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A Study on Image Management Behavior according to Self-monitoring,
Self-objectification of Profile-based SNS Users

Hyun-Ok Lee'
Dept. of Clothing & Textiles, Kyungpook National University, Daegu, Korea

Abstract: This study examines the image management behavior according to self-monitoring, self-objectification of pro-
file-based SNS users. Questionnaires were administered to 313 SNS users including both men and women in their 20s
to 30s. The SPSS 25.0 package was utilized for data analysis, which included frequency analysis, factor analysis, Cron-
bach’s?, t-test, and regression analysis. The study analyzed self-monitoring in 2 groups (high, low), self-objectification for
2 factors (body surveillance, body shame), and image management behavior for 5 factors (fashion oriented, instru-
mentality, conformity, ostentation, interpersonal disposition). The results revealed: first, self-monitoring groups exhibited
significant differences in self-objectification. The higher self-monitoring group was more influenced by body surveillance
and body shame compared to the low self-monitoring group. Second, self-objectification had a positive influence on all the
factors of image management behavior. Especially, body surveillance demonstrated a high influence on instrumentality and
body shame showed a high influence on ostentation. Third, the self-monitoring groups showed significant differences in
all the factors of image management behavior. The higher self-monitoring group demonstrated more influence of image
management behavior compared to the low self-monitoring group. These results provide useful information in under-
standing the influence of social media on users' psychological attitude and consciousness toward their body and image
management behavior.
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SNSE= 2Rle] orel dde HolFe F1kelm ARS|A A
TAgo] dojue toer 7|Ee] viTuiAlet g AMAH
YA 82 FHo] ofd FHA FHoE: ° F glow
E UE o= vjAEG ARl #4718 skt 2 9%
HE mRITH(Lee et al, 2019). 53] 223 7|5k SNSE ARE-
zke] ZzgouA], FHAE AR 5 AJAPRE FAHoE TE
ARgARRLe] AfFUAC)Ae] 7FsEE SNS o= ARgARe] T
Jl 2 FolAE Faf te ARAER HYAR] WAE ¥

‘gatal W, A RHE ERIGIA ARG AAIES B
sl 23 98-S $tK(Toma, 2010; Zhao & Jiang, 2011).
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Z23 7Nk SNSHelM ARSARe] AIEdE S1% oA
Ane g2el obd 584 AR olE Fel B ARAREC

Al 2] 9rof thel S v ") olo] SNS ARALE
2 Alel tigt A AR 7Hx] 2 S8l oes We

2 2RE FHEA s, oldf Ao HRE ERINA A
gahs FAolA AIRUEEe] o] R RITk(Snyder, 1974). A}
2le] A5 xR 2H3E A|RUEHL 2RlA &
gt S F7] A on]R] 220 Z(Kang, 2016) SNS
oA A7 BUEIHC] T2 AIEATE €} AREALe] 243} 3
7ol ®173351ed (Antheunis & Schouten, 2011) EFRIS] o]&-&
T3 278 AT fAsk=dl #Alo] Bol(Rosenberg &
Egbert, 2011) o]v]x] @S 91gt sPgF 7al7F =33 (Lee,
2000) 3PS dh= A9l BRIl tist dojo S mxich
£ o2)o] E%om(Lee & Park, 2011) ©|FR] X3F4] Z9)
3k o =% EJYTHKim & Hwang, 2000). o]+ A€
ARBA elmze) gk FPA Hrhs Wi}l ke 9= ERI
oA AGA Hole=rtol] 2HS FaL oA FHFdthe
AL & 4 IATHMcConnell, 2000). SNSE tHE wjA| Sl
Hlgl] AlF|e]2ol] mA= FEFHe] B & AS=E(Lee et al,
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2019) ALS)A Fholl A A9 o|u|A|7} :=EE I B AMAVE
NA ARl &4 onA|e] gk WIS WA HoEN st
H AA|e]2lo] FAHT zRle] AALRE LF FEA}e] Al
dem griske A7|ddshe 2Rle] oo tigh F32olm
A&EAR1 TS B3l ARk TAMCE Arodst AlA
2lo] =&FE FAF A B3PS & sl & He=
(Mckinley & Hyde, 1996) Al7|thd3} AJgko] =2 AlA4=
271 71Xk A 2Lg AA QR FHE A% St
AA Az, 95 534 22 r A AFsiA @t
(McConnell, 2000). 53] SNSJollA] =}7]olm|z] &L o7
Q1 2lAolm=ol] gk 2| zkst AAZEAN] AHA] FEFS T
= ZO2 SNS ARSAFES ARE]E 7IEol| o) sk olulA]d
TEE7] A8l Ak R8s FAlsle] dE A1 et
e} ARSAFE ] 3 Hrlehs vke-S 71tk oln| XA
5 skl "ok ek A dshe onR sl A

FEFS A= HMFE A|EEE J2lo] =255 ov]R]

ol

AYPES Zol FATHKim, 2007; Lim, 2010). o]& AlF|<]=
J o
o

o 2FIEE AB|StEH 94 SR thet FHA FHAIS
o|2 QI AAFRIZF 23 oAk e BES vt
A3 A AURAE FARse] tiekel QR E oAl dct
= T (Fredrickson & Roberts, 1997)2 Slsk= Zlolth,
olefrdo] Z2 7|Hk SNS ARSAIES ARSI F7kllA] =}
2lo] rIL RIS ZRE] WM & Flojgte AHE A
slal o]F odshs A2 AtV 8% J8S shH At
Ae] Ao gk ZHA] Aol FoAA HEBRE 8| B AR
AAl F& WHgI HIEE W] SJE] ARl AlA|e R g
oxd xAHo| o|FofX= AL AF & + Jom, thE viA|
oF ge] AREARY] SR Edo| FTEF oI AR AAY R
of gk F=mo] SN W0 AdgoR Qla)] 4]
BE 3HeE f=ap] fal oAIB R FTE A=s °
& AT ol AIRUEH T A st 4
o] ou|xjAE] BTl Foudk HAS A5 vk 2
2L} SNS AMAE o R g oln|z] I MYATLE AT
Rl 27| =23 A7) A, RAEH AVRE, A==
I AR, o] &l e YR, SNS &5 AAVS
T, AelEEZ, tiAkstE AlA19)24) (Han, 2017; Moon, 2019;
Lee, 2016; Lee, 2019; Lee & Lee, 2017; Lee et al., 2019;
Yun, 2018) 52 £ ATE A|RUEH, A |d3} A
3 omA AT WTE 2] SR Aldstsie] A
2 7ke] Apole} s Holdt At A vlge Agolrt.
SNS AREALE] A7 RUE R A7t s} JS Ak &
ZroA HrtEle ARle] AlAel tisk Aeld Feke geldt 5
He2H omz|ATEe PFH W 2ol FFE
froldk Areno ddeds 7 s9xkd ko] A
ou7t Sh& ZO R H5Erh 53] SNS o]83Fo] U o]&
e} FAJoll A 20tH9] 82.3%, 30t0e] 73.3%7F the ARl
Hl3)] 2 085 (Kim, 2019y eI 2, A E SNS o]

