o] 774 813 4]
#2548 #65, 2023
<AFEE>

PISSN 1229-2060

elSSN 2287-5743

Korean Fashion & Text. Res. J.

Vol. 25, No. 6, pp.704-714(2023)
https://doi.org/10.5805/SFT1.2023.25.6.704

OfHIE} FHAE{DOO|HO| HEMHA X|EAZ2| =00 O|X|= S0l RA0{ XIOH=EHE2)
DH7HF &Rt X |2 sdel =Eaqt
2ds|’
et AgaeTe

Examining the Impact of Avatar Customization on the Continuous Intention
to Use the Metaverse
-The Mediating Role of Self-expansion and the Moderating Effect of Self-efficacy-

Namhee Yoon'

Human Ecology Research Center, Korea University, Seoul, Korea

Abstract: This study explores how avatar customization influences the continuous intention to use the metaverse,
mediated by self-expansion. The moderating effects of self-efficacy between avatar customization and self-expansion are
also explored. Data were collected through an online survey using consumer panels. Participants were Zepeto users
aged 18 or older who had used the platform within the previous six months. They were asked to recall a recent shopping
experience of exploring the virtual fashion store via Zepeto. A total of 196 valid responses from participants were ana-
lyzed using SPSS 26.0 for descriptive statistics, reliability analysis, and PROCESS procedure, and AMOS 23.0 for con-
firmatory factor analysis. Results demonstrate that avatar customization increases continuous intention to use the
metaverse; this effect is mediated by self-expansion. The moderated mediation effect of self-efficacy in the indirect path
was significant and mediated by self-expansion. Specifically, the interplay effect of avatar customization and self-efficacy
on self-expansion was statistically significant. For participants with high self-efficacy, avatar customization increases self-
expansion, and it mediates the relationship between avatar customization and the continuous intention to use the
metaverse. Findings contribute to expanding the literature on metaverse usage by testing the impact of avatar cus-

tomization on self-expansion.

Key words: metaverse (M EFH22), avatar customization (S}B}E} 7] 22E]n}o] %), self-expansion (AFo}8H4), continuous
intention to use the metaverse (MEPH 2= 2| $AM8-9 %), self-efficacy (A1 2%57))

1. M

rh

HEPH 2 (metaverse)= AREAZE 2ZEl AJghe] o=
theFst 2153, B4 2 o7 SF 58 4 F de M
7+& ©uBtHOh et al, 2023). Xﬂ-tﬂE(Zepeto) 2EEX
(Roblox). MlZAgko]Z(Second Life) 5 FZH oz AREAIZ}
ABl1A go] 7heslEE skl ‘21‘: 278 vgH 2 Z9
Folt}, 7] WEl 2 ZH T AR AAE AlY An
27} FE o|FAR, ARSAL 7t A oy BHAE=EL A

F3F AR 2E Avfsla SHE A4S B Bisee] A
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28-S Fisl] 98l WEMAE dFFoz dgsia Qo
(Lee & Lee, 2023). 7Fd T4, Yol|7], Z2Zx=d 59| &
2 HA=EE AHEAN HA= PP I oMIES 918
TP Be FEsla AnAe) A Ae-S Shjata Qith 2
e oA 25 AHRe} EFHRI AE 5] ¢
3 HEfHZE ARSSThs e aEjE] B o wepZelx <]
MRk AEE ofslshe A2 T8 9oE AW

e 7Y F7elA ARARES HAE Aol HAAdol
U zlole] Azl BHS 98 ohulekavatanE o]-45k=t
(Fong & Mar, 2015; Kang & Kim, 2020; Li et al, 2015;
Lin et al. 2015), oMIE} HEp 20 E53sl= FAR7F 2
o). ohuleke A1 EHskE Seto] w7) wje] AgAIEL
ohuels A Al AT fARA EReAL A7)
ogH HHOR AT Wtk AHAEL okl 53
Aele Aue wek ohjeh, /M el xR ofutel
g Ful7)e 8k oputee] slojeklolt slwe] S-S n}

