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Effect of Job Creativity on Job Passion Among Hair Stylists

Dongwook Kim and Hyun-jin Jeon'

Dept. of Beauty Art, Honam University: Gwangiu, Korea

Abstract: This study attempts to demonstrate the effect of job creativity on job passion among haircare workers when
the beauty industry is expanding, the number of beauty service workers is rapidly increasing, and professionalism and cre-
ativity are necessitated in the work environment. The participants of this study are haircare workers in Gwangju Met-
ropolitan City. A total of 310 copies of a questionnaire are prepared and then directly filled out by the participants from
January 10 to 31, 2024, among which 305 copies are gathered. After excluding five copies with incomplete data, 300 copies
are used in the final analysis. The statistical processing of the acquired data is analyzed using the SPSS 23.0 program.
Additionally, frequency, exploratory-factor, Cronbach’s o, descriptive statistical, correlation, and linear-regression analyses
are performed. The dimensions of job creativity are classified to determine its effect on the job passion of haircare workers.
They are classified into three factors, i.e., openness, diffusion, and originality, which are further classified into two factors, i.e.,
harmonious passion and obsessive passion. The results show that the job creativity of haircare workers exert a statistically sig-

nificant effect on job passion (p<.01, p<.001).
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Table 1. General and work-related characteristics of research subjects
Sortaion Frequency(N) Percentage(%)
Men 66 22.0
Gender
Women 234 78.0
less than 1 year 3 1.0
1 to less than 3 years 51 17.0
Work experience 3 to less than 5 years 118 39.3
5 to less than 10 years 83 27.7
10+ years 45 15.0
Staff (Intern) 38 12.7
Designer/Manager 153 51.0
Position Director (Manager) 74 24.7
Administrator (Director) 34 11.3
etc 1 0.3
I am satisfied enough to make it my lifelong job. 80 26.7
Satisfaction with the working I am rather satisfied. 172 57.3
environment at the hair salon So so. 28 93
I want to change when I get the chance 20 6.7
Total 300 100.0
Table 2. Validity and reliability of job creativity
) Factor loadings .
Question Commonality
Openness  Diffusivity Originality
I like to embrace new trends. 785 151 092 648
I tend to have a desire to apply new beauty4 technologies to various fields. 759 .046 .192 615
I like to find my own way of doing things and make decisions. 723 167 017 .550
I enjoy trying new beauty techniques. .709 158 .105 538
I tend to want to perform work that can enhance my beauty knowledge and skills. .589 242 124 421
I have a unique talent for using and improving existing ideas in the beauty salon. .099 .845 120 739
I tend to introduce or promote new ideas to others at the beauty salon. 208 781 187 .688
I tend to promote and support other people's ideas. 256 .687 071 .542
I tend to hear from my superiors and colleagues that I offer original opinions. 075 -.005 815 .669
I tend to present creative ideas at meetings. .063 .066 748 .568
:;il’;:f;] :::]e the opportunity, I tend to suggest new ideas regarding techniques, consultation, 134 48 706 578
I tend to suggest original and practical ideas at work. 313 322 .500 451
Eigenvalues 4.174 1.575 1.258
Variance explanatory power(%) 34.785 13.124 10.481
Cumulative variance explanatory power(%o) 34.785 47910 58.391
Cronbach's o 793 745 710
KMO=0.835, Bartlett's Test xzz 1032.998(df=66, p<.001), Overall reliability coefficient=.826
E A9 o sk, A RS sse%E b 43 JIeSH U MBI A
Elyith =8 KMO Sk 7472 UERSAL, Bartlette] 77 F9 WY 7l % 7 Wl 7 AHEAE E4T 2
A}t *=695.374(df=28, p=0.000)F ZEg ZoZT HAMEQ O I= Table 49} 2ot 78 W19 7|&B5AEA A3 A%
o, 22= AF A 0.712~0.7602F VER} 21|kt 5 oJdE skel acld Fgol Mt 3.52%, A} 3414, 28
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Table 3. Validity and reliability of job passion

