_Q/ A}o? al-_;]x/
ﬁ/zsz X//IE, 2024
<AFEE>

PISSN 1229-2060

elSSN 2287-5743

Korean Fashion & Text. Res. J.

Vol. 26, No. 1, pp.99-109(2024)
https://doi.org/10.5805/SFT1.2024.26.1.99

X (=] =L = T [=) oS —
F2UE 28 SEE A 0|8 nS=20 IFE A7
- BTN Had HTE HASIS'E Fho= -
M8’
ek g 8-t

A Study on Satisfaction with Cosmetics and Beauty Education Programs for Youth:
Focusing on Gwangju Metropolitan City's “Safety Use Education for Youth Cosmetics”

Oh, Seo Hyun'

Cosmetology Science Nambu University, Gwangju, Korea.

Abstract: This study aimed to assess the satisfaction levels of adolescents with beauty programs, investigate the factors
influencing them, and present foundational insights for designing cosmetics and beauty education initiatives tailored to
adolescents. Specifically focusing on the "Safety and Use Education for Youth Cosmetics" program implemented in
Gwangju Metropolitan City, it examined the satisfaction of participants, including students, instructors, and school teach-
ers involved in the education. The study was based on action research, a qualitative methodology. The conclusions are
as follows: First, participants gained knowledge and information encompassing various aspects of cosmetics, such as
types, expiration dates and usage span, face wash and skin types, shampooing methods, scalp care, role and significance
of sunscreen, skin trouble management, and identification of skin type, through cosmetic education programs. Second,
participants learned about techniques such as eyebrow trimming, eyebrow shape correction, facial contour correction,
skin blush supplementation, color makeup, personal color, and tattooing. Third, there is an urgent need to develop dif-
ferent educational teaching resources suitable for implementation across elementary, middle, and high schools. Fourth, it
is necessary to cultivate higher-quality instructors in this digital age. Fifth, it is crucial to explore new methods of deliv-
ering beauty education to adolescents. We hope the insights gleaned from this study will serve as useful foundational data,
albeit modest, fostering new beauty trends amidst the challenging landscape of youth education.
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ATHKim & Jin, 2017: Lee & Jung, 2014: Lee & Oh, 2018).
g ] plgmSel] B3 AFE BAM, 78] ¥
Y F2 20164 o)F MW= FeaelA AW AjsE 2
FIAE T8 dF FueMe vlEmgo] AEEY SRS
T3S A4 e, Jeon and Yoon(2018)> A--E7 (Ao
ek LS sPFEel g Filo] wie EaS I
o} Yang(2014)S W3t & g mlg g go] L Q7|S
B0 Zegyo g wEAzItkE
AR AEU8 e AR E 4 Aok Bl Kim
and Cho(2018)= W3} ¥ W|-§wSx2 Il Fojgt T
o] m] Fod PE] Ha| Aottt Fo, 1, 4
2E# 29| diThs SN A A3E etk st
%At} Kang and Jung(2017) SMIES] A% TS &
3 PR o -Ege] BAES s sl AE 1Al
A 2T F e sPERS =R s Bt Sl
oy AdTolr HEo] HZ Hrdse sE vk
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o A7 BEd Z1S 7|Eoldo R st it g, A
o] AAS §4-RSE 3 Ag HEQ] HAhd B
194 wRke] 215 Hadole} apH, fa iRl o= Fol
oA {EEHE AL FH -3 T 4% Rl e
FE IS B AR sk A AA AR = AT
("Basic Youth Acty, 2014)

Hade ofy] Pt Agolem HFE volrt =2 &2 3
2 AFRE us|E sl IR o2 13-18418 el
hdo g = F1odlA AR E AAGIT) Hado] HA AIA|
A1 W dojub, Hadolghs Sole HEY sEHE
Hok=tl AREEE U)W (minor)= TEET

Hadr] SIS FE58 AANEE 9 ARs)Ade] ddE =
HAolA AR A, ALSlH, XA o2 B WHlE #A ==,
o] FAHoA AAS 7HA] = EAE 22 F = Al =