¢

u
T
Py
o

'

fr

e EAJolA] 20, 30009] 73 SNS AREFEO] A
|83 458830 60%= SHAL] Fkr oS YERAL
SNS Ao R Fo|aRa} QIAE @S 7P wWol AMsh=
Ao R 70~80%F ZFAZTHLIim et al, 2021). ©]+= 20, 30tH
o] 71¢ & JFE S F= dISHAl= SNSo|H A5Hog &
£3p of2 AFol Hj3l] Z2F 79k SNSE 1 Wo] A8}
= 3e & F UTh == 7k SNS ARSAIES ZHAle]
ArIt ARBA Fh B =2E O R QlEl] 2ol tigh By

SAl = g Apple] SR gk eljle] Hrt
o dskE AAe)AS FAHA HBE, S Aol o)ds)
A

B A9 9w 75 913 WremA olmAhe ] 3
92 gl wielole} & % otk

ool 2 A7 2 WIel A EUEY A
4ol 3

2. O|EH Hi&

2.1. XA |2LEY

A7 2UEIH ol Rl Bdsse] tigk AlSE A o
HE ydalr] sl A Dol gi5ee] 27l A 1EA,
2712425 sl 3o th(Snyder, 1974). A7 ZUE LS T}
2 AEe] 244 e v ARgelA ARile] ojd mgow
Hol=AE A defslar, vt 33l oA #}le] 8
55 Hds 248k (Lee, 2009), thE2e] AFUA A Al
AAA s QIS AelAl 771 {18k ARle] ofnlx] &
ztolg} Ao th(Kang, 2016). o= A7AA, 284 Y5, 7+
AR 55 sk Ao mE RIS e Ze=, 1
Az me} =& $F(high self-monitor: HSM)3} W& 2
(low self-monitor: LSM)¢] o194 FAA/NEe =2 EFET

A7 EUE o] =& AR 2Rle] dFo] 48t el
Aloll Z-srlel sk Bl Ea1, W AR 27 |AA7F AL
3|Hoz A-slel] tigk AR B2 FoE 7]E0lA] ¥
™ (Synder, 1979), A71RUE|Ro] &2 AR ALS|A 248
Al AZAA | mize, 283 S Felsk] Y8k 3%
WA E Aoz AN, e 3L A AIA e BEe] A
el wet 2dshs 7lsol F5slTh(Snyder, 1974). B3 2}
7IRUEEe] 2 £ el deEe 2] olnA|d
Filol =7] wEol HolE it Mefol= 2=l AlAwl
S o 52289 (Synder et al., 1985), SIS 93 =}
718AE viEHS 34 Eg siee v A RUE Yo

S AL AUl oE Qe A wEA] s o=
Yehgth(Yang & Kim, 2011).

223 7|9k SNS AREAF thde] Atella] A7 RUE o]
BE AR AR 731 g AA A 9E UER At
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o] glom ERIY] o]EE Fil a7lo] A7 A&
=t #lo] B2 2102 UEFsTth(Rosenberg & Egbert, 2011).
ol AZIEUER o] AlgEe] 71, o], AlBA ojn]x|e} O
4 B4 Aolo] Ao} Aol 73, a7l Aligle] xH
ARFUE F4oz EEE SNS| AB|A 753 Ao
Fo2g & F vl AS 9Jv|gti(Gangestad & Snyder,
2000). SNS7FellA A7 RUEIH o] &2 Ak ERRIC] 5713}
7l Wgtelal, FERVE diks ZoE, AAE o5
SNSFellA B2 F2] 217F LS (Antheunis & Schouten,
2011), 253} AL ARRIS o] ANSKE 43S HItH(Marcus
et al,, 2006). I =} 7Fo] AL Alzlo] Wrk= 2 AJAlo]
ERRIzR] #A7E Fom wEH ] Ao E Holy] wjitolakal
Ay 7)1 tHRosenberg & Egbert, 2011). ©]= A4 F-7tol|A
g ARG Bl A ouAE HeFaat she
AL ousl= 20 R SNS AMEAISo] HAREA} KT} zRale]
RE gidsEla ElRlg A9 RE Hlwshs A3e] =
kO W (Meier & Gray, 2014) SNS o]-go] BS4= 9xo) o
3k AB)A V1S EA A2l WHstsle] #RAle AAE
AlStaL AAFAA S o Bo] =ZTHLee et al, 2019). A7]=
YEIRS 27|33, A716A AR A7 RUEYe] 2
= AR7E Q7ske oA olmiA| 9t ti]l #AIA DA HI%tE
A wkgate] AAS qrAlstal BEsle] dshs on|R|o] H
st} ke 2102 (Snyder, 1974) A1 AAE BRIl 23]
B7kEE AAR QA8 ARl Al iﬂé AL Hrlkehe
2713t el 2ol YEiE MR d5E
7HAL  AZIRYER ) E}EP 2}71\‘41*@} gl x}o]
7} A& Zleltt.

2.2. Xp7|chakst

27 e 8k selfobjectificationy g kol gk AFA1e] AAE AH =
A vt Y 27l AR AR, ARl AAIE Bkl 9
s HrtsEle AR Q4 3HA E th(Fredrickson & Roberts,

1997). ol= ARBlEsHE o= ANE o FARI AA S HHst
Sl o]F 71FEeRE ARle] AAE Bk WK RA, 2}
A& HNAA FA o] dFI} ofd AL o] 8- AR T}
Fohs AL ofu|ghtt. Hgh ARSA WA 7Ex]9] AHER] o]
AA 7% AR RTE Al AeR vdstetal o] #e]
=5 AFHE 4 o Beth(Mckinley & Hyde, 1996).