F7)% Gk, ol ohuterg Ful ARIsiske B% F, oot

=

k)



opijE} F2Emjo)go] HEPHL XJEApg-O) o) mRE= &

B} 7]2Ejrlo| A (avatar customizationyS HIER] 2 SN &
4HQ YFo® B 4 rkKang & Kim, 2020). 53] oput
Efe] AZEjulo]e AR 1 FEe TE o 1
Bl EYE] HIsld N2 S Ak gxdd
gso] Frh. 2E AL ALEwte] F ofnfEls wERH 204
AR A Hae] tide] o] the opbleRe} xpHskE 553 4
APE =27l & el duEe] AREA dEzhg 3]
7§ 7F Eh(Mancini & Sibilla, 2017; Li et al,, 2013). A}
|2 7l&Hntold & oplElE Fal thE ohilelEt st
£ WA, HERZ ollx] o]Foix= olEL AR, HxEe]
& 5 OFE &0 FA = Uk 2y ohuber A
Eiu]'o]’q S OFe B2 a7t —ri olutelE wiZi= =}
o} BAE F¥ske Aol 231& FaL AA A BAEH
o] A =95kl 2A Y YEul(Lee-Won et al,, 2017;
Liao et al, 2019; Lin & Wang, 2014), oli}E} #2=E{u}o]H
2 e FAFAA AR A AR AE AHe
2 olad Jdart it

HERH 20| 4] ARBAE-L ofulel AZE ol S B3l Al
stazt ke UAE GAS e WA YAY S
AR Aole] BES HHT & st oljg A5 B Al
BA= Aol tigh /‘H 2L AIZEE 7H o, A2 7]

SO} A2 5L g3l IR Aokl UE FAYE 7Hd

il

T AT} ol 227 3gE zlol(expanded self)oll thak <12
S 7= Z19Z(Aron & Aron, 1986; Aron et al, 2013), T
A9 $HEE WiAR g Ao} F, oprlelE B3l AR FEol
U g7 Fol dE AAE =2 5 Qv B8] o3 Aot

3"ﬂ'ﬂ(self—expansion}"— 7i1e] =l 7R Q= Aete] sidel
A A= F7rsled Aok AAGE ST 2E 9
] O}tﬁ](Mattmgly & Lewandowski, 2014; Mclntyre et al.,
2014), 7HQ1e] A&AQ1 oy Az AdE PF 571

7} "tk HollA Ao g £33 ou|E 7RIt = AL
Ae] Aolspy AP eIz ABA Arsni olgol
W 3i%j0] FoHE W, ol 44T + 9 2520l

=% ke 9
2 F At} mE 2 AFdME A2 A FHHoEA 1
el 0] 7Y T2k olsiBlar, olajgh 7MY FTkelA o] Fo]
Ae tge oMIEL ARB|A &F Tl Fefstal wxlske A
|2 PFo A 7IAE dgataral gt
MR1e] Aotgrge] AL A& S Qs =sHA
U sk she 5717F 2 9 lEvl(Aron & Aron, 1986),
HERH 2o M = Zoterge] 7o) *Fﬁz}i sl A&l
P IeF F=dhe 7IAE FHEE T (Michel et al.,
2022; Nie et al., 2023). o]&{st U“EW]H 7P w7 A AR
7ke] zpetERgo] ofgA wEE £ JeAE AHRE AL g

o

£91 g W oheh, vkl Ag A2e vHIY AYE B
§3te HUse] ATA PR Fag S 58
G 9 Aolth, AYATANE B Erl2e DL 53