Nl e 9B WA S, nltiojels me] A ol
Aol AR AT} vlaste], Ape) 29l WRkg R}
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AN71E A9 K Song et al., 2013). o ARlET7e]
At o]oiAH Agelo] H o] Aoplid B ARSI e
o 42420 43S vA 4 Ark(Llee & Chung, 2009).

gade] w2 R FAErL wolay, wF He, Fof, Ul
A, 9, AT ® A HEe} 22 rAPFTOE o]ofR]
w 2] F2kgo] AlEE Eolur o= 2 (Lee, 2013),

2rlEES B HASEA 2 vE Al FREs SR
B d3ER] s Aed Favt ok AL EsE
TSk ARe] iR wig- ofHste] A B sPgEa) o
TS AES Sl Jths AT= 50 (Wee, 2015), &=
A ES AR ke A5 ARRTE FAEA
71e) B SukE SR 9 mEas 2RSS Esh] 9

;



LSS PIoF YT W orfS w2 T VAR Gt - ] FaY g ORNES S SHCE - 101

gk AL3A Aol Haslth(Kim & Kim, 2019). Ue 7hsAde] Jeug FEs AF HE} AMHE 2RIt
3 2 FAe) REslA AMgsloF gheh("Cosmetics Acty,2022).
2.2. 08 nso| 8k 3l of& Al el we Q12e] WstE SPHE Aol tish
H&EEE)S] BHL ol g ol gk AR #alo] AXHEA, 2008 102 18YAE RARA Y=
U7kl Ad wH EAZ mF 7RE FAHE R e T ZHzte] & Hejel MuARAAS 93 PEE Alx Al ARSE
olgt st Aol w82 Ha I, T &4 T BE AES KSR FA8 A BE PAE-S FHAs)
o] HEIE NSk o5/ Al e Z1selR} diseln, migl ak7] 91gk sPgE A "é%ﬂlﬂl 5 Atk (Park & Choi,
o3}, 73k, 42]E 52 7N R shes BHEHE fofE Ao 2016). oA A=e 1 vlSollA sPdE Aol tiEk 75*
=32 ATHOh & Nah, 2019). ket AuA|Te] BAoZ JL.% Awgon, o= 7
Hg W& Aol wet ES XS Axshe A 7+ o} &) sfle 8719 tARlE S5l Jelgk gol® Géé!@%
el Az FHE 77 d9dsolrt, 71735 v o H71E ity By AR tha AgHelgks ®] & o] A7
Sojlie 443 wsolgk & < AUk 1980L:‘EH77V1“ = Foj gkt
o] Ml GASE o] B A A 2AE TRt EAN S SPFES B 23 K-HE| Felxo) AAdos 743 e
2 7150 ke Aolgke Q1Ao] AujFellon, o2 g, theket el EdxE g4l FujgsoR o
Qs 717 SHE JHET ATAYPUoZA ] AFA] E A} 71 e AAdEA dad SHE w8 F84% o
34 YRS grsp] o Hol UMD Zlo] ARelrt. 1990 2 o) o] FHE 5 Ut
Arhol] thgte] m|-g-8tzrt JHd =] 7] Al2bE™ U]L‘?—Olﬁ] iy AA, ZHE ARHOE I REAE s, 717e F5
2 YA A =R e, AA) 5495 EatE 294, #2E & 5 =S %ﬂﬁ, -@r;é]'% &3} <t 5

23R i, ek A-ub) BT o= sk 1k AL £ Bel WA, el

= ol o
FES AT F A=E %@ AR, SFE-S ARS-3)

o]Foix Utk AV WSAEA7EA] 23S, AAIFH SR 21 o] =}
guks K-REC] Gabel] F9lo] wlg ws APl Aile o Ao A gt BET & A=E Fevh uA, A
sa% A7 A&E Azt 384 A%S & F ok H sE vHY FRE NI By d5HX] ¥uE o
oA &S 1E HFA} ol o]EAAE Fart WA ok oA, FERIES] 7] ofd AReA A 7IES
3laL o, 53] Sle] hhehs E/He wasdhEe] | 222 AR F s St 5|, S e A Tt
slE Q3] HadS s oAl ZR=E sl sitk= 4 |=A &Y 5 AT e MR oals weEAd
dosge] Iz ) tAE AN s 2 7] T St} ol#fgt o f= dl Hade %t shdw v Z=2
=9 £5 % &8 d5e HAFdEIA(Oh & Nah, 2019) a3 ] Fado] AX|AL Ut
nE #HE W& 7R SR F848 AU Aok
AR, A2e] W ZElS BAste] A7|Ed B AR 3. oi7 Hied Ol Xz}

