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Analysis of Beauty Content on YouTube
- Male Beauty Influencers on YouTube -

Soo Zy Kim and Eun Sil Kim'
Dept. of Beauty Design & Science, Gwangju University;, Gwangju, Korea

Abstract: As men's interest in grooming increases, YouTube videos teaching men about natural makeup that could help
them look more presentable are becoming popular. An increasing amount of beauty content on YouTube now targets men.
Therefore, this study aimed to identify the features of male-targeted beauty videos with the highest number of views and
likes in order to help beauty influencers understand what subscribers want and apply effective marketing strategies. The
research method set criteria for YouTuber characteristics, editing elements, and content through prior research, and ana-
lyzed through the YouTube website. The video upload date range was set from January 1, 2022 to January 1, 2024. The
search keywords “male beauty YouTuber” and “male makeup” were used to find the 10 most viewed videos. The results
showed that technical terms, standard words, and loanwords were generally used, and the age group was in their 30s, and
the proportion of famous experts was high. The video duration of 10-15 minutes was most common, and the ratio of sound
effects, background music, and subtitles was high. Makeup tips and product reviews or recommendations was the most
common type of content. Especially, demonstrations of make-up application and product reviews had higher number of
views. The findings of this study could provide new ideas and references to YouTubers who aspire to specialize in male
beauty content, and help them produce videos that sufficiently satisfy the needs and desires of subscribers.
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Table 1. Male beauty YouTube analysis results(Ist to 10th)
Classification
Rankin Linguisti A, . ..
€ 1ngu1s. 1c' ge Celebrity ~ Expert Editing Elements Contents Content
Characteristics Group
. DVideo time: 8 minutes and 12 seconds@Tip Offering
Ist %g::;;:;l Ll;;mli . 30s o o @Sound Effect (@Provide Product Information
@Foreign Lan ia i (3Caption (®Provide Procedures and Methods
g guag @Background Music @Provide Product Reviews
. (DVideo time: 18 minutes DTip Offering
Technical T
nd %Steacn d;g L::rfnlllsa . 305 0 o @Sound Effect (@Provide Product Information
(®Foreign Lan ia i @ Caption (®Provide Procedures and Methods
& suag @®Background Music @Provide Product Reviews
(DTechnical Terms DVideo time: 14 minutes and 11 seconds@Tip Offering
31 @Sandard Language 30s o o @Sound Effect (@Provide Product Information
@Foreign Lan ia i (3Caption (®Provide Procedures and Methods
& SUag @®Background Music @Provide Product Reviews
(DTechnical Terms (DVideo time: 12 minutes and 58 secondsDTip Offering
4th  (@Standard Language 30s o O @Caption (@Provide Product Information
(®Foreign Language (®Background Music (®Provide Procedures and Methods
(DTechnical Terms (DVideo time: 11 minutes and 23 secondsDTip Offering
5th @Standard Language 20s X 0 @Sound Effect (@Provide Product Information
Foreion Lan ia i (3Caption (®Provide Procedures and Methods
g gtag @®Background Music ®Provide Product Reviews
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6th g Ae(;)?;fe?ct erms 305 0 o @Sound Effect (@Provide Product Information
@Foreign Language (3Caption (®Provide Procedures and Methods
g guag @Background Music @Provide Product Reviews
(DVideo time: 6 minutes and 11 seconds@Tip Offering
Tth (DForeign Language 205 X X @Sound Effect (@Provide Product Information
@A Dialect (3Caption (®Provide Procedures and Methods
@®Background Music (®Provide Product Reviews
. (DVideo time: 6 minutes and 23 secondsDTip Offering
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3Foreien Lan ia % (3Caption (®Provide Procedures and Methods
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Video time: 5 mi 17
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