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The Moderating Effect of Confidence in Appearance in the Relationship Between
Expected Value of Appearance Management and Beauty Management Behavior
of College Students

Eun-sook Yoo and Yun-young Na'

Dept. of Beauty Art, Honam University, Gwangju, Korea

Abstract: This study aims to investigate the moderating effect of appearance confidence in the relationship between the
expected value of appearance management and beauty management behavior of college students. For data collection, 300
questionnaires were distributed among the students of a 4-year university in Gwangju, Republic of Korea from April 12
to 22, 2022; 273 copies were collected, and 259 copies were used as the final sample. SPSS 21.0 was used to analyze the
collected data, and the results were as follows. First, the expected value of appearance management had a positive (+)
effect on beauty management behavior. Second, the expected value of appearance management had a statistically sig-
nificant positive (+) effect on beauty management behavior. Taken together, the results of the study show that the higher
the level of social internalization, play and sympathy values, and appearance confidence of the expected value of appear-
ance management, the higher the college students’ beauty management behavior. Taken together, the results of the study
show that the higher the level of social internalization, play conformity value, and appearance confidence of the expected
value of appearance management, the higher the college students' beauty management behavior. This was confirmed to

act as a reinforcing mechanism.
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7k F93 W2} sth(Heinberg & Thompson, 1995;
Jung & Lee, 2011; Lennon & Jung, 2003; Park, 2017; Park,
2019).

PlEepl e 1Ee AltjE-Eakd aole] 93e W A
oF WA AMAEE 3AH Ane] PN Hot F7
She olulA W3t A4 el 29 Qe velg s F
e, A} B S5 o] QA oftHE Sng el

ke orje] 2k gom, At AAE FAE oA &
ITHNa, 2022). TE3H 2R} 2 AAEo)zl wjE A2l el

-

l.,

A Zke] TFEAZ JAAHEA Rl 2= ozt AlE A A4
o T3 A&eths AEA FEE YRAEC B 9
u]7} Fo "t (Kim, 2016). H<= COVID-192 13 Bt A4
g3} AR8A A7) Eell wE 713 BAESeE fiEA
E2 Uil AEA & SOl tis ofeled Az B
5 AEH B 9 G Tl 2EHAE 543 Tt

(Lee & Lee, 2021; Moon & Kong, 2022). 24 19 -4
2F tlPd AGTH ZARIA AR HY SHIE S8
= HEETSH)CRE AEF HAS0] 704%= 7P =4 U

Epsko, F7IAIE Aol UMl 402%, oSl S
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33.1%, ‘Aol agh U] 253%, HIRAE] 183%
2 oudge] Fadmgo 584% Hxo HlE-S XE3l2
AE Aoz ZAEAJTHCOVID-19 Job”, 2021). thehiY
20014 ZARIA ISAIRE 344 FAES] 7S omte]
& g} ke ol ETIEE AR IS 78.8%, ‘LR
o] W 73.4%, JEREOH ALS|A AFFE 60,4%, T
A 67.8% = e} SRl tigk ARzt tigh X B
oA e ACE Yt 3 QRE THE olfie 9l
27t g0 eI A opP 62.6%, AIUEES 230 42.7%,
FHoA o B4 194% O =2 VERGTH“Why Take Care”,
2019). ol= & Altje] FdZFo] = Q=R gt o2s
E T Ae ZoR gidaAS AEE 2 9 el o
7} F= oJniet oo thEk AL FES dviiE Fas)
A AAsexE Hojsd) sizloh

E3] g AlSE 30 Slo] WEle] Al7]elt). Lee
and Kim(2017)2] tlghA) ol Atella Q= AREEsld
=9} AREA S Sof Ao glom ERRIS) _117} A}sin)
I 5o REHEE LAV A F47 9 vRIn
= 2g Wit ﬁl‘jh Aple] 73S T8k W F o
Lol AlE|EE Slo] TEolghe AREA RI2oR W Al
o] YrATNE F3 °f 1 A& A8t s, =) of
sk 7|ke %l—“—‘jrﬂdee & Chang, 2019; Yoon & Lee, 2020).
oo 2R T A7 9 A FA 5E5H AT
Mo & 5 gle Ao= rae|s F3 77t RE

