o] 774 813 4]
24 A4, 2022
<AFEE>

MZM[CHe| ME E2t 25

=2 i olo|H FoielArzEE 2Rl

PISSN 1229-2060

eISSN 2287-5743

Fashion & Text. Res. J.

Vol. 24, No. 4, pp.418-430(2022)
https://doi.org/10.5805/SFT1.2022.24.4.418

(o)

I—?‘

el

_ xl.ol. n54° xAlj

olAe

- ZILpe - FCH

B0l - Mem

78|ty o) FTiA st
Deanreta o) 87 st

A Study on Fashion Item Purchase Decision-Making Process of ZEPETO and
Roblox of MZ Generation

- Focused on Self-expression -
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Dept. of Clothing & Textile Design, Kyung Hee University, Seoul, Korea
])Dept. of Clothing & Textile, Yonsei University, Seoul, Korea

Abstract: This study aims to analyze consumers’ purchase decision-making process of buying avatar fashion items on
the Metaverse platform. Drawing on the connection between the self-expression tendency of the MZ generation and that
of avatars in the Metaverse, this study uses a qualitative research method to analyze how consumers express their self-
image through the appearance of their avatars. Unlike previous studies on the clothing purchase decision-making process,
this study shows that purchasing and consumption behavior involve the following six stages: recognizing desire, collecting
information, evaluating alternatives, making purchases, evaluating the consumption, and post-purchase action-taking. In
the first stage of the purchase decision-making process, consumers’ desire arises with self-image expression and con-
firmation. In the second stage, consumers have a high tendency to shop in the best item category. In the alternative eval-
uation stage, consumers tend to seek items that match their highest standard while considering their personal
preferences. In the fourth stage, when making actual purchases, unplanned purchase behavior often occurs along with an
active practice of alternative evaluation. In the fifth stage, the evaluation of the consumption shows that consumers
achieve satisfaction by applying a style to their avatars that they are unable to try in the real world. In the last stage, con-
sumers often use their purchases to communicate their various styles with other online consumers. Therefore, we con-
clude that the online purchase decision-making process differs from the offline process as it is divided into six stages.

Key words: MZ generation (MZA| o), metaverse (W E}-H2~), purchase decision making process (-7 2| A4 A 344),

self-expression (Alo} X&)

.M B

wER 2 (metaverse) SHZL A= AL3jolA] AL A
e 7PdE7ke] 988 2A HAeH (Ko & Park, 2022) At
3|7 45e] Ao] =AUt 53] WEMZ 7]9=e] sk AF
Zo] 2 1d Abo] 108 ol =713 tHKwon, 2022). T3
Fule] wlep 2 A 54 T3 ZA e, Sl AF
sl= P 1,0004 S ZARLES o, 10012] 94.7%7F WERH

FCorresponding author; Eunjung Shin

Tel. Fax. +82-2123-7530

E-mail: ej_shin@yonsei.ac.kr

©2022 Fashion and Textile Research Journal (FTRJ). This is an open
access journal. Articles are distributed under the terms of the Creative 52
Commons Attribution Non-Commercial License (http://creativecommons.org/
licenses/by-nc/4.0), which permits unrestricted use, distribution, and repro-
duction in any medium, provided the original work is properly cited.

=73l

418

2 EYEL Al B o] 2drka $usieithKim, 20222),
vlEpZ: EgEe] Shgwlolsl vjeks vel olulels} 1 3

o

&)
>

N
O
ki

Shofj =] ). WiEpH 2= €} 221 3t
o] olulELE Bk thge E0] o|Fojzint.
b} vlws] Boks wf ofulelst Fals|of
WQM_ , O18A7t ollELE B3 A ¢

gk Wit 23719] ol Aldelre] F
FHR1 EAGA T, Ao opleRs 2 AARA E4 & e
shte] =Yz md= 28] F9kth(ung, 2004). o]&Ak= o)
A olold oz tjeket i 741S BT =N Al ofnfe}
£ 59 veke gAde 1383 EokPark & Kim, 2022).
ol gAEL AHoA RHEV| o ] BES] &7E oft
S B3l EEs, d4 *ﬂﬁli‘jr & Ao Hr) ¢hs)
Al oA Aok F3 T  2Uth(Song, 2003). ©1AH ohiteER=
A7 EE &) o] } FAX RoPde] Agol Hrt.

