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Makeup Application Preference Survey

Se Mi Nam and Eun Sil Kim'"
Dept. of Beuty Design and Science, Gwangju University, Gwangju, Korea

Abstract: With the development of technology, many changes have emerged in how consumers acquire information with-
out restrictions on their location and time. As changes and interest in digital platforms increase, beauty industry appli-
cations are being developed in order to attract customers. Therefore, this study has provided the empirical data necessary
for the development and advancement of beauty applications in the future by analyzing preferences for makeup appli-
cations according to age. The method of this study involved searching for makeup applications that had been downloaded
more than 100 million times through the Google Play Store between October 11, 2020 to November 3, 2020. Four appli-
cations were identified: YouCma Makeup, YouCam Perfect, Beauty Plus, and Sweet Snap. The surveyed functions were
tested on 100 people in their teens, 20s, 30s, and 40s, with a similar profile of 100 people in their teens, 20s, 30s, and
40s surveyed from January 3, 2022 to April 23, 2022. The functional preferences of the application were investigated, and
the results were analyzed through frequency analysis. The results are as follows: the application that received the greatest
preference for features by age was YCM, which was found to have subdivided functions that provide users a wider range
of choices and more detailed work when compared to other applications which enable photo retouching.

Key words: beauty (F-E]), application (eZ&]#|°]A), function (7]5), preference (13 =), analysis (4)
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IT(Information Technology)’|&2] 7EE AH|AE
oF AlZke] Ao glo] HEE FH3tal F5sHHA AHAY
T we Wiyl YE I (Kim, 2021), TV(Television)tt
A T ATAQ mYoe] HFEFHe A mtjolR wiEA
WA E L AckKwak, 2021). T8 FZ ICT(Information
and Communications Technologiesy= H4:5] WZ1slaL Sl
Eo] Aghda] wgk wslelHA JIHES AAES FHs]
A3l A7 AL 718 AR AlUA] &3 o] R
&R0z A% T UthLee, 2022). 2o wt HE] A
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21t 1 ZRIsk Ao gt Heludde] s
AN A s oo i S9e AFHoT 4ga

Holl w2} HE] A3 ofZeAc|AE0)]
AloltHKim, 2014).

FE ofZAold Eof AYATE Auwnd mild 7]
wke] HE] Avs 24 Aade 25 2 28 dek(Yoon et
al,, 2020), 7 HE weol=ZY fEFeAClA] ARl BEE

14 AF(Woo & Kim, 2020), HE| 35719} olZgA oA
A4S Bl ofEeAleld AEle] mixle FTFS B8

THHa, 2021). °]x& TRE ZghEe] F4lo] Holxl v o
T7F AEFH R o] FolR L glort FE] AZEAIAE AR
Sl oA Amdel wEl MEslke ofEg Aol 715S
WA AT wRlgh Aottt weba 2 Aellxes Hola
fZe|A | 7153 ZHolAe] Aaws AHel wel
Mgto gy 5 AislE 7)Fe] AeA AA g
] ofZE)Alolde] g ¢ o] Hagh
S Aol 2 52o] Stk

£y o2 2020 10€ 119 FE 20209 1€
37 HEOo R P, vlolaHeR AN JEow
Makeup Camera, Makeup Cam, Beauty Makeup, Makeup
7I9=2 72 Z8°]|2=E(Google play store)E F3 1<
4 theEE g JE ofSAleIdS AT A 4
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7} YouCma Makeup, YouCam Perfect, Beauty Plus, Sweet
Snap 47§¢] NEZE|A IS &9l & 4 AU BAlE 47)<]
&l AFE = 715 EHE 100, 2000, 30H, 40
ol ZHE 100%S oo 20229 19 3UHE 20229 49
397K 7150 AseE 2AleIlen, 2 Ak RlEEY
Bl

2. CIXE BBl Y ¥ 57

ZFAjle] wshs 7led Uye dHo
A efnl= 7WelElal & 4= 9lom, Faxel FEAE ¢
AsF= FoZ JH A2y S
U ohesla Wigk 4RE 44 €8 3 5 =S Ayse
AMu)2Z Ae] F3 QIthKim, 2023). =, ¢ ZELU &
£ 5% ggsle] A F5S 3l AR oleoltols A4
7FssHA sk tAE F7ke i)

