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Analysis of the Branded Unisex Sweatshirt Sizing System

Jeong yim Lee'
Dept. of Clothing & Textiles, Paichai University, Daejeon, Korea

Abstract: In this study, the sizing systems of 40 unisex sweatshirt brands were analyzed to collect the size information
needed to produce unisex clothing. Each size specification was compared with the body size distribution and percentiles of men
and women aged 18 to 29. Depending on the brand, unisex sweatshirt sizes ranged from 1 to 8. Despite being unisex apparel,
three brands offered only one or two sizes. Out of the brands surveyed, 50% were found to offer four or five sizes. Out of the
40 brands, 25 used letters such as “S,” “M,” and “I”’ to indicate the size designation. More than 92.5% of the brands included
M and L, and the sizing system tended to focus on larger sizes such as XL and 2XL rather than smaller sizes such as XS and
S. The size specifications of shoulder width, chest circumference, sleeve length, and total length were compared with the body
size distribution and percentiles of men and women aged 18 to 29. The distribution of each size specification mostly appeared
in a section larger than the men’s body size. The size specifications of unisex sweatshirts were set close to or larger than
men’s sizes and hardly represented women’s sizes. To increase consumer satisfaction with unisex clothing, establishing a size
standard that could accurately reflect the body size distribution of men and women was found to be imperative. Such a size
standard could also help each brand specify or diversify its target and differentiate itself with other brands.

Key words: unisex (g 5-&), sweatshirt (=8| EA =), size spec (A1 EX]<7), sizing system (X573 A)), size standard (X]|5= 7155)
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Table 1. Unisex sweatshirt brands
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Online mall

Brand

SPA brand mall

Uniqlo, Spao, Topl0, Polham

Musinsa Basic house, Calvin klein, Pianer, Graver, Eider
Fashion shopping platform 29 cm Typeservice, Dunst, General idea, Switch123, 1991, Search410
W concept Adhoc, UCLA, Seokey, Concept college, Alvinclo, Covernat
LF mall Double flag, Champion(Asia), Champion(US),
Brand shopping mall Ssf shop Beanpole men, Guess, Beaker Original, Kompakt record bar, Fluke
New balance New balancel, New balance2
G market Oneuldo-T, MTM, Beveryhills poloclub, Mujinara

Internet shopping mall
Ssg

Newera, Who.A.U., Nerdy, Umbro, Discovery
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Table 2. No. of unisex sweatshirts size in 40 brands
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No. of sweatshirts size

Total
1 2 3 4 5 6 7 8
1 7 10 10 6 3 1 40
No. of brand
(5%) (2.5%) (17.5%) (25%) (25%) (15%) (7.5%) (5%) (100%)




Table 3. Size spec of 40 sweatshirt brands

HYE i 3§ 2HENE 7 HA 4T

No. of size Brand XS S M L XL 2XL 3XL 4XL Free
: Typeservice O
1991 O
2 Concept college O @)
Pianer O O O
General idea O O O
Switch123 1 2 3
3 Search410 @) O O
Kompakt record bar 0%2) (0%)3) (0%4)
Seokey O O O
Alvinclo @) O O
Spao & @ am A
Polham 95 100 105 110
Graver O O O O
Beveryhills poloclub O O O O
4 Double flag 90 95 100 105
Beaker original O O O O
(001) (002) (003) (004)
Fluke O O O O
who.A.U. O O O O
Nerdy O O O O
UCLA O O O O
Basic house 90 95 100 105 110
Calvin klein O @) O O O
New balancel O O O O O
New balance2 O O O O O
s Dunst O O O O O
Champion(Asia) O O O O O
Guess O O O O O
Newera O @) O @) O
Adhoc 90 95 100 105 110
Covernat O O O O O
Oneuldo-T & o G am am  ai
Mujinara (8% (S)) (9% (1%0) (1%)5) (1?0)
6 Champion(US) O O O O O O
Beanpole men O O @) O @) O
Fider @ @ o ® e o
Ymbro & oy 6 aw  am  aio
Topl0 O O O O O O O
(90) 95) (100) (105) (110) (115) (120)
7 MTM o o o o o o o
Discovery O O O O O O O
8 Uniglo O O O O O O O O
Total 10 29 37 38 35 20 6 3 2
(25%) (72.5%) (92.5%) (95%) (87.5%) (50%) (15%) (7.5%) (5%)
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Table 4. Size spec information in 40 sweatshirt brands