q%

X,
N
S_E
1o

T

3
> m.?L' FNI

a0

l



MzAJGje] AFEe} 2E5S B ofo]d] FEjSRIF YY) Het A7t - JJof HEHE FHOE - 419

AR mlER 2] = ARSI MZA 7122 Mgt &
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= AHFER] SHAAME ME =
< EF3h= Al “0}7 }_’ Je 252 BRI Zéﬂ]"é:% —7&
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Aol A MAUYE 29 29T S FATH(Dean, 2022). ©]
7le FHelM® HAF H1A4 WAL vk 2022 24 H‘tﬂO]
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2022). AFIEE 20184 vlo|He] ABJAL UlolH] 20X FA]
3 27384l olulel Mu|2Z =] RS vElH 2~ ZH
Foln 22 39 71¥ A AAlel &t 39S E36i
golla] EAEE AH|Z0|A T B 2lo] 87t 95% oS XA
she v 224 wEl s FREoEA AwidYThKim,
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Tablel. Metaverse technology and types of characteristics

Categorization criteria Type of metaverse

Definition of the vocabulary

Example of the metaverse type

Internet space with the premise that multiple users can

Virtual world

simultaneously access the world implemented using
simulation technology and express their personas

VR games, Second Life, ZEPETO

through their avatars.

It is characterized by a world that reflects the same
physical reality world but expands information further,
maximizing realism, reproducibility, and information.

Mirror world

Google Maps, Google Earth, Kakao
Maps

Technology and

characteristics Augmented reality(AR)

A world that augments reality as if it were real by
adding information or images over the environment of
the real world.

Pokemon Go, HoloLens

An environment in which augments reality as if it were

Lifelogging

real by adding information or images over the

Facebook, Instagram

environment of the real world.

Game-based e .
P communicate,

Metaverse type where games are primary but also

Roblox, Minecraft, Fortnite

Types of social networking

. . foundation
Manifestation and

Communicating with others is the main purpose.

ZEPETO, Weverse, Horizon

A type of motivation that uses virtual convergence

purpose R . . L Nintendo’s RingFit, Microsoft
The living industry vase type technology to combine various activities such as HoloLens
exercise, training, and education with game elements.
A3k EAS dEE 4P, Tl @4 49 FURE g olth AUR 820t PRI Al AE Bds 9

A3k Go et al.(2021)9] Oﬂ%LOWL wERH
29 B4 yHRE 5CE 3=, o= Canon(HAlR),
Creator(d2}A}), Currency(C1A€ 538}, Continuity(&/82] 7,
Connectivity(12)Z A ¥t HEl 2= 55320 AM8AE
o] fro] AAES FAa/M Tt ko] Thsstal, A
9 st AReEt

U2 AWES} 2EEX E@iif’/] EAolth. AHEE 5
AltpA o 2 oo AR HEE e e JoA §
TVEEZOEMN, AR ofvlEr Ardlo ’1‘101 7Fs3te] 22t
QIgellx el T TR Ao} HFEo] Boldt ZF ot} AHES]
ohifehs =, B4, Foj BN, A=A} % % AAAHI &
243} S 2ER gk o] 8Ake] AHelo g FHETHSIN, 2021).
A AE W g ofuEl tkek oIEES A, WAt
o]FolAM AFS AFstaL A & F JEF st FA
Eol AA A% ohvtel A B HFHoRE FAY F
ATt

REEAE AHES 22 wE 2 SR v AY
A 949l oputet xRl o]z 270 JFE AT Ed=

tedl 27 o Add ake} A9 Al FHo] ¥ E9E

Table 2. Differences between ZEPETO and Roblox properties
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Sortation ZEPETO

Roblox

Characteristics

Avatar A form that embodies a real person

Dedicated money Zem

Platform services features

Providing experience and communication services through
augmented reality(AR) avatars