UAE ZeEo] WAsy Z FES W o= ted 7
th AR, FEEE PHshs 712 A HlE 7)e il
57t ol HA WA W 71eg S 28 a840x
AESHA t-g3k7] fgteltt. A4, vkl Uz7E 13 ok
AEA 3 7R FEOoRE ket 9ol St AL E
2 72 dol of7] wWEel et Al=FE St AR, 1T
o2 Yaito] Al&star FHsH gl wE tRd
FZo] FskepA =AUt A, tAE 7]solu B4l 7]
7129 Hdsl, &%, 54, U 5 Al AEe ¥
Bje] mtjol2 S3EE mvje] o] dofuty] wiEolth(Rye,
2021). whEpd 2pEEA 77 ZEE o] A AgEojok 5
ol gyt shsslal Mo, A & 7HA] AEeA A=

Ag dol R} ARgAFEC] AMEA 93 W &
Aoz &3l F= Aolth(Moon, 2020).
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3. ¥ Hlo|3Y ofEZ2IAHolY IS
MSE ZAt

HeolZq cfZEAClA mitt 715 WAL AFEHE 71T
of wa} zfel7t lom, ool & AqAl= fEA A TE
Z HH 7I5S 4= #Asth 2ol wet 100, 20,
3000, 4012 Z+7F 100%S tide = 7k 7159 Ases A}
3le] o]E Hlx EA3H Y. YouCam Makeups YCM,
YouCam Perpcat= YCP, Beaty Plus= BP, Sweet Snap< SS
2 ®sh

ol SFshe 715 ol wEYS 4l fEgFAol oA
BF AFEL e Welay 715eE 10telx 191 YCM
32%, 291 YCP 27%, 3¢ BP 24%, 491 SS 17%%= YERtY
2009l 191 YCM 37%, 2% YCP 24%, 3% BP 22%,
491 SS 17%= 109t FY3HA YCM, YCP, BP, SS&&o=
AFseE Aoz YeRdt) 30the 19 YCP 31%, 28] YCM

30%, 391 BP 24%, 49] SS 153%% UERted, 40tiE 19
YCM 32%, 2$] YCP 27%, 3% BP 22%, 4%] SS 19%Z
YehbaA 3ot dut YCPE 714 Bol A3d Aoz el
gt} ol v diZEAlelAdsg dEA YCMe] F, o], 7
At A, olelRUR ARA S E R 7P B2 715 Al
¢l Zlo® nof At}

o] Pz 7%l YoM I B 10t= 19 YCM
31%, 291 YCP 26%, 391 SS 20%, 491 BP 23%= YCM,
YCP, SS, BPEo & Adsske 20 yeputon, 20the 19
YCM 30%, 2] YCP 28%, 391 BP 25%, 4$] SS 16%=
Yelgtoy B9 9ol 1% UERgTh 30t e 19
YCM 32%, 29 YCP 24%, 391 SS 23%, 4% BP 21%33L
40the] 739 191 YCM 29%, 2% BP 28%, 391 YCP 24%,
49 SS 21%% BP7F 40tjolAqt 2912 YElyton, Buis
1%Z VERSTE. YCM3} SSellAE 0~1004k], YCPS} BPojlA]
= -100~1001}0] 2 F9] BokS @AY 2E T 4 Y=
AFaL o] YCPoF BP7F 24 & 4 Qe WHEIVF W
o2 3ol FHUk T3 YCME AS- HuRd, E, A7),
Ze ¥, HIlX), FEE 79 75 UFo] HAIE A
| 7Fssles AlFE Qo) 7MY Be ASeE Hl Ao=
o= it

