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Digitalization of Fashion Shows in the Pandemic Era
- A Focus on Fashion Films and Fashion Gamification -
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Abstract: With the outbreak of the COVID-19 pandemic, global fashion brands have been hosting online fashion shows
instead of offline ones. In light of the current pandemic scenario, this research conducted a study on digital fashion shows
held online, specifically focusing on two types of shows: fashion films and games. This study examined the characteristics
of changes in digital fashion shows as well as their limitations. The case studies analyzed fashion shows from January 2020
to July 2021, with a focus on the 2021 S/S and 2021 F/W seasons, and 26 fashion shows from 23 brands. The results of
this study were as follows: First, digital fashion shows transcended physical limitations through virtualization and non-
face-to-face communication, breaking free of the limits of space and time in reality. Second, the entertainment role of fash-
ion shows was strengthened. However, online fashion shows had limitations as they lacked a sense of reality and dis-
tracted viewers’ attention from fashion products. This study has practical implications as it proposes a path for the
development of digitalized fashion shows by addressing its current limitations. Overcoming these shortcomings, post-pan-
demic fashion shows would be more diverse, flexible, and creative. Consequently, following the pandemic period, we look
forward to new types of fashion shows using digital imaging technologies.
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Category Season Brands Count
2021 /S GCDS, Collina Strada, Boramy Viguier, Ottolinger, Miu Miu, Balmain, 2
. Burberry, Erdem, Thom Browne, Alexandre Vauthier, Moschino, ACT N°1
Fashion film L . . .
2021 F/W Salvatore Ferragamo, Coperni, Miu Miu, Coach, Lanvin, Dries Van Noten, 9
Moschino, Kenzo, ACT N°1
2020 S/S Marc Jacobs 1
. . . 2020 Pre-Fall Valentino 1
Fashion gamification . . .
2021 S/S Gucci, Christian Louboutin 2
2021 F/W Balenciaga 1
Total 26
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Components of fashion shows

Key components of fashion shows

Lee and Yun (2001)
Chang and Park (2004)
Choi and Shin (2008)

Place, stage setting, directing, background music, acoustic, model

Stage, lighting, image, effect, model, audience, sound

Model, audience,
stage, place

Directing, program, model, facility environment




32 G FIY R A24d Al Z, 20224

st 28 2 7Y UEPRE olRoFozZH s
dE9] Aot FFENL, olAlE Aol 9T FFE7)
AL A B2 3 {FIoE AE W GA F, o=
o] A g2 e FAR tFe IHE” BFE AF
sl We omz FHolEitkBack & Bae, 2020). ©lo] =HA
ZgAlEolAe] 3 FEo A FHAket HA e 7k AA

=

£ BEsRE, Y DR UAEslE g Hrels
4 % shiz A 48 FgsHl S,

A AeluFA AL A A AY Aol ZEtre
ol ARIE, A Fololl AYe 7} vt HEE A
ouEtHKim, 2020). =i Alelr|FiA ]2 Al EelololE
o] AYS 711 AA=HA ;A Ba=o] Felzd EYst
EE frgozi Hazo Frd kFo| HEE ) 27]
o] AYEL A BAH=T} A sfdet Aeg o Fejzt vl
5 wEaislon, Ads S8 gME BEalso) As ARE A
Fohe TR AREe] HATHIm, 2020). 3, A Alow] A

54 27l Bage] FRomy Algo] HS W,

=
o
e

il 715S FAE Bogin,

A MIAES FHS s WA, A AloluF| Aol d&
HHxe] 715E 271 Al 53], AlY Zeoloe] ofnp
Bt e Al WEAFEE dds A, Q1 FEle] ohitet
7b A BAES] AFS Feeta, A ZeAEelde] TF
S FAsH HEA AL A2 TS BATFA
ot & 9, 201999 E2A7) = (Moschino)y= ©]olle] ¥ =
(EA Sports)?] A= 4(Sims 4)2} 22~7|%= 2~E|2Z 2 (Moschino
Stuff Packyelgh= otoldl W& EAlste] AlYdelM BT
o] AFE AEQL vt AUk AL ZHolo]E2 HA= vy
9 B2 AES A= 40 SAsE ZHoloje] ot
BRI A (SimyellAl ZAHEA 2He-A1E = AAnh olHE 24
55 AXEA A AlelrFAe) AL A 71

=X o ¥ B
WY wFERe GPA el Ak AR P v)
A FEwl Fgct,

HAAR] o=z & of, s 5 i AelngiAlelAd
A0 YREs} ddos BRREriidge @5 A
Aol fFPoz Aot "k e duje] s =y
lg|o] S 25 tXE 71&S &8sty = dvk 2 /3%
BEe AT A, A e A AlelwTA o]

UAd 7eg 48sl] HHaLE BastAY tixgiths
Ao hdze] TR Es) @ A 4= g Aot
a2, AN 7R} Dolce & Gabbanay= 2011 F/W ZY
o] HAollA T HHe| 23S AX|3 T UAE 3
Zgate] AA sdae) g Fe] FESE tAE A
NZEATt 9E A 2Z(Viktor & Rolfy= 20093 S/S
Aol 7o) dglolol tAE ez AlztE tiA Y
&5 HdEdoay, i FHEo] exaRl HHaLE dhASH
= 988 ¥ F IS AARIY. W E] (Burberry)= 20199