& PIND 5 Aok A, AN B AL AF F)
Fa4e el B A, el @ WeR) Vg 71ee
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shH oS HEAd S Aok A, EUsle] WSk ¥ = ?i:rL—‘E A& A (qualitative research) BIHSl HX 2]
ks vg #oFs Hab mig A 7128 nld + A& FE 7Nke R St ole AR F AH A%l Y
Ark. XA, H-E Fofolld T3 A% 7es R AR s A HshAZ vk A3 (actionyS b L IoA
48 71 T Uk olFE, P18 WSS Wked] YRAee] A Yoful= Wz} JH9] 78S H(research)shs A2 0
As dojA AadEe] Ayl A g 3 9 2 AAAT, AYAT, AT T folE HAF|x gt}
s vE F Aok (Park, 2019).
B M WS AR AR WYt sl
23. 3}RE W|o| o9& U WeM Sl EE:L%“% Agsiar azle] wstel el HeghA|
SPEE W A2 130l w2 sPES <QIAE H4, mst Aol Afshe FHo] FFHoR o]FofxAl Hk(Seo &
slo] migS tslal &RE B HATIAY o, 2] Yoon, 2015). w& Z2 T30 208 Aeu} Wl Ak A
e A e SRE] flste] Al AR EE EEeRA PAFES vl dAsH BAIE AAle] Addolg AERANE
QAo gk 2hgo] Amst A8 i) sPEES oET o g duistE AdS AT F e FHIAFE FE o
g AW dolu X7, A=A, 344 At B dqis & =27 9y, de] EFo] ARyt Fodshs A EAS
HoF AMgBh= Ao] oflm», 3ol FPH 0" 7|7+ ARE- A ’5‘}3’_ AR Aolghd, A4 A7 wlol A=
BlE g obiAlF} oPgAlS B Zh5sojof 3t} ool wmof B 54 o] 7 #A19] JRAE 7S & AUrkKang &
ZF & Rizkel 3] Aeole dEErg 18-S dod & Kim, 2023)-
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Table 1. Comparison of action research and PBL

Action research

PBL

Purpose Real issues of group
Parcipants By researchers of community
Discernment of problem & action
Process

Plan-action-assesment-upgrade

Results & application

Substantive change of group & community

Complicated scenario of students
By students in education
Discussion, plan for solution,
Collect and collate data

Learning experience & problem-solving ability improvement

Table 2. Process of action research

Step

Contents

Methods

1. Problem definition & plan setting
2. Data collection

3. Data analysis

4. Action plan

5. Practice improvement plan & monitoring

6. Evaluation and reflection

The factors affecting participants & goal setting
Question investigation, interview, observation etc.
The strengths & the weaknesses

Deriving improvements

Implementation of an improvement plan &
monitoring

The effect of an improvement plan

Investigation period, object of investigation
Role participation, Study environment
Subject classification of qualitative data

Improvements of learning materials & method
improvement

Reactions of students & satisfaction measurement

Additional improvement plan

WS DEAGNA &3] E8== Z2AE 7Ny o] R om, AF7lEe A9 ¥R dugvt B2 g}
(PBL: Project-Based Learning)x} Hlwal HAPH, PBL 9A] & Fshd TS Ao st 1AE A3 stuwse] Al
Fol(John Dewey)d] AHE Sl 7|02 §F wA|7|HEE = 9F 1000080190, HFHoRE MFH B wg T2
ol WollN FEHo] UtkPark et al, 2023). =, F 74 3ol gt FAES] AL F 3,158WEF F 71E 125
Wy B g 74 sl SRS e HelARE & Moz YA AT Table 3)