Jell gz 7159 AoX P& BddA 9] 100 199=
YCM 38%, 2$] BP 23%, 391 YCP 21%, 4$] SS 17%=
ey BukE o] 1%E UEgth 20tield s 19]
YCM 33%, 291 YCP 25%, 39 SS 22%, 491 SS 17%=
WERAAL 3%9] B9 g@iol vttt 30tielX= 191 YCM
37%, 291 BP 25%, 39 SS 20%, 491 YCP 17%=Z uebst
om, 1% ERE g@wulo] Ut 40the] H9- 191 YCM
31%, 298] YCP 35%=Z UERHI BP9 SSE 21%% 35 39
2 Yepdt SSellAE 0~100A0]2] WA TE Z4do] 7Fs

SHEE Ho] 3 BPIME ¢ 271, 1A, =83 9<&, YC
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=
h
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o
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ANHE Eo], Z7], YH], YCMoIXE £, Eo], =7], ¢
o2 Ef ofEE Ao el wlE| AR -] 7l
o] APk ES Y& 2t 7T YCMOIM T AFE T Q)
2pdslE 7150 R AEwrt /P w2 A0F SRl

el aFst= 71500 UM 20t 71%-2 100 19 YCP
34%, 291 YCM 30%, 391 BP 19%, 49] SS 15%& A&}
E RA02 YEtoH, 11 5 2%e Bl 2t 20
ol 19 YCM 33%, 291 YCP 25%, 39] SS 25%= 49
BP 17%=% WEFgon, Bkl go] 4% rebstth. 30th
£ 19 YCM 31%, 291 YCP 28%, 391 BP 20%, 4%] SS
18%=Z UEIAL 3%2E B85 g3t 40d= 191 YCM
31%, 2912 YCP 27%32H, 39 BP 22%, 49] SSE 21%
2 Uehgon, 40tol- = 2% B9l YEldtt o] 7%s
2 ¢ A2l YIHE 0~100rF0]9] FRZ 248 3l 2= B
Fo2 F4 & F e 7Isol7le i 4= 24l HA|

o

s
eol AAdze] e BAYS sP7]olle ofEwol o] v wH
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o] et Zo=z metEn, mEsk 20d], 300, 40telM= &
A& Aze2 elton, 1094+ YCPE YCM Rt} T
A

HEsk= o= Vel

A& sigshs 715l Yol & 71%selM 1othe
181 YCM 29%, 2% YCP 25%, 3$] BP 24%, 4%] SS
21%, E9F 1%9 0 20t 19 YCM 33%, 29 YCP
24%, 391 BP 22%, 4%] SS 20%E ety EuE ohd
1%2 YERSTE 3001 4E 191 YCM 29%, 29] BP 25%, 3
2] SS 23%, 4%] YCP 20%2 ATsk= 2oz ety 3%
= ENESITh 40019 BS- 19 YCM 27%, 291 BP 26%,
391 YCP 25%, 491 SS 21%, BE9= 1%& ZHdch 419
NEZE AN EF H=3 FEZ YCM, YCP, SSolAe=
0~100 Akl BPIIME -100~100 Alo]e] X172 =d & &
Al Hol eyt YCMS 735 Fiw, &, ojnl 5 ThE
o ZefAloldel gl 715e] MES} Hol HEwrt 2 Ao
2 Tt

o) sl ARA 7150l 100E 19 YCM 32%,
291 BP 32%, 39 YCP 28%, 49 SS 31%, W= 3%E
Uelgew, 20t00E 19 BP 28%, 29 SS 24%, 3$] BP
21%, 491 YCP 20%, B9 92 1%= YERTH 3009
e 191 YCM 33%, 2$] SS 26%, 391 BP 21%, 4$] YCP
21%2 Yebgt) 4000 18] YCM 30%, 2$1 YCP 26%, 3
1SS 24%, 491 BP 19%= UEREOH, 1% B9 @R
ULt ©] 7159 79 BAY zele Ao YCM SSsell
AE 0~100 Alole] £218 %24 slo] 9RAS 7|3 Ho)
2 9 A o AAZ YCP2F BPOlME On/Off &
HE tE 24 glo] 25 ALHES AFE AU