[kl

o 2 d rfe
lo

o

1%

>,
Il ;TS 2

il

1%

A &)

r

IE9] olodlEIEIE HHgshe 220l AYS 95 sdsly,
o710 AAR] PR FES 28-S AR
oz Aol ko] &g &
ol A rgtsel], A =ZaAl
2 e gekst AES 7 diler,
HUELS 2RIEY 9s o Yol o aaor 7a%e &
E INESE AZS B2 A digt &S T F
Al AT ATkl COVID-19¢] AlEZ <18, tXE 7|&S
ggale] LElgloz HALE AFse Welo] FES W
7k, 2 A3 il 253 A AlelmFiA ol ARIE
< B3 A Ao sidie] Halo] oA gals] R}
L=

4. W9 Alche| CIXE miMao| S

41, iMao| Me4 9 oo E21F BHle] =&

A=) Algie] HdLEs 7Pdste) vigHslRe] Wels ¥
grozH sjse] QA4S UAlE E2A s 243t
32 Sk A 2E3) S)A Alem|gAlo)e] s ol
e By, 3, Aa, Foe] dF 52 AR e
Aoz AdA Atk ol ALzt eskA =3
oh mgh B4 AR UAE Az Al mx™
(phygital) 9= &l Bd, #4, A4, 283 Foivt 598
Tk EABoF Stk EEF AV aAHd S g &
U= WLt SFSHA =t

4.1.1. A 2e] 7pds)

7PdEE S ee 3D 2 S ol&ste] 1Y, A4, T,
a3 ek QRIS H3kE FoEM TRE Vs F
3 L QAT E AE 22 F IES 33
T} COVID-19 Altfel] 71 il HistE HoiE diis
ol HH=EZE AnlEY #H|2}r}E (Salvatore Ferragamo),
GCDS(God Can’t Destroy Streetwear), Z2]\} 2~E&}TtHCollina
Strada), 2] H]F] ol (Boramy Viguier), £ %% 7] (Ottolinger),
T (Gucci), 2| 2% FH-8Y (Christian Louboutin), P}=. #|o]
FZ22(Marc Jacobs), 28]l LNE] = (Valentino)’} Ut o] B
H=E2 3D 2YS EEat A dF 9 AdeIA 7
o] HHALE AroliM BY, A4, Foff, 283 Gadke &
137} AHste] WskE BTt
2dl @Qle] 7Pdshk= 7P AYErt RES tiAske A5
S7de =do] Jei7t 3D 7] &8-S Fa wistE A
Uehdth. GCDSe] sjidrol = Q17ke] F4S &t opHle}
FE A AR 25 A she ohlET AAle] =Y
A S (Fig. 1), S 2Egthis djdad A&s)
AE RIS £ BYe] 3D RIS A THAAA T
FT8leE 72 Bth(Fig. 2). 2ElExg} vl Ao)F
AY Zojuka 582 < (Animal Crossing)Zte] Z=hH |

k. fo

¥ ox fr do
Ir e

F



o) Ajoje] A

s Shd BEst A Aelrlseltg U0 33

Fig. 1. GCDS 2021 Fig. 2. Collina Strada
S/S. 2021 S/S.
http://www.youtube.com http://www.youtube.com

Fig. 3. Valentino 2020  Fig. 4. Marc Jacobs 2020 S/S.
Pre-Fall(2020a).
http://www.youtube.com

Fig. 5. Ottolinger 2021
https://twitter.com/ S/S.
marcjacobs/ http://www.youtube.com

Fig. 7. Boramy Viguier
2021 S/S.
http://www.youtube.com

Fig. 6. Salvatore Ferragamo
2021 F/W.
http://www.youtube.com
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Fig. 8. ZEPETO*Gucci.
ZEPETO (August 10th 2021).

Fig. 10. GCDS 2021
Louboutin. S/S.
http://www.youtube.com

Fig. 9. ZEPETOxChristian

http://mwww.youtube.com
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Fig. 11. Miu Miu 2021 S/S.
http://mwww.youtube.com

Fig. 12. Balmain 2021 S/S.
http://www.youtube.com

Y-S A F 4Tt WiEA] he B3] i 914
slof & Fart glaol vkt vleule-ok e 2021 S/S
AYAE AR Y Felle] LR FPo g AAETH] &
T 3ol WskE FEGitt. vleuee RERIeR Zhe] A
HEE} VIPE 2ol sjdLE APt e 259 4
Zo] Foje] wiF R FAEES Jlom, olg FHe 1Y
9] &5 I FolB 2EgW(live streaming)SZ FE0|
= AchFig. 11). ole} Zre AT} md 7ke] HIH w49
e Aol 2x= A7 fARE B971E B3It
(Madsen, 2020). @72 dZ42] W& Agste, ddo]e]
ZHE 2o sidels A &5 AA 27 el A