SNSZR= AlS]A F7bellA] AlZbA FRlxE Bk Ap7]oln|A|
B AR AA SR digt eRle] HrkE S o= g
Qlo] 7FEslrg FolHthe 2110 &7 olnAE FaA s
=, 2§k ZRe] om|A] A&} vhgolgl= IR HFE F
3 Zpae] A Q=) gk szt o] FolXIth(Lee, 2019).
ARk o2 SNS AMAES A9 SRE tiidslsie] ERIZ
ZRe] 9ng Hlwsls Adko] 3 (Meier & Gray, 2014) U]
g4 SRS 71 SNS AREARY] el o B #4lS Hol
™ (Pena & Brody, 2014), SNSJollA 275 Ae o wjzy

=23 ARIS AR AREAleE 2197 HAL Ao sl Zlo=®
UEPSTHWang et al, 2010). ©]&= SNSAOlA mjE el ¢
2 q3dsEe A ARAENA vlg- F83 20dS &
Atk B3] Z2F 7|9k SNS 0] A] ARSAIES zRkle] <]
7h BRI ZRE] HrhiA " AL AAFH H olE ¢l
= A2 AIapdstel wilg- F838 JE8S 5™ (De Vries &
Peter, 2013; Siibak, 2009), AF219] AFS AAIBIAL EJRIS]
= 7Idiske AEo] A7Itst o4s O Asrve 2
olo 2 }ERTHStefanone et al., 2011). SNSAIM = =213}
T2 AMgAte] 229 omAE oA He A7 Bl
Qlaf zprle] ew ﬁﬂﬂg‘r o&o] thE AREAlete] SRetE H]

WA Hw ZLle] AlAlel thdk A9 A= =obit

AAZAE 2 AAE ERRle] A eR TRAsH: vt
He Zog FAY tide] Ho] Al AAE FHHeR 7t

AlBHAl = ALE]7F 8Fehs odE mlE 7IEd] EEelA] &
f‘fh‘%: Aztat Ad BrFes wAl =W -7 3 4l

FRAE 7 "ok, ol2igt 2A 7S B3 AA He 4l
AFRAE Ao WA = ARBESH o dn|9t Hla- ¥
7188 W vEEE A Ho| BAsH el ol S5
7] 98 WHo R olmA|#AYYP5-S s Erh(Mun. 2016;
Mckinley & Hyde, 1996). AAZAI A7 AA|F2)40] E84
£ Aple] gRe gk F84 WriR SraesEel & I
¥4 P33 (Kim, 2007; Lim, 2010) 2]&-2z], oj#e], AT
24, 973 T QRAgg Tl dIFES rAH R
o] A2 H=E YePNTtH(Lee, 2014; Mun, 2016). A7+
R EYHES ABIsHE R Qs AFAle] ejRd gt &
] A9 =2 gk A zE| A wiE ARl RS TEAe)
AThE GYAS HEoR 9udgd B £ s drt
(Fredrickson & Roberts, 1997).

SNSHolA 27 AR = ol dsked &7 71Fe] gk Azter
A7 N5} o] FARH, B ARGAIEANA 22 H/ME v
Qs AEE ol PS HX|3(Choi, 2016) o] st =&
g5 AA=S Bl 38F Hrieke e 7Idske &401

olux| Y52 F7IYS d&T u, Aruidst ke

vA#YYPFel FIFE vRA= tﬁﬁ%‘% AAFRTE

M2 A1) g olmR| A E S dFL

1 Zlolot.

AR

=

2.3. o|O|X| A2 IS

ojmR| AT Fo|& A4lo] Zthshe o LA RE
3 theket QlRe E7E Eisle] QRE Pt
= 34 P52 Dotk Lee & Ku, 2015). telate] A5
Al GollA] Aoz Q17 ERICNIAl Rodx|= ARBIH1 E4)
A Adopge] AAlE ofBA sl Azbskete] B
TS etk 53] 94 oA & YuE Fofsie AR
o] f-gA30l 3l d53 He = JF W°1X174°
EE5E onxHeldEo] =A YERTH(Lee, 2011).
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Tof tist ASA 43 =e] w2 Hue] A3y o &

A rAYPsel o =A YElE i (Lee & Ku, 2018), A
A o] 5L A7) FAIE 98l R E OAlo}U%
Falel o] B JHELS v s 93 ouAeE
2357 AZFEFAAL(Kwon, 2013), 2{e1w]A] 2ejelEst w
7 Zdjastere] ARA NN TR A 218 Aol
frolst IS vxl Aoz QFon|A) 7t FRYUI} =W
Eokslr] wiitell U7t &8 Huke] ong waE Zlo2 gt
Ih(Lee, 2010).

=3 z}ﬂgqaao] e goe AgHow FdHE A

At |
zﬂx-l uH %—/\]o]—@] E]—O ] \:H—‘:sl’ ] o= ﬂ]}oﬂ e }‘]Z_L%
FAR), ol A A, pelste] BRllA A o)

A2 FHH A 3K ZolH(Lee & Park, 2011), AF7| U]
ol F2 AH|Rke] A oulR] A& Fare] UEhd AFE &
oz} Fuje=rt A4 YERESH(Kim & Hwang, 2000),
olm|R] s AT sPEE ok AR BTt =4 YT
(Lee, 2000). ©]= ApA19] o|u|AE ZAste] £ W3O R £

%—5— g:]‘_: Ng]z% E—"‘].QE ;H/“]Eh:]- EEtﬂ_ Z}7]_,_L]E-]Elo] =
© Wdso] At 9ol Blo] We AL BlelS 0|43
Srel o @—;‘&40101 (Lee, 2012) A7 RUEHe] =2

% | AFT Al $29S F83 5 9m (Back, 2001)
EZRE A *—J‘W’I TS %8}71 et A, e B
MP ske A, AR - ZAAIA A L}E}lﬁm} s 2l
A, FAAE TS rXe FAIAMIEE] A o
ERtal(Hong, 1989) EIRIF} £1421 48S wWol o2l &x
E EEY 7 AUe FHORE o5E AYEArh(Kim, 2019b).
olefzto] A/IEUEF0] =& ke UjF HHEBT eI
Bzl % Ty 9% FHe wel e BAst s}
He o] W2 HET ate] 2Rl &3 ou|A & A
Hol|uzt sh= &7 o] & Z0E, 9 X BlFo] 2
218 BA, TSI ARl AIRUE"S Fdel met o
HRIAE S ZfolE Eh M sl HEUS A5 = ok