Felsel oMY JFL vIAEA s} Gohug Sk,
£, AL A1) @ Ao St B Aeld
£ WIgsis ZoR oF Wy 1k WA ZAEHE o)
oFsh= Ae Fasth shth o] & AT Weshs A}
54 BN A8 AQWe A e tEse) 9
#elE B9 /AL ReReRsel NAs 98 o)
W bl Ao SR Ak 2EEAE AEFO A
epel Aela 43A ASEEe Bed E Ut 1%

88 A e,
2. O|2H &

2.1. 2|z 2| J|Ch7 IR
AdRIEAN AR RIS Hrlshe F8% 84 F 3
2 Q1 EH, ejnde] Jejrt shte] AkEA dde = ek
ATHKim & Park 2014; Park & Cho, 2012). &0l
4?4011 Aol TR, BRHE, W2y, oF
%ﬂ 7 Fgrto] opd A% olETh-S FsiH, Tk
39 R FFe HAtKKim, 2021). 5= 7119
Vﬁ XA SHORE IAEL, RIS = /i1
e AolEFw) gl P mRItkKang & Park, 2009).
Qo et FAZA b= AED Ay tioldA A &
<o Ha, iRzt FFFHZ FHg3H, ol F AlSF
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o] f8Ade=m 7A€ ‘jrxl‘-ch Mdelgt & 4 AckPak &
Cho, 2014). HEZR] ARATZ o], T, wlo]aY ,ﬂlfﬁ
g, A9, o5 § 2 REHES o5 F A FHE

T om, o]y o]gated ARlo| YRE WA 7| AR} oPIL
Exo] tigh 717XE Fojgth(Park, 2020).
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[Afsh, ARzte] AerE Qe gFo] Asdtial &t
Ak ALlE AR FReke B2 Abdol oRE Fl A
ol @t s, 2Rle S RE 7HrE Zlo] sl
Holghs oJ2lo] ARSI o R el FA UThKim & Lee,
2017). ol YR AL 7S EolA} e Ho
2 217 el =ge] 2 el Uiy Zldivt sYkEth
(Lee & Lee, 1997). o]l ARple] 9Egks: T ojnof that
‘:"ﬂ% S5317] S8t slof, 9, Heladd, A AP
tgFet Feje] REjHE 5L o, RARE
e =olaAl =tk (Park & Chung, 2013). weh
Fe R e Zlgprt RERESES X
ap, old] el& ziIgte] o]F W 7he] AN ZE B
£ Fotehs A& a3kt sk
TFolxel Qm 2P 2l Lre) Qo) 22Tt
e d —8— B7reh Rl B 9] Alztellx] Ao R Bk

re
rR N

ZAolzh= FAlolgt Aolalyth. ojm e E 17he] 2o
o] EZEHAUL, A= APzl Wkt

3. ATEH

3.1 AU
2 Ao AL e 2.
HI. tshie] elwate] Zu7Es HeReasel 2 @el

&= " Aol

1 Zloldt.

H3. 9EAlle omde] 7di7ixeh HEldedgse] &
AS zZg Ao},
32 &Yz}

£ A7 SAEFE AYATE EE 1Z} AA F oA
TAE AAEE F olE B %

TE TS WA R JIH7HAE Yoo(2017),
Ahn(2016)°] A= 3 &F Kim(2021),
Kim and Na2019)%] 9+E <=EA417H2 Kang(2018),
Baek(2018)2] 475 &

B oATte B0 A 494 digka A F AR
el Folgk S thio® 2022 49 12U E 2297}
2l F 197 A7P7QAE 2] RS AAEGIn AR
= F 30072 wiEsle] 273%-5 sl oM, AlEge] "ol
ﬁt‘rl HdEE AR 4FE AT 25975 HFE FEROR
FHE A5 EA4L SPSS V25.0S ARSI

e RIERY ZESARN, gaE g
0 2 7|59 2 Cronbach's o 7|
HAEA, AR, AA SAENS

H2. jShye] SlmApagre HeReldsel 31l 9% ANskc
Table 1. Validation of validity and reliability of the expected value of appearance management
Component
ftem Play Tuning  Self-satisfaction ir?t(:rzﬁli\z/z:iu:n