Voice chat, selfie function

Delivering game-based services with avatars

Block shape similar to Lego
Robux

3D modeling, animation production capabilities
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Al Apotel YA B LASIF 7Fs3ITH(Yu, 2015). Shin(2021)
o] AolME e ZAF AHE WA ofatet A
4 FEE T AR ERESIE A MAle Al
FAS T3 AN AARE Hske FeIUL, T HAe
o} AT ¢ e AlXA, 22 T P& I FA
23 7430l Kim and Lee(2002)2] 7l 2211 713
AlAA 9] olutels F3h Alote] §FE HAAA Ao},
OVW Ao}, A Ao}, AMA A Ao}, 714 Ao} T
T YRR Bglen, A7 A3 7P| oflElE it &
Zﬁ_o}m} R FAAGY B Fio] A Sollre] Adsia
A& zlole] m&o|Qltla gt} Park(2004)2] Aol E of
viEte] 98 EAE AAA, ARE, AgA 982 Urle
W oplEle] AREAE el Aot FF Whlo] FEs] Al
oMo &S AFsta dtal olopr|gitt, AdolMe &
=T A S-S 2Rl ] oplE} e Aol
oggS 3k Yuil FT) Lee and Kim(2005)2] ATolxe
ollEls 43t A%2 WUH A%Y FYs a3E Frh
o™, o] gxpe] Ao} FEo 7 olfje] /P Fag &
lojgta 3lGitt. ol Bt A71Ede] ARSI ek o
A Aeldez A a3E FuUL ST Lee(2007)=
AR AREAL Ao d s TPE T eA 9] ofrlElete] TF el
sl Arsiiet] AAe] Ao} EFOR xp7]e)2], Ao, 2¢
OIEFTE HekoH opfEle] TPl A3 EAHLRE ot
Bl o2& FUTh AAH R Aot HAY Ap7IE
FYsiA AA7171Echs 7P AlAlIA Y] B e ot Az
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Tl Al = TE oledIEElE A8 Sl oty
olok7131th. ©]%F Lee and Cho(2010)2] Aol &4
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£ dAeGi). AAe] Aot B0 R = AN, 271914, A}
o, AolESHE T QRIS FHokom TME Aot BHoR
= A2 7 giQl FA XS ARSI Ao 28Kl
gefiale] oputelel] tiste] AAle] £l U3 o7 |HAM=
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Table 3. Prior research on self-expression through Avatars

Thesis topic

Type classification and characteristics

Source

Types of Self through Avatar

Unrealistic alternative self
Ideal self
Real self
Realistic alternative self
Bizarre self

Kim & Lee(2002)

Characteristics of each type of avatar

Physical role
Social role
Psychological role

Park(2004)

Avatar's visual self-expression

Communication between users using avatars has the same
effect as face-to-face communication.

Lee & Kim(2005)

Real self-concept and
the virtuality of avatars

Real self-concept
a. Self concept
b. Self-awareness
c. Self esteem
Virtuality
a. Avatar ritual

Lee(2007)

Self-identity of real self
and avatar

Characteristics of the real self

a. Self concept

b. Self-awareness

c. Self-image

d. Self esteem
Virtual self

a. Self-consciousness
b. Interpersonal awareness

Lee & Cho(2010)

o] 7P Aol T olF Aol Gk RO e
ok, S OB opIehE Se G4 EART o)
Aopgal el @izt Suist aejgte] slas Sla) Awlehe
H=S B

2.3. FOHSAIAE A
ZeH|RLe] AR S AdsEe] o7 71R] AER] F
s Aelstal sl 7k e B olth(Lee et al, 2018).
2R FulJALA A oA T VRS R AARE
Blackwell et al.(2001)2] QFolME &7 914, A Fuf A
et B7E e, el & B el & e THAR 2
< 24930t} Engel-Blackwell-Miniard(EBM) 292 A:H|z}2]
AR HF S AR SES 47 wEE AR BA 9
A& POz BT}
S Q12 Al QA A, B, 2lo] ZAE, A
,1141 T 4 821l 715, E3), A A Fol 94
%\:]. ;HE F/l—/kﬂ ;,].X-I_CL LH;H E]—/K_I'qu, g]zq FEI]—/\_}']_QE
] RS 2HIRRe] Fg Al Aol R 7]
Az 2 ARrF WERs
O Z °]A]-7é7ﬁ S st u}a/]
2o ARG 98 911 gasth(Lee et al, 2009).