Shoulder width ~ Chest cir.  Sleeve length

Total Length

Hem cir.  Sleeve upperarm cir.  Sleeve opening cir.  Armhole length

53

No. of brand 39 40 39 40

13 6 3 2

*The 39 brands included 7 brands which provide ‘Cervicale to wrist length’, so sleeve length was calculated using the formula ‘Cervicale to wrist length-

Shoulder width/2’.
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Table 5. Sweatshirt size spec of 40 brands (unit: mm)
. Shoulder width Chest cir. Sleeve length Total Length
No. of size Brand - - - -
Min. Max. Min. Max. Min. Max. Min. Max.
1 Typeservice 620 1280 610 670
1991 690 1280 460 670
Mean of (Max.-Min.) - - - -
2 Concept college 500 530 1180 1280 610 620 690 720
Mean of (Max.-Min.) 30 100 10 30
Pianer 550 600 1160 1260 640 660 730 750
General idea 460 520 1110 1230 630 650 640 720
Switch123 564 636 1100 1260 573 587 620 680
3 Search410 660 710 1190 1270 580 595 710 745
Kompakt record bar - - 1150 1250 670 690 730 760
SEOKEY 560 590 1140 1240 590 615 620 660
Alvinclo 590 665 1140 1340 580 630 720 760
Mean of (Max.-Min.) 56.2 122.9 23.4 43.6
Spao 570 615 1100 1250 590 635 660 720
Polham 550 610 1070 1220 572 596 705 750
Graver 490 590 1060 1240 610 660 710 790
Beveryhills poloclub 475 520 1050 1140 590 620 650 630
4 Double flag 500 560 1050 1210 590 620 640 700
Beaker original 470 530 1040 1190 630 675 610 685
Fluke 640 670 1260 1320 540 580 710 760
who.A.U. 526 562 1100 1250 630 695 630 695
Nerdy 540 600 1080 1230 565 625 650 710
UCLA 510 570 1100 1250 575 635 660 720
Mean of (Max.-Min.) 55.6 139 44.9 51.5
Basic house 480 560 1040 1240 570 630 650 730
Calvin klein 530 550 1180 1320 640 680 640 710
New balancel 535 615 920 1320 583 643 625 705
New balance2 420 500 1040 1240 600 660 650 730
Dunst 500 620 1080 1360 545 630 550 690
> Champion(Asia) 440 520 1060 1220 580 660 640 760
Guess 445 525 1030 1270 605 645 660 740
Newera 570 650 1150 1350 570 610 670 770
Adhoc 480 560 1080 1280 580 640 660 740
Covernat 525 590 1100 1320 580 630 650 730
Mean of (Max.-Min.) 76.5 191.2 57.5 91
Oneuldo-T 360 460 900 1150 580 700 645 770
Mujinara 400 500 950 1200 595 630 620 730
6 Champion(US) 420 640 1000 1520 700 710 670 800
Beanpole men 485 595 1070 1340 570 641 620 730
Eider 460 560 1050 1300 600 650 640 740
Umbro 520 620 1060 1360 - - 600 730
Mean of (Max.-Min.) 121.7 306.7 67.2 117.5
Topl0 454 553 1020 1380 610 660 670 760
7 MTM 460 580 1040 1280 520 640 640 760
Discovery 480 610 1080 1380 580 635 630 750
Mean of (Max.-Min.) 116.3 300 75 110
8 Uniglo 450 575 1000 1500 565 623 605 740
Mean of (Max.-Min.) 125 500 58 135
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Table 6. Mean & S.D., Percentiles of the 7th Size Korea measurements for men & women aged 18-29 (unit: mm)
Percentile
Item Mean S.D.
1 5 25 50 75 95 99
Posterior Men 425 24 367 386 410 425 441 465 488
shoulder
length Women 375 19 330 345 361 375 386 405 420
. Men 948 72 801 840 897 944 994 1075 1136
Chest cir.
Women 852 60 735 770 811 847 885 956 1050
. Men 911 81 758 795 854 904 960 1062 1133
Bust cir.
Women 846 74 720 746 794 840 883 973 1085
Waist back Men 438 22 389 400 423 438 451 475 491
length Women 403 20 353 371 390 401 415 436 456
Men 594 28 528 545 575 595 614 638 659
Arm length
Women 550 24 495 511 534 550 565 590 609
Size(mm) Posterior shoulder length
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Fig. 1. Distribution of posterior shoulder length and size spec.
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