L

7Hd3: A7 1B el weh o|nixelapEel] Folrt
21 Rolt.
3. gy

3.4 RESEY 24
ATRNS Sla) BH 2Alh HPAT 7]

S

P
3
e,
Mo
M

p

&S Mt 41k Fae S AEAS s
Mg ARE GHZANE 53 A% B3] EdEE A5
< IRB(KNU-2021-0058) A7} 519l AEA 2 EXALE 2]
gate] AFE FHIAT. A A29E 18] tHx
AL ¥R2le| ojgk ApRe] AR ool 28] AREAL A
713E B8 vidiY AR AR 20219 4€ OE‘ ox 49
13U7HA] AAE T, AP =2 719 SNSE AME-3F

= 200~300] HHE BTe R Hexglk 7%—8}04 A1

om, F 31357} 1%1}3 A0l o] &= ATt

RHEXNOZ MHEO oA 502%, BA 49.8%IT AFHS
30~394] 50.8%, 20~29in 49.2%= JEISITE A Y-S 3R]
45.0%% 7P B, S 19.8%, AEF = w337 9.0%,
=AM 9.0%, ADFH 7.3%, 71EF 6.4%, A9Y 3.5%2
sold, 4E AR E HlE 70.6%, 71E 294%E T B
7} =3tk eEe thet =< oAb 76.0%, theHY 16.9%, I
Z 013} 5.8% oW, YHF THIAES 200~3009+] w|THo]
29.1%Z =A UEREIL 300~4007HY IR 18.5%, 200%HY T
T 16.9%, 6007+ ©)4F 15.3%, 400~5005+ vk 12.5%,
500~6007+ H|TF 7.7%¢2] Tolw, YRATE $I3t EHEA|
22 107Hd Tk 36.7%, 10209+ mk 36.4%=% <] 7
o Bxgon 20~307H W9k 153%, 30~405+H) 1]t 4.8%,

409FA~509H mIRE 2.9%, 709+ o)A 2.2%, 509HA~609+
ul9k 1.6% 0] AT,
ALEE SPSS 25.0% AREElo] BAF Aog AV|RUEHHY

Wele 34 Pee e, AVS 4es ol
s wele B o143 sl BAS Fo) AT W
Q19 WH e BFEE AFsch 1 13 M 39
Bl rest, 7M 29 BAGlE HARAS AT,
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[ A ]Exﬂ 1}7 ]“&ﬂ% G}t A== Snyder(1974)7P
781 Snyder and Gangestad(1986)7F 2% 43 18&3
= Mg Han(2017H Aol W AMEIG L, AUV}
A A9 AAE shte] tidE=E AA|stste] AHHQL
dow

AMo g viEtEE ZoR, 2Rl AA R sl EUfie]
NS et ARale] AlA| | BE grlste] ALElE 71Ed

TgslA] RS o A =l 2R E AP g oRgoes
Kim(2013), No(2016)] A--ollx] @] - ARE-315dt). o|m] x|z
52 eIl ARle] ZIgislE o) ds)t € BES BT
st 5oz, fao] te A FFo v FeF, 2
Al9] olmx|e} Wslrho 2 ARgsl= B4, BRIFe] £
ARt 2Eld S il e, S 7)) fe
A58, Els 91&6}% PFdgel e WEgo=

4.1, ¢i7rHolo| x
4.1.1 AZ|2UEH

AN EUEY 2ol AR 18] B3] AFE =4 Ax
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Table 1. Reliability analysis of self-monitoring

Items Cronbach’s o

I tend to imitate the actions of others

In meetings I try to say or do things that other people
like

I tend to assert only the ideas I believe are right
I can improvise on topics on which there is little
information

I can do shows to impress or entertain others

I think I have what it takes to be a good actor
When I am with many people I often become the
center of attention

I behave like a completely different person according
to situation and person

I have the ability to make others like me 0.861

199

el 1A Heow BRadc 1871 gl

3l t-tests AAISH A (Table 2) 271
IRAEM =339 ARTEM =2.52) 7] {23 3}
A0 7 ERITHr=23.088, p<.000). WA A7)
ke Ao A8l At 2oz o
Ho] o]F Bajo ALg-ETh

)

[e]
271adst A 97 y
Varimax 2288 o83k gala g A

°lo 2 =ETF|OH(Table 3) &

I'm not always the person I look like on the outside ==
I sometimes change my opinion or behavior in order to Qo1 RIAZE 93t 258 [ Yo AEZS Al
please or like someone o] obd A 77 Y3l= Al Alol=r} HRA] S w R
I tend to cheer up at meetings 28 Ly Y g WA Holx] 2o w Euk Al
I'm good at guessing game.s and impr.ovisation ga@es A 23 Ao 9wt HEE wels gow Fujsn Al
I tend to change my behavior appropriately depending o .
on the situation and person =0l uel dAl 718 o ANE A Ao 2o A
I tend to talk more than other people at meetings FAANOE Il 0.8459] =2 AFFES YERITE &
I don't feel awkward even when I stand in front of Q2= QRE TE ARFE A v|welal A Asi 2t
many. people 43 2] UE EHo sleA] AF 47 20 9wt te
I can casually lie for the right purpose ADEo)A o]EA Hol=x] 2= AA Ark= Balo @ A
I can pretend to like someone I really hate TAoE HEElT 086302 o Agems el
(Table 1) 0.8619] ¥ AFEZ WHAAA o] AFHo] AT 4.13. olmX|# Y5
o AMgsl7] Ak Aoz AdHUL M AFS 8 A olmA| A YPF 245 FEE FAF Varimax 23|
Table 2. Group classification and t-test of self-monitoring group
Variables N Min Max Mean(SD) t-value
L High 161 3.00 4.44 3.39(.31)
Self-monitoring 23.088***
Low 152 1.39 2.94 2.52(.35)
Total 313 1.39 4.44 2.97(.54)
Table 3. Factor analysis of self-objectification
Factor FacFor Eigen Varianc.e %  Cronbach’s
loading value (Cumulative %) o
Factor 1: body shame
I feel like I'm not a good person if I don't exercise properly to take care of my appearance. .803
I feel ashamed when I don't get the body size I want. 187
I feel like an ugly person when I don't look as cool as I can. 777 4373 é;gj;) 0.845
I'm ashamed of myself if I don't try to be the best I can 769
1 would be embarrassed if people found out my real height. .661
Factor 2: body surveillance
I often think about my appearance .854
I often pay attention to whether the clothes I'm wearing make me stand out. 851 1.625 32.796 0.863
I often care about how I look to other people. 843 (66.643)
I often compare my appearance to others. 724
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Table 4. Factor analysis of image management behavior
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FO| AFol frEA= UHXJ—% olgallof A= ol ARtk
AL Azkeh B]lold BAs F Wk eFemAt Froe &
o8 "éElOi Frgelet Hrgsiaier 0.7879] Hlad =
= AFFES B3tk 8Rlse SFoln|A 7t ATl tgk
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of theI ot} WAL Azl
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A\gsl 4] 2ol 4%
1

