4) 11(4.4) 0(.0) 0(.0) 7(2.8)
Braid String Etc Braid String Etc
8(33.2) 0(.0) 6(2.4) 4(1.6) 0(.0) 0(.0)
9] =07 Wol Yepdth teE UM = $15(79.3%), 8(7.2%), S| EH (4.0%) BN 07 F/we RHIHAE(9.6%), S
A71(6.8%)°] =2, EFHY-E §15(92.0%), WE(2.8%), A |2 (8.0%) wo 2 o] Uelkt) MAlFoz gUdy 7]
(2.0%)°] o=, ofoldoME SHM=(47.8%), Stol=H= Hre] f2E3 9] ol AFo] EXols M EE
(18.7%)°] =o& @ol vttt Atz og Aeld Hjs) & Zgstal AlAgk S99 ERVIR aasel HdeE gl =
A A} FRle] ARgo] EA VRt AiF o= wolHgk 7Y Hole HEdyE el Bo] yehtes Zlos F4HU
g Ho] = Ao BALL o AFYE 2EHY(71.0%)2 o= geA (24.3%), ~EZZAA]
A 2Elde] A& xjo]|E Ay EW Table 33 7t} A (12.0%), Z=FIEANFE (34.7%)2 731G} S/Se= dl&e| g4
nzE 2E(29.0% $= AF el 249 Fjd|o] A(19.1%), ZFIEAMNTL(104%) ZEFY £2=2, F/We SRfE

o] 73
9] zjolof| waF = %alﬂE(ll.o%), ] 2222 (6.0%), o AFL(243%)0] ERAO R Wol Yttt AAZow R
Bl (12.0%) 2B R 2R3 /8= U224 (4.8%), 22 Fnt Ehols AntEAFd 2eda fHEE 84
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Table 3. Louis Vuitton's seasonal style differences by Kim Jones n(%)
Fashion style S/S F/W Total ¥ -test
Modern elegant 4(1.6) 24(9.6) 28(11.2)
Semi formal .
73(29.0) Neo classic 12(4.8) 3(1.2) 15(6.0)
Anti formal 10(4.0) 20(8.0) 30(12.0) 61.738%%%*
Athletic leisure 48(19.1) 13(5.2) 61(24.3) (p=.000)
Casual
178(71.0) Street culture 21(8.4) 9(3.6) 30(12.0)
Smart casual 26(10.4) 61(24.3) 87(34.7)
*rkp <.001, **p<.01, *p<.05
£ HEsAY 23 =90l ZEER A8411 s EHA ERsiTE
2Ejdo] go] Yehue ez BAEATE A WE-s oo} FllE Uire] F o AlRFHo=E Aunm Ao 7

E AR Table 49} 73t}

42. 32|0i0[E|= CIAE BfE OFEZe| CIXIRl A 2B SM

Hd ofg=7t AzjololElE HYEE &5 2019 S/S~
2020 F/We] FolHlE TRl 5442 d¥Rm Table 59 2
o} Aol 24 (40.2%), B3 (24.4%), A (13.7%), &
A (12.6%), T8 (92%) o2 FAj L B3Hao] 71 go
Uebgt) EdME 3E3HE(282%), EE(23.9%), BeE
(20.9%), o1F2=(17.5%), TTHE(04%) <22 =]
7P ol UEAL RimEo] teo ' @ol YRt i
E2E(50.4%), ERJAE(21.8%), SHE(13.2%), TZH2(7.7%),
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< [2R1(39.7%), HEFI(38.5%), YE}21(20.1%), XEF1(1.7%)
o2 19k Helle] 7P el yepstth FHdM s A
(69.7%), 713F8H4 (16.7%), T34 (9.6%), AHd 2 (2.1%), F214
(1.9%) =02 FA7F 71 ol yeigth Ade HZE
(79.1%), B AE(7.1%), B3H6.0%), ERZH AU E(4.9%),
SE(3.0%) o' AZEAH] 7Pt wol Uit Adx
T AR (38.0%), o 1HZEFH(36.3%), TLFEF(25.6%) =2
2 fAREge] 7HE wol vElstth HElde 1%(58.3%),
(11.1%), ZA(8.5%), A7 (6.0%), FE=RAK3.2%), =27
(B.0%) =2, B /l5(782%), H(4.3%), FF(3.8%),
HE (3.8%), H1Z(3.2%), A7 (2.8%), 71EH2.4%) o=, A
ZERS ANFL(57.7), AIWIEE(33.3), LE(9.0) £Oo=2 Bl