2
slod AlZE B3RS S48 (Aron & Aron, 1986; Aron

o) Slo] Aejgge] Hye P ISR FLET 705

et al, 2013) MES Alga 45282 drozx e Ao}
£ AT 4 dLL B3k AUrkAron et al, 2013; Liu
et al,, 2022). AREAR= WEMHZ 373 AJote] miyiA7T ==
ApAle] olnlels R o BN AR S o]FoiRE AF
AA ] diFl] FHERES 22§ Y, 222 1Y oplEE
53] ThE opulele} o]FoXE= AR LS T
I ATHLiu et al, 2022). T3}, Ajotge] Tl AFTS
gyjalE = &oA H|EE + 2of(Aron & Aron, 1986), ©]
= opulele] MYEY ere] W3l 7P ofelgle] A 55
B3l AEH o sRIskE = ARe YAE FAES Fdehks
F8 Y507 ooz}, uEA ol ALEwle) PF
WERHZ $goA] B 2ot gk Q121 S - 3
< Zlolt}. 53] vlefH 2 30X FadHA o]FejA= oht
e} AZEjuto]d] dlgo] 7Pk A&H0 AL AES &
=% 4 e 84US RIS, ol el s A2F
7IAZE Apolekge] miyfd d&S Agshs A7rF Hasit.
Einil UHE}H% S o4 u, AAE 222 Uk
3 Y3l AdE dE Aojgke ARl
| gk 344 AldS 7S 2M (Bandura et al., 1999),
MEI A&3lA] e oA HEMH2E HFEo R o]
sl o8 B3 AR 2L THHA 43E /a4
Atk M2 7] ARIA oY AHE e B2 A+
o4 (Lee et al, 2013; Oh et al, 2023; Pellas, 2014; Yoon
et al., 2021) 70Q1e] A7| &5 (self-efficacy)s 8 &H|Z}
EX40= By, 7% AR AME el A1 asite] FEs
Bk s 722 Agx osd 4 Utk A7 &% A
?_]O] 223 FE53 4ES EdE P49 Al'd(Bandudra et
. 1999)0]2h= ellA] wlERHZ o] 8xe] A &% 7 T
w}E} olue} AzEmfol] ao] AJojglge] wX|= %‘?%k%‘
ztel7F YERd 4= g Zlofth. i AteAe w2 3
of gt 27| EeFtel wel olule} AZEjuto]Ro] zjelsk
W72 HERZ AR HX]E FES GEREAE AR
SeH oz AAskaAl Gk
b B A7 wER 2 37olA] o) Fo) ARgAe] o}
uke} AZE o] o] vlEpH 0] A& AMEEE-S frEst
£ Aol E F deS AWl olge %] AF
AR Apelee] s e} 2| et 2EaHE A%
sho =y dep 2 AREALS] A&AR1 ARESFo gt o] 2%
EUE vl#Esias it 2 AFs WERHZ ARgAle] X455
/‘]‘Q‘Eg%“é‘ fr=sied] o] ohuler ALE Rl 2 Ajolgt
oAul st A XS Pk, HER2A zlolEt
AE 6}71] sl ofulel AZEuto] o] JFl o] 2|
7o) ZAFHE AF5To 2N vER S Be3sle] AR
Zpete] BAE Ztslstaal sl HaAl=o niAlY @ ARYA

ol Aol ARA AAEE =2 2 Aotk

lo oﬁé

il

<

(o]
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01r tlo

_tml



706 Sl FEIY SSIR] A25H A6Z, 2023

2. O|EH HiZ

2.1. OHIE} F{AE{O}O|E

olnfel AZE{nte] - mEpH2) 7he TPde] $gou ]
to A, B 2891 S EFA A8k 9l ofnfele]
e &rA B, A &4 58 vl /ils) ke WE
< o] @thRatan & Sah, 2015). HERH20M AMEAEL A
Ale] opulelE FAXEjwle|dste] 713e] 27| BAdS EH st
T2} &tKMancini & Sibilla, 2017). 53] AAle] FHIFL Wt
FAY &2 tE ohlElel TREES ofblEl HYEE A
getAL ARe] oplels: 55 Y = Ut mlEp A
ZAFAA ohute} AZEmfo] AL TP Lot MM E
ohutete]] ZgA|7I A ollele] d|oj 2l ol A AYRIAY
52 vHtE A 5O = 7Fs8lth(Kang & Kim, 2020)
HERHZ FAFAA AREAE oprfEleh= wiAIE B3 7t
S4S ZAFgitis HollA ofnfele AlgAtete] AAl= T8
A7e] thido] Hof sl F= olulelele] YR FAMIC
AL Fol oMlElR FHEE 2719 BEFol 7PAIAA
AREAF ol FEFS 1 & S-S A TH(Shin et al,
2023; Suh et al, 2011). 715, oz} Ajole] B&5al &A}
S5 ofulele] o]g-2=r} =oAL (Suh et al., 2011), WEL
2ol B9t KShin et al., 2023) oHlELS 8 tiEv=E
sle] opulelzt 2l WA Hal=o] 7i ofoldl S F-file
P Z7HIHE A2 (Shin et al, 2023) HSsIAh