SN B FAG AUEIE Bl SIS EAlsiE 253 8 Fo] H]EL 25(384%) > A5(32%) > 55
58 S 9% PBLAE 2], 94 gMXe dAE 23 (29.6%) o, shd ¥ o 8 = 252 637 4131F
oy} ARYEIS] FAEC] Fosled 25 222 Aol A (85.42%) > 581 781F(14.58%), o< 38hd 368M3(97.3%)
Al Y5 FHkgitts HollX 2 23 Wl zto|7t Ut >28ha 183 (2.7%), 5< 38R 3687 (100%) 202 4HEE
A M9} PBLE] 3ot 2 9 ARE o 2ol A Atk

2] 4 3UTk(Table 1). Bozeade 2L vE Zd3 I AF ARE A

A FAMAE B3 Fad e v wsZ2 e vk 33171 S8, 13210 EE eRAE W, 23Rl Al =
o5 AL QEiA EAR e B AY Y, A5FH, A 2OE FYIEE T AR FRERAE B vad E
E BN, AeAE 9, /ixeh H3 9 YUY, 3@ 2 gk 2, dlo]aY, WdetE, FHEd, BF 453 A 2213
Aol AHE ARk 3pH, Hebdo] d& A4 A F7H o=z Ao 3o g A4 o)F st gYREC] Y
AT =% 2 AYPPS v "t B de o E9] Al Nkgste] oMY B HslE Fel sE 2=
722 WA U802 [aPE|th(Table 2). I3 ARSI o] Aol SPEEPHARE S olERs

o] ti A wudt w78 Frhs o|7o] Bol AL

3.2. A7 Hi} =05 ZEe glro]av] (remake me)Bhe ZZ 1Y

3.2.1. A7 $£4(2022.8.) AEA A7t

B oATE 2022 $YRE 1297 A - wsA -tigke] £ 717k 1S Z2AE HA Aol e ST 341
HEAAZ 1Y B JAAHAT. 2203 o 2 AT o] JIEFE JPsiy Z2a8 o Al FasH v &
Aol T84 FHE 3l gt G F AL WS 9 EEE FASIITH(Table 4).

Table 3. Participants’ distribution unit: person(class)
East West South North Gwangsan gu Total
Elementary 234 103 158 232 465 1192(48)
Middle-scho . 226 169 219 330 944(37)
High-school 242 286 185 309 1022(40)
Total 234 571 613 636 1104 3158(125)
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Table 4. Educational Professionals’ indepth interview

Vs 917 - BTN Y B RS S 02 - 103

A

B C

Strength Government-industrial-educational project

Directionality Branding of program

Practical use of human resources in Gwang-ju

Human resource development

Various categories of beauty

Balanced development of beauty

Table 5 Safety use education for Youth cosmetics

Aims Joyful and helpful visiting class for youth cosmetic & beauty education

Objectives Beauty professionals

Government-industrial-educational

New contents of beauty education

Competent lecturer
Core

Development of human resources in Gwang-ju
contents

Pre-education program

Cooperation of government and education
Sustainable beauty education (cosmetics)

Beauty education as a culture education

Development of teaching plan and materials
Filed class development

Program branding:’remake me’ naming

0] SN S WS HEghalo] ohd AojHel
A71EF 5o Fode T Zlolgdt). 2344 B9k fo%t
SAE ARAGH vEY AL AR AR ZEs
She dlol X8 Flom, HAdEe] Adgale] 7|5E 9
3 Wre ZagPoe] FgattE o AL myth
-2k gho] sl e F5 A SFE AR
&) AL the3} ZTH(Table 5).