Table 4. Style characteristics of Louis Vuitton by Kim Jones
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Fashion style Representative photo

Contents

Modern
elegant

Semi
formal

:
]

Image.1. Menswear Louis Vuitton

]

-Luxurious and flexible suit style with a neutral
feel

-Clean and chic suit line

-Achromatic colors, unpatterned, soft materials,
and the same combination of materials often
appear

Image. 2. Menswear Louis Vuitton

2017 S/S, 2017a. www.vogue.com. 2016 F/W, 2016a. www.vogue.com.
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Table 4. Continued.

Fashion style Representative photo Contents

-New classic style with a romantic mood using
glossy materials

-Slim line suit style with pattern

-Cold color, achromatic color, geometric pattern,
soft material, similar material combination

Neo
classic

Image. 3. Menswear Louis Vuitton Image. 4. Menswear Louis Vuitton
Semi 2016 S/S, 2016b. www.vogue.com. 2016 F/W, 2016¢c. www.vogue.com.

formal

-Layered style with a youthful sensibility based
on tailoring

-Formal style with street sensibility
-Combinations of achromatic colors, warm
colors, plain colors, soft materials, and similar
materials.

Anti
formal

-Style that combines utility elements
-Practical style with sportswear styles

-Daily wear style with a sporty feel

-Layered utility design

-Combinations of cold colors, composite colors,
geometric, soft materials and heterogeneous
materials

Athletic
leisure

Image. 7. Menswear Louis Vuitton Image. 8. Menswear Louis Vuitton
2018 S/S, 2018c. www.vogue.com. 2018 F/W,2018d. www.vogue.com.

-Unique style with experimental elements that
mix and match subculture genres

-Use of various items and colorful patterns
-Combinations of complex colors, geometrics,
soft materials, and similar materials.

Street

Casual
culture

Image. 9. Menswear Louis Vuitton Image. 10. Menswear Louis Vuitton
2017 S/S, 2017b. www.vogue.com. 2017 F/W, 2017c. www.vogue.com.

-Casual style with soft masculine beauty
-Simple, casual and practical design
-Combinations of warm colors, plain colors, soft
materials, and similar materials.