o) sfigshs 7ol oM EA 715 A5 10d=
1$] YCM 30%, 291 YCP 26%, 391 BP 23%, 4% SS 17%
2 OUEESL 4% B ©@Rio]l SISIth 20telA= 19
YCM 32%, 291 YCP 24%, 3% BP 23%, 491 SS 20%, &
U= 1%E UERSTE 30t 19 YCM 29%, 291 BP 27%,
391 YCP 25%, 49 SS 18%= UERT 1%2] v o
o] AT 4othellME 191 YCM 27%, 291 YCP, BP 26%
2 I5edE Jeiton, 49 SS 21%2 UERdgTh YCP of
Zg)FA ool oz (100 Alo]e] FA2 2™ & 5
QA =Ho] AR SS= 7, BPAME &7, YCML 32702
AR} ke S AEs £ A AlFE ATk TS 4
el fEGA I BT FUsH A5 Z x| A o] FH=
o] ot WtE 7 gl AFetl s YCME 7t
7 Wol Mssle AR YERTH Table 1).

SO0 2= YCM, BP, SSoll AFEL e 75s 4
Bt}

ool AFshe wREY 7150 100E 19 BP 37%, 29
YCM 34%, 391 SS 26%, BRFol= 3%= UERTE 20000
AE 199 BP 38%, 291 YCM 35%, 391 SS 23%= UEhsty
4%2] B9 2T ddd 30tlE 191 YCM 37%, 291 BP

HE] ofZFe)Ao]d M A 127

Table 1. YCM, YCP, BP, SS application feature preference

Function Application v\ yep  BP ss ]?;ff‘;s
Teens 32% 27% 24% 17%
Eye Twenties 37% 24% 22% 17%
shape Thirties 30% 31% 24% 15%
Forties 32%  27% 22% 19%
Teens 31%  26% 20% 23%
Nose Twenties 30% 28% 25% 16% 1%
shape Thirties 32% 24% 23% 21%
Forties 29% 24% 28% 18% 1%
Teens 38% 17% 23% 21% 1%
Lip Twenties 33% 25% 17% 22% 3%
shape Thirties 37% 17% 25% 20% 1%
Forties 31% 27% 21% 21%
Teens 30%  34% 19% 15% 2%
Twenties 34% 29% 17% 16% 4%
Smile
Thirties 31% 28% 20% 18% 3%
Forties 28% 27% 22% 21% 2%
Teens 29% 25% 24% 21% 1%
Twenties 33% 24% 22% 20% 1%
Contour
Thirties 29% 20% 25% 23% 3%
Forties 27%  25% 26% 21% 1%
Teens 32%  20% 21% 24% 3%
Skin Twenties 27% 23% 28% 21% 1%
correction Thirties 33% 21% 20% 26%
Forties 30% 26% 19% 24% 1%
Teens 30% 26% 23% 17% 4%
Twenties 32% 24% 23% 20% 1%
Blusher
Thirties 29% 25% 27% 18% 1%
Forties 27% 26% 26% 21%

35%, 39 SS 26%=E UERHIL 2% ERiEdl] 23, 400h
dME 19 YCM 35%, 291 BP, SS 32%E 3% <92
ERal B9l 1%2] "@Rle] AUt wEb 1ot} 200,
3ochet 4o Msw Axrt s AR Yehgth w4
2 715009 YCME 227EA]9] FHE dd 1670, YAt
Y G2 sl 722 FuAT w9 Eolv & vt &2

FoE AT AAIL 3R] MHE AFEHIL Ao E
Ao Y Aes 248 she 7T 53] HA] go} o
ZEAIANNA AFEE T RES ARSHAL AREALE
e BES 2Hhs 75 T S WHORT AR
7Fsdth. BPe} SSellxl= AL 2

2

|5 x e¥ska BPY] 7%
Zw, A, 715 —100~100 Ale]e] 32 2Ho] 7Fssl
SSelX= 47K FER A= dAoY =40 FAE ¢
24 44 & & e 7150k