AZIRUEE 3, A Fe A7Iodst 4 22 @A

Factor Factor Eigen Variance % Cronbach’s
loading  value (Cumulative %) o
Factor 1: fashion oriented
I sometimes want to try a fashionable style. 783
I look good in the fashionable external image. 748
I follow the current fashionable external image. 723 7613 15.442 854
I want to do the same if I like the external image of the people around me. 700
I want to do that when I see the external image of a famous entertainer. 614
Factor 2: instrumentality
I sometimes want to change my external image. 174
I try to change my external style to change the image. 702
I create an external image to compensate for my physical shortcomings. 688 2.056 (;(5)(5)82) .820
I think external image is a tool of transformation. 672 '
I feel dependent on the state of external image. 671
Factor 3: conformity
I feel like a member of the group when I have an external image similar to my friends.  .776
I am anxious when my external image is different from others at the meeting. .761
I try to match the external image standards of the group I belong to. 749 1.597 (EZ;;) 831
I do not like the style my friends hate when I do a new external image style. .693
I choose styles or external images similar to those around me. 577
Factor 4: ostentation
I buy it for the external image even if it is expensive. 817
Even if'it is expensive, | think it is necessary to use famous brand products or famous brand 10.119
stores to build pride. 780 1.347 (55.544) 787
I like the external image that attracts attention in the meeting. .647
Factor 5: interpersonal disposition
I think external image is a courtesy to the other person. 823
I think external image is essential in interpersonal relationship and social life. 818 1.109 ( 69583(2(2) 764
I tend to pay more attention to my external image when I go out. 622
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Table 5. Differences self-objectification according to self-monitoring
group

Self-monitoring

Self-objectification  High(n=161)  Low(n=152) rvalue
M(SD) M(SD)
Body surveillance ~ 3.318(.848) 2.965(.888) 3.593 %%
Body shame 2.352(.881) 2.097(.804) 2.672%*

p< .05, *p<.01, **p< 001

Table 6. The effect of self-objectification on image management behavior
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t=2.852, p=0.005), 5Z/($=0.391, t=7.108, p=0.000),
A (B=0.493, t=9.626, p=0.000), HAXEAJ(B=0.268, t=
4.693, p=0.000l FoIgt FF FAAE JeRNT. WA 2}
718t Ak olmxAe|dEel Y niRItE AL F9l
o Ao R =Pl 37.6%ER = 376), TrA0l 359%E = 359) ,
A0l 30.4%(R°=304) TN 26.0%(R”=260), HIAIF
Aol 19.8%(R=198)°] ABHE vepdnt. ol A3}
Qe oA AP 821 T =T A =
S Rtke 2S¢ 5 ok

2}7)ehAd sk /Ht-sko] ESFE Al AAE HAFRoT T
7Fsle] emAE|lEs o Bol F8ske 2 0® eI (Kim,
2007) A71tst Aol S7HTE SmaErt Sk oH
(Kim, 2019a), A71td8} G50] &2 AR o&, 31, ok
olo|E, HATE 58 AR TR AMESl oY
Bl BF% 7Pl w& Ao vehd A3=(Kim, 2013;
McConnell, 2000) A7t 43} Ade] o|mA| A 5o YT
Hzl B AFAIAE AR sk ZoR A
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AZIEYEE 3, A Jo oju A 522AHAA
T4, 24, I, tiAE )R] Ajolg TRy ¢
3 SHHEE rests AAISIATH(Table 7). T4 A7 =UE
g 3, A Fdedol] wet 343 (r=3.836, p=0.000), =74 (t=
4814, p=0.000), 5= (t=4490, p=0.000), F*14d(r=4.022,
p=0.000), tHQIA|A (r=3.366, p=0.001)2] °|u|x|HAEHE 5
281 BFol Fo3k zlo]E YERTh ol oA AHAF 5
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AR & (3.56), =779(3.55), 7873(3.02), T24(2.85), %
Ad(2.56) o2 FHFEE YEPAT dEE ERIFRE] s
Aol 2ol F&3IIA} S o|HAE EH O R AASh=
&40 2 (Lim et al, 2017) AZ1EUEH] {3 w2t =4l
< AR ke o=t omA AT o VERdTRE A

Dependent variable  Independent variable g t-value R F
) . Body surveillance .396 TA2TH**
Fashion oriented 304 69.054***
Body shame 247 4.633%**
) Body surveillance 537 10.638***
Instrumentality 376 95.094***
Body shame 144 2.852%%*
o Body surveillance .200 3.640%**
Conformity .260 55.840%**
Body shame 391 7.108***
. Body surveillance 183 3.58] k%
Ostentation 357 87.450%**
Body shame 493 9.626%**
o Body surveillance 258 4.513%**
Interpersonal disposition .198 39.467%**
Body shame 268 4.693%#*

p < 05, *p< .01, ***p< 001
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Table 7. Differences in image management behavior according to self-monitoring group

Self-monitoring

Image management behavior High(n=161) Low(n=152) evalue
M(SD) M(SD)

Fashion oriented 3.022(.811) 2.661(.851) 3.836%**

Instrumentality 3.556(.668) 3.173(.737) 4.814%*+*

Conformity 2.859(.772) 2.472(.751) 4.490%**

Ostentation 2.561(.923) 2.155(.855) 4.022%**

Interpersonal disposition 3.559(.784) 3.274(.708) 3.366%**

*p<.05, ¥*p<.01, ***p<.001

< HolFe 23R, 53] dAAIH =gl dFHol = 3L QRS AR #A fA asithe A7 7Een o
e As ¢ 5 Stk 2] 4% oA Aple] 1104 AL Sk el sl we] &
AZ|RUEFO] e FI2 ARl o|nAIE ALEE A st Z[h el F-88k= o=, 33 A|olHe] w2 A

SOl ERIECA BT Hdslr] fJsia BA= i8S
A= ggsle ACZ(Park, 2012) A7IRUEHo] H& ot
o] AP, tiRIAFel froleh zlolE HQl 2 A7AAE A
A3, A7 RUER 0] T2 Huko] W& vl nls) {2y
o] Bkal(Lee, 2000) A|EUE O] =& ke Lhe
Aol vl Jshm A AR Al FEF HISseL st
el S ATEE Ao Z(Back, 2001) ©lE A|EUEH
E2 ARgEo] tilgAlel Rizste] ARile d)Eo] ERIdA
oJgA HoleTlell thdk Aile] o= el AlF 7Y A
& Al ERIFS] RS Foke AR B A7dHE AR
st Ao st
58 £