AMARE ohrlElel EE)FQ] AARE TRIE AXE w2 &
A=, ol g WA} HE ollEl e 28 AL HERA
7le =S oM AL} opulEle] AFAdL tS 3]
d & SthRatan & Sah, 2015).  7PIREA oputelE 7
ZEnto] FOoZ <) ARSAIE-S A9 olulel] tigh A
el A" Jom, 7ZEuel g olulelE miviE 7P
370 HS BYT & Utk(Teng, 2010). 53] HEh] 2ojlA
o]FoiR|= oplEr AXEle|HL TPIAAIE AHsE AR
A AE AL Fdol B W o}, olule} AZERlo| S
53 ARgAR] WEPZ 37 E9YS f=sial, 7PAA o)
3 DES AT = UTkBarr et al., 2006; Teng, 2010).

7R olblel AZErlol] EHE ATte APAT
o] M=(Mancini & Sibilla, 2017; Li et al, 2013), o}u}e} 7]
ZEnfol7] sFo] AAle] 7] AlA BAES FHstaL A
AAZ F Aok AR Al S-S AFsta Ak A
BAEL 7PIS R & olulERE 22 Yo 2N
7] AAAS B olE T3 JPAAIE Y i)
WHESHAl ®Tk(Li et al, 2013). Takano and Taka(2022)& ©}F
Hlel #2Ejulo]go] E&4E wEl 2olA 2RSS ARS|F <
e alg dgo] Eus] o ERIBIGITE B3 ofnlElE
olg-dh= 2kl Aol 3+ Teng(2010)2] AFolM= ofalel
7|ZE o] o] 28R AlYS AEHH 0 F ARt A
A FEFE E F LS RIS oY ArATE E

e ox

B

iz FEsluAw, 7Azeueld B ek viE2 #7
oM AFgAlel ANE B2l & Qe Fel @ By opy
2, AR AAZElold W5 el b $ES 450
= olgak ALYl 2l @ & Atk 5, vekuol
A A olutebe Azl Rz Qs AHgAIEe] B
HsE ASHoR AT & JES 518 8 4 U8 7
oft}. Wb £ Aol ofule AzElute] o] ek 2
o A%HQ AAFS s A W0 B ofilet
7A2Emlo] gt WEh Aol el tig 7HEE thewh

o] A sk

HI. opule} Aol 4L gL AdAge) o] 44

g )2 Zoltt.

2.2. HEHAO[MS| Xlo|EFE

Zpolek (self-expansion)y At} (self-improvement)e} 2+
A JiRIS Q1Mo R Tt AE, FEE 8 &58 FE
A 8RS sk FS ovEth(Aron & Aron,
1986; Aron et al, 2013). Aron and Aron(1986)2] Aro}gha
o] el wEH, /iU theket Aot thE AlEIe] A
£ Tl MER Aot AAEE F531L v Az 838
Arle] FEE FIAA Aopda Aot FAES gdetarat
ste 718 2 "k 53] A5elA] edskd Ao, 7,
17t 55 FETOEA JiRle] 2L e Aebide] =g
245 PRI EA Aot JidE el Erh(Mattingly
& Lewandowski, 2014; Mclntyre et al., 2014). ©]&gF z}o}
2] F71= Q1] ey EHE ek & 9ok A
o} 5] ol NEL Hixe A, AFTS dslsiar
2} g &l 23] o]FofZtH(Aron & Aron, 1986; Aron et
al, 2013). 5, AFRES A28 7l =Ago=A 219
ARS W2 242 wddlEe =89 7185 2 HH, o]

o

[¢]