3.2.2. oH] A9(2022.9)

U, e wel @ shue) 4yl wgE Ao neldh AY
Fel FRE sl AAT RS APIIAEY Hawe

TS Fetabr] 9§kl

Z -5 R AR B HES BAY, 252 Haddy
(35.42%) > 11 L (25%) > EFHF(18.75%) > - 2(12.5%) > Wl o] =
A(8.3%) &=, T2 Ho]|AY (35.13%) > H2F A2 (27.03%) >
Y (24.32%) > EFF(10.81%) > E73(2.7%) <olH, I52 ¥
272 (45%) > W01 (27.5%) > U1 (20%) > EFF(5%) > 3l
0](2.5%) woZ AAAL. -T2 FAF o= Ho]as}

APdEARE FEll N e Aldzeads AYske A Ul I A Ee] ke, Jeblla) o] A Ao
oA, Ao, sl shd WEE HA4 sl tigh A4 B & Aole A9 glES & 5 AUATH(Table 7).
o|rz]sel e ATIAEEH B wAhe] ofsl kel AP A SRl S PR wgst ddeiM = A
B2 Aol7t 5 LSk, SRS APHIE el o Z2aHS Ade 2 vt A glleS detete] A
FEHRAT vE Z2ad Fo] Aol Mgk 7o}, o 2dEo] AEsle ~eldE wehs HAE 7MEA T2
Aol of 713 ApEstEled dthes A¢rF EAH o @ JAR el wf Y Al BE SHEA w2
AT Lt watehks e P w5 AR TRl sttt
BF TS d9slele oleltrE, 4 o, o oH] A7+ Al A Gl 7P 83 a2
4 T US s LEse] teR FYS 29800k RS A, 7S deore] e ws A
s 29 S Aolgt Adtsiieh i Sl thgh g, SPIEF] ikiF Y B T iYL dFxEo] Ths
RS gk selslr] sl Fdstante] Fxrt B4 o)zt g QIEES FWol HFE 139S ARSI e, s
AL HA AEHOR TS FESIIT Forke Y99 885 =ol7] fl8 B2 209 BE B

A w9 ARHeR BAY, sad A (G6%) > Uld et £ FH), AEA WiE B A, A g A, 3%
(23.2%) > T ©] =LY (22.4%) > EFF (12%) > £ (5.6%) > 3| o] g 55 == AL BE THES ARESS B8 o
(0.8%) o AtH(Table 6). 3lot= 13] 29 olF U& st <F AA B 2| }iel Fosily, HoPke sl dadh
Q. g /178 A o] olele SMEe] Btk B mTE HAEs sENe Rt
Table 6. Total class percentage unit: times

Personal color Beauty m/up Nail art Tatoo Character M/up Hair
125 times 45(36%) 28(22.4%) 29(23.2%) 15(12%) 7(5.6%) 1(0.8%)
Table 7. Class percentage by school
Personal color  Beauty m/up Nail art Tatoo Character m/up  Hair styling Total

Elementary 17(35.42%) 4(8.3%) 12(25%) 9(18.75%) 6(12.5%) 0 48

Middle school 10(27.02%) 13(35.13%) 9(24.32%) 4(10.81%) 1(2.7%) 0 37

High school 18(45%) 11(27.5%) 8(20%) 2(5%) 0 1(2.5%) 40

Total 45 28 29 15 7 1 125
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Table 8. Cosmetic education lesson plan

W @ s %3 ARgelshtle 18 ASEs 55
7} glol, A% PSS FHYR) thepge] i TS
Aakex] Q7] ofele] AAF e 7] otk oA
Fch B WA FIEE o) BYE} o 9,
=4 gelsh 9% Hepy, VidelE, ol vid we Heke

422 st
_ZEIR 498 25, S50 98 £2 29 3 A4S
% olagle] BN A3k B9

‘Eé%k%tl SyEel 277t s
Aok AAVES AL st g
o WS okt HHelE §

Hr} gold
Yol Yol tha ofEle
sl Aol B AFFAA] ]
olaYelut el S FE ol AT TAENA vEHET}
59 £ W B do]ag] ZERdole tha ERl=g ARt
e dloll 711g Ao® melt} ulg ARV e E
Aol Al 7)&e] Egol Fifshe volad ks AL A
2] ARG Axsial vlgtore] M2eS hfishe 49
7b AR gkom, SAE0] Folshs olo|EEY olFS &