Factor loadings

Question - - - - Commonality
Harmonious passion  Obsessive passion
My work and other activities in my life are in harmony. 813 .050 .683
My personal strengths are implemented at work. 793 —-.076 719
My work is something of a passion for me. 753 .165 446
My work is very important to me. 632 336 454
I feel in control at work. .147 .835 S12
Whether I can work determines my emotional state. 129 816 594
I can control my passion for work appropriately. —-.083 .662 .664
My work has already become a defining part of my identity. 383 554 634
Eigenvalues 3.061 1.644
Variance explanation power % 38.529 20.556
Cumulative variance explanation power % 38.529 58.815
Cronbach's o .760 712
KMO=0.747, Bartlett's Test X2:695.374(d/&28, p<.001), Overall reliability coefficient=.753
Table 4. Descriptive statistics and correlation analysis
Job Creativity Job passion
Component M+SD
Openness Dittusivity Originality Harmonious passion obsessive passion
Openness 3.52+.65 1
CreJa (t’ibvity Diffusivity 341+.71 .286:: o
Originality 3.49+.75 439 314 1
Job Harmonious passion 3.59+.61 453" 372" 374 1
passion  Obsessive passion  3.63+.68 5617 268" 406" 371 1
p<.001
A, g¥o] 36350 Yehsth 2t jil 7 JRAAE B4 M (=163, p<01)Fo2 ZHF-F7ge] 549l 23 B
3 A3t ARgoYe RGP BAMCE RAMG FH) o BANOE KNG 2] FTL vAE A0 ek
o] BRI} G O FERITHp<.001). o) oleiat Ak ARelgel BB, SHY, APAel =
942 z5HIAo] Boldrke AL oW@Th. ol Huang
4.4, 3)0{0|18 BAKte| ZREo|Mo| 2FHH0| O|Xl= A& (2024)2] el el wxl= Aol zslggo] FEmNas
44.1. H5Age)do] xspEA vXe IF 7} S PRivke AAHe dudE it
dlofu]g FARRS] Aol o] st AR e A YT
< Tetabr] flate] theslFEA S AAIgE A3hs Table 59 442, AT g0l Aol niAle IF
2ot B4 Sl Rd el dEe 29%0laL, FAHCE Slofn|g FARRe] el o] At E o mAlE ¥
o Ao g BAEJTHF=121.943, p<.001). SHHFEZE S AF st s ARA S AT AF= Table 654
A EAkold o] =24 (5=316, p<.001), B2 (B=231, p<.001), 2}, BAA AR AW 34%0]3, TAXLE f
Table S. The impact of job creativity on harmonious passion
. Unstandardized coefficients Standar'dized > Durbin-
Independent variable coefficients t p F R Watson
B SE p
(Constant) 1.4 0.202 6942 0.000
Openness _ 0.298 0.052 0.318 5707770000 40304™"
Diffusivity HT;:EEUS 0.199 0.045 0.231 4401 0000  (p=000) 20 1733
Originality 0.132 0.045 0.163 2915 0.004