2 d+s AVIRYEH, A|dst AF, ovAEY ST
o] polot HHAY kS 913 AoR AAE 2% thy
3} 7,

AR, A71ZUHE F Jed A7|idst A3 7k

== °]f‘ 5%‘ B ftest 7ijr 11'7]”"‘51‘%‘ i, A

Y
o,
o

XN
o\

2

2
>

N
é".:
or 4
T
i
gﬁ
ofr
T>
o g
5
é
il
>
i
z
2T
&
N
>,
ko
— d1 @
m o

9

(o]
A
rlo

& Aol B, ol } 2LE 0] e 7o
Sl Wjsh A7|ehdst gl o Erks 22 o
BUEPe] B ARES A6 i FHA <
groz Agsn SRS AN = Ut 94 YL
FaAsha e o|mg Ao wolA s Eele] F
29 W] 98l Ae) 5 2dskn FASEI @k 4
Athgst gare Alel AAE ARl ERRlol 57, @
2, 2 e Azislel AIA J)Ee] meeA 2age
484 B fUel ALANE A ek,

>4_,
O:
>
<

oX,
Iy

S~
>

ot
_>|’1_', .
o

l

AN

o= s
T4 A7|oo] B AREL AR Ao TR T

4& A AAE PR A8

84 A1) g

e 9395 9L Vet
el Al ol

z} J\:F‘: Q%(Son, 2007a; Son,
2007b) & OS:rLQTJrQ} 22 MeEgto 2 A Er
A, A1t 43 skl aglo] omRA S shelasl
o] MX= FFEE A5 A FAEHS AANE A A
AR AAFAA BF oA A dE sk91a1d 7
d,

fole Jae

4, =74, B34, I, ARl § 2 v
Bk AR, D] 5855 oA AES o

Bol sta, A |tidst AFS =4 AEE ofv| ]m—qg
=9 o =4 $H8152H(Lim, 2010; Ann, 2007), AA|7HA]
A3 AAFAA] =2 3ol 1‘14?4635011 o A55

=5 YeplH B HE-S AESIGoH, FHow or
ol gt Fao=rt A et (Lee, 2014) A= A7
3t 43 sl aklo] omAAE Y F sHHalel FFES
Eid 2 A7ASE XA A7 |ods) g on| A
o YL oJmgitt.

ol& x}ﬂdwz‘z} A Al AAE BRI o3 AR s}
H Azt vletRm #gF 7A, Frlsh He Z0E 2|
EH*@NUFOI EEE R Oigk AEF 71EH AE F
SAJEH AAle] RE ARSA o] dw|e} vlaste] ARS|7L 7]
tiehs o4 olw|A| o] #3alr] i3] ARl AALRE =
A, T 7 A= omA AT o A5HUe Y=
Aot

AR, 7| BUER F FHe olmx|Heldls skl alzte]
Aol HAES 93 EUFE ttestS 3+ A, A |RUEY 13
wk AR we} olw| XS seAEAATY, =,
g, T2, IAY) B frels Alelrt YT ol A}
71EUE o] e ko] v Hdo) H3)| olw|x|#AE]g o]
g =th= Ag 9 1—8& RO R A7|RUEIHo| F& Al
wo Al s oE FoA, oE 24, oF A, &
PP EHo] = }E}ML(Hong, 1989) Ak5]4 A =




2 7] SNS ARERI] 2P| HLIE]T, 2p7[ojie) JEe) W ojrjAde/dE H- 203

Aol E2 Hwho] vre Hthol wig) s E vleAHYE
o] =4 YeRt A#E(Lee & Ku, 2018) & o A712UE
o] ¥ ARIEL AS|A AEAAN BHRE 21792

Wgsel GBS FaAs 8e B Pu] absee
243 wEH9) gn BHow AN skl 4, 2
23 HAAFHolr] FHH BB tht =& 2N AP
o] Bloz Qs faAeP} Axdo] A Ueht Zow 3
Mtk olo] A7|EUEY el et ol g AE f
g Aolm A7 EE

y o

£ Ve & 97 o) Qe
1=

3, A e olmRAREEel] 93 e 2919s &
[}
A

4>

W oA Aolst
G TP WNS Helsgrh. APl Avks SNsEhe

Qe HHSL Rl 2ol
oz BuS AP oo gl WA FoT
ATATE 0|98 FE Ao Tt 2 AT B
weke A,

A, A NRIEE 3, A Ge] we A7l0ge a9l ®
F Alo]g Uik ol Tiel AR Ae)A Agelr] A
A el Aol7t A AR sl 7= 4214
E 4SO 5 Sl 4 A ek 424 5
4 ER7L RO 1o uhe A9

A2 Agssie] sl & 5 ek A, zmwaal 4
Sl we} ol s Q) mE 2jol7}k gglor], 1
48 4% 29% B oln el S19lagle] JFL vl
A Roz vehgth oleld Ak AEUEY st 4
P1IEIE 2t 319] 2le] wet 2jolsh G W olulA
Helase Fal 2o 94 olulx) F7 4L siefstel
AR BB 2] APALEE A ZARE BED 5
R1om 7t AlEAPE AU tie AR e R -

3

B a7E NS AHAE g TS A ¢
THRISS B4 A2 SNS ARSARES] dubs 54l o
2 ArQEte] dazAlel diside AvEA sl w
2] FEATE ol2feh WISl Alolo} FAA N o
& A7} ol FoIXA e,

¢

LAl 2

o] =72 20199 i3t w8} ShrdATe] A
S o} F=3iE AU (NRF-2019S1A5B5A07111914).

References

Ann, N. Y. (2007). The effects of sociocultural attitudes toward
appearance and objectified body consciousness on appearance-

management behaviors. Unpublished master's thesis, Chonnam
National University, Gwangju.

Antheunis, M. L., & Schouten, A. P. (2011). The effect of other
generated and system generated cues on adolescents' perceived
attractiveness on social network sites. Journal of Computer
Mediated Communication, 16(3), 391-406. doi:10.1111/j.1083-
6101.2011.01545.

Back, 1. S. (2001). 20-30 Woman's purchasing behavior and attributes
evaluation and benefit imported fashion accessory based on self-
monitoring. Unpublished master's thesis, Chungang University,
Seoul.