doll sdste @Y 715eA 10t= 191 YCM 38%, 2
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21 SS 31%, 39 BP 30%E VeI BV Z2E 1%9 &
Hol Stk 20t e 191 BP 39%, 291 YCM 37%, 39
SS 24%=Z YERGY BV gHe SR gtk 30dl=
191 YCM 37%, 2% BP 34%, 39 SS 28%% YEeston,
EVS 92 1%3t) 40094 = 191 YCM 38%, 291 BP
35%, 3$] SS 27%E YERGTH YCMelAE 14, 24, oHg)
o](Ambrae)Z WFe] 1&olME 7228, 2200 1770, dEE
olofX= gl Mol AlFEZ UYL E=2a, WEy, A,
22, Alo], ARl Wielo 2 o] AZRS tfsAl 18 &
T AEE AFE] A3 AUATk BPAX = 137K, SSellX=
N7EA] Aol AFHE ek AHE Awrm A8 74 &
o] AFsH= AUe ANEFEA AL YCME HAHIZE Assh= A
o2 vepdo} 200 SEARIME YCMETE BPE H A%
e Aoz FRIFETh

7750 st A9 71504 10d= 191 YCM
38%, 291 BP, SS 31%= 35 A= UEREO™, 2004 =
199 YCM 40%, 291 BP 34%, 391 SS 25%, BV @l
1%tk 3015 191 YCM 40%, 291 BP 32%, 3%1 SS 28%
R 40t A E 19 YCM 33%, 29] BP, SS 32%% Eu&
< 3%2 10t), 200H, 30TH, 40t 4% =¥ YCMS 7P A
33l Aoz Yepdth ol YCMIIME 5719 e} 1670
AS AFet YA BPSF SSollME Awk Al =3 Q)
S7EA 9] Tedt 71selA 2xl= Alo] oiEt F U 89
7t H2 7158 Asske 502 HRATK(Table 2).

22 YCM, YCP, BP cfZ&]Alo| oA A= e
7155 AWE A= thed 2

doll agsl= 2ol 7)5elA 10t 191 YCM 37%,
291 YCP 33%, 391 BP 28%% UElty Ei=Esitlel] 2%
Stk 200094 19 YCP 37%, 291 YCM 34%, 39]
BP 28%= YEO™, B9 1%Ath 30t= 191 YCM
42%, 291 YCP 29%, 391 BP 27%=% B0 thglh g

Table 2. YCM, BP, SS application feature preference

2%Z JERGTE 40tiolxe 191 YCM 38%, 2$1 YCP, BP
30%E FF SR VERET 1%2] B3 ghdo) QIiTh o]
715 = YCM, YCP, BP 2% FU3 oz Ag=al
Aol 7159 Aol ot 20telA= YCMETH YCPE
o Azt Ao el

7o sFsle d2deld 7lFelAe 10t 19 YCM
37%, 2$1 BP 31%, 39 YCP 30%3oH, $9A & 2%E=
EEsitiy g8tk 20000l E YCM, YCPo] 35 192
34%% HHIT 39 BPE 31%, 29U 1%= YERITH 30
el 19 YCM 36%, 291 YCP 33%, 3% BP 31%E
ety B9 sitia g@ast ARk gldnh 4ot e 1
2 YCM 38%, 291 YCP 33%, 391 BP 28%3: 1%2] &
T gRol ATk YCMelME 187M, YCP= 97l, BPE= 6
M) AS AZslaL Qo] RE AHoA 7PE Be S A
Sl = YCMeO| 1919 A Aoz dhof=Qi

7o dFshs FEAA 7150042 10t 19 YCM 34%
A3 291 YCP 32%, 3% BPE 29%, B9 5%2 @3y
20009l E 18] YCM 33%, 2$] BP 31%, 391 YCP 32%,
BN 2%2 UERTh 30telAE 19 YCM 38%, 29
YCP 32%, 3%] BP 27%=Z IRI=NoH, 3% SHA= &
St AT 4000e] B9 191 YCM 36%, 291 BP
32%, 39 YCP 31%, B9 1%= UeRstt) ofjZaAo)Ad)
A AREEIR s WAL 9RO 0~100At0] FAIZ WA
S AP ks v 2 T ¢ JESE e e
7150] AFEIL UATHTable 3).