dependent variable : Job passion-harmonious passion

"p<01, "p<.001



Table 6. The impact of job creativity on obsessive passion

sJofes: FAIS] AR JRYTl B 7 529

Unstandardized Standardized .
Independent variable coefficients coefficients t P F R Durbin-
N SE 5 Watson
(Constant) 1.128 0.215 525 .000
Openness 0.469 0.056 0.449 8.437 .000 51.8447""
Diffusivity Obsesisirvle 0.079 0.048 0.082 1.629 104 (p=1000) 4 e
Originality passio 0.165 0.048 0.183 3412 001
dependent variable : Job passion-obsessive passion
p<.001
olu|gl Zloz wetE Y thF=136.930, p<.001). =945}, 2+ H|Z 7Rl 7|8 & 2dow, IAVSZEE £o]3 Fof4te]
oo 534 (=449, p<.001), 714 (5=.183, p<.01)°] & BAYE Zslslet F23% QS drhal Hopxith
FE4e] 9188l uH Aol FAKCE Fougt H(+)9] oz 2 ARE T3 dofvE FARMY FFeol
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oJg JFE mIAA F=Thal W Lee and Yoo(2016)°] U7t o] 5 AFEE ATl HE F UEE 24
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FolA] ol olo|tolE AFHoR WL, A2 7] 2P8H Q] AAY S ZiFojold RS AL U & AT
=3 J2 s 2Aske ol AEky 84S O st © BFEIA A Fofn FARE WFoRE ZARI] o]
gtk Ao st A dursiA7)7lolE AlgdS Adt. wepa] S5
z

4

delng FARE tgom 53l

LAY sefelna, Argelgel 4rAHe] nAE I
o

4
WA, Aol rAge) AUe FRAA 1 A, 4
Oge R4, MY, F 399102 BREUAT,
Hpage =894, FUA9g 20908 BRI,
o1& 3l slefrigel A% Sael Qo] Felgol IHL B4
Sk fAsHE Fa7 Qo SR ARl Ee FA

Al £FAS AlFshe HolA d=E By F Qi W
H, 23k GA 7Hab 9L FARES] ARl el b
g Srlet EYS fAs A&rtset AAE AEske Wl F

S g B &tk &4, sloin| g FARNe F
ool AFEA BAX R Foldt FHHFFS HIA
£ Aoz RIFATHp<.01, p<.001). )& FFEFodo] =&
TE AFAAE Erhe AS vt o213 Ak ok
WollAl FARRE] A19] ofo|t]olE AMiEAl FHSIAL A
o] AFS AR IHT F IEF ZAESE 53 S0l
st} 3t o]F B3l FARES el o) FAlARl A

£ 24 A3t B8 9 % RS Hojste] Argoss
H

References

Cho, S. B. (2020). The effect of leader support on job enthusiasm of
Hotel Restaurant employee and service quality. Korea Academic
Society of Hotel Administration, 29(6), 279-285. doi:10.24992/
KJHT.2020.08.29.06.279

Choi, S. H., Park, S. Y., & Hwang, H. J. (2020). The effects of
perception of professionalism on job Satisfaction and Job
engagement in cosmetology instructors. The Korean Society of
Beauty And Art, 21(4), 200. doi:10.18693/jksba.2020.21.4.199

Hong, S. J. (2024). The mediating effect of employees’ self-efficacy and
creativity in the relationship between job and managerial
behavioral characteristics of beauty service field managers and
performance [Master’s thesis, SeoKyeong University]. Riss,
https://www.riss.kr/link?id=T16990927

Huang, C. Y. (2024). Relationship between goal setting and creativity-
focusing on the mediating effect of passion and the moderating
effect of self-enhancement motivation and self-improvement
motivation [Master’s thesis, KyungHee University]. Riss, https://
www.riss.kr/link?id=T16960763

Hwang, G. S. (2020). 4 study on the freedom of occupation of beauty
worker [Master’s thesis, Dongguk University]. Riss, https://
www.riss.kr/link?id=T15486230

Jang, A. K. (2014). An effect of beauty care industry employee’s
positive psychological capital and challenge spirit on confidence
for business foundation [Master’s thesis, Seokyeong University].



530 e FRIYSIBIR] A6 A5 B, 2024

Riss, https://www.riss.kr/link?id=T13501666

Ji, A. R. (2023). Study on the motivation of watching cultural art and
life satisfaction of hairdressers [Master’s thesis, SeoKyeong
University]. Riss, https://www.riss.kr/link?id=T16747379

Jung, H. I. (2022). The influence on organizational performance of job
passion, and the mediating effects of organizational identification.
Korean Business Education Review, 37(6), 155-174. doi:10.23839/
kabe.2022.37.6.155

Jeong, J. W., Jeon, H. J. (2018) The Effects of Ego-resilience on
Competence at Work among Beauty Hair Stylists. The Korean
Society of Beauty And Art, 19(1), 147-161.