S 710l DAL Q= Aol el tid
]

Aew,
el 751 E7} ’\@7]‘\4-7(] OJ-

Sh= Zl°]th(Engel et al, 2006). 2=+ oJH A|FolL} FEE
T AJAE F7ksb7] g 71Ee] AMdnkct dlem w7t
718 iu]x]-g] S 2oz 2eld, 7] 58 B |
t} o]d 7125 Ax T DAl IYFtHLee et al., 2018).
- -47b°ﬂ"11“: Tl 2AE T Wk opd e AdFo A
HE jste o8 AXE F e At Ads dx
oM &she FHE EFSTHLee et al, 2009). &M = 3
7} ©HA ]’\1 ’\H]X]*— FES Tlstal aHlE TSR e
3 A

EEEOL FIE Rt mR R AH] & F Wls &
HIA7F 3ES ERIA IlstAY EENS, T 9718k
o] FFgolm RIS Adake] wke JD}(Engel et al., 2006).
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B ATE vems ZPEoA e dA ololdl] Fujeiald
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Table 4. Demographic characteristic of study subjects

423

Respondent ~ Age Gender Marital status Occupation Academic ability Major
A 23 Female Unmarried Student A university student Department of visual design
B 14 Male Unmarried Student A junior high school student Etc.
C 23 Female Unmarried Student A university student Department of textile & clothing design
D 23 Female Unmarried Student A university student Department of textile & clothing design
E 23 Female Unmarried Worker A high school graduation Etc.
F 23 Female Unmarried Student A university student Department of textile & clothing design
G 23 Female Unmarried Student A university student Department of textile & clothing design
H 22 Male Unmarried Student A university student Department of industrial design
I 17 Male Unmarried Student A high school student Liberal arts
J 28 Male Unmarried Freelancer A high school graduation Graphic design
K 23 Male Unmarried Student A university student Department of computer science
L 24 Female Unmarried Student A university student Department of chinese writing education
M 24 Female Unmarried Student A university student Department of textile & clothing design
N 25 Male Unmarried Student A university student Department of textile & clothing design
Table S. Metaverse Utilization Status of Research Subjects
Metavere Average Number of One's main Fashion item Nur.nber' of . Average price for
Respondent . number of fashion item Favorite brand one-time
platform  hours of use weeks used behavior . .
holdings purchases purchase of items
Decorate your .
A zEpETO eSS thaman avatar/ 1~10 5.0 Collaboration shopa 0 4500 Coin
hour . fashion brand
experience maps
B Roblox 1 to2 hours 34 Game play 110 Less than Creat"rit‘;‘l’d”““’“ 100 Robux
. Collaboration shop- .
C ZEPETO 1 to 2 hours 1~2 Decorating avatar 10~20 5~10 . 2000~4000 Coin
a fashion brand
D ZEPETO Less than an 12 Decora'tmg avatar/ 20-30 510 Creator. production 3.5 7EM
hour experience map item
Decorating avatar/ .
E Roblox 1 to 2 hours 3~4 experience map/ 10~20 Less than Collabor.atlon shop- A free item
a fashion brand
game play
F ZEPETO Less than an 12 Decorating avatar 1020 Less than Creator. production 2000~4000 Coin/
hour item 5~9 ZEM
G zeppro VeSS thanan Lessthanone oo oo avatar  1-10  Less than 5 Conaboration shop- 50 o b
hour time a fashion brand
H Roblox s thanan 5\ b orating avatar 1020 5-10 Creator production 0 & b
hour Item
I Roblox Lesshg:fr“ an 1~2 Game play 1020 Less than 5 ZEPETO basic item  a free item
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posts
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dancers
M Roblox Lesshgfr“ an 1~2 Game play 1~10  Less than 5 ZEPETO basic item A free item
N Roblox Less than an 1~2 Experience map 1~10 Less than Collaboration shop- A free item

hour

a fashion brand
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