Smart

Image. 11. Menswear Louis Vuitton Image. 12. Menswear Louis Vuitton
2016 S/S, 2016d. www.vogue.com. 2018 F/W, 2018e. www.vogue.com.
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Table S. Design characteristics of Louis Vuitton by Virgil Abloh n(%)
Classification Top + Bottom Total
Tone Mono Pure Moderate Tint Shade
Col 56(23.9) 66(28.2) 22(9.4) 49(20.9) 41(17.5)
olor
Combination Tone on tone Tone in tone Accent Separation Gradation Complex
118(50.4) 51(21.8) 31(13.2) 11(4.7) 5(2.1) 18(7.7)
. H I Y X
Form — Silhouette 90(38.5) 93(39.7) 47(20.1) 41.7) 234
. L Same Similar Dysentery (100)
Material Combination 60(25.6) 89(38.0) 85(36.3)
Semi formal Modern elegant Neo classic Anti formal
. 29(12.4) 7(3.0) 60(25.6)
Fashion ]
Casual Athletic leisure Street culture Smart casual
U 28(12.0) 63(26.9) 47(20.1)
Classification Top Bottom Total
Achromatic color ~ Warm color Cool color  Achromatic color ~ Warm color Cool color
82(35.1) 29(12.4) 29(12.4) 106(45.3) 30(12.8) 35(15.0)
Color Color
Neutral color Complex color Neutral color Complex color
17(7.3) 77(32.9) 26(11.1) 37(15.9)
Unpatterned Geometric Abstract Unpatterned Geometric Abstract
135(57.7) 60(25.6) 25(10.7) 191(81.6) 18(7.7) 20(8.5)
Form Pattern . . . .
Realistic Stylized Realistic Stylized
8(3.4) 6(2.6) 2(.9) 3(1.3)
Hard Soft Transparent Hard Soft Transparent
. 13(5.6) 161(68.8) 15(6.4) 1(4) 209(89.3) 8(3.4)
Material Texture . .
Brilliant Complex Brilliant Complex
18(7.7) 27(11.5) 15(6.4) 1(4)
None Pocket Tuck None Pocket Tuck 468
123(52.6) 23(9.8) 0(.0) 150(64.1) 17(7.3) 52(22.2) (100)
Drawstring Piping Slit Drawstring Piping Slit
Detail 1(4) 0(.0) 24(10.3) 1(4) 0(.0) 4(1.7)
etai
Hooded hat Quilting Epaulet Hooded hat Quilting Epaulet
15(6.4) 9(3.8) 9(3.8) 0(.0) 1(1.0) 0(.0)
. Applique Stitch Etc Applique Stitch Etc
Decoration 14(6.0) 2(.9) 14(6.0) 0(.0) 0(.0) 9(9.0)
None Button Zipper None Button Zipper
151(64.5) 17(7.3) 11(4.7) 215(91.9) 1(4) 2(.9)
Trimmin. Embroidery Bead Belt Embroidery Bead Belt
g 3(1.3) 12(5.1 13(5.6) 2(.9) 3(1.3) 52.1)
Braid String Etc Braid String Etc
2(.9) 16(6.8) 9(3.8) 0(.0) 4(1.7) 2(.9)
Table 6. Louis Vuitton's seasonal style differences by Virgil Abloh n(%)
Fashion style S/S F/'wW Total Xz-test
Modern elegant 4(1.7) 25(10.7) 29(12.4)
Semi formal .
114(48.7) Neo classic 0(.0) 7(3.0) 7(3.0)
Anti formal 27(11.5) 33(14.1) 60(25.6) 51.616%**
Athletic leisure 28(12.0) 0(.0) 28(12.0) (p=.000)
Casual
120(51.3) Street culture 34(14.5) 29(12.4) 63(26.9)
Smart casual 21(9.0) 26(11.1) 47(20.1)
*iEp <001, **p<.01, *p<.05
 F23 AFlol] F27o] M=} o] 7|E e H el th NFE 2B (59.0%) cl&gelA (12.0%), 2ESHHA
< Blojyt HE|XE ZEfdo] Wol Jehe Aoz FAES (26.9%), 2PIEANFL (20.1%)2 EF3T). S/Se 2EZZUA
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Table 7. Style characteristics of Louis Vuitton by Virgil Abloh

Fashion style

Representative photo

Contents

Modern
elegant

Image. 13. Menswear Louis Vuitton, Image. 14. Menswear Louis Vuitton,

2019S/S, 2019a www.vogue.com.

-Luxurious and flexible suit style with a neutral
feel

-Suit style with a clean feel based on light and
light materials

-Achromatic colors, unpatterned, soft materials,
and the same combination of materials often
appear

Semi Neo
formal  classic

Image. 15. Menswear Louis Vuitton Image. 16. Menswear Louis Vuitton
2020 F/W, 2020c. www.vogue.com.

2020 F/W, 2020b. www.vogue.com.

2020 F/W, 2020a. www.vogue.com.

-New classic style with a romantic mood using
glossy materials

-Tailored design using frills, ruffles, and lace
materials

-Achromatic colors, cold colors, soft materials,
and similar material combinations are often
found

Anti
formal

Image. 17. Menswear Louis Vuitton —Image. 18. Menswear Louis Vuitton
2020 F/W, 2020e. www.vogue.com.

2020 S/S, 2020d. www.vogue.com.

1\_ ¥

-Youthful sensibility suit style with a
combination of short pants and a jacket
-Various layers of loose suit styles

-Cold colors, warm colors, soft materials, and
combinations of the same materials often
appear

Athletic
leisure

Image. 19. Menswear Louis Vuitton  Image. 20. Menswear Louis Vuitton
2020 S/S, 2020f. www.vogue.com.

2019 S/S, 2019b. www.vogue.com.

-Practical style that combines utility details with
sporty elements

-Practical style that combines utility details,

vivid chromatic colors and sporty elements
-Achromatic colors, cold colors, soft materials,
and combinations of the same materials often
appear

Casual

Street
culture

Image. 21. Menswear Louis Vuitton  Image. 22. Menswear Louis Vuitton
2019 F/W, 2019d. www.vogue.com.