YCMz} BP o ZgA o)A AZEE 75 A3% A=
ot 2t

ol dFshs S 715elA 10t= 19 YCM 53%, 2
% BP 47%=% uEbstth 20tlelM = 19 BP 52%, 29
YCM 47%, B9 1%= YERth 3094+ 191 YCM
52%, 291 BP 47%, 7= 1%2 10k 40tiolM e 19

Table 3. YCM, YCP, BP application feature preference

Function Application o gp g ?;:f‘;: Function Application e yep pp ?;fo;:
Teens 34% 37% 26% 3% Teens 37% 33% 28% 2%
Eyebrow Twenties 35% 38% 23% 4% Teeth Twenties 34% 37% 28% 1%
shape Thirties 3%  35%  26% 2% whitening Thirties 2%  29%  21% 2%
Forties 35% 32% 32% 1% Forties 38% 30% 30% 2%
Teens 38% 30% 31% 1% Teens 37% 30% 31% 2%
Twenties 37% 39% 24% Twenties 34% 34% 31% 1%
Lipstick Foundation
Thirties 37% 34% 28% 1% Thirties 36% 33% 31%
Forties 38% 35% 27% Forties 38% 33% 28% 1%
Teens 38% 31% 31% Teens 34% 32% 29% 5%
Shading Twenties 40% 34% 25% 1% 0il Twenties 33% 31% 32% 4%
Thirties 40% 32% 28% removal Thirties 38% 32% 27% 3%
Forties 33% 32% 32% 3% Forties 36% 31% 32% 1%




YCM 52%, 291 BP 47%% UEPew, YCMS 2971, BPell
A 198 FEE YCMolA o B FEe 54 RS
Agsta ATt WA 20015 ALl st AFNA YCMES o
Asste o2 sletdr.

ol A= 7)ol 1001E 19 YCM 50%, 2$] BP 47%,
ETE 3%2 UERSTE 2000904+ 191 BP 51%, 291 YCM
47%= VFEREAL 2%0] -SHAFEC] BYESitial ggict. 30t
oAM= 19] BP 61%, 291 YCM 31%, B9 1%, 40th= 1
2] YCM 51%, 2$] BP 49%, B9 1%2 @93t YCM
NZelAo| A= 337 Mol AlF=L glon, BPAE= 19
N Ak 1970 oteletelie] HelE AlFStaL AUATt YCMO
A S T Bol AlFetaL glont olojgte||E | AR
T = BPY 75oE ke Ayt U ZoR wotH)

ol slgste A= 715 slejAl 10t 191 BP 51%, 2
2l YCM 48%, B9 1%= g 2004 = 1919} 29
FTETAR E 49%, BN 2%= UERT 30de 19
BP 61%, 23] YCM 41%2 $HIoH, 40tllr= 19 BP
52%, 291 YCM 47%, B9 1%7F §HIAT. YCMelA =
1271, BPM = 24702 O B S AFslal = BPL Al
357t Y 2 AR FotEdr.

ool dFEhe g3 E 715dA 10E 19 YCM 52%,
29] BP 45%, R 3%9] @Wo] usith 20tiolAE 19
BP 51%, 2¢1 YCM 46%, 9= 3%=Z Jebdt) 30009 7
$ 191 BP 51%, 291 YCM 46%, B9 3%, 400]E 19
YCM 51%, 291 BP 48%, &% 1%= &1 =3tk 0~100
Afole] FX|2 AMGA Y dehs R A3 thExEe] 4
55 A8 & F A 7Iss ATEta dnem, WA =g
=
glojz=eldel sigste o] 715l 10thE 191 YCM
52%, 291 BP 47%, B 1%, 20tholME 19 YCM 51%,
2%] BP 44%, 29 5%2 YERSTE 30094E 18] YCM
53%, 291 BP 47%332H, 40tfolME 19 BP 50%, 29
YCM 49%, R %2 200000 B3l 9=t 718
e Zloz el HArh gk 40tiolA vt YCMETH BPS
o A3sle Aoz el BPIAME 1670 4, YCMOIME
2071 A3t 3079] SlolEld S A E F JEE AT
Skl ASTE wEhA 7153 SFHA o B AR FE
T = YCME] ofZEAlolde] et o EA Ve A
o2 vjelElth(Table 4).