RYE B Raks 497 A5 wsdc
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Category of cosmetic Body cleanser Skin type Conditions
Table 9 Experience education lesson plan
Personal Color Beauty M/up Character M/up Nail Art
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o] dEAIh AdHFE Sl olFolinh AT FH SR
Bl & At 95 9 uizb) ARt ABH, 1 dsRkIE,
oY, IEW 30| T A&HH o2 AL, i FY F
FAZ oF 3,00000] A Fol ZANEAKES TS, ¥
5 103N, 25 53hEa 2ERAk 291, S$ERAL 291, AE
Ab 2, W& AETE 390, AL 138)E9] 46549 AEX|e}
e 8-S E4sle] Z2age] v Bl HekS vjof
sigitt. sHE tidel ARAe F=2 P Ase Ak

of

2010 =
7, TS 53

J
Arsigin). sk S SE) 29 A 7ol

o% B SEMS Aol Fh3}
o BAIBO] FEWEA NANE FIA Tetalgich
wE Sge vate] shd, 38, 4% 52 Teist] 13

 Aad P RN S A-At-ske] HEA AN
A

N

Eo] At FHAI Fojshs Z2aslo|gt SHA el

3 FIHOE thh B4ER] fellx] 223 AAE Sl
TYUS 202 oA A ofEe B =

2%, Bt A ot A Eoje] ALLE H|

37] 918 Fo] A=A B Zeae] 298 3 T

42 oh53 Zth(Table 10).

=
 =EEAL AVAAE P a5 8ol el
TEHOE AP AR, Aol Akl Fedd, sPEE
FE71skt ARg71E R EYE Aol tiek ZlelUrhe <
Aol Btk B2 S At Al 9] AAREE A *

L, A AR AL RS Faha Adeh Tz

Table 11. Key points in safety use

VRS O - FEN] Y YE RIAE S S e - 105

Table 10. Research design

Advance Preliminary Action
preparation research research

(1month) (1month) (3month)

Direction Lecturer Action

founding education observation
Participants Prior Supplement

selection education point

. Material T
Naming Directionality

preparation

WEase] 7127} frk, oh
2 REdel Bl
o] 7Fs e A%}

TH(Table 11).

SIS AFZ2 T NEES AHRAH, 2518 F
Eo] #2d A (97%)°] TSt vl A4 vERT 9
AP o) 354, Me) 2% 7 E9 Jid, 4A1E A 5 A
A 7|Zz0)BE AWl 3~50] ZE olF AF w A&
TR 2 Se Alx Adks 3 5 UEE itk A
T oEidlske EL HRIEC] TS mgton, o
oFehar A g iRy Wdenes g AL - &
Atk 23to] Bokth

HE Wol=Y(95%)2] WEEE ul$- =4 Jeldth 35
= B & 4, B4 28], g gue Al A9
8% & %W MBS AL SIS & tolXl &
R} 977 2 omz] YAo Fadt IS e AL
U YA, AANE WEH o7 FFs| ks AR we]
M 2Etd S 2o Ao s

HLolE91%)e] Ve =4 veldth gt Z2)47) of

U A Y3 g, LEDREZ, B, TE B ~EHA S9] o}
EARE ARgEt] d47], A a7, aetdold 55 Awst

5] 2% 5, 63hdS3t FA TS P wd=
dl, Ul ®oll 243 d Z21417F LEDHZoA A= A
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Key points in safety use of cosmetics
Sun protector

Expiration date

Sun protector Sun protector
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Program Personal color Beauty m/up

Nail art Tatoo Character m/up

Satisfaction 97% 95%

91% 89% 92%

Table 13. Class images

Cosmetics

Character m/up
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Table 14. teachers’ interview
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Teacher Class Reviews Practical use & effect
A Personal color Basic color theory hair coloring & fashion Pursuing personality
B Make-up Correction of skin tone, skin type & eye brow Artistic sense sense of beauty
C Nail art Drawing skills, color sense Hobby, careful attitude
D Cosmetics Wash-up, shampooing, sun care, cosmetic storage Personal health knowledge of cosmetic
E Tatoo Stencil directions tattoo & fashion tattoo Self-esteem, relieve stress
F Character m/ up Development of makeup technic, exciting and attractive Creative & design thinking relieve stress

Table 15. Class preparation images of instructors
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