2019 S/S, 2019c. www.vogue.com.

-Experimental style that mixes and matches
unique materials with subculture sensibility
-Avant-garde design using materials with
various patterns

-Combinations of complex colors, achromatic
colors, soft colors, and similar materials.
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Table 7. Continued.

Fashion style Representative photo

Contents

Ny
\ ]
A8\
v
>

:
v

Casual Smart

Image. 23. Menswear Louis Vuitton
2019 S/S, 2019e. www.vogue.com.

-Casual style with soft masculine beauty
-Practical design with a casual silhouette
-Combinations of achromatic colors, cold
colors, soft colors, and similar materials

Image. 24. Menswear Louis Vuitton
2020 F/W, 2020g. www.vogue.com.
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Table 8. Louis Vuitton's design differences by Kim Jones and Virgil Abloh (1) n(%)
Classification Kim Jones Virgil Abloh Total Xz -test
Achromatic color 113(11.6) 188(19.4) 301(31.0)
Warm color 87(9.0) 59(6.1) 146(15.1)
41.729%**
Color Cool color 115(11.9) 64(6.6) 179(18.5) (p=000)
Neutral color 40(4.1) 43(4.4) 83(8.6) .
Complex color 147(15.2) 114(11.8) 261(26.9)
Mono 24(4.9) 56(11.5) 80(16.5)
Pure 95(19.6) 66(13.6) 161(33.2)
Tone Moderate 19(3.9) 22(4.5) 41(8.5) 23714
Color ’ ' ’ (p=.000)
Tint 76(15.7) 49(10.1) 125(25.8)
Shade 37(7.6) 41(8.5) 78(16.1)
Tone on tone 110(22.7) 118(24.3) 228(47.0)
Tone in tone 112(23.1) 51(10.5) 163(33.6)
o Accent 9(1.9) 31(6.4) 40(8.2) 44.675%**
Combination ]
Separation 132.7) 11(2.3) 24(4.9) (p=.000)
Gradation 0(.0) 5(1.0) 5(1.0)
Complex 7(1.4) 18(3.7) 25(5.2)
H 123(25.4) 90(18.6) 213(43.9)
. I 90(18.6) 93(19.2) 183(37.7) XZ =9531*
Silhouette
Y 38(7.8) 47(9.7) 85(17.5) (p=.023)
X 0(.0) 4(.8) 4(.8)
Form Unpatterned 359(37.0) 326(33.6) 685(70.6)
Geometric 87(9.0) 78(8.0) 165(17.0)
B3
Pattern Abstract 28(2.9) 45(4.6) 73(7.5) (;2;5311 8
Realistic 24(2.5) 10(1.0) 34(3.5) .
Stylized 4(4) 9(.9) 13(1.3)
Hard 52(5.4) 14(1.4) 66(6.8)
Soft 286(29.5) 370(38.1) 656(67.6)
78.009%**
Texture Transparent 16(.6) 23(2.4) 39(4.0) (p=000)
Brilliant 114(11.8) 33(3.4) 147(15.2)
Material
Complex 34(3.5) 28(2.9) 62(6.4)
Same 27(5.6) 60(12.4) 87(17.9)
o . 29.394*%*
Combination Similar 77(15.9) 89(18.4) 166(34.2) (p=000)
Dysentery 147(30.3) 85(17.5) 232(47.8)