Choi, J. Y. (2016). The relationship between SNS exposure and desire
for cosmetic surgery on female college students - The mediating
effect of internalization of the standards of ideal appearance, body
surveillance, face surveillance, and body shame. Unpublished
master's thesis, Yonsei University, Seoul.

De Vries, D. A., & Peter, J. (2013). Women on display - The effect of
portraying the self online on women's self-objectification. Computers
in Human Behavior, 29, 1483-1489. doi:10.1016/j.chb.2013.01.015

Fredrickson, B. L., & Roberts, T. A. (1997). Objectification theory -
Toward understanding women’s lived experiences and mental
health risks. Psychology of Women Quarterly, 21(2), 173-206.

Gangestad, S. W., & Snyder, M. (2000). Self-monitoring - Appraisal
and reappraisal. Psychological Bulletin, 126(4), 530-555. doi:
10.1037//0033-2909.126.4.530

Han, H. Y. (2017). Mediating effects of self-monitoring in the
relationship between covert narcissism and self-disclosure on SNS.
Unpublished master's thesis, Korea University, Seoul.

Hong. H. S. (1989). 4 study on relationships among fashion-opinion
leadership, use of fashion information sources, attitudes toward
clothing, an self-monitoring. Unpublished master's thesis, Yonsei
University, Seoul.

Kang, J. M. (2016). Interesting english humanities story 4. Seoul:
Inmulsasangsa.

Kim, E. H. (2013). The influence of objectification factors on the self-
appearance satisfaction, self-concept and mental health of the
adolescents. Unpublished doctoral dissertation, Baekseok University,
Cheonan.

Kim, K. H. (2019a). Exposure to ambivalent sexism on self-
objectification and appearance management of college women
student. Unpublished master's thesis, Ajou University, Suwon.

Kim, S. K. (2019b). The effect of self-monitoring on elementary school
students' body image and clothing interest. Unpublished master's
thesis, Seoul National University of Education, Seoul.

Kim, Y. (2007). The effects of sociocultural pressure, internalization
ideal beauty stereotype, objectified body consciousness on body
satisfaction and appearance management behavior. Unpublished
doctoral dissertation, Sungkyunkwan University, Seoul.

Kim, Y., & Hwang, S. J. (2000). A study on the degree of self-
monitoring, perceived risk and the appeal types of advertising
impact in cosmetic purchase behavior. Family and Environment
Research, 38(6), 59-70.

Kim, Y. H. (2019, May 30). Analysis of SNS usage trend and user
behavior. KISD STAT Report, 19(10), 1-7. Retrieved September
10, 2021, https://www.kisdi.re.kr/report/view.do?key= m2101113025790
& masterld=4333447&arrMasterld=4333447&artld=554239

Kwon, W. Y. (2013). 4 study on the impact of appearance care motives



204 RO FLIY SR K] A24H A2%, 20224

by lifestyle type of female consumers on permanent makeup
behaviors.  Unpublished doctoral dissertation, Kyungsung
University, Busan.

Lee, H. M. (2019). The mediating effect of self-objectification in the
relationship between SNS exposure and desire for cosmetic
surgery according to social support among early adulthood males.
Unpublished master's thesis, Hongik University, Seoul.

Lee, H. O., & Ku, Y. S. (2015). Study on the relationship of
interpersonal relations disposition, appearance concern, appearance
management behavior of men. Journal of the Korean Society of
Costume, 65(7), 118-128. doi:10.7233/jksc.2015.65.7.118

Lee, H. O., & Ku, Y. S. (2018). Study on the appearance-oriented,
appearance-related consumption behavior according to sub-
variables of appearance instrumentality. Fashion & Textile Research
Journal, 20(4), 400-409. doi:10.5805SFTI.2018.20.4.400

Lee, H. S. (2016). 4 study of the difference on sociocultural attitude
toward appearance according to gender and patterns of SNS use
among adolescents. Unpublished master's thesis, Sookmyung
Women's University, Seoul.

Lee, J. H., Yoo, S. H., & Sim, Y. J. (2019). The relationship between
SNS involvement and objectified body consciousness on college
students - The mediating effect of sociocultural attitudes toward
appearance. Journal of Research in Education, 32(1), 1-23.
doi:10.24299/kier.2019.32.1.1

Lee, J. Y., & Park, G S. (2011). The effect of self-monitoring and self-
consciousness to cosmetic attitude. The Research Journal of the
Costume Culture, 19(4), 766-779.

Lee, M. H. (2000). The purchasing behavior and use of cosmetics
associated with self - Monitoring and demographic variables. The
Research Journal of the Costume Culture, 8(5), 771-784.

Lee, M. G. (2009). 1% of people who are attracted to are different.
Seoul: Thenan.

Lee, M. S. (2014). The effects of sociocultural attitude toward
appearance and objectified body consciousness on male consumer’
appearance management behavior. Journal of the Korean Fashion
& Costume Design Association, 16(4), 63-77.

Lee, M. S., & Lee, H. H. (2017). The effects of SNS appearance-
related photo activity on women's body image and self-esteem.
Journal of the Korean Society of Clothing and Textiles, 41(5), 858-
871. doi:10.5850/JKSCT.2017.41.5.858

Lee, S., H. (2012). Influence of fashion lifestyle factor of 30s and 40s
male on their appearance management behavior-focused on
moderation effect of self-monitoring. Unpublished doctoral
dissertation, Sungkyunkwan University, Seoul.

Lee, S. Y. (2010). The impacts of image management behavior on
psychological expectation effects and career success. Unpublished
doctoral dissertation, Dongyang University, Yeongju.

Lee, Y. B. (2011). Factors influencing appearance management
behaviors in middle-aged women. Unpublished doctoral dissertation,
Daegu Haany University, Gyeongsan

Lim, B. H. (2010). The effects of adolescences’ socio-cultural attitude
toward appearance and objectified body-consciousness on
appearance management behavior. Unpublished master's thesis,
Daegu University, Gyeongsan.

Lim, J. H.,, Kim, G. M,, Song, J. E., & Choi, J. W. (2021, October 30).
Latent profile analyses of SNS user behavior in different age
groups. KISD STAT Report, 21(20), 1-10. Retrieved November 5,

2021, fromhttps:/wwwkisdi.rekr/report/view.do?key=m2101113025790
&masterld=4333447&arrMasterld=4333447&artld=641798

Lim, S, J., Hwang, S. J., Lee, J. N., & Lee, S. H. (2017). The social
psychology of clothing. Seoul: Suhaksa.