Taking care of your appearance is fun 913 144 232 187
I like to change my appearance, take care of my appearance 913 .066 242 172
Appearance management to relieve stress 911 152 212 .180
Take care of your appearance so as not to fall behind 128 .924 .042 125
Take care of your appearance because others care about your appearance .055 907 .082 187
Appearance management is a social trend .145 .804 .053 306
Satisfaction with improved appearance 157 .072 .888 210
If you take care of your appearance, you will feel comfortable 239 .090 852 .166
Appearance management for my own satisfaction rather than the eyes of others 230 .021 .831 .107
Appearance management is necessary to expand interpersonal relationships 235 .195 151 .861
Appearance management is necessary to receive positive evaluation from others 151 .145 229 .828
If you look good, you feel that other people will treat you well 138 332 129 729
Eigen Value 2.769 2.555 2464 2.283
Variance(%) 23.075 21.294 20.530 19.025
Accumulate variance(%o) 23.075 44.368 64.898 83.923
Cronbach's a 963 .900 .879 .834

KMO=.835, Bartlett's test

$=2472.294 (df=66, p = .000)
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AFddAFe] 48 o 1507 (57.9%), Fd 10978
@2.1%)°22 Yepdy, shde 18hd 614 (23.6%), 28hd 607
(232%), 38 82 (31.7%), 43Pd 56 (21.6%)°F ERSITE.
dafeke BAAID 73%(282%), AASAL 699 (26.6%),
AEAB]AIE 50%8(19.3%), 5HAE 383 (14.7%), AQAE
298 (11.2%) =02 eRdtt

4. ATHL Y =0

4.1. SHEF9| Ejety 3 MEE HE

4.1.1. 952 7|7EA]

] 7|7k 12880 dish galE QRIS A
=)

HEe 83.923%% YEFSTHTable 1). T3 KMO ==
0.8352 eI, Bartlette] ZA A= 2472.294(df= 66,
p=.000)2 JePGoH, 7} 5192918 0.834~0.9630F L
7zt fige BT AlEAdS ghEsiit

4.12. EAAIZ

EAPNZE 473l TSt A 208AS A 2
Hel 8Rle] EEHOH, HFe] F FARL) AH
72.129%% JERITHTable 2). 3 KMO Z5& (.7930%
e, Bartlette] 7443 516.910(df= 6, p=.000)Z 1}
Eikom, AR E AS A3 74 sielasE 0.8700% JEhY
o] AlEAS RS

4.13. HEEE T

FeEjHdE 123l tish &4 8184
el aqle] =&=gom, Mo F +3
70.844%= JEPITHTable 3). E3H KMO Z%& 0.79
eI, Bartlette] 712 3= 487.606 (df=6, p=.000)Z
Uelor, A% He A 7+ a191e0E 0.857 UER Al

P FEow B 5 ok

v

F-IE o
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slmgke] SopiAIsh S|mAL, HelReREe] 71557

Table 4. Descriptive statistics and correlation verification

Table 2. Validation of validity and reliability of appearance confidence

ltem Component
Confidence in appearance
Goes well with any style .868
I like the way I look in the mirror .865
Pleasing appearance .854
Overall 1 have a well-balanced body .809
Eigen Value 2.885
Variance(%) 72.129
Accumulate variance(%o) 72.129

Cronbach's a .870
KMO =.793, Bartlett's test y>=1516.910 (df=6, p=.000)

Table 3. Verification of validity and reliability of beauty management
behavior

Component
Item Beauty
Management
Behavior
Home care helps you manage your appearanc 885
Professional management required for appearance 336
management ’
Plastic surgery to get the look you want .828
Daily home training is important for body shape 316
management ’
Eigen Value 2.834
Variance(%) 70.844
Accumulate variance(%) 70.844

Cronbach's o 857
KMO=.796, Bartlett's test y>=487.606 (df=6, p=.000)

2 AAAA S B3 A3E Table 49 20h WA 7|EEA
A4S AAe A3 R Zg7RE 80 ARzt
AAHsl el Ap7|9Eo]l 2+ B 3968, “§-37F Hd 391
A, 7T Bk 3.908 o2 VeI, QAR
3.19%, HElAE85e Hd 3538 £o 2 Yehith 7 W
7F AEAE A% A EgE] ZgiviRe] skelesld

Appearance management expectations

Confidence in Beauty Management

Component M=SD ‘Social .va].ue ‘Self-. Play Tuning appearance Behavior
internalization  satisfaction
Social value internalization — 3.96 +.622 1
Self-satisfaction 3.96+ .637 701" 1
Play 391+ .650 644" 724 1
Tuning 3.90+ .648 647" 668" 684" 1
Confidence in appearance  3.19+.781 206" 272 357" 2547 1
Beauty management behavior 3.53 +.748 436" 362" 425" 421 408" 1