>

o3

¢

"

tlo L

2 QI 7180l ZE A" ARAlel ik 1AW} S, =
e Aot gk 14E 2 HE FE B+ vk
Apolege B4 4ke] T Sl AlgkEE A2 oy
™ 7ile] ojm gk EE-S skt weh BT = Sl Al
L SRR 55 s MEE A AkSE 3
TS TAME AS 4 Uth(Aron et al, 2013; Liu et
al, 2022; Aron et al,, 2022). "HI® #39] AegAelr=
MZ§ AFS st &H]sFAU(de Kerviler & Rodriguez,
2019), He=s} 7§Q19] deagor s 49d v A
ofgigo] o]Fd F UFES I AUTHde Kerviler &
Rodriguez, 2019; Patwardhan & Balasubramanian, 2011;
Reimann & Aron, 2009). 5, AFHEC] M2 2159 =&
A Mz ARe T o e AotE AT + vk
7-& metolla] HERH 20 TV #72 AREALIAl AEL 2L
=& AT, ARBAES 7V T EollM AZE AR
S FESIL T ARAES AR AR S



o} HLEIjo] o] H]ERL: NEAIELlE] A= Gl 2le] RpF] mpje T A jEEHY EIEF 07

3HA ® o). Slate et al(2014)= TEBOTS(temporarily expanding
the boundary of the self) R&S 53| AH|AF W{E]E v
tols AP uf, AHOZ Adhks thE Altolu g4,
58 2 9] WEEE ez RJolgS A5
dok st &, ARgAle 7P deAkgste vM]
AA| Aoteh= the ZAEA el FolHA ARl MEL T
3, 29, BAEE A Ho] 2o Aopide] AAE
e = AtkBarreda-Angeles & Hartmann, 2022; Mattingly
& Lewandowski, 2014). T3t WEM 2 37 =&d AM8A}
= ARle] ohtels AXERte]y o aa] AR Sl of
3 A2y AEE 2 =, 7P #9] wigfiAQl ohelels
3l AR sEolu AAAE o Aokl sidS T S
T At}
, 2 NRICE dleF A&HOR Sy
o Qe S sk dwe 5717 2 4 dem A1 &
o] WS =8 4 AUTth(Aron & Aron, 1986). Ao
Al JAXE Apotede tidte] AAE FAsk=dl e
T Atk F2 =] SithAron et al,
2022; Graham & Harf, 2015). 7}, A3 SH|2 e S5
A & o AelgE AHIES o o] A FHol
FA}E) 37 (Hennig-Thurau et al,, 2002; Graham & Harf, 2015)
AE A3 Fth(Aron et al., 2022). Anlo] FHak AP
TEE Aoldge] AJaks =53 JET, Lee and Kim(2021)
ZR|Ae] Aopehd Aol FAlsHAU MEE AFS s
31 BTk STk Michel et al.(2022)0] AFolME Ha=
7F Fehe 77 ARBle] 9914 Tix]9F BEUX T o) 4aH]
7F olelg HAl=e] HHS Fafl Aotege] 1o AH
Bom, A or B thet Bixet el Foll JF
< A $ IS RIS Gorlier and Michel(2020)2]
AToMs BlE 2YE] 23S 53 AHRelA 5Es
Hago] Fojd off, LRAE 27| 1ol HAM=E EIAIA

(inclusion of brand in the self) AfoleHES S7IAZ 4= Qe

0%t

rH

rlo

y 2L

™, 2 A7z A= 3 A Brht HAll=e] F4,
Hile FUA e HAll=gte] S4HR dAE 4TS A
3T} de Kerviler and Rodriguez(2019y 7794, 7244,
AAH, ALEE S FOR o]FoAE M| Hall=ote] 4
Flo] Hale FUAY Hal=ste] dA) F2ol miAe d
o] Aol wifd g2 HE st

SYFE Au|ete] AAlME Afolebge] Aes ST
FE& 4B 5 Y], Nie et al(2023)2] AFolMe 7HF
ST APsks Aotego] ARgARe] A|&AQ1 EE
oAgFol dFS v B ohz, ARle wAIEE S 4
o] sleo] B AS2R] AEe A= T Ues IS

o &, A2E B3H Aol 24 BEOR HEE A
olatigol ole] FjRle] AFA WEL FEHTHE el
N2e AY Aol Apsle ez FABoIN ALgAlel
Aolebgel SR FEA £ 5 Aok ool HAATE F

&

3ol 2 ), e oA Al2e AHe] Hi ohulel 72
slolAe vl zolre] Aelelg QAe Ee & A, &
A8 AN B AR vehilag AEH0 R A8
sl Aol 48k & 9 Zolth we w2z $7o
Ae) Aolabape oute} 71 2Ejulolgs) HEhi %Akgel

2
g whske 98-S FEZ & don, vt 22 T
_]
o

I

H2. ofle 7AzErlo] e Aotabgol 34 B3
oI,

H3. ofulel AAZEulol e Aolebde wl viehuls Al
golwol 44 9L 712 Roleh.