k< 001, *¥+p< .01, *p<.05

et 7 &2 = Zo] Witz Ay LElde] W= S/Se] AlE|Ed AElIL 1 E24= U F 2 (5.1%), SE
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Table 9. Louis Vuitton's design differences by Kim Jones and Virgil Abloh (2) n(%)
Classification Kim Jones Virgil Abloh Total Xz-test
None 355(36.6) 273(28.1) 628(64.7)
Pocket 25(2.6) 40(4.1) 65(6.7)
Tuck 18(1.9) 52(5.4) 70(7.2)
Drawstring 6(0.6) 2(0.4) 8(0.8)
Piping 24(2.5) 0(0.0) 24(2.5)
Slit 37(3.8) 28(2.9) 65(6.7) 89.269%**
Detail
Hooded hat 7(0.7) 15(10.6) 22(2.3) (p=.000)
Quilting 0(0.0) 10(1.0) 10(1.0)
Epaulet 3(0.8) 9(0.6) 17(1.8)
Applique 2(0.2) 14(1.4) 16(1.6)
Decoration Stitch 10(1.0) 2(0.2) 12(1.2)
Etc 10(1.0) 23(2.4) 33(3.4)
None 405(41.8) 366(37.7) 771(79.5)
Button 13(1.3) 18(1.9) 31(3.2)
Zipper 26(2.7) 13(1.3) 39(4.0)
Embroidery 21(2.2) 5(0.5) 26(2.7)
Trimming Bead 1(0.1) 15(1.5) 16(1.6) 36700
(p=.000)
Belt 18(1.9) 18(1.9) 36(3.7)
Braid 12(1.2) 2(0.2) 14(1.4)
String 0(0.0) 20(2.1) 20(2.1)
Etc 6(0.6) 11(1.1) 17(1.8)
Jacket 66(13.6) 72(14.8) 138(28.4)
Vest 6(1.2) 9(1.9) 15(3.1)
Jumper 24(4.9) 17(3.5) 41(8.5)
Coat 70(14.4) 48(9.9) 118(24.3)
Top Sweater 34(7.0) 13(2.7) 47(9.7) 21276+
(p=.006)
Sweat shirt 3(0.6) 4(0.8) 7(1.4)
Shirt 36(7.4) 45(9.3) 81(16.7)
T-shirt 11(2.3) 24(4.9) 35(7.2)
Item Etc 1(0.2) 2(0.4) 3(0.6)
Wide pants 47(9.7) 101(20.8) 148(30.5)
Slim pants 120(24.7) 73(15.1) 193(39.8)
Jogger pants 11(2.3) 7(1.4) 18(3.7)
Denim pants 3(0.6) 2(0.4) 5(1.0) 49,082 %%
Bottom
Shorts 33(6.8) 19(3.9) 52(10.7) (p=.000)
Skirt pants 0(0.0) 9(1.9) 9(1.9)
Straight pants 25(5.2) 12(2.5) 37(7.6)
Etc 12(2.5) 112.3) 23(4.7)
*REp <001, **p<.01, *p<.05
ERstth, o€l s ~eRde] 5A4E vlasiEd 3 S A el Qo] & o gl AHREE =40] Nk Zlew
Hhzlo g Add bkt d8A4E Feke A el EAEAT FEE WEgrt 52 A SEY] dEARE
A EE} FiFD Autdel] AAHow wigEo] vk #A S 7 TG WA ofERY FolulF HYHe] AE Ajo]
oFERO| A= AVIEES e & 9 A4E e 2 £ Al A g W82 Table 1134 2tk
g3k wAo s AFE LEle] A9 el 2, Aol
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Table 10. Louis Vuitton's style differences by Kim Jones and Virgil Abloh n(%)
Fashion style Kim Jones Virgil Abloh Total xz-test
Modern elegant 28(5.8) 29(6.0) 57(11.8)
Semi formal Neo classic 153.1) 7(1.4) 22(4.5)
Total Anti formal 30(6.2) 60(12.4) 90(18.6) 42.276%*%*
Athletic leisure 61(12.6) 28(5.8) 89(18.4) (p=.000)
Casual Street culture 30(6.2) 63(13.0) 93(19.2)
Smart casual 87(17.9) 47(9.7) 134(27.6)
Modern elegant 4(1.7) 4(1.7) 8(3.4)
Semi formal Neo classic 12(5.1) 0(.0) 12(5.1)
/S Anti formal 10(4.3) 27(11.5) 37(15.7) 28.495%%*
Athletic leisure 48(20.4) 28(11.9) 76(32.3) (p=.000)
Casual Street culture 21(8.9) 34(14.5) 55(23.4)
Smart casual 26(11.1) 21(8.9) 47(20.0)
Modern elegant 24(9.6) 25(10.0) 49(19.6)
Semi formal Neo classic 3(1.2) 7(2.8) 10(4.0)
- Anti formal 20(8.0) 33(13.2) 53(21.2) 42 083% %k
Athletic leisure 13(5.2) 0(.0) 13(5.2) (p=.000)
Casual Street culture 9(3.6) 29(11.6) 38(15.2)
Smart casual 61(24.4) 26(10.4) 87(34.8)
*hEp <.001, **p<.01, *p<.05
Table 11. Style characteristics of Louis Vuitton by Kim Jones and Virgil Abloh
Fashion style Semi formal Casual
Creative director Kim Jones Virgil Abloh Kim Jones Virgil Abloh
Sub style Anti formal Neo classic Smart casual Street culture
Total
Image. 25. Menswear Louis Image. 26. Menswear Louis Image. 27. Menswear Louis Image. 28. Menswear Louis
Vuitton 2017 S/S, 2017d. Vuitton 2020 F/W, 2020c. Vuitton 2016 S/S, 2016e. Vuitton 2020 S/S, 2020i.
Www.vogue.com. www.vogue.com. Wwww.vogue.com. www.vogue.com.
Sub style Neo classic Anti formal Athletic leisure Street culture
S/S