T o7lell VIPES 2ERRleR
ZO)19 (Kim, 2021a), 2 9] Aol 713} o] o=
21 AAES A9 S vidske Ao AAE L
= AEsITHFig. 12).

g et ZHEUe lLrE BEReE e I
o] Hrjgts, WiEA] i PAjoR Xgd Javt gles
HoFEQ . IHEUE =Ek0)HRl(drive in) HALE R8st
ozx RAE AAE Afolo] Mt FHE fAE F I=

SIATK(Fig. 13). Eeto]Eel A aelM = g A1 5 B9

o] Hed  ANeH, FA4E 3600e] AL 2olE
A AolE HHFLEN RdE0] o|& 7 4ot 9HS
Y3l == s|FEScH(Phelps, 2021).
gH wE] e} ol 77} #9olE Hd wele
JFN=9] o] EXE(Epping Forest)o} 7+
oA APsien, vules oldeole] =
W (The Dolomites)olZh= A F7F o4 "lo)E X
ok o)A " shALe] T B et disd BeE F
v o g2x] AAEo] wiAlE s Bt LR
H e BoFAcHFig. 14).

—=

o

)

SO T L S

Lo
M
N

>

do

e
o~

Mo R

o
2 orx (i W

=)

s}
Z_}o
EER

o

42 Mol QEEIQIHEY TS5 =

A Ao sfdse L] AF KIS
uoside] S Lo AAEe] e fEE Fal el
AEHJINES 758 =8t J=

o=

Fig. 13. Coperni 2021 F/W.
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Fig. 14. Burberry 2021 S/S.
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Fig. 15. Thom Browne Fig. 16. Coach Fig. 17. Lanvin Fig. 18. Alexandre Vauthier Fig. 19. Moschino
2021 S/S. 2021 F/W. 2021 F/W. 2021 S/S. 2021 S/S.
http://www.youtube.com http://www.youtube.com http://www.youtube.com http://www.youtube.com http://www.youtube.com

Fig. 20. Moschino Fig. 21. Dries Van Noten Fig. 22. Kenzo Fig. 23. ACT N°1 Fig. 24. Balenciaga
2021 F/W. 2021 F/W. 2021 F/W. 2021 F/W. 2021 F/W.
http://www.youtube.com http://www.youtube.com http://www.youtube.com http://mwww.youtube.com http://www.youtube.com
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Table 3. Analyzing the changes in digitalized fashion shows

Changes Overview of the changes Changes related to the components of fashion shows Brands
2020 S/S Marc Jacobs
2020 Pre-Fall Valentino
* Models are replaced to a virtual ones and the appearance of the 2021 S/S GCDS
All or part of models, audiences, places and stages models often changes using 3D technology. 2021 S/S Collina Strada
Virtualization are created virtual to present a fashion show that is e« Stage and place are virtually produced in surreal or over scale 2021 S/S Boramy Viguier

Overcoming the

physical limitation

in producing the
fashion show

not limited by reality.

ways which express the brand identity well.
* Audiences are often replaced with virtual celebrities.

2021 S/S Ottolinger

2021 S/S Gucci

2021 S/S Christian Louboutin
2021 F/W Salvatore Ferragamo

components

Non-Face-to-Face

Non-face-to-face fashion shows are held in three
ways : shows in a phygital way; shows with the
audience and physically blocked stage; shows in the
background of nature.

* Phygital fashion show demonstrates that it is unnecessary for all
fashion show components to be at the same place and time.

» Even when a fashion show is conducted in the same place and
time, a physical separation between the model and the audience
is possible.

* Fashion show produced in the nature excludes audience.

2021 S/S Miu Miu
2021 S/S Balmain
2021 F/W Coperni
2021 S/S Burberry
2021 S/S Erdem
2021 F/W Miu Miu

Diversification of

Fashion shows adopt production method of mass
media or performance and give playful effect by
changing the roles of the fashion show components.

* In the case of mass media directing, the characters in the media
act as models. The fashion show is held on a stage and place
suitable for media content, not on a stage and place created for
the show.

* In the case of the performance directing, the role of the models
has been extended from mere walking to performance. There are
cases where performers play the role of models. The audience
also appears as a part of the performance.

2021 S/S Thom Browne
2021 S/S Alexandre Vauthier
2021 S/S Moschino

2021 S/S ACT N°1

2021 F/W Coach

2021 F/W Lanvin

2021 F/W Moschino

2021 F/W Dries Van Noten
2021 F/W Kenzo

2021 F/W ACT N°1

production
Strengthening the
role of entertainment
Encouraging
participation

A game character that can be controlled by a player
and a live streaming communication encourage
participation of audience.

* A change of the role of the audience appears. Audiences who
were only a spectator become a model in the game with their
avatar.

* A fashion show is controlled by the player. The audience watches
the fashion show in an active attitude by manipulating the game
character while the model exists passively in the game.

2020 S/S Marc Jacobs

2020 Pre-Fall Valentino

2021 S/S Gucci

2021 S/S Christian Louboutin
2021 F/W Balenciaga

Blalv talak:
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