"3 7

fllo

23, BlE#HA ARBO 20} AP |ESU

ANEEGE BEE 4FA0R Yyeka Aok AE ¥

Fake A 53} 78] B FHA AL vl
O 3|

o
5712 93He] 2 <= AckBandura & Wood, 1989). 7121¢] &
QoM A &erke MEE 7ol FHHTA skl 4 3l
S, A E el Be Alge 5ol W Akl Hla) 7
AFolm =AM HAS FAskn A%t Aol 9
(Bandura, 1982).

A 7% 8 DAL AR Qo] AN ESHS) F
o A%How Ayl g, AERe Aze 7140
A48 ATl Ay Aag AlgaEd FAA FFL v
3 BT FoJ$ti(Agarwal & Karahanna, 2000; Hayashi et
al., 2004; Lee et al, 2013; Oh et al.,, 2023; Pellas, 2014;
Yoon et al., 2021). 53] VR¥} 72 7P 7ol st A3
AFENME(Pizzi et al, 2020; Yoon et al, 2021) A7 &%
Zhol 7P eIM ] M)At WiEo|uh ARSI 7 ATl
FEFS VA= A7 E F USS IelEdn) vEp s &
BAME A71&57e T35 MERE 1HEHAE, Pellas
(2014)= "lEPHZ ZYEQ A=t ZolA o] FoiX|= L
SolA AREALS] HERHZ Z]ed)] thek 27| B3 ERH 2
JAACIAHE &S wA= A& I8 Oh et
al.2023)y= ZEE29} AN E ARSALE oz g AolA
WERHZY ALS]A S50 FAE AEH A|asitel 7P
AL Axe vehd e AR e S ANE
T deg ERISIA ol AYATEL vEPHZ S0
Al A7) &5 7] g
g 5 9lee A

&3, Tt AR Fe] B Ot S5 Bl deaE
ggsted o Ve 9 Y 2 2 5 Ak AR o)
EfH 2 ARGl Oigh T igh Ald &, g5 AAE
=3 A¥ S EYE k= HolM(Bandudra et al., 1999), =
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B2 ZHFA A 2o mEt AR ApE et
ZFol7F )2 & ATk 53] AZE Aol st o3 &
Fo ZgstAY 8 FAE @At Ale] sEe |
I ANZLE =X AT Al T gk 384 Q1o
=old = Q). ol AlERgo] 217] I rhside] B

olghs HolX A|E e #Ho] IS AFe MYATE
(Aron & Aron, 1986; Aron et al., 2013; Barreda—Angeles
& Hartmann, 2022; Mattingly & Lewandowski, 2014)% 7+
2 WEs o]Er} #O] Gorlier and Michel(2020)2] A-ol14]
= Halsole] 53 A3l gdd 2P| 1AE 2 skt
o] WA e 38 E Pt AelEts AsAlrle &
HAHT7E B8 RIS B3k, AREte] Aol gk Mg
T-(Fredrickson, 2001)°A %= 3784 7340 Afole] <14e &
AAA BARH 384 FFE VRS AESATt. olH g
AYAFES EU=E uﬂE]—HL/:d]/\i 7ple] 5ol dAE
sl Aolgde] A7k 719 Sl oigh =
Z1&57 o8 A3k 4 IS FE B Aok
HERH 20X 2}2le] oprfElE Fu|a olulElE FE A=
<+ AAAE BA she oEr AZERolY BF5ES
Ef 20X S Zols Ay & 5
HERHZ ARl gk 3784 AlE< 11'7]31%@0] Z 45, of
vlel AZEnlo| 02 frw= Aolge =
Zloty, Az o= opute} LB ool zlotgds m7iE

o
!