Kahn, W. A.(1990). Psychological conditions of personal engagement
and disengagement at work. Academy of Management Journal,
33(4), 692-724

Kang, D. H. (2021). 4 study of subjectivity in the beauty industry
based on social economy [Master’s thesis, Hannam University].
Riss, https://www.riss.kr/link?id=T15735847

Kang, T. W. (2019). Impacts of entrepreneurship on Self-Efficacy,
Engagement, and Creativity: Focused on SMEs’ employees
perspective [Doctoral dissertation, Sejong University]. Riss, https:/
/www.riss.kr/link?id=T15123697

Kim, C. Y. (2018). The effect of the perception of fairness of firefighting
organization members on job anxiety and job enthusiasm - Focusing
on Distribution and Personnel Procedure and Interaction Fairness
[Master’s thesis, Kangwon University]. Riss, https://www.riss.kr/
link?id=T14734391

Kim, J. N. (2024). 4 study on perception of MZ and Older Generation
to employees in the field of beauty service [Master’s thesis,
Hannam University]. Riss, https://www.riss.kr/link?id=T16747379

Kim, S. N., & Kim, N. J. (2019). How obsessive passion and
harmonious passion affect work-related outcomes: A study of
distinctive mediating mechanisms. Korean Journal of Management,
1. 1-38.

Kwon, O. H., & Sheen, Y. S. (2018). The effects of artistic creativity
on job satisfaction and innovative behavior in beauty salon
employees. Journal of Investigative Cosmetology, 14(4), 517-524.
doi:10.15810/ic.2018.14.4.014

Lee, J. G, Kwon, H. G, & Choo, S. W. (2022). The effect of
telecommuting characteristics perception on job creativity, job
satisfaction and job performance. Journal of the Korea industrial
information systems society, 27(5), 131. doi:10.9723/JKSIIS.2022.
27.5.129

Lee, S. W. (2018). The study of the effect of A relationship between
work environment and work burnout on passion and Self-
Consciousness-Targeting chinese restaurants’ chiefs [Doctoral
dissertation, Honam University]. Riss, https:/www.riss.kt/
link?id=T14730986

Lee, Y. C., & Yoo, J. W. (2016). The Effect of Salesperson’s Role
Stress on Work Engagement and Adaptive Selling Behavior:
Moderating Role of Entrepreneurship Orientation and Creativity.
Asia Pacific Journal of Small Business, 38(2), 1-24.

Li, X. (2023). The effect of passion on innovative behavior: focused on
the moderating effects of self-efficacy and job control [Master’s
thesis, Yeungnam University]. Riss, https://www.riss.kr/link?id=
T16946935

Lim, J. S. (2023). Empirical study on the effects of employees’
workplace adversity on entrepreneurial intentions : Focusing on
the mediating effects of work-related creativity and risk-taking and
the moderating effects of job passion [Doctoral dissertation, Hoseo
University]. Riss, https://www.riss.kr/link?id=T16691774

Lim, J. S., & Yang, D. W. (2023). The Effects of Job-related Passion
on Entrepreneurship Intention in Office Workers : Focusing on the
mediating effects of job-related creativity and the regulating effects
of risk taking. The Journal of Korean Career-Entrepreneurship &
Business Association, 7(5), 99-114. doi:10.48206/kceba.2023.7.5.99

Liu, K. (2023). The structural relationship between perceived
organizational  support, organizational identification, work
passion, and organizational citizenship behavior among Chinese
university teachers [Doctoral dissertation, Daejin University].
Riss, https://www.riss.kr/link?id=T16832338