“p<.01, p<.001
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ARSI 7R SH(r = 206, p<.01), A71WE(r= 272, p<.001),
8= 357, p<.001), TF(r=254, p<.001)= S|RAIZ
J+ if-ﬂx*_fa v F el FAAA} o= A= e

3, olrste] Zldizile] sl e]ld ARl E sk = 436,
p<.001), A7 (e = 362, p<.001), F3](-= 425, p<.001),
FE(r= 421, p<.001)y= FERERB SIS SAHOE frofv]
g el AR JE AR vt =3, Rl
=408, p<.001y> HE|HAYEIH Ao Fofvd
A2l FRAATE e A= vEt

4.1.5. 7VHE
4.15.1. =AY 777 HElAEBEel »
rHE 777 FEHEE sl nXE f%‘” %‘0}9_
7] 15l tss|AEAS AAIE A= Table
A} 32l HAEE 23.9%2 VERLL, ﬁﬂ o% %ﬁl

Hog fona A= VeRtHF=19.919, p<.001). %Jt&
THIZ AHEH AEZIRUHESE f=243(p<.01), F3le
B=200(p<.05), B2 f=172(p<.05Z FEIALYS &

AXoR fofujet A +)e] FFE vX= AR et u
2] oEge] Zg7ixe] el A7 UEs), #-3,
TRt 2575 FEIAE 5k oHE 20E B 5 9
4.152. YEAAIT o] RE|AT S vR= I3
Qe 7] HE|FE A5 vXE FTS Yolr
o] T3] ARAS AAISE A= Table 63 20} 2 A 3
A2l AEE 16.6%= UEIHLL, IARES SAHCE f
ougk Zlo g YeERITHF =51.246, p<.001). SHHFEH <]

7 gla

4.1.53. YEAAITEE] R 77X ¢ |
ZHIA
me] Zurixet FEjAEdE ko] DAl o] =
ALzre] 2- a3 $48 fsle] WA SYuseE e
7RSS 2 1o, ZAHER Rzt md ), 9n
431 7|7 Exe} RARIZe] FeARg v Rl 2}
Fste] A HHEAE AAISATH(Table 7).
fﬂ?ﬂ ore] Z7E7E FyE 2 1] AHEe 23.9%
R, AL FAALE fFovg AR EM UG
(F=19.919, p<.001). SHHFHEZE= A7 XUHEH (5 = 243,
p<.01), F3(B= 200, p<.05), BX(B=.172, p<.057} HEl
s Forst HHe] FEFS A= AoE e
AEARAZe] FrHH o g FYE 1Y 119] AHEL 31.7%
2 78%7F F7HE R F7RINAL, B4 FAACE 9
n)gk Ao g EAYYTHF=23.492, p<.001). ol F7HHo®
RARNZHB = 300, p<.001)0] HEIAZHF Froln

]_‘:

£ 9
gk M-S on|git,

QrARIZte] 7K e 2AEHE T3] 8 AR 7
x|} I EARRZE] AT HEE SR Bk
dlle] AEeEL 370%2 53%7F 3702 2718191, 3
HAde SARCR fofug 2o YehthF=16.229, p<
001). &, 285 F W3 EFE=5200, p<.001) F25H

Uebkow, 102 BE FARg WsEA A7
7ol A3 zkg W (p=-210, p<.05), =9}
AR HTAE WFB=-.172, p<.05} FAHORE
vk Ao s e, S|RARIZS: ejmde] Zti7i e &
FeElEEgs 7] s =

BARZES = 408(p<.001)& FEIHE BT TAXHCE F e A7 AEs Fx9t
omgk Fhel FEFE RlE Ao veith mebA o2t doh= 7o & 5 Stk
Aol FLFE HEDPFE Rl 2o B 5 9tk
Table 5. The effect of appearance management expected value on beauty management behavior
Dependent variable Independent variable B S.E. p t p
(Constant) 1.011 294 3.444 .001
Social value 292 100 243 2,934+ 004
internalizatio
Beauty Management g6 o, isfaction ~079 107 —.067 ~741 460
Behavior
Play 231 .101 .200 2.288* .023
Tuning 198 .095 172 2.078* .039