YCMZ} YCP efZe|Aloldel Algss 7se] dee 4
= o= At

ol dlFste wEAW 715l e 10t= 191 YCM
47%, 291 YCP 45%2 e 7%2] $HA BEiEsitiar
23T 200l e 191 YCM 48%, 291 YCP 44%, &7t
= s 9%E YT 30telME 19 YCP 50%, 29
YCM 46%, B9 4% UEFOH, 40tH= 191 YCM 51%,
291 YCP 47%, B9 2% T3tk 0~100 Alo]e] X2

1o K

&

HE] ofZFa)Ao)d M BAF 129

Table 4. YCM, BP Application Feature Preference

Function Application YCM BP Dlss.atls
faction
Teens 53% 47%
Twenties 47% 52% 1%
Eyelashes
Thirties 52% 47% 1%
Forties 52% 47% 1%
Teens 50% 47% 3%
Eye Twenties 47% 51% 2%
shadow Thirties 51% 48% 1%
Forties 50% 49% 1%
Teens 48% 51% 1%
Twenties 49% 49% 2%
Lens
Thirties 39% 61%
Forties 47% 52% 1%
Teens 52% 45% 3%
Dark Twenties 46% 51% 3%
circles Thirties 46% 51% 3%
Forties 51% 48% 1%
Teens 52% 47% 1%
. Twenties 51% 44% 5%
Hair o
Thirties 53% 47%
Forties 49% 50% 1%
Table 5. YCM, YCP application feature preference
Function Application YCM yCp DlSSfltlS
Age faction
Teens 47% 45% 8%
Fat under Twenties 48% 44% 8%
the eyes Thirties 46% 50% 4%
Forties 51% 47% 2%
Teens 50% 42% 8%
Double Twenties 52% 43% 5%
eyelid Thirties 50% 47% 3%
Forties 52% 46% 2%
Teens 53% 40% 7%
Twenties 47% 48% 5%
Red eye .
Thirties 53% 46% 1%
Forties 53% 44% 3%
ARAE ERAe] s 2d @ F =S YCM, YCP
wE BAG B3 Agunos Muast I

r

o sgete AAE 715X oA 10dl= 191 YCM
50%, 291 YCP 42%, &% 8%= gHdch 20t= 19
YCM 52%, 2%] YCP 44%, B9 5%2 UERton, 3009
e 18] YCM 50%, 291 YCP 47%, B3 3%=2 ettt
4094 191 YCM 52%, 2] YCP 46%, 59 2%2 -3
At BE A YCME © Asske Aoz Yelde
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Table 6. Application feature preference results

Fractionation Function Teens Twenties Thirties Forties
Eyelashes YCM BP YCM YCM
Eye shadow YCM BP YCM YCM
Eye shape YCM YCM YCP YCM
Eye Eyebrow shape BP BP YCM YCM
Lens BP YCM, BP BP BP
Fat under the eyes YCM YCM YCP YCM
Double eyelid YCM YCM YCM YCM
Red eye YCM YCP YCM YCM
Nose Nose shape YCM YCM YCM YCM
Lipstick YCM BP YCM YCM
Lip shape YCM YCM YCM YCM
Mouth
Smile YCP YCM YCM YCM
Teeth whitening YCM YCP YCM YCM
Face contour Contour YCM YCM YCM YCM
Dark circles YCM BP BP YCM
Skin correction YCM YCM YCM YCM
. Foundation YCM YCM, YCP YCM YCM
Skin Blusher YCM YCM YCM YCM
Shading YCM YCM YCM YCM
Oil removal YCM YCM YCM YCM

), YCM, YCP ol Zg|Ao] o)A
ATt

ol dFshe A5 7154 10t 191 YCM 53%, 29
YCP 40%, 245 7%Z SH3IUZ 200lME 191 YCP
48%, 23] YCM 47%, ET= 5%% UEeRth 30thel e
2 YCM 53%, 2% YCP 46%, BT 1%, 40+ 1T]
YCM 53%, 2%] YCP 44%=, 33 3%= YeRstt. 2004
Ae YCPY] Ae =7t =30y YCM YCP e Z2]Alol 4o
e FYg 93 On/OffE 3t WA 02 7|5s Algstl
AATH Table 5).
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