Maeng, Y. J. (2020). The effect of perception of Organization Justice
and Psychological Capital on Innovative Behavior and Job
Performance through Creativity as a medium of Beauty Service
Industry Worke [Doctoral dissertation, Seokyeong Universi]. Riss,
https://www.riss.kr/link?id=T15684658

Nam, J. S. (2011). The Effect of Emotional Leadership on Creativity
and Task Performance : Focusing on the Mediating Effect of Self-
efficacy and Job Involvement [Doctoral dissertation, Sungkyunkwan
University]. Riss, https:/www.riss.kr/link?id=T12319150

Park, E. H. (2022). The mediating Effect of job crafting and
organizational trust in the relationship between job engagement
and organizational justice of beauty worker [Doctoral dissertation,
SeoKyeong University]. Riss, https:/www.riss.ki/link?id=T16148537

Park, M. H. (2020). The impact cabin crews’ passion on job stress and
organizational commitment. Jowrnal of Tourism Management
Research, 98, 261-280. doi:10.18604/tmr0.2020.24.5.12

Ryu, E. J., Kim, S. W., Kang, S. J., & Cha, S. Y. (2020). A Study on
the Improvement Plan of the Practical Designer’s Creativity by the
Manager’s Leadership Style-Focused on the Coaching Leadership
and Emotional Leadership in the Field of Hair Beauty-. Journal of
the Korean Society of Design Culture, 26(3), 143-156. doi:10.18208/
ksdc.2020.26.3.143

Seong, E. S. (2024). The mediating effect of psychological Well-Being
in the relationship between the emotional labor and job persistence
among the beauty workers : with a focus on the mediating effect
moderated by the customer misbeehaviors [Master’s thesis,
SeoKyeong University]. Riss, https:/www.riss.kr/link?id=T1699382

Sheen, L. M. (2019). Study on correlation among culture and art-
based experience, creativity, job satisfaction, and job performance
in beauty service industry [Master’s thesis, Youngsan University].
Riss, https://www.riss.kr/link?id=T15024983

Sheen, Y. S. (2020). The effect of creativity on job performance in
beauty service employees: The mediation effects of innovative
behavior. Korean Society of Cosmetics and Cosmetology, 10(3),
355-366.

Statistics Korea. (2023). Reprt of the census on establishments. Korea:
Author.

Yim, J. E., & Hwang, H. J. (2023). The effect of job characteristics on
job performance behavior of beauty waxing workers: Mediating
effects of creativity and job engagement. Korean Society of
Cosmetics and Cosmetology, 13(2), 310-311.

Zhou, Y. Y. (2022). Effects of work passion on unethical Pro-
Organizational behavior : Mediating effects of organizational
identification and moderating effects of moral identity [Doctoral
dissertation, Wonkwang University]. Riss, https://www.riss.kr/
link?id=T16080542

(Received May 8, 2024; 1st Revised May 24, 2024;
2nd Revised July 4, 2024; 3rd Revised August 9, 2024;
Accepted August 28, 2024)


https://www.riss.kr/link?id=T16946935
https://www.riss.kr/link?id=T16946935

	헤어미용 종사자의 직무창의성과 직무열정에 관한 연구
	김동욱 · 전현진†
	호남대학교 뷰티미용학과

	Effect of Job Creativity on Job Passion Among Hair Stylists
	Dongwook Kim and Hyun-jin Jeon†
	Dept. of Beauty Art, Honam University: Gwangiu, Korea
	Abstract: This study attempts to demonstrate the effect of job creativity on job passion among haircare workers when the beauty industry is expanding, the number of beauty service workers is rapidly increasing, and professionalism and creativity are ...
	Key words: beauty hair stylists (헤어미용 종사자), job-related creativity (직무창의성), job-related passion (직무열의), openness (개방성), harmonious passion (조화적열정)
	1. 서 론
	2. 이론적 배경
	3. 연구 방법
	4. 연구결과 및 고찰
	5. 결론 및 제언
	References