R*= 1239, Adj. R*= 227, F=19.919%** p=.000

*p<.05, ¥*p<.01, ***p<.001

Table 6. The effects of confidence in appearance on beauty management behavior

Dependent variable Independent variable B S.E. p t p
(Constant) 2.284 179 12.735 .000
Beauty management  Confidence in 301 055 408 7159™ 000

behavior appearance

R*=.166, Adj. R>=.163, F=51.246""

, p=.000

Hkk

p<.001
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Table 7. The moderating effect of confidence in appearance in the relationship between expected value of appearance management and beauty
management behavior

Model 1 Model 11 Model IIT Collinearity Statistic
Variable Tolerance
B t P B t P B t P limi VIF
Social value internalizatio(A) 243 29347 004 264 33647 001 251 32477 001 424 2358
Self-satisfaction(B) 067  -741 460  -084 -971 333  —055 —.649 517 355 2.820
Play(C) 200 2288° 023 097 1132 259 130 1523 129 349 2.869
Tuning(D) 172 2078 039 164 2085 038 146 1.865 063 A13 2424
Confidence in appearance(M) 300 53857 000 311 5579 000 817 1225
(A)x(M) -210 -2372" 018 324 3.089
B)*(M) 164 1.751 081 290 3452
(©)x(M) 015 152 879 277 3610
(D)x(M) 172 2023 044 349 2.866
F-value 19.919" 234927 16229
A F-value - 29.001"" 5200""
R 239 317 370
A R2 078 053
'p<.05, "p<.01, p<.001
4. 42 4 =9| g % F shiel HeElFdE 3424 98 nxE Ao
getEn)

2 A= diEAe e 77X RALIG 9 F AR, rAZ 717X e FEl#EE 9] #ANA 9
ElgeEls 7ke] AAAAE Fetsla, zF A g 7| Al BRIz 2HEH AT A QEANTE SR 7
Ae GF A 79 9 rARIG] 2danE AFEA ¢ 7iz1eF FElHE] dEY] FAE 2EE Aolrpe] dAqtrHdo|
ATE A¥ 89k gt 2t Al QEARIZEE o]F WiF k] IAE e 2S d)lst

AR, YR 77X RElAE s e A 2E 2 Ak 53] 2dl AEARNZL QBT J|u7kxe] 3t
H SAHCE Ford H(HH FdFS MAE Zoew 9 2]l F ARBIAYHE}, Fx9 RElBdE 7] #AE A
) 71 e RElFEdEel F@ el 9 v Aoy s7lE Ae RIS ol Kim(2018)2] A+Axe} #

o] A7HdE <HEAE> =30 6] thee] el 7] ARgE o2 9w} she] AAHE 4ske A E9171
th7pAe] sl a]l & ARIZEAWHE, 3], s27F s2s 7F ukgE Zo' ouRlso] & AL e o R gl oAl
HFERSES S A7l e ElskH ©l= Choi and HOE oloA|AL § U2 @RS Zhixt FEJATAEO] ofF
Jeon(2022)¢] A7AH et FARRE Ao tieselAl 2= oA Ao AledY.

2l Wed ARl opd SNSE o] 88 A7 =F SN0t AT AIE SR e 77 ] AR EW RS,
T84, A dEd By T AEA BA 2 gl o] 8524 7R ARl ARGl weE el
ool Wik F7F TasA A8shke Aol FEohs o= Ejde|dso] desh, RARIRR ARl A HsE, Fxok F
A}, gt A7) RElde] 3ol 9% A & Elfees 7ke] #Ale] 2EFI Ao PR 2Aeshe
= A2 A7)l glof AREE = ERle] AR AR slsisiet. mebd mel tigh ofn|7h FRAIHAL FH Ao
W Y R e S T e JeR siNE oltteS A HeHEe] EIH ) sl detgtozH Eﬂr

ek, Al AR RE AR 2 AR Pl =Rl 2 ¢

A, EARIZ FEEERE 1] B A5 A% B S e 9 Z2a9 s REAIS AR Bl =4

How Fefud A IFE viAe AeE QAT ol & & e VAR FEHVIE 7t A7 I

FEE A el 9L v Aolrhe] A7 <A Mo wi F500 9o A=A Aol AT 434

2> =t} o] Song and Kim(2020), Park(2019)9] A543} thehto s 2AP} o] o4 & A9 AAs dutstelr]dll=

oF AR A1o' ARjlo] o|fia} she H3E YAS AT = o FE7E Sl Aes §5 Afelle Aol vt
3

AolAk Aol ek wEo] ARRIGS QRARIZE A A7) 223
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