»
o

wEp 2 Aol IAE Fgol A7 EEAe] ¥4
= A Qo 8 2 4 ok Hebd & Aot of
ek AZEel ol Aol 2iel vl Gl el A
NEs7e] 2AEHe] te M Tt o] ARl

A7 NdA 7RIS Fig 14 2t

He. A7) 5] 255 ofulel AZEwlolgo] Aolas)
o HAE Ge A Zeltt.
3. 7y A EXL
31. ST

2 Aol 248 S W T 2ok ohule A2
Elrjol g A8} ARle] oulele] ol =, A vl
U 7P gEEs 13l 7o) ololdle E3) opulelE o=

f‘fMﬁ Tt olulel AZE{me]l L& HYAT(Liao et
I, 201904 ARg-g SE}S BEUZ AREAle] ofule}
1 | Aoz £4 Hekste] FAsITh v AHES] of
viel AAYEE A5 ol Helt), ks AW E ohuel A
EE u] S8 ololdll g A polsith, U AlFE ofuf
E} olol’l S A7) fJ3l] FAIEL oHlEY] Fefditpe] F 3E
oz g3
Aot g4 As AT (Aron et al, 2013; de Kerviler &
Rodriguez, 2019; Lee & Kim, 2021)3 EEHE e s &
HEZAA sk ek Aol tigh A|7F e zjole] FEHo]
ol digk A9 Azte] A= A vk o e =B
59 Algo] | A o] ARy, A Ailo] FHHoE =
AR, Y= W 7Fe8S sk dvke wAE wikitp,
Ue] N2 URE Sl 2A4o] Eh, AEE %]
APl el Vel 58 STTIE A e F swgeR
AT}, viER 2 AEALgo)ms wEp 2 7Y A b
ZAAE D Az sk A& 083 Elle] tidh FHE
Xshsk Jde =z, Asd-(Oh, 2021; Venkatesh & Davis,
200002 EiE HERA 7P ATl tiE AR, S
Ao, TPIAE B AHE AR el g 3RFoR S
Eipoi=y
A7) a7 AP AT (Lee et al,, 2002; Yoon et al., 2021)
& EUE wep 2 ZYE AR digk A7 EJ 1}713——7‘0
2 FAsl FAA U ANE SRES S5
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BHI Qe ) PEA] ez FYE APIE(Lee &
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B4 $HERE AL F 1962 AFIT H4
1 A}%HME}. FHE FES G} 7549 (38.3%), &b 1219
(61.7%)% A=At T AH-2 T 188~194]Q1 1007t
10.7%2] HI5S ARSI, 20007) 52.6%= 718 Be vl
< XRE e 300 20.9%, 400 15.8%% EEECH 3
22l 40.3%= A0l H, 41.8%= Ao 3ERe T
T (73.0%)°] HEo| 3t

SHAESY e S ARARS gRlst] Qs viEpE
*ﬂﬂ]* o|gAIZE, &) T 55 AWHYTE SHAES Bt

AT AFEES o] &3t ZoR vegon, dFY Het 29
AVJ AHNES ARSI AT E3E SR BT A EofA
71e] ofeldl S Fujste] ohulelE: AXEnold ¢ AES
Zka Qiglom, AFE el 7RIS Al(Zem)yS AA ohat
ELE 7] f1E E 1,0998S AH|gE Ao R JEpTh o

Table 1. The result of confirmatory factor analysis

§ol=e]] mIAE

Sl Slo] FejErg] H)e T} PIESRS] ELET 709

Aok, o|5¢) 552 B ol AAE
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(on
=}
Q
Z
g
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.
':S
\{6 flo
0
==

AMOS 23.0& 01 83
—ﬁoﬂ AMgE RE 23S Er)
A UeRd AetEge] 223, A1 a%% 28 3S AASL
1—% 2Egoz BlA QoliAMS
FH(Table 1), ZHEEH] A= QOLEIC’*\:}((X 65.931, (df
=48, p=.044), Normed y*=1374, GFI=.949, CFI=.977,
RMR =.040, RMSEA = .044)). 28 Z4¥2] Qo slare
frelalgem 7129 6HTE EUTHBagozzi & Yi, 1988),
Sk 7} WM4=9] AVE(average variance extract)it- .560~.610
o7 71%A 5RTF %O w(Bagozzi & Yi, 1988), CR
(composite reliability)%< .764~.824, Cronbach’s o %t H=gh
J23~7680% BT 7HU 22 Ao® Ueht FHEMIEI}
gel=9th(Nunnally & Bernstein, 1994). z} H4=¢] AVEZ#
WHEZE A Awaks vlaste] W] WHEEES S
St A3(Table 2), & W57 @A Alggko]l AVERETH
WA e, EdRde] vk ddEdEr ERIEAT
(Fornell & Larcker, 1981).