Lim, W. G. (2017). Influence of image management behaviors on self-
esteem in female college students. Unpublished master's thesis,
Sungshin Women's University. Seoul.

Marcus, B., & Machilek, F., & Schutz, A. (2006). Personality in
cyberspace - Personal web sites as media for personality
expression and impressions. Journal of Personality and Social
Psychology, 90(6), 1014-1031. doi: 10.1037//0022-3514.90.6.1014

McConnell, C. A. (2000). An object to herself: the relationship
between girls and their bodies. Unpublished doctoral dissertation,
University of Wisconsin, Madison.

McKinley, N. M., & Hyde, J. S. (1996). The objectified body
consciousness scale - Development and validation. Psychology of
Women Quarterly, 20, 181-215.

Meier, E. P,, & Gray, J. (2014). Facebook photo activity associated
with body image disturbance in adolescent girls. Cyber Psychology,
Behavior, and Social Networking, 17(4), 199-206. doi: 10.1089/
cyber.2013.0305

Moon, J. Y. (2019). The effects of instagram viewing activity, body
comparison and body satisfaction on self-esteem of women
undergraduate  students. Unpublished master's thesis, Ewha
Womans University, Seoul.

Mun, H. J. (2016). The Influence of the sexual objectifcation
experiences and attitude toward appearances, body monitoring
clothing, weight control, skin care behavior by mediating through
body shame. Journal of The Korean Society of Cosmetology,
22(1), 11-20.

No, E. S. (2016). The effect of adolescents’ self objectification and self
esteem on the sexual assertiveness: focusing on the use patterns.
Unpublished master's thesis, Catholic University, Seoul.

Park, S. E. (2012). The effect of brand loyalty corresponding with the
individuality of fashion able luxury brands with consumer self-
image - Centrically the attitude on product and control effect of
self-monitoring. Unpublished master's thesis, Sungkyunkwan
University, Seoul.

Pena, J., & Brody, N. (2014). Intention to hide and unfriend facebook
connection based on perception of sender attractiveness and status
updates. Computers in Human Behavior, 31, 143-150. doi:10.1016/
j-chb.2013.10.004

Rosenberg, J., & Egbert, N. (2011). Online impression management -
Personality traits and concerns for secondary goals as predictors of
self presentation tactics on facebook. Journal of Computer
Mediated Communication, 17(1), 1-18. doi:10.1111/j.1083-
6101.2011.01560.x

Siibak, A. (2009). Constructing the self through the photo selection-
visual impression management on social networking websites.
Cyber Psychology - Journal of Psychosocial Research on Cyberspace,
3(1), 1-9.

Snyder, M. (1974). The self-monitoring of expressive behavior.
Journal of Personality and Social Psychology, 30, 526-537.
Snyder, M. (1979). Self-monitoring processes. Advances in Experimental

Social Psychology, 12, 85-128.

Snyder, M., Berscheid, E., & Glick, P. (1985). Focusing on the exterior

and interior - Two investigations of the initiation of personal



Zzg 7|0k SNS AF§RRS] Ap7[BL]E]Y, Ap7ojys) ) mRE ofr[R[He]YE ¢+ 205

relationships. Journal of Personality and Social Psychology, 48(6),
1427-1439.

Snyder, M., & Gangestad, S. (1986). On the nature of self-monitoring
- Matters of assessment, matters of validity. Journal of Personality and
Social Psychology, 51, 125-139. doi:10.1037/0022-3514.51.1.125

Son, E, J. (2007a). Effects of public self-consciousness, body
monitoring, and body shame on eating behavior. The Korean
Journal of Counseling and Psychotherapy, 19(3), 735-750.

Son, E, J. (2007b). Effect of public self-consciousness, internalization
of socio-cultural values, and attitude toward body image on plastic
surgery intention. The Korean Journal of Woman Psychology,
12(1), 63-81.

Stefanone, M. A., Lackaff, D., & Rosen, D. (2011). Contingencies of
self-worth and social-networking-site behavior. Cyber psychology,
Behavior, and Social Networking, 14(1-2), 41-49. doi: 10.1069/
cyber.2010.0049

Toma, C. (2010). Affirming the self through online profiles -
Beneficial effects of social networking sites. Proceedings of the
SIGCHI Conference on Human Factor in Computing Systems(pp.
1749-1752). Atlanta, Georgia, USA: CHI '10

Wang, S. S., Moon, S., Kwon, K. H., Evans, C. A., & Stefanone, M.
A. (2010). Face off - Implications of visual cues on initiating

friendship on facebook. Computers in Human Behavior, 26, 226-
234. doi:10.1016/j.chb.2009.10.001

Yang, Y., & Kim, H. Y. (2011). Coupon use and impression
management - Gender, social context, self-monitoring, and coupon
value. The Korean Journal of Consumer and Advertising Psychology,
12(3), 477-497.

Yoo, J. H. (2016). The effects of peer objectification experience and
public self-consciousness on male college students' body dissatisfaction
- The mediating role of body surveillance. Unpublished master's
thesis, Keimyung University, Daegu.

Yun, S. E. (2018). Online-offline behavior of self-disclosure - SNS
users' experience with appearance and online self-presentation.
Unpublished doctoral dissertation, Hanyang University, Seoul.

Zhao, C., & Jiang, G. (2011). Cultural differences on visual self-
presentation through social networking site profile images.
Proceedings of the SIGCHI Conference on Human Factors in
Computing Systems(pp. 1129-1132). Vancouver, British Columbia,
Canada: CHI'l1.

(Received December 21, 2021; 1st Revised January 24, 2022;
2nd Revised February 16, 2022; 3rd Revised February 24, 2022;
Accepted March 02, 2022)



	프로필 기반 SNS 사용자의 자기모니터링, 자기대상화 성향에 따른 이미지관리행동 연구
	이현옥†
	경북대학교 의류학과

	A Study on Image Management Behavior according to Self-monitoring, Self-objectification of Profile-based SNS Users
	Hyun-Ok Lee†
	Dept. of Clothing & Textiles, Kyungpook National University; Daegu, Korea
	Abstract: This study examines the image management behavior according to self-monitoring, self-objectification of profile-based SNS users. Questionnaires were administered to 313 SNS users including both men and women in their 20s to 30s. The SPSS 25...
	Key words : self-monitoring (자기모니터링), self-objectification (자기대상화), image management behavior (이미지관리 행동), profile-based SNS users (프로필 기반 SNS 사용자)
	1. 서 론
	2. 이론적 배경
	3. 연구방법
	4. 결과 및 논의
	5. 결 론
	감사의 글
	References