Image. 33. Menswear Louis
Vuitton, 2016F/W, 2016g.
Www.vogue.com.

Image. 34. Menswear Louis
Vuitton, 2020 F/W, 2020e.

www.vogue.com.

Image. 35. Menswear Louis
Vuitton, 2018F/W, 2018g.
www.vogue.com.

Image. 36. Menswear Louis
Vuitton, 2019 F/W, 2019¢g.
www.vogue.com.
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Table 11. Continued.

Fashion style Semi formal Casual
Creative director Kim Jones Virgil Abloh Kim Jones Virgil Abloh
Sub style Modern elegant Anti formal Smart casual Street culture

)

F/'wW

Image. 33. Menswear Louis Image. 34. Menswear Louis Image. 35. Menswear Louis Image. 36. Menswear Louis

Vuitton, 2016F/W, 2016g. Vuitton, 2020 F/W, 2020e. Vuitton, 2018F/W, 2018g. Vuitton, 2019 F/W, 2019¢g.

WWw.vogue.com. www.vogue.com. Www.vogue.com. www.vogue.com.

-Free and experimental casual

-Stylish and comfortable suit -Formal style with feminine -Casual style with practical style with street sensibility
Characteristic style elements sophistication -A style in which colorful mater-
-Simple silhouette and minimal -A style that shows a lot of -Contemporary style in a casual ials and patterns such as
formal style with details detail based on tailored silhouette patterns and brilliant and

transparent appear

5.4 E steighs, e, BR, A, 2ZeAE, FAREES,
HeHd B2 glaol 7P 8ol vkt el tARle
o] A= AR My B Folu|Fe] Azlool¥] A&, 74, 2T, HEd B gls, AR
B g taRrl 5l A8 543 Aol ARyttt A o] 7k Bol Uelsitt. skl xRl AL A, 74, 2ZE
A ABE 2016 $/S~2020 F/W7EA|S] FolulE s Adn A, veldd B2 g, slel=all=rt 7P ol uehst
o= sYom B (www.vogue.com) SH|OIA| A AFE o} s Bl e APF ol fuAg AESIEA Sedat F
T8t 27 Folnlee] AZdolgE HYEE & el el A8 AnfEFd LEkle] Bel yehe
& 2016 S/S~2018 F/We] AR 2517, W ola=r} & Aoz FA=EQL Aoz WA olERE =9, AR
gk 2019 S/5~2020 F/We| AR 234g0= F 48545 H sfolegz, A, Axeqd, 4], FAREET, FERL
Shlth. ARRAYHE EARA YERAS Wason,  AdE md 24 5 Eel M of2e S5 fxs1 £
SAEA L SPSS Statistics 27.0 Z2 WG o]§3le] WL Ar)s 2E8 Feo] YR fgeS sl Ao Bt
8, R, AR, petestE AN 7 E2e M okl TRel B ekl Holg AnR
P B2k UHgE Lol U R 2E) BHS 4 Ak test guh AL E, o), 430, 2, 4P5F, 4
HEW v 2ok AAA HAR] SAS AR, 59, Azt HEHY, B2, e, 5k, s 28 Tl #9
sheighE, EQEEA, HeRRl, 74, 2xEAE, o @Al d xS, ZQ1 Apol7F Uittt Z 4 HERlol 74, AZEXA,
UL B (I, AFE ZEdo] 7P Bel Ykt oA AES, MFL ZERle] Bo] Holn Ao 7
ok ] HARES FAM &FANA, A, Az EAE, HEd 2t 7F A3, gEle] ke HIPJE A ARgo] on W= 4
Efd fl&, ZEZF 7P Bol Yehsth kel HARIS ' oo HslE F= A ZEES dESTh &3 AldE A
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