hu}

Standardized

Construct Items factor loading Cronbach's . AVE CR
I often change my avatar’s character in Zepeto. .760
Avatar customization [ frequently purchase items to change my avatar’s character in Zepeto. 744 723 .560 764
I often participate in quests or events to buy avatar items in Zepeto. 742
I feel an increase in my ability to accomplish new things. 723
Self-expansion I feel I have added positive qualities to my sense of self. 701 730 .595 815
I have the feeling of expanding my possibilities. 652
_ ) . I continue to visit the virtual stores in Zepeto. 742
Colrll;;mtl}?;ls]\l/?;te;\fggeto I will recommend the virtual stores in Zepeto to others .706 740 .608 .823
I will use virtual items and service from the virtual stores in Zepeto. 753
I am competent at using the Zepeto platform. 762
Self-efficacy Spending time on Zepeto is what I can do well. 702 768 610 824

I am familiar with using metaverse services like Zepeto.

711

All estimates are statistically significant at p<.001
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Table 2. The AVE of variables and squared correlations

Continuous intention to

Avatar customization Self-expansion use the Metaverse Self-efficacy
Avatar customization .560"
Self-expansion 320° .595
Continuous intention to use the Metaverse 456 .561 .608
Self-efficacy 547 314 331 610

a: Average Variance Extracted (AVE) for constructs are displayed on the diagonal.
b: Numbers below diagonal are squared correlation estimates of two variables.
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F3A & 4 Arh= APA(Aron et al, 2013; de Kerviler &
Rodriguez, 2019; Liu et al, 2022; Patwardhan & Balasubra-
manian, 2011; Reimann & Aron, 2009)%] A3z Swkz =2
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Al A S84 el de Aske 4R Aok
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Z|&sgel 2ERHE HE37] S8, Hayes(2018)2] SPSS
Process Macro 4.0 2g 79 AR8sle] FEXEF HAS
AAIBFATH95% confidence interval, 5,000 samples). ¥4 2
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Hjx= Gl o] A7|aEgel og 2HE v g o
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bootSE =.030, 95% CI=[.006, .128]). X1 HEPH 2 2| EAE-2]
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Cl=[.145, 3433} =AFo}&H (b= 481, bootSE=.055, 95%
CI=[371, 5922 AHA YT FolatAdeh.

FAH R JHEAFTE S8 Aol mR|E olubEr A
ZEulo| g3} A EEte] deAe aaE SR151912 (Table
3), ¥ dsAe axhks folsk Flo® YERdThb =.136,
bootSE =.062, 95% CI=[.013, .259]). ohle} 72Ejnlo]o]
zotege vXe Fge A Eete] Hdwk, P+ SD,
Het-1 S.D. #ollA ztol7t AeA] AR YTt Table 494 72
o], A7 &7l g THEect=.088, bootSE=.037, 95%
CI=[.017, .165]) %k +1S.D3k(Effect=.145, bootSE =.046,
95% CI=[.057, 23914 ohutel AZEule|o] zlolgbo

vz o] BAHOR FolaiA vEuith & A|EsT
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Self-expansion

375 4817

Avatar customization 244 Continuous intention
: to use the Metaverse

p<.001
Fig. 2. Mediation model.
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Table 3. The interaction effect of avatar customization and self-efficacy on self-expansion

95% Confidence Interval

Independents b BootSE
LLCI ULCI
Avatar customization =315 236 —.782 152
Self-efficacy —-.061 200 —.457 334
Avatar customization x self-efficacy 136 .062 013 259

Table 4. The conditional indirect effects of avatar customization on the continuous intention to use the metaverse

95% Confidence Interval

Self-efficacy Effect BootSE
LLCI ULCI
Mean-1S.D. (2.290) .039 .043 —.046 124
Mean (3.666) .088 .037 017 .165
Mean+1S.D. (4.500) .143 .046